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Christmas  Book  Buying 

in  Chicago 

is  largely  a  matter  of  “shopping”  in  The  Chicago  Daily 
News’  Special  Christmas  Book  Section  issued  December  8th. 

Regularly,  in  its  Wednesday  Book  Pages,  The  Daily 
News  carries  more  book  advertising  than  any  other  news¬ 
paper,  daily  or  Sunday,  in  Chicago.  It  is  thus  recognized 
by  experienced  publishers  as  the  outstanding  medium 
in  Chicago  for  the  sale  of  books.  (In  the  first  10  months  of 
1923,  The  Daily  News  printed  124,617  lines  of  book  adver¬ 
tising  as  against  81,684  lines  printed  by  the  paper  having 
the  next  highest  score — The  Daily  Tribune.) 

The  Special  Christmas  Book  Section  of  The  Daily  News, 
issued  in  addition  to  the  regular  Wednesday  Book  Page,  is 
well  advertised  in  advance  of  publication,  and  is  eagerly 
awaited  by  the  Chicago  book  buying  public. 

Publishers  who  place  their  selling  messages  in  this  sec¬ 
tion  will  be  assured  the  interested  attention  of  the  great 
Chicago  reading  public. 

The  Chicago  Daily  News 

First  in  Chicago 
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Announcing  the  New  INTERTYPE 

Power  Keyboard 

for  Side  Magazine  Units 


Nu  operations  necessary  touching  the 

keys. 

No  complicated  mechanical  actions.  ^^H^^K|jjR|^y|||H||||||||||S 

All  keys  on  entire  machine  available  at  all  times. 

Same  toucli  and  quick  response  as  main  keyboard. 

Standardized  and  applicable  to  outstanding  ma- 

Intertype  power  driven  side  units  are  supplied  with  one  or  three  magazines. 
( )ne-magazine  power  driven  side  unit  can  be  converted  into  three-magazine 
unit. 

Send  for  Intertype  Literature 


INTERTYPE  CORPORATION 


General  Offices,  50  Court  St.,  Brooklyn,  N.  Y, 


Middle  Western  Branch,  Rand-Mc* 
Nally  Bldg.,  Chicago. 

New  England  Sales  Office,  49  Federal 
St.,  Boston. 


Southern  Branc) ,  77  McCall  St., 
Memphis. 

Pacihc  Coast  Branch,  S60  Howard 
St.,  San  Fraociaco. 

British  Branch:  Intertyp*  Ltd.,  15 
Britannia  St.,  Kings  l.ross,  Lon¬ 
don,  W.  C.  1. 


Los  Angeles  Sales  Office,  1240  S. 
Main  St. 

Canadian  Agents:  Toronto  Type 
Foundry  Co.,  Ltd.,  Toronto. 


For  immediate  release.  Write  or  wire  today. 

.  .  Get  your  reservation  order  in  NOW 
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KING  FEATURES  SYNDICATE,  Inc, 

M.  KOENIGSBERG,  President  NEW  YORK  CITY  I 


Old  Bill  that 
world  -  famous 
comic  character 
has  journeyed 
from  England 
to  see  America 
First. 

He’ll  report 
everything  for 
your  newspaper 


J  Don't  Miss 

1  ''Old  Bill’s  Adventures  in  America” 


By  BRUCE  BAIRNSFATHER 


pullman  porters,  girls  and  art 
museums — “Old  Bill”  tells  us  all 
about  ourselves. 


A  rare  brand  of  humor  and  a  rare  opportunity  to  secure  a 
sure-fire  feature  that  will  soon  be  the  talk  of  the  'nation. 


Jazz,  traffic,  soda  fountains, 
movies,  skyscrapers  and  million¬ 
aires,  cities,  celebrities,  barbers. 
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Getting  Real  Co-operation  in 

Philadelphia 

3rd  Largest  Market  in  the  United  States 

The  most  effective  help  in  getting  jobbers,  wholesalers  and  retailers  to  stock  your 
line  of  goods  is  ** consumer  demands 

Manufacturers  find  no  dealer  has  to  be  urged  or  cajoled  into  stocking  a  line  of 
goods  where  there  is  ** consumer  demand*’ 

Educate  the  greatest  number  of  consumers  by  advertising  your  product  in  the 
newspaper  “nearly  everybody”  reads. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper  “nearly 
everybody”  reads — 

Wttt  WnlUliu 


PHILADELPHIA’S  NEWSPAPER 


^  “In  1 
PhiladelpMa 

nearly  everybody  reads 

JheBuUetm!!^ 


NEW  YORK 
814  Park-Lexington  Bldg. 
(46di  St  and  Park  Ave.) 

CfflCAGO 

Verree  &  Conklin,  Inc. 
28  Eait  Jackson 
Bonlerard. 


(Copyright  1923 — Bulletin  Oimpany) 


The  circulation  of  The  Philadelphia  Bulletin  is  larger  than  that 
of  any  other  daily  or  Sunday  newspaper  published  in  Pennsyl¬ 
vania,  and  is  one  of  the  largest  in  the  United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for  six 
months  ending  September  30,  1923 — 503,368  copies  a  day. 
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ASIA  STILL  AGOG  OVER  KING-CRANE  REPORT 

Exclusive  Publication  by  EDITOR  &  PUBLISHER  a  Year  Ago  Leaped  Past  All  Political  Barriers  and 
Is  Now  Read  in  Arabic  Where  White  Man  Has  Never  Set  Foot 


editorial  NOTE— Just  a  year  ago 
today  Editor  &  Publisher  gave  to  the 
juorld  the  wtexpurgated  King-Crane  re-  H 
port  on  conditions  in  the  Near  East—  {, 
Syria,  Asia  Minor  and  Mesopotamia. 
This  report,  written  by  A  merican  observ-  {, 
ers,  unblinded  by  the  mists  of  past  dxplo-  a 
macv  and  Old-World  greed,  zoos  rendered  a 
to  the  American  delegation  at  Versailles,  s, 
/(  furnished  highly  contentious  discussions  •• 
among  the  makers  of  the  Peace  Treaty.  ^ 
It  was  the  subject  of  secret  discussions  o 
in  every  European  chancellery.  It  set  j] 
iniszin^  new  hres  of  nationalism  and  ^ 
patriotism  among  the  oppressed  peoples  d 
of  Western  Asia.  But,  for  four  years,  ^ 
its  text  and  its  recommendations  lay  hid-  g 
den.  It  was  known  to,  but  not  appre¬ 
ciated  by  the  press  of  the  country  to  f 
which  it  was  of  the  most  engrossing  in-  ( 
terest.  _  p 

Learning  that  a  copy  of  the  report  was  ( 
among  the  papers  brought  home  from  ( 
Paris  by  former  President  Wilson, 
the  Editor  of  Editor  &  Publisher  sought  - 
and  secured  Mr.  Wilson’s  permission  for 
its  publication. 

Once  released  from  the  veils  and 
shackles  of  diplomacy,  the  story  struck 
with  hammer  force  the  editors  of  many 
American  and  Canadian  newspapers.  The 
day  after  its  publication  in  Editor  & 
Publisher  of  December  2,  1922,  the  re¬ 
port  was  published  in  full  by  the  New 
York  Times  and  given  nation-wide  dis¬ 
tribution  simultaneously  through  the 
Times  News  Service.  Thus,  its  exist¬ 
ence  unsuspected  on  December  I  by  all 
not  in  the  closest  touch  with  world  af¬ 
fairs,  the  King-Crane  report  and  the 
;  nantes  of  the  unhappy  nations  it  de¬ 
scribed,  their  past  and  their  present,  were 
j  in  thousands  of  American  homes  and  on 
millions  of  American  tongues.  Within 
the  next  few  months,  the  achievement  had 
reached  world-wide  scope,  as  narrated  by 
Dr.  Ellis  in  the  article  which  follows. 

jyjANY  a  newspaper  “beat”  has  become 
famous ;  but  few,  if  any,  ever  had 
the  dirKt,  practical  and  widespread  re¬ 
percussion  in  a  foreign  land  that  has  en¬ 
sued  in  Asia  since  the  exclusive  publica¬ 
tion  of  the  King-Crane  Report  by  Editor 
&  Publisher.  A  long  sequence  of  in¬ 
ternational  events,  including  the  libera- 
tiOT  of  imprisoned  Syrian  patriots,  has 
mllowed  the  notable  “scoop  ’  scored  by 
Editor  &  Publisher  just  one  year  ago 
this  week. 

The  story  is  a  romance,  with  the  sort 
of  oriental  background  that  is  more  pop- 
ular  in  the  movies  than  in  the  newspapers. 

It  impinges  upon  the  dark  deeds  of  secret 
f  fives  tantalizing  glimpses 

■  ot  European  intrigue,  and  portrays 
:  the  thrilling  hero  role  of 

:  the  rescuer  of  oppressed  people ;  and 
,  Shows  cCTsorship  and  propaganda  doing 

Ta  L  J  .  ’  ^4  8>ves  a  peep  into 

,  *  dank  dungeon  in  an  island  prison, 
champions  of  liberty  languish 
an  American  newspaper  man  comes 
‘Wkl"!"'  L  as  a  denouement— 
the  truth  is  mighty  and  will  prevail” — 
P  P^'^'ays  the  Arabic  press  of  the  Near 
“St  as  carrying  on  the  work  begpin  by 


By  WILUAM  T,  ELLIS 


Editor  &  Publisher,  to  the  utter  con¬ 
fusion  of  imperialistic  European  powers. 

That  sounds  like  a  large  achievement 
for  one  American  publication  as  modest 
as  Editor  &  Publisher,  doesn’t  it?  Yet, 
as  a  well-known  lady,  resident  at  the 
scene  of  the  present  story,  once  remarked, 
"The  half  has  not  been  told.”  Every 
editor  who  reads  the  following  narration 
of  facts  will  find  in  them  a  repetition  of 
the  old,  old  story  that  the  newspaper 
which  lets  the  sunlight  of  truth  into  any 
dark  situation  is  fulfilling  its  own  highest 
mission  and  doing  the  largest  possible 
service  to  the  world. 

It  is  important  to  have  the  background 
facts  in  mind.  During  the  Paris  Peace 
Conference,  President  Wilson  sent  a  com¬ 
mission,  consisting  of  President  Henry 
Churchill  King,  of  Oberlin  College,  and 
Charles  R.  Crane,  together  with  a  staff 


of  experts  and  assistants,  to  ascertain  on 
the  ground  the  desires  of  the  peoples 
within  the  old  Ottoman  Empire  concern¬ 
ing  a  mandate.  The  other  allies  were  to 
have  sent  representatives  also  on  a  joint 
commission ;  but  they  did  not  want  the 
facts :  they  had  certain  secret  treaties  to 
fulfill  which  would  not  be  furthered  by 
any  such  investigation. 

So  the  Americans  went  alone ;  and 
did  a  thorough  piece  of  work.  Their 
tour  of  fact-finding  was  an  occasion  for 
marvelous  outbursts  of  popular  interest, 
and  of  eagerness  for  America’s  leader¬ 
ship.  Despite  various  dime-novel  activi¬ 
ties  by  the  local  representatives  of  cer¬ 
tain  great  powers  to  prevent  some  groups 
of  people  from  giving  testimony;  and  to 
bribe  others  to  bear  false  witness,  the 
canny  .Americans  found  out  the  facts, 
fairly  and  fully.  On  the  basis  of  these, 
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KING-CRANE  REPORT  ON  THE  NEAR  EAST 

A  SupprosM^  Ofteial  Decw I  mt  IIm  Uaitod  SUtos  Cmufsnl 
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WHZaS  THE  PtTBUC  FIE8T  OUKPSED  “WHAT  nOHT  BATE  BEEH”  IV  ASIA  HIirOE 


they  wrote  recommendations  which,  had 
they  been  followed,  would  have  saved 
the  lives  of  hundreds  of  thousands  of 
persons,  and  would  have  averted  the 
whole  post-war  tragedy  in  the  Near  East 
An  expectant  Levant,  together  with  all 
the  world  that  is  interest^  in  the  Near 
Eiast,  awaited  the  publication  of  this  mo¬ 
mentous  report.  But  it  did  not  appear. 
.All  sorts  of  efforts  were  made  to  bring 
it  into  the  daylight.  Even  the  United 
States  Senate  passed  a  resolution  call¬ 
ing  upon  the  State  Department  for  its 
production.  But  in  vain.  The  nature  of 
the  report  became  as  much  of  a  mystery 
as  the  identity  of  the  Man  in  the  Iron 
Mask.  Secret  forces  at  Paris  had  been 
powerful  enough  to  counteract  all  Amer¬ 
ican  traditions  and  principles ;  and  to 
blacken  the  face  of  the  United  States  in 
the  eyes  of  the  expectant  peoples  of 
Bible  Lands. 

Meanwhile,  in  the  Near  East,  the  same 
sinister  agencies  that  had  been  able  to 
suppress  the  King-Crane  Report,  were 
busily  engaged  in  discrediting  the  Com¬ 
mission  and  the  country  that  sent  it  out. 
It  was  openly  and  officially  announced  in 
Syria,  for  instance,  that  the  King-Crane 
Commission  had  reported  in  favor  of  a 
French  mandate,  when  actually  the  con¬ 
trary  was  the  case.  Reluctantly,  many 
of  the  dwellers  within  the  bounds  of  Old 
Turkey  were  led  to  believe  that  America 
had  “betrayed”  them.  And  those  who. 
were  most  outspoken  in  their  American 
expectations  were  made  to  suffer. 

A  dramatic  incident,  in  the  early  part 
of  last  year,  gave  the  world  an  inkling 
of  this.  It  got  out  past  the  Syrian  cen¬ 
sorship  because  Junius  B.  Wood,  of  the 
Chicago  Daily  News,  happened  to  be  in 
Egypt  at  the  time  and  heard  the  story: 
there  are  no  regular  correspondents  of 
American  newspapers  or  press  associa¬ 
tions  anywhere  in  Egypt,  Palestine,  Syria, 
Kurdistan,  Mesopotamia,  Arabia  or 
Persia. 

Charles  R.  Crane,  who  in  the  mean¬ 
time  had  served  as  United  States  Minister 
to  China,  was  travelling  throughout  the 
Near  East,  as  he  had  done  many  times 
before.  Upon  his  arrival  at  Damascus, 
he  was  greeted  by  a  monster  outpouring 
of  the  people,  who  could  not  be  per¬ 
suaded  that  he  was  not  on  this  occasion 
also  an  official  representative  of  America. 
There  was  a  huge  demonstration,  too 
great  for  the  French  to  disperse.  Ein- 
thusaism  for  America  broke  loose  again. 
Cheers  for  Mr.  Crane,  for  America,  and 
for  Syrian  Independence,  were  led  by 
Dr.  Abdul  Rahmoan  Shabander.  one  of 
the  best-known  men  in  Syria,  a  physician, 
and  a  graduate  of  the  American  Univer¬ 
sity  in  Beirut.  Immediately  afterward, 
he  and  a  large  number  of  other  Syrian 
patriots  were  arrested  and  sentenced  to 
prison.  The  terms  of  Dr.  Shabander 
and  six  associates  were  for  20  years. 

As  Junius  B.  Wood  got  the  story,  Mr. 
Crane  also  had  been  arrested  and  sen¬ 
tenced,  in  absentia,  to  jail !  This  was 
not  true;  for  extra-territoriality  prevails 
in  all  the  fragments  of  the  former  Otto¬ 
man  Empire,  and  so  the  French  had  no 
authority  to  arrest  an  American  citizen. 
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What  they  would  have  liked  to  do  to  the  re-adjustments  that  are  coming,  the  France. 


ce.  A  score  of  highwaymen  had  careful  study  of  French  public  opioM 
him,  however,  may  easily  be  inugined.  principles  so  clearly  set  forth  by  the  been  publicly  hanged  in  Beirut.  Safety,  I  believe  that  the  following  is  abc«t 
In  the  light  of  the  row  he  had  raised,  all  King-Crane  Report  will  have  full  weight;  order,  and  justice  had  come  to  the  coun-  true  representation  of  the  Frenchnaa* 
unwittingly,  Mr.  Crane  quickly  left  the  and  will  be  a  real  factor  in  establishing  try  in  the  rule  of  General  Weygandt.  idea  of  international  affairs.  He  san- ' 
country.  But  the  Syrians  remained  in  the  principles  of  true  democracy  in  the  His  praise  was  on  all  lips,  Syrian  as  well  1.  Germany  lost  the  war,  we  won'ii 
prison.  Some  of  them  were  pardoned  by  Near  ^st.  as  foreign.  therefore  we  are  entitled  to  the  fruits  S 

General  W'eygandt,  when  he  became  High  Linking  up  to  the  after-effects  of  the  So,  in  the  course  of  an  interview  upon  victory. 

Commissioner  of  Syria  in  the  spring  of  King-Crane  Report  was  the  arrest  of  the  Syrian  conditions  with  General  Wey-  2.  We  maintain  a  large  army  becaa* 
this  year ;  but  Dr.  Shabander  and  his  six  Syrian  patriots  already  mentioned.  It  gandt,  I  laid  the  case  of  Dr.  Shabander  England  and  America  forsook  us. 
associates  were  confined  in  an  ancient  seemed  to  me  a  case  for  unofficial  Amer-  and  his  associates  before  him,  stressing  of  3.  Our  commerce  is  good  because  wt 
fortress  on  the  Island  of  Arvad  and  ican  intervention,  since  these  high*  course,  the  .\merican  aspect  of  the  matter, ,  created  nations  with  whom  we  can  trait 
clemency  was  denied  them — until  an  spirited,  western-trained  gentlemen  would  and  assuring  him  that  their  release  would  with  francs,  since  the  dollar  and  sterlim 
American  newspaper  man  came  along;  not  have  been  arrested  at  all  had  it  not  be  accepted  as  a  gesture  of  friendship  practically  prohibits  us  from  trading^ 
of  which  more  later.  been  for  their  enthusiasm  in  behalf  of  toward  America.  We  talked  the  matter  either  America  or  England. 

Then  a  historic  event  occurred,  on  Dec.  America.  So,  as  the  only  American  news-  over  with  complete  candor;  and  the  up-  4.  France  produces  all  it  requires  wi4 
2,  1922,  an  event  better  understood  in  paper  correspondent  at  the  time  in  the  shot  of  the  interview  was  the  promise  the  possible  exception  of  coal,  and  that 
the  Near  East  than  in  America— when  Near  East,  outside  of  Constantinople,  I  that,  although  Paris  had  taken  the  fate  we  are  getting  from  Germany. 

Editor  &  Publisher,  by  the  consent  and  felt  it  incumbent  upon  me  to  attempt  to  of  these  prisoners  out  of  the  High  Com-  5.  We  are  not  overpopulated  or  coo- 
co-operation  of  ex-President  Wilson,  fulfill  the  larger  mission  which  our  jour-  missioner’s  jurisdiction,  he  would  make  gested. 

published  the  full  text  of  the  long-sup-  nalism  accepts  as  its  own ;  and  seek  the  such  representations  to  the  home  govern-  6.  We  have  debts  but  we  shall  pay 
pressed  King-Crane  Report.  Now  that  release  of  these  men.  ment  as  would,  he  hoped,  accomplish  the  them — at  some  future  time, 

historic  document,  which  attracted  nation-  Harrowing  stories  were  in  circulation  end  I  sought.  General  Weygandt  is  the  To  this  we  asked  what  would  happei 

wide  comment  at  the  time,  is  filed  away  of  the  plight  of  Dr.  Shabander  and  his  sort  of  man  to  whom  even  the  Quai  should  Germany  eventually  recover  lad 

in  the  library  of  practically  every  news-  associates.  The  Island  of  Ruad  (Arvad  d’Orsay  listens.  He  named  three  weeks  seek  her  revenge.  What  would  happo 

paper  in  North  America;  and  it  has  is  its  Old  Testament  name)  is  an  ancient  as  the  period  within  which  I  would  re-  if  France  hadn’t  a  friend  to  help  her  if 

found  its  place  in  the  archives  of  all  fortress  off  the  coast  of  Northern  Syria,  ceive  good  news;  but  it  was  not  until  my  that  day  ever  comes?  The  Frenchmanh. 

academic  and  historical  libraries.  The  The  prisoners  were  in  a  dungeon  into  return  to  America  that  I  learned,  through  evitablv  replies :  “When  do  you  thiii 

feat  of  this  publication  was  a  notable  one  which  no  ray  of  sunlight  penetrated;  and  the  State  Department,  that  Dr.  Shabander  this  will  happen?”  We  reply  thirty 

in  the  annals  of  American  journalism.  while  all  were  suffering,  one  was  ap-  and  his  six  fellow  prisoners  have  been  un-  forty  or  perhaps  fifty  years  hence.  Ih 

It  was  in  the  ancient  lands  of  the  East ;  parently  fatally  ill.  Once  a  month,  for  conditionally  freed  and  restored  to  their  smiles  somewhat  cynically  and  replio; 

however,  and  in  the  chanceries  of  Europe,  a  period  of  five  minutes,  they  were  per-  families.  “Apres  moi  le  deluge — meanwhile  we  an 

that  the  real  sensation  was  created  by  the  mitted  to  see  relatives.  Thus  does  the  power  of  American  hanpy  and  prosperous.” 

appearance  of  this  King-Crane  Report,  My  hope  of  securing  the  release  of  journalism  reach  to  the  ends  of  the  Is  it  to  be  wondered  at  that  the  man  k 
with  its  ruthless  drawing  aside  of  the  the.se  men,  or  at  least  a  mitigation  of  the  earth.  the  street  in  England  is  tempted  to  beliw 

veil  from  a  critical  condition  in  a  region  conditions  of  their  confinement,  was  based  The  King-Crane  Report  goes  “march-  that  France  is  right  and  that  she  ha 

central  to  world  peace.  Propaganda  and  upon  confidence  in  the  real  greatness  of  ing  on,”  quite  according  to  the  refrain  solved  her  after  war  difficulties? 

censorship,  those  twin  enemies  of  liberty,  the  character  of  General  Weygandt.  He  of  the  Battle  Hymn  of  the  Republic, 

had  given  the  public  a  very  different  im-  had  made  an  entirely  new  French  regime  To  unearth  and  .to  present  the  facts,  of 

pression  from  that  which  this  searching  in  Syria.  A  large  number  of  corrupt  and  any  given  case,  is,  after  all.  the  highest 

report  revealed.  incompetent  officials  had  been  sent  back  to  service  of  truth  and  of  humanity. 

Arabic  newspapers,  especially  El  Mo 


DE  CHAMBRUN  HEADS 
QUAI  d’ORSAY  PRESS 


kattam,  the  great  Egyptian  daily,  not  only 
announced  the  fact  of  the  publication  of 
the  report  in  America,  and  summarized 
its  conclusions,  but  they  also  re-printed 
the  entire  document,  in  serial  installments. 
By  the  desert  ways  of  communication, 
over  which  mouth-to-ear  intelligence 


MAZE  OF  FOREIGN  POLITICS  OBSCURES 
AMERICA’S  VIEW  OF  EUROPE 


By  ALFRED  MAYER 


New  French  Official  Modiliei  Ripi 
Rule*  Governing  Correiponcleah 
— Arrange*  Weekly  Interview 
with  Preeident  Poincare 


By  G.  Langelaan 

(Paris  Editor,  Edito*  &  Pi'bliihu) 
The  connecting  link  between  Americaii 


travels  in  the  East,  the  story  quickly  1\/rODESTY  I  believe,  being  one  of  only  in  foreign  affairs,  but  in  their  own. 
sped,  heartening  patriots  and  vindicating  the  chief  attributes  of  our  modern  They  gave  the  impression  of  carrying  a 

America,  while  at  the  same  time  reveal-  journalists,  without  attempting  to  fore-  cross  which  may  be  translated  in  the  word  _ _ „  - 

ing  the  duplicity  of  the  powers  which  tell  the  future  of  civilization,  may  I  not  taxation.  It  seemed  to  me,  if  such  a  newspaper  correspondents  and  the  Frend 

had  attempted  to  suppress  and  misrepre-  be  permitted  to  state  a  few  facts  regard-  thing  be  possible,  that  Englishmen  cast  Foreign  office  is  Count  Charles  de 

sent  the  report,  ing  the  state  of  Europe  as  I  found  it  after  envious  looks  across  the  sea  on  their  brun,  who  has  the  unusual  advanta^  ad 

Naturally,  officialdom  was  not  idle.  A  an  absence  of  some  years.  I  feel  sure  happier  neighbors.  The  terrible  shadow  distinction  of  being  at  the  same  time  i 
terrific  blow  to  imperialistic  policies  had  that  not  only  Dr.  Ellis,  but  his  critics,  will  of  winter  with  its  hardships  and  unem-  French  subject  and  an  American  citiM 
come  from  a  totally  unexpected  quarter,  probably  agree  that  the  “true”  facts  about  ployment,  seemed  to  be  reflected  in  the  and  who  was  largely  educated  and  trained 
What  foreign  office  had  ever  thought  of  Europe  are  far  less .  interesting  than  the  faces  of  the  passersby.  One  had  the  im-  in  the  United  States.  He  has  succeedec 
having  to  reckon  with  the  representative  headlines  of  our  newspapers  would  have  pression  of  a  great  calm  before  the  storm,  at  the  head  of  the  Press  Bureau  of 
journal  of  the  Arnerican  newspaper  pro-  us  believe.  If  the  pulse  of  a  nation  is  to  be  judged  Foreign  Office  an  able  diplomat  whohd 

fession?  This  point  puzzled  Europeans  I  quite  agree  with  the  views  of  Dr.  by  its  rate  of  exchange,  then  there  is  conducted  the  relations  of  the  Fraul 
and  Americans  in  the  Near  Blast ;  re-  Ellis,  so  ably  presented  by  him  in  the  something  radically  wrong  in  France  and  government  with  the  press  since  befcn 
peatedly  they  asked  me,  “Why  was  not  Editor  &  Publisher,  that  our  foreign  the  storm  threatens  that  country,  and  not  the  war.  The  new  head  of  the  Pub 
the  King-Crane  Report  made  public  in  correspondents  pay  too  much  attention  to  England.  But  France  is  actually  prosper-  Section  is  not,  however,  a  slave  of 
one  of  the  great  magazines  or  daily  news-  politics,  especially  in  France  and  England,  ous.  Farmers,  merchants,  clerks,  laborers,  tine,  and  has  already  made  relations  with 
papers?”  and  not  enough  to  public  opinion,  or  in  all  are  happy  and  contented.  The  laborer  American  and  British  correspondBb 

It  needed  few  words  to  make  plain  Dr.  Ellis’s  words  “to  the  true  facts.”  This  is  earning  30  to  40  francs  per  day.  and  has  much  less  rigid  than  they  were.  _ 
that  the  editor  of  Editor  &  Publisher  is  particularly  true  of  France,  where  pub-  become  a  “bourgeois.”  The  merchant  is  The  correspondents,  American  aai 
had  alone  seemed  to  sense  the  importance  lie  opinion  is  a  tremendous  factor;  where  doing  business  with  the  newly  created  British,  are  received  every  day  at  the 
of  the  document  and  by  the  publication  governments  are  made  and  unmade  not  so  Central  European  nations  and  because  of  Quai  d’Orsay  at  12 :30.  Count  de  Chit 
of  the  report  in  Editor  &  Publisher  the  much  because  the  people  object  to  the  their  still  further  depreciated  exchanges  brun  begins  his  daily  receptions  with  i 
newspaper  men’s  newspaper  had  brought  policies  of  those  in  power  so  much  as  they  compared  to  that  of  France,  commerce  is  general  survey  of  the  international  ate- 
it  forcibly  to  the  attention^  of  the  men  object  to  their  personality.  Thus  Briand’s  brisk  and  business  in  France  good.  An-  ation  as  it  involves  France,  outiiuig 
who  shape  the  public  opinion  in  the  fall  must  be  attributed  to  ridicule,  when  other  instance  of  French  prosperity  is  to  briefly  the  French  point  of  view  aad  tl- 
United  States  and  Canada.  he  was  laughed  at  because  the  French  be  found  among  French  shipping  com-  titude.  Then  he  answers  such  qwjtiow 

There  must  have  been  some  hectic  people  thought  it  absurd  for  a  French  panics.  Before  the  war  the  French  com-  as  the  correspondents  see  fit  to  pot  Tk 
cabling  in  government  codes,  for  most  statesman  to  knock  a  little  white  ball  panics  had  a  hard  time  making  both  ends  question  period  of  these  receptiooi  IB" 
of  the  copies  of  the  report  that  were  sent  around  a  golf  course  with  Mr.  Lloyd  meet.  The  palatial  liners  built  by  English  erally  develops  into  something  rota- 

4._  r' _  _ 1  _  f _ I _ I  _ 1  _  _ _ _  1.1? _ _  _ 1  J^l _ _  I—  _ XkgSM. 


for  copies,  and  my  own  small  supply  was  quickly  realized  that  there  has  not  been  spend  their  money  in  France  and  earn  it  part  taking  up  an  attitude  somethiB|B“ 
quickly  exhausted.  I  let  a  Syrian  friend  much  difference  between  the  Briand  in  .America.  A  transatlantic  passage  is  that  of  the  A 


.  ^  _  .  _  American  official  obiBWt 

borrow  a  copy ;  and  he  must  have  shared  policies  and  those  of  Poincare.  The  tre-  paid  for  in  dollars.  Result — tremendous  Thanks  to  Count  de  Chambrun,  p 

it  surreptitiously  with  a  large  number  mendous  difference  between  French,  Eng-  profits.  The  French  personnel  is  paid  in  mier  Poincare  receives  the  Aosi* 
of  his  compatriots,  as  the  report  showed  Hsh  and  our  American  politics  is  that  in  francs,  ships  are  repaired  at  St.  Nazaire  press  correspondents  every  MondiJ*'^ 
when  I  finally  got  it  back.  Even  the  both  America  and  England  we  attack  or  elsewhere  by  French  workmen,  and  ning,  although  week-end  ceremoni**  ^ 
Egyptian  papers,  carrying  the  serial  re-  policies,  and  in  France  they  only  attack  with  the  franc  at  almost  19  to  the  dollar  rendered  these  meetings  impractiolfc  k 
print,  somehow  failed  to  get  into  Syria,  personalities.  the  companies  can  easily  pay  their  work-  some  time  past.  Count  de  Chaaij*’ 

The  Moslem-Christian  “Committee  of  When  I  left  for  Europe  a  few  weeks  men  30  or  40  francs  per  day.  idea  is  that  the  responsible  head  of  w 

Committees,”  which  is  behind  the  inde-  ago,  despite  the  fact  that  I  had  been  “han-  If  I  may  be  permitted  I  will  now  play  government  should  see  the  foreign  F** 

pendence  moyements  in  Syria,  Palestine  dling”  foreign  news  for  many  years,  I  the  role  of  prophet.  I  believe  France  has  at  least  once  a  week  and  give  thf  J* 
and  Arabia,  is  now  secretly  issuing  the  fully  expected  to  see  a  France  bemoaning  solved  her  after  war  difficulties  and  not  first  hand  the  French  govern^* 
Report  as  a  complete  document  in  Arabic,  its  fate,  and  an  England  protesting  against  {matched  them  up.  France  has  taken  some  views  on  questions  of  internatk*^ 
fully  annotated  in  the  light  of  subsequent  an  ungrateful  France.  I  found  neither,  rather  high  handed  means  of  doing  this,  terest.  In  these  conferences,  M.  ^ 
developments,  for  surreptitious  circulation  France,  and  by  France  I  do  not  mean  and  one  may  say  that  the  whole  of  French  care  meets  the  newspapermen  of 
throughout  the  .\rabic-speaking  world.  Paris,  is  working,  earning  money  and  prosperity  is  at  the  expense  of  Germany,  nation  separately.  Great  impio*,*J 
Thus,  by  way  of  Editor  &  Pubusher,  spending  it  freely,  and  is  happy.  Men  and  but  nevertheless  France  herself  is  con-  has  b«n  made  by  these  meetings 
vital  facts,  which  vindicate  or  reveal  the  women  alike  in  all  walks  of  life  with  tented.  France  has  practically  defied  the  relations  between  the  French 
true  American  spirit,  will  find  their  way  whom  I  talked  were  much  more  inter-  world  in  refusing  to  disarm,  she  main-  ment  and  the  press  of  other  coatf* 

into  the  remote  fastnesses  of  Arabia,  ested  in  their  personal  affairs  than  in  the  tains  the  largest  military  establishment  M.  Poincare  also  begins  his  reesf^ 

where  the  foot  of  white  man  has  never  Ruhr  occupation,  the  reparations  question,  in  the  world  to-day,  but  it  has  solved  the  with  a  survey  of  the  situation,  awl®* 
trodden.  .  ^  forgiven)  in  the  unemployment  question  for  her.  Her  answers  questions.  He  is  at  his  »* 

Both  France  and  Britain  now  heartily  debt  to  the  United  States.  England,  on  troops  in  Germany  are  happy,  they  live  at  these  conferences,  and  is  never 
wish  that  they  had  not  entered  upon  their  the  other  hand,  was  sad.  Men  and  women  well  and  the  government  provides  so  that  cordial  or  more  free  in  his  speech  tW 
costly  experiments  in  the  Near  East.  In  seemed  preoccupied  and  uninterested,  not  their  worries  are  non-existent.  After  a  when  talking  with  newspapermen. 
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LONDON  FACES  HUGE  TASK  OF  HOUSING 
CONVENTION  DELEGATES 

Imber  Committee  Chairman,  Urges  Regular  U.  S.  Business 
Visitors  to  Obtain  Own  Reservations — Empire  Exibi> 
tion  Room  Demand  Augments  Problem 

By  HERBERT  C.  RIDOUT 

{London  Editor,  Editok  &  PuiusHii) 

London  is  going  to  be  fuIl  next  If  this  is  done,  it  will  greatly  assist 
year  about  A.  A.  C.  W.  convention  the  Accommodation  Commitee  in  Lon- 
time  And  the  problem  of  finding  hotels  don  to  provide  adequate  reservations  and 
for  the  accommodation  of  the  millions  of  comfort  for  the  remainder  of  the  delega- 
visitors  will  tax  the  ingenuity  of  every-  tion,  and  enable  special  attention  to  be 
body  concerned.  When  it  is  mentioned  given  to  securing  block  accommodation 
that  some  twenty  millions  of  people  are  for  city  parties  such  as  those  promised 
expected  to  descend  upon  the  British  Em-  by  St.  Louis  and  Houston, 
pire  Exhibition  it  will  be  seen  that  the  So,  if  you’ve  been  to  London  before 
situation  is  no  imaginary  one.  and  are  coming  for  the  convention  next 

Horace  S.  Imber,  who  is  chairman  of  year,  make  your  reservation  independ- 
the  Accommodation  Committee  of  next  ently  at  your  favorite  hotel,  and  you 
year’s  convention,  ells  me  that  he  is  find-  will  assist  London  in  taking  care  of  its 
ing  his  task  of  securing  adequate  hotel  ac-  other  visitors. 

oomm^ation  for  delegates  a  colossal  - 

one.  Every  hotelier  is  sympathetic  and  “HIGHBROWS”  t».  CIRCULATION 

helpful,  and  each  one  has  given  exten-  _ 

sive  reservations.  But  each  one  is  point-  i»  1 1  j  ..  d  li*  t>  ei. 

S  with  eloquent  gesture  to  the  fact  that  *  Under-e.bm.te  Public.”  Sharp 

day  by  day  reservations  are  actiuilly  be-  TelU  London  Club 

ing  receiv^  from  all  parts  of  the  world  By  Herbert  C.  Ridout 

for  accommodation  next  summen  Clifford  Sharp,  editor  of  the  London 

Mr.  Imber  pomts  out  that  there  are  Statesman,  recently  srave  a  luncheon 


Efficiency  alone  was  the  distinction  be-  BRITISH  VISITOR  TO  SPEAK 
tween  good  and  bad — in  other  words, 

successful  and  unsuccessful— journalism,  sj,  Herbert  Morgan  Will  Tell  London 


Plans  to  New  York  Ad  Men 


NEW  BARBADOS  CABLE  gir  Herbert  Morgan,  chairman  of  the 

-  British  Reception  Committee  for  the  20th 

British  and  Canadian  Officials  Deside  annual  international  convention  of  the 


ies  Rigi ! 
mdeab 


“Don’t  Under-estimate  Public,”  Sharp 
Tells  London  Club 

By  Herbert  C.  Ridout 
Clifford  Sharp,  editor  of  the  London 
New  Statesman,  recently  gave  a  luncheon 


many  American  business  men  who  make  hour  lecture  to  the  Aldwych  Club  of 
an  annual  trip  to  Europe,  and  anticiiwUs  London,  on  “Highbrows  and  Large 
that  most  of  these  will  tiiro  their  1924  Xewspaper  Circulations.” 
insit  to  take  in  the  advertising  conven-  jjg  (hat  circulation  was  the  only 
tion.  It  may  be,  on  that  account,  that  (rue  test  of  merit.  He  believed  in  the 
those  visitors  will  think  it  necessary  to  common  sense  of  the  man  the  “highbrow” 
make  reservations  through  the  chiefly  derided — the  man  in  the  comer 

A.  A.  C.  W.  organization  in  order  that  of  the  suburban  train.  He  preferred  as 
they  may  be  assured  of  inclusion  m  the  a  journalist  the  balanced  praise  of  the 
official  party  of  delegates.  But,  says  Mr.  sound  business  man  to  that  of  the  pro- 
Imber,  that  Will  only  be  throwing  addi-  fessor  more  or  less  withdrawn  from  the 
tional  responsibility  upon  the  already  se-  world. 

verely  toxed  Accommodation  Committee,  Unless  they  truly  understood  the  pub- 
smee  those  gentlemen  usually  accus-  He,  an  attempt  to  please  it  was  a  hope- 
tomed  to  staying  at  a  London  hotel  of  less  gamble.  To  despise  the  public  was 
their  own  selection,  can  ensure  their  own  to  fail  before  they  started, 
accommodation  without  any  difficulty,  and  The  good  public  loved  common  sense 
thus  avoid  taking  chances,  and  eliminate  and  adored  brains.  It  liked  headlines 


to  Strengthen  Imperial  System  Ass^iated  Ad¬ 
vertising  Clubs  of  I 

Washington,  Nov.  22.— Plans  for  the  the  W  o  r  1  d,  who 
construction  of  a  new  cable  from  Turk’s  is  visit  ing  the 
Island  to  Barbados,  have  been  agreed  up-  principal  cities  of 
on  by  the  British  Government,  the  the  United  States, 

Canadian  authorities,  and  other  colonial  tell  the  mem- 
governments  concerned.  At  Barbados,  the  Ad- 

the  cable  will  befurcate  to  Trinadad  on  vertising  Club  of 
one  hand  and  to  British  Guiana  on  the  New  York  of  the 
other.  The  smaller  islands  of  the  West  royal  welcome 
Indies  will  be  served  by  a  number  of  which  awaits 
wireless  stations  subsidary  to  the  cable,  them  in  London 
which  will  connect  with  the  central  cable  **  r 

station  at  Barbados.  limche^,  Dec.  5, 

The  cable  will  connect  with  Canada  by  K*'^®ri  by  the  On 
way  of  the  Halifax-Bermuda  Cable  and  to.  London  c^-  S:.  Hehz.t  Morga* 

is  designed  to  strengthen  the  weakest  link  the  club, 

of  communication  in  the  British  Imperial  jj,  Herbert  will  be  the  honor 
system.  At  present  the  West  Indian  is-  one  of  the  leaders  of  British  ith 

lands  are  served  by  the  West  Indies  and  being  a  <hrector  of  A.  &  F. 

Panama  Company.  Ltd.,  vice-chairman  of  the  Irish 

^  _  Industries  Assoaation,  one  of  the 

founders  and  chairman  of  the  governors 
Edmonton  Journal  Ad  Contest  ‘he  Three  Arts  Qub  president  of  the 

Sphinx  Qub,  1914-1916,  and  vicc-prcsi- 
The  Edmonton  (Alta.)  Journal  has  dent  of  the  National  Advertising  Society, 
been  conducting  an  ad-writing  cash  prize  Sir  Herbert  is  touring  the  United  States 


Edmonton  Journal  Ad  Contest 


contest  for  its  readers  and  advertisers 
Recently  it  published  in  full-page  space 
portraits  of  the  principals  of  32  leading 
business  firms  of  the  city.  It  invited  its 
readers  to  prepare  and  submit  advertise- 


with  Lord  William 


ing  the  t 
Hasketh 


Leverhulme. 


French  Weekly  Caricature*  Notables 

The  Miroir  des  Sports,  a  weekly  illus- 


ments  for  any  of  the  firms  mentioned,  trated  publication  produced  by  the  Petit 
no  limit  being  plac^  on  the  number  of  Parisien  organization,  has  started  a  series 
ads  submitt^.  .  Size  of  ads  was  re-  of  photographic  caricatures  of  well- 
stricted.  Winning  ads  were  to  be  used  known  people.  These  caricatures  are 
by  the  merchants  in  the  Journal.  distorted  photographs  and  are  quite  as 

-  ,  funny  as  many  of  the  line-drawn  carica- 

...  ^ _  tures. 


by  the  merchants  in  the  Journal. 

Ls  Presse  Must  Pay  $7,500 

An  echo  of  the  fight  for  the  manage¬ 
ment  of  La  Presse  which  took  place  two 
years  ago  was  heard  in  Montreal  civil 


Gilland  Joins  F.  W.  Wile 
E.  W.  Gilland,  of  New  York,  well- 


risk  of  confusion  at  convention  head¬ 
quarters  on  both  sides. 

Mr.  Imber,  anxious  that  his  commit- 


but  they  must  be  good,  conveying  im¬ 
portant  information. 

“The  success  of  the  Daily  Mail  above 


tw  shall  be  in  a  position  to  take  care  all  other  modern  papers  is  due  not  to 
of  all  A.  A.  C.  W.  delegates,  asks  that  supposed  sensationalism  and  so-calM 
intending  visitors  who  have  their  regu-  brightness,  but  to  sheer  competence  in 
lar  stopping-place  in  London  should  at  itself  coupled  with  a  complete  belief  in 
once  make  their  reservations  direct  to  the  common  sense  of  the  public,”  he 
the  irrespective  hotels  effective  as  from  added. 

July  12,  next,  advising  the  A.  A.  C  W,  The  word  “bright”  was  the  rock  upon 
that  this  has  been  done,  and  instructing  which  most  incompetent  journalists  split; 

the  same  time  they  be  included  they  thought  what  was  lacking  was  more 
m  the  list  of  delegates.  brightness,  when  it  was,  in  fact,  brains. 


courts  on  Nov.  23,  when  Justice  Delori-  known  throughout  the  newspaper  and 
mier  ordered  Eugene  Berthiaume  and  syndicating  world  as  the  former  sales 
others  of  the  La  Presse  Publishing  Com-  mana^r  of  the  Newspaper  ^terprise 
pany  to  pay  $7,500  to  E.  Pelissier,  K.  C.,  .Association,  has  entered  the  employ  of 
as  fees  and  costs  incurred  for  services  the  Frederic  William  Wile  ^rvice  at 
as  counsel  for  the  defendants  in  the  orig-  Washington, 
inal  suit.  - 


Urge  $300,000  to  Boost  Northwost 


Now  Montreal  Paper  Company 


WIMV  DOOM  I^OrUlWWK  A  ..  ^  t.  A 

/  A  new  paper  company,  with  headquar- 

An  advertising  budget  of  $300,000  to  ters  in  Montreal,  has  bwn  formed  under  , 
boost  the  Northwest  was  recommended  to  the  name  of  the  Steel-Treinffilay  Paper 
the  financial  authorities  by  40  Northern  Company,  Ltd.  It  is  capitalized  at  ^0;- 
Pacific  passengsr  and  freight  agents  in  000,000.  J.  J.  Steele,  pulp  manufacturer 
session  in  St.  Paul.  of  Montreal,  heads  the  concern. 


EagUnd,  sdTertisiiig  men  phstogrsphsd  on  th*  itsps  of  tlis  Stadium  during  a  visit  to  tha  OsnfsrsM*  Hall  st  ths  Britiah  Ximir*  HaUbltlon  gronsds  at  WomUoy,  In  wMoh  th* 
vUte.r'.  advertising  sonvontlon  wlU  ba  bald  July  14-10,  10S4.  In  tha  group  ara  to  bo  rsoogaisad  many  of  tbn  prsmlMat  British  advortlsars.  agante,  and  pubUshars  vrha  was*-  ■ 

1  .  T  United  States  in  July  last.  Among  them,  M  numbered  in  tha  photograph,  wore:  1.  C.  Harold  Temon,  praaidant  of  ths  Thirty  Club;  t.  J,  Aksmiaa,  London  Ilmss'; 

s‘  nitvFrttsement  manager  Daily  Hail;  4.  PhlUlp  EmanuaL  Odhams,  Ltd.;  t.  Thomas  HoDougaU;  t.  Arthnr  Taylor;  7.  Oaargo  Soatt,  Olasgew  Herald;  I.  H.  BradaMw; 

.'  “““  riald;  14,  Andrew  Hilna,  ezaoutiva  saoratary  District  14,  A.  A.  C.  W.;  11,  H.  Day;  U.  D.  Pappori  M,  T,  Talk;  14.  Eiad^ek  Potter,  advartlHng  agaat;  li.  0.  WiBtsHs; 

16.  Robert  Bnica;  IT.  Robert  Thombarvy;  16.  Fred  Johnson;  16.  O.  Chadwlok;  SO.  8.  Baraart  Smith,  advartUassant  maaagar  Psars'  Soap,  ' 
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BICKEL  OF  U.  P.,  VISITING  TOKYO,  ASKS 
CHEAPER  FAR  EAST  CABLE  SERVICE 


News  from  U.  S.  Japan’s  Chief  Foreign  Interest,  He  Finds, 
But  High  Rates  Prevent  Adequate  Report — Feted 
by  Notables  in  Capital 

By  JOHN  R.  MORRIS 

I-'ar  Eastern  Editor,  Editor  &  Publisher 

'T'OKYO,  Nov,  1 — Karl  A.  Bickel,  East;  the  Nichi-Nichi;  B.  W.  Fleisher, 
president  of  the  United  Press  As-  proprietor  of  the  Japan  Advertiser;  the 
sociations,  was  in  Moscow  delving  into  International  Journalists  Association; 
Soviet  government  practices  and  inter-  Baron  Mitsui. 

viewing  Bolshevik  leaders  when  the  news  The  reports  of  a  gradual  return  towards 
of  Japan's  earthquake  was  received  there,  normalcy  which  Bickel  gave  the  Japtm- 
Immediately  he  and  Mrs.  Bickel  took  a  ese  in  reviewing  his  trip  through  Soviet 
train  for  Oiita  and,  travelling  by  way  of  Russia  were  received  with  siiecial  interest 
Peking  and  Shanghai,  he  reached  Japan  in  view  of  the  great  interest  aroused  here 
in  mid-October.  Mrs.  Bickel  stopped  off  by  recent  Russo-Japanese  conferences  and 
at  Shanghai,  while  Bickel  proceeded  at  a  final  conference  which  is  in  prospect 
once  to  Kobe.  now.  The  United  Press  president’s  re- 

Not  only  in  Western  Japan,  where  marks,  on  the  whole,  were  to  the  effect 
Kobe  and  Osaka  were  left  untouched  by  that  the  world  can  well  afford  to  pay 
the  earthquake,  but  in  this  stricken  dis-  closer  attention  to  relations  with  Russia 
trict  as  well,  where  everyone  still  leads  a  in  the  future  than  has  been  paid  them  in 
more  or  less  topsy-turvy  existence,  the  the  immediate  past.  _  , 

United  Press  president  was  received  with  Bickel  was  impressed  during  his 

all  the  ceremony  and  hospitable  attention  visit  in  Japan  by  the  unsatisfied  demand 
the  Japanese  were  able  to  offer.  Added  for  American  news. 

to  often  remarked  zeal  with  which  Jap-  “Without  any  question,”  he  said,  “the 
anese  journalists  are  accustomed  to  leading  foreign  news  interest  in  Japan, 
shower  hospitality  on  visiting  journalists  and  for  that  matter  throughout  the  entire 
from  abroad  was  the  feeling  of  deep  grati-  Far  East,  is  American.  There  has  not 
tude  for  America’s  prompt  action  in  the  beep  as  much_  American  news,  political, 
recent  disaster,  a  feeling  so  widespread  social  and  business,  as  the  newspapers  of 
and  evident  throughout  the  country  that  Japan  would  like.  I  believe  that  as  one  of 
it  has  profoundly  impressed  every  Amer-  the  results  of  my  visit  more  -American 
ican  who  has  had  an  opportunity  to  ob-  news  will  soon  be  delivered  in  Japan  and 
serve  its  effects.  Added,  also,  was  the  generally  throughout  the  East, 
fact  that  Bickel  had  just  come  from  a  “The  remarkable  success  of  B.  W. 
trip  through  that  land  which  has  woven  Fleisher’s  Japan  Advertiser,  the  leading 
such  a  spell  over  the  Japanese,  and  es-  American-owned  English  language  news- 
pecially  the  Japanese  newspapermen— the  paper  of  the  Far  East  and  without  any 
Russia  of  Lenin  and  Chichcrin,  Joffe  and  question  one  of  the  best  English  language 
Karahan.  newspapers  printed  in  any  non-English 

Everywhere  he  went  and  every  time  he  speaking  country,  is  in  itself  a  demonstra- 
was  interviewed  during  his  visit,  the  first  tion  of  the  very  real  interest  the  people  of 
and  often  the  only  question  asked  him  Japan  take  in  American  affairs.  The 
was  a  request  to  tell  about  Russia.  Fin-  rapid  growth  of  the  English  editions  of 
ally,  Bickel  personally  appealed  to  the  the  Osaka  Mainichi  and  the  Tokyo  Nichi- 
Japanese  in  an  extraordinary  degree  and  Nichi  likewise  are  proof  of  the  Japanese 
every  newspaper  man  among  them  took  desire  for  American  news.  The  very 
keen  delight  in  talking  with  the  head  of  marked  friendliness  of  the  Japanese  people 
a  great  news  organization  who  could  towards  all  Americans  since  the  earth- 
meet  them  as  unaffectedly  and  with  as  quake  is  only  another  demonstration  of 
little  pomp  as  he  did.  this  really  fundamental  friendship  between 

All  the  occasions  upon  which  Bickel  the  two  peoples.” 
was  called  to  utilize  his  new-found  skill  Nippon  Dempo  Tsushin  Sha,  the  dis- 
with  treacherous  banquet  chop-sticks  are.  tributers  of  the  United  Press  Service  in 
too  many  to  enumerate,  but  among  the  Japan,  have  arranged  since  the  earth- 
larger  luncheons  and  dinners  given  in  his  quake  for  a  leased  telephone  wire  from 
honor  were  those  tendered  by  Prince  Tokyo  to  Nagasaki,  the  southern  cable 
Tokugawa,  Viscount  Goto,  Minister  of  terminus,  at  a  cost  of  about  $400,000.  It 
Home  Affairs;  Nippon  Dempo  Tsushin  is  the  first  leased  wire  system  to  be  put 
Sha,  the  news  agency  with  which  the  into  operation  in  the  Far  East,  and  will 
United  Press  co-operates  in  the  Far  assist  materially  not  only  in  the  distribu- 


Tlina  Amr.  Karl  A.  Sickel  (left),  ineildent  of  the  tfnited  Preii,  emong  hU  other  eiiiti 
in  far-off  land*,  itoppod  for  a  whllo  with  Admiral  Count  Tainamoto,  Premier  of  Japan,  and 
T.  Xitaunaca,  head  of  the  Nippon  Dempo  Tahihin  Sha, 


John  B.  Morrii  (left)  attempted  the  impoeaible  when  he  tried  to  Mee  the  Japan  Adrertlsir 
from  the  llamei  which  followed  the  Tokyo  earthquake.  With  an  Bait  Indian  proofreadic 
he  ia  on  the  roof  of  the  Adrertiier  buildins,  juet  before  the  itructure  causht  Ire,  He  it  i 
member  of  the  Japan  Adrertiier  staff  and  Tokyo  correspondent  for  EDITOR  A  FlTBLIBEn. 


tion  of  the  United  Press  service  in  this 
part  of  the  world  but  will  serve  also  to 
speed  up  America-bound  dispatches  of  the 
U.  P.  correspondent  in  Tokyo. 

“The  United  Press,”  Mr.  Bickel  said, 
“is  the  only  American  news  association 
sending  a  report  directly  into  China  and 
I  am  glad  to  say  that  this  service  is 
growing  in  a  very  substantial  and  promis¬ 
ing  manner.  It  is  not  the  business  of  the 
United  Press  primarily  to  carry  Amer¬ 
ican  news  to  the  Far  East  or  anywhere 
else  in  the  world,  but  it  is  our  business  to 
satisfy  the  news  desires  and  news  inter¬ 
ests  of  the  newspapers  in  every  country 
where  we  are  operating,  and  in  the  Far 
East  there  is  no  doubt  that  the  demand 
for  American  news  is  paramount  and  as 
yet  unsatisfied.” 

Mr.  Bickel  discussed  with  many  Jap¬ 
anese  publishers  the  unsatisfactory  means 
of  cable  communication  which  delay  the 
transmission  of  news  across  the  Pacific. 

“Japan  is  one  of  the  three  greatest 
newspaper-reading  nations  in  the  world. 
In  its  great  newspapers  like  the  Osaka 
Mainichi,  Tokyo  Nichi-Nichi,  the  Asahi, 
Hochi  and  Jiji,  Japan  has  newspapers 
whose  circulations  are  enoormous  and 
whose  equipments  in  many  ways  are 
equal  to  those  of  any  newspaper  in  New 
York  or  London.  Still  they  are  com¬ 
pelled  to  present  foreign  news  services 
which  are  strictly  limited  owing  to  the 
barrier  of  isolation  arising  from  inade¬ 
quate  communications  and  a  press  rate 
that  makes  ‘piratical’  a  conservative  ad¬ 
jective. 

“Japan  should  have  the  same  press  rate 
that  London  and  New  York  are  given, 
and  the  present  effort  to  sustain  a  press 
rate  of  almost  30  cents  a  word  against  a 
rate  of  5  cents  between  New  York  and 
London  is  absolutely  unjustified.  It  is 
merely  robbery,  and  silly  robbery  at  that, 
since  it  strangles  real  business  that  would 
soon  create  total  cable  expenditures  many 
times  larger  than  those  paid  to  the  com¬ 
munication  companies  today. 

“In  America  the  active  press  associa¬ 
tions  and  newspapers  have  formed  a 
‘Committee  on  Cable  and  Radio-Using 
newspapers  and  Press  Assdeiations’  and 
under  the  leadership  of  Joseph  Pierson  of 
the  Chicago  Tribune  a  very  big  work 
has  been  accomplished  in  speeding  up 
transmission  and  securing  reductions  in 
press  rates.  I  understand  now  that  it  is 
the  intention  of  the  leading  Japanese 
newspapers  and  press  associations  to  form 
a  similar  committee  and  work  in  co¬ 
operation  with  the  American  organization 
to  the  end  of  clearing  up  this  disgraceful 
transmission  situation.” 

Since  leaving  New  York  last  summer 
Mr.  Bickel  visited  England  and  several 
continental  _  and  Scandinavian  countries 
before  coming  to  the  Far  East  by  way  of 
Russia  and  Siberia.  In  Spain  and  Sweden 


he  completed  arrangements  for  intro¬ 
ducing  the  first  United  Press  reports  b 
those  countries,  and  while  in  Russia  ar¬ 
ranged  for  an  exchange  of  news  betwto 
the  Rosta  Service  and  the  United  Press,  r 


PRO-U.  S.  SENTIMENT 
SWEEPS  JAPAN 


Era  of  Unprecedented  Commerdil 
Relations  at  Hand,  U  Belief  o( 
Press — Generous  Relief  Work 
a  Cause 


By  John  R.  Morris  ! 

(Far  Eastern  Editor,  Editor  &  Publishu)  j 

Tokyo,  Nov.  1. — Of  all  forms  of  pri-  | 
vate  enterprise  within  the  earthquake 
devasted  area,  the  newspapers  of  Tokje  | 
have  steadily  and  unfalteringly  led  tbt  | 
way  in  the  gigantic  task  of  salvaginj  | 
property  and  reconstructing  anew.  Toda).  f 
two  months  after  the  fire,  they_  come 
closest  to  typifying  in  actual  prartice  tht 
“business  as  usual”  spirit  which  & 
Japanese  are  bravely  endeavoring  to  dis¬ 
play  before  the  world. 

'The  principal  dailies  of  Tokyo  soogiit 
to  conclude  an  agreement  among  th® 
selves  providing  for  temporary  rest^ 
tion  of  both  morning  and  evenbl! 
editions  to  four  pages  each.  Before  ll» 
earthquake  the  average  size  of  the  large 
metropolitan  papers  was  8  pages  in  the 
morning  and  4  in  the  afternoon  (or  a 
12-page  daily  paper,  as  the  Japanese 
would  say).  To  this  proposal  all  bit 
the  Nichi-Niclii  agreed  and  this  news¬ 
paper  declared  its  intention  to  retnit 
soon  o  8-page  morning  editions. 

What  the  other  newspapers  are  "''M 
to  do  in  response  to  this  direct  and 
widely  advertised  challenge  has  yet  to 
be  decided,  but  the  result  will  be  an  im¬ 
portant  one  in  influencing  the  rate 
which  American  advertisers  will  pay  «* 
contracts  sent  to  Japan  within  th« 
six  months.  By  reducing  their  nuaw 
of  pages  by  one  third,  they  not  W 
saved  in  the  newsprint,  composition  w 
editorial  departments,  but  were  abk  ^ 
to  advance  the  rates  for  which  the » 
vertising  space  ^  left  to  them  was  soli 
One  paper  which  received  an  av^ 
of  77  sen  per  line  for  its  advertiw 
for  months  before  the  earthquake,  has 
since  been  able  to  boost  the  averap 
rate  at  one  time  as  high  as  98  sen. 

A  strong  bid  for  American  adveitfr 
ing  undoubtedly  will  be  made  by 
newspapers.  With  the  tremendous  ^ 
of  pro-American  sentiment  which/ 
sweeping  the  country,  American  ip 
porters  see  ojsportunities  which  may  ^ 
fluence  profoundly  the  whole 
our  country’s  commercial  relations  ^ 
Japan. 


CRAIG  CONTEMPT  DECISION  IMPERILS 
FREE  SPEECH,  PERRY  SAYS 


derive  their  just  powers  from  the  consent  In  these  contempt  cases,  the  accused 
of  the  governed.”  _  _  is  hailed  into  court  without  an  indict- 

The  spectacle  of  a  judge  saying  such  ment  by  any  grand  jury, 
power  to  inflict  summary  punishment  for  He  is  denied  every  safeguard  that  is 
constructive  contempt  is  necessary  to  thrown  around  even  the  most  dangerous 
their  very  existence,  when  the  Supreme  criminal. 

Court  of  the  United  States  has  been  bit-  He  is  denied  a  trial  by  an  unbiased 
terly  criticised  for  many  of  its  decisions,  petit  jury. 

notably,  the  income  tax  cases,  the  Insular  He  is  denied  the  presumption  of  inno¬ 
cases,  the  Dred  Scott,  and  numerous  other  cense  that  always  is  afforded  to  the  ac- 
decisions — and  for  more  than  a  century  cused  in  any  case. 

that  court  .sat  silently  in  the  face  of  those  He  is  not  allowed  the  right  of  confront- 
attacks  and  criticisms  and  has  never  seen  ing  or  cross-examining  any  witnesses 
fit  Jo  invoke  the  so-called  power  of  pun-  against  him. 

ishing  for  a  constructive  contempt  of  He  is  denied  the  right  to  a  trial  before 
their  court,  thus  proving  that  the  so-called  a  disinterested  judge, 
reason  of  necessity  is  no  reason  at  all.  He  is  denied  the  right  to  prove  the 
The  people  alone,  in  whom  all  political  truth  of  the  criticism, 
power  is  inherent,  have  never  delegated  He  is  denied  the  right  to  prove  good 
any  more  right  to  the  judiciary  to  punish  motives  or  justiflable  ends  in  the  matter 
for  a  constructive  contempt  than  they  of  the  publication. 

have  delegated  such  right  to  the  executive  He  is  not  allowed  to  prove  anything 
or  legislative  branches  of  Government.  that  is  displeasing  to  the  ear  of  the  judge. 

Only,  some  reactionary  judges  have  in-  In  fact,  the  defendant  is  presumed 
solently  usurped  such  kingly  prerogative,  guilty  when  he  is  brought  into  court 
This  outrageous  usurpation  as  evinced  He  does  not  have  to  be  proven  guilty 
by  Judge  Mayer’s  decision  in  sentencing  “beyond  every  reasonable  doubt” — nor  by 
Comptroller  Craig,  will  undoubtedly  “a  preponderance  of  the  evidence” — nor 
hasten  the  end  of  this  intolerable  des-  at  all.  The  judge  who  is  making  a  sham 
potism  which  is  so  repugnant  to  the  pretence  of  trying  him  has  already  pre¬ 
spirit  of  American  institutions.  judged  him — already  found  him  guilty  or 

It  is  without  doubt  not  a  pleasant  else  he  would  not  cite  him  to  appear, 
pastime  for  Mr.  Craig  to  spend  60  days  He  hasn’t  a  fair  trial,  or,  as  a  matter 

the  of  fact,  a  trial  at  all  as  a  trial  is  known 


Growing  Disapproval  at  New  York  Comptroller’s  60-Day  Sen¬ 
tence  May  Result  in  Curbing  Powers  of  Judges, 
Lawyer-Publisher  Believes 


By  JOHN  H.  PERRY 


Edito»ial  Note — Mr.  Perry,  before  purchasing  his  present  newspajiers  in  Jacksonville, 

Pensacola  and  Reading,  was  tor  many  years  active  in  the  legal  side  of  newsjiaper  operation 
as  attorney  for  the  Scripps-McRae  League  and  other  newsjaiiers. 

r[E  decision  of  Judge  Mayer  in  Thus,  since  1831,  no  Federal  Court  has 
sentencing  Comptroller  Craig  to  ever  attempted  to  assume  such  power  un¬ 

jail  for  a  so-called  constructive  contempt  til  the  year  1914  when  a  Federal  judge 
‘  is  far  more  im-  in  Ohio  did  assume  such  authority  in 

- - -  portant  than  the  case  against  Negley  Cochran,  editor 

merely  the  fact  of  the  Toledo  News-Bee,  and,  despite  the 

that  Mr,  Craig  in  very  plain  terms  and  intent  of  the  act  of 
this  particular  in-  March  2,  1831,  the  decision  was  upheld 
stance  will  have  by  the  United  States  Supreme  Court  by 

g  jm  to  sleep  in  a  a  majority  opinion. 

h||B  Jersey  prison  for  Hence,  our  Federal  Courts  have  taken 

1%  60  days  unless  the  very  act  of  Congress,  which  was  in- 

^  President  Cool-  tended  to  forever  prohibit  Federal  judges 

idge  sees  fit  to  from  punishing  for  constructive  con- 

grant  a  pardon.  tempts,  and  have  either  disregarded  the 
It  is  more  im-  Act  entirely  or  construed  it  to  mean  the 
portant  because  delegation  of  a  power  which  the  Act  it- 

of  the  fact  that  self  intended  to  destroy  forever. 

such  a  condition  The  most  shameful  chapters  in  Ameri-  .  .  .  .  „  .  - 

JoHM  H.  Peeey  exists  in  our  gov-  can  court  decisions  are  those  written  by  'n  Ja'l — but  it  would  doubtless  arouse  —  u  ’  -  •  /  a  •  ^  -  •  ' 

emment  that  per-  judges  in  cases  of  constructive  contempt,  people  of  America  to  the  dangers  of  such  to  *he  spirit  of  American  institutions, 

mits  or  tolerates  one  of  the  branches.  These  decisions  have  done  more  to  bring  “judicial”  usurpation  and  they  will  either  These  courts  complacently  contend  tl 

namelv  the  ludiciary  to  usurp  a  power  the  judiciary  into  disrespect  and  contempt  make  an  end  tc  it  through  an  Act  of  they  must  punish  for  constructive  cc 

that  was  never  intend^  to  be  granted  to  than  all  the  red  ravings  of  all  the  soap-  Congress  or  resort  to  a  more  revolu-  tempt  because  such  criticisms  “otetru 

the  courts  by  the  people  themselves.  A  box  orators  and  Bolshevik  writings  since  tionary  method  of  enforcing  their  in-  or  tend  to  ^truct,  the  due  administi 

nower  that  abridges  our  Constitutional  the  .American  Constitution  was  penned.  herent  right  to  elect  their  Federal  judges  tion  of  justice.  ’  ,  ,  .  , 

guarantee  of  a  free  press  and  free  speech. 

Between  1800  and  1831,  the  United 
States  courts  attempted  to  inflict  punish¬ 
ment  in  the  form  of  fines  and  imprison¬ 
ment  against  citizens  publishing  articles 
which  the  courts  held  should  not  have 
been  published,  and  during  that  period 
seven  very  important  contempt  cases 
were  held  before  the  seven  respective 
judges  who  had  been  the  subject  of 
criticism  and,  of  course,  in  each  instance 
the  court  acting  as  prosecutor,  judge, 
jury  and  executioner,  found  the  “ac¬ 
cused”  guilty  and  fined  and  imprisoned 
the  contemner. 

This  resulted  in  such  a  storm  of  dis¬ 
approval  on  the  part  of  the  people  that 
in  1831  James  Buchanan  (afterwards 
President)  introduced  in  Congress  a  law 
which  was  aimed  at  the  abolishment  of 
the  power  of  the  Federal  Courts  to  pun¬ 
ish  for  constructive  contempt — that  is, 
contempt  committed  out  of  the  presence 
of  the  court. 

The  act  of  March  2,  1831,  which  limited 
or  was  supposed  to  limit  the  power  of 
Federal  Courts,  provided  as  follows: 

“That  the  power  of  the  several  courts 
of  the  United  States  to  issue  attachments 
and  inflict  summary  punishment  for  con¬ 
tempt  of  court  shall  not  be  constru^  to 
extend  to  any  cases  except  the  misbe¬ 
havior  of  any  person  or  persons  in  the 
presence  of  said  courts,  or  so  near  thereto 
as  to  obstruct  the  administration  of 
justice.” 

The  Supreme  Court  of  the  United 
States  sustained  the  constitutionality  of 
this  act  in  Ex  parte  Robinson  19th  Wall. 

SOS,  in  the  following  language: 

“The  Act,  in  terms,  applies  to  all 
courts;  whether  it  can  be  held  to  lirnit 
the  Supreme  Court,  which  derives  its 
existence  and  powers  from  the  Constitu¬ 
tion,  may  perhaps  be  a  matter  of  doubt. 

But  that  it  applies  to  (U.  S.)  Circuit  and 
District  Courts,  there  can  be  no  question. 

These  courts  were  created  by  Act  of 
Congress.  Their  powers  and  duties  de¬ 
pend  upon  the  act  calling  them  into  ex¬ 
istence  or  subsequent  acts  extending  or 
limiting  their  jurisdiction.  The  act  of 
1831  is  therefore  to  them  the  law  specify¬ 
ing  the  cases  in  which  summary  punish¬ 
ment  for  contempts  may  be  inflicted — as 
thus  seen,  the  power  of  these  courts  in 
the  punishment  of  contempts  can  only  be 
exercised  to  insure  order  and  decorum  in 
their  presence,  .  .  .” 

_  When  the  act  of  Congress  was  passed. 

It  was  asserted  amid  great  applause  that 
never  in  the  future  history  of  America 
would  any  Federal  judge  dare  to  usurp 
nny  such  power  as  that  of  summarily 
punishmg  for  a  constructive  contempt. 
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CIRCULATORS  NAMED 


New  Weekly  Magazine  Distributed  by 
Tribune  Newspapers’  Staff 

Circulation  of  the  weekly  magazine  to 
be  _  issued  next  spring  by  the  Chicago 
Tribime  will  be  handled  and  supervised 
by  the  organization  that  directs  the  Chi¬ 
cago  Tribune  and  the  New  York  News. 

Throughout  the  country,  the  magazine 
will  be  distributed  through  what  are 
known  as  “independent  agencies,”  includ¬ 
ing  all  large  newspaper  and  magazine 
dealers  in  the  Unit^  States. 

All  circulation  activities  will  be  under 
the  direction  of  Max  Annenberg  and 
Louis  H.  Rose,  for  years  in  charge  of 
the  Tribune’s  circulation.  'The  work  has 
been  divided  into  eastern  and  western 
divisions.  The  western  division  will  be 
handled  by  Saul  Hershenhom,  for  many 
years  over  the  Tribune’s  country  circu¬ 
lation,  with  offices  in  Chicago. 

The  eastern  division  will  have  head¬ 
quarters  at  the  offices  of  the  Daily  News, 
New  York,  under  the  direction  of  James 
S.  Sullivan,  News  circulation,  manager. 

Sam  Stieger  and  Ben  Lewis  will  handle 
New  York  distribution,  with  John  Bow¬ 
man  and  Frank  Doleshek  in  the  Chicago 
district.  Mailing  will  be  under  the  niat»- 
agement  of  C.  O.  Larson  and  Charles 
Burke.  Miss  Ella  Fischmann,  in  charge 
of  the  claims  division  of  the  Tribune  cir¬ 
culation  department,  will  handle  news¬ 
dealers’  problems. 
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WUUzm  BaBdolph  Haant  imilu  happUj  t)«eanH  hU  wift  (center)  returned  thU  week  from 
e  three-month  Contlnentel  toor.  Her  tnTelins  compenion  wai  Hri.  WUUnm  Tonne.  The 
piotnre  wee  mapped  on  the  TT.  8.  S.  levlnthan. 
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Editor  &  Publisher  for  December  1 ,  1923 


AUSTRALIA’S  GREATEST  WRITERS  BEGAN 
WITH  SYDNEY  BULLETIN 


Found  in  the  Raw,  They  Won  to  Success  Despite  Primitive 
Spelling  and  Grammar — Developed  Definite  Atmos¬ 
phere  of  Antipodean  Civilization 


By  JAMES  S.  RYAN 


United  States  being  by  no  means  the 
smallest  subscriber  among  the  nations. 
He  lived  like  a  prince.  But  soon  his 
beachcomber  evaporated  like  a  stranded 
jellyfish,  the  rugged  trader  sailed  out  of 
liis  port,  the  palms  became  blighted,  the 
surf  ceased  to  thunder  on  the  reef,  the 
gorgeous  landscape  reflected  in  the  la¬ 
goon  vanished,  and  the  sweet  brown 
maiden  of  his  fancy  deserted  him.  Poor 
Louis !  He  came  home  to  his  own  Aus¬ 
tralia,  to  find  his  name  almost  forgotten 


U.  S.  URGED  TO  BUY 
FOREST  LANDS 

Purchase  Appropriation  of  $5,000,000 
Yearly  Recommended  by  Kellogg 
of  Forestry  Committee,  Before 
Senate  Committee 


Editorial  Note — This  is  the  second  of  three  articles  on  journalism  and  journalists  of  Aus¬ 
tralia  by  Mr.  Ryan,  who,  before  coming  to  New’  York,  spent  many  years  on  Sydney  newspapers 


...  ....,*  _  _ _ _ _ ^  Federal  appropration  of  $5,000,000 

there.  When  he  died,  he  was  in  ob-  yearly  for  the  purchase  of  forest  land 
scurity.  Such  is  human  nature.  But  a  the  watersheds  of  navigable  stream 

Bulletin  training,  which  made  authors  ^  f 

NE  of  the  first  prominent  writers,  dis-  broken  heart  than  in  gratified  desires;  hardy  in  the  beginning  of  their  careers,  .  the  National  Forestry  Program 

covered  in  the  raw  by  the  Bulletin,  the  dashing  Edwin  J.  Brady;  the  pro-  also  taught  them  not  to  regret  lost  before  the  Select 

was  Haddon  Chambers,  who  ultimately  Hfic  and  sometimes  charming  Will  Ogil-  laurels.  ^  i  ReforesUtioo, 

placed  himself  among  the  notable  vie,  and  hosts  of  others,  sometimes  as  There  seemed  to  be  no  place  before  *^®t  week, 

dramatists  of  his  age.  Henry  Kendal  good,  and,  in  patches,  even  better  than  this  to  fittingly  squeeze  in  the  fact  that  ,  ^  h®  Senate  committee  was  conducting 
became  the  most  delicately  sweet  and  the  established  deities.  There  is  Frank  John  Haynes  sold  out  long  ago,  perhaps  ^  series  ot  hearinirs  held  frn-. 


o 


series  of  hearings  held  from 

gentle  poet  -of  them  all.  Victor  Daly  Morton,  perhaps  the  most  academic  of  never  dreaming  of  what  the  Bulletin  ®®ast  to  coast  with  a  view  to  tormuhtiag 

had  a  noble  inspiration,  polish,  and  vigor  them  all,  and,  strange  to  say,  the  only  was  ultimately  to  become.  The  ambition  ^  j™’- 

which  ranked  him  high  among  the  writ-  poet  of  love,  in  the  Swinburnian  sense,  in  close  to  John’s  heart  was  to  sit  in  Parlia-  early 


ers  of  his  time.  “Banjo”  Paterson’s  gal-  the  history  of  the  country. 


ment,  and  into  Parliament  he  went;  a  sessions  of  the  next  Cwgress. 


lant  verses  tingled  in  the  blood  of  every  Old  age  seems  to  be  no  hindrance  to  man  more  unfitted  for  serious  politics  ^  committee  tlat 

Australian  reader  as  the  best  “spanking  the  grand  passion,  and  psychic  urge,  in  it  would  be  hard  to  find.  His  brilliant  “f  the  ^intenance 

horse”  stuff,  since  that  of  Adam  Lindsay  Frank’s  verse,  which  is,  in  erotic  fire  wit,  and  funny  sallies  brought  down  the  oi  our  timoer  supply  m^  include :  ef- 
Gordon,  who  by  the  way,  was  a  relative  and  quality,  second  to  none  in  any  Ian-  house  at  opportune  and  inopportune  mo-  ‘^S^e  nre  prevention  on  toth  public  ^ 

guage,  many  say,  not  even  excluding  the  ments;  it  made  no  difference  to  John.  Pyvate  lorest  land,  ^entitle  utilization 
_ T,-  ,  °  u;.  _ _ _  _ _ ;  J.1 _ ot  torest  oroducts;  forest  nlantmir 


of  Lord  Byron’s.  mailjr  say,  IlUl  even  CAeiUUing  UlC  .V  vv.  je......  .  f  U - 

Henry  Lawson,  the  best  psychological  French.  Kenneth  McKay  made  his  name  His  cutting  sarcasms  often  sprang  the 
writer,  and  the  most  piercing  observer  nearly,  and  threw  down  the  pen  for  the  fighting  tiger  in  some  Honorable  mem- 


pumice-stoning  a  hearse,  into  which  he  general  public  joins  not  in  the  proces 
took  the  current  issue  of  the  Bulletin  to  sion. 


read  while  the  boss  was  not  looking.  In 
these  uncanny 


of  Parliamentary  proce^ings ;  but  like  cxp®ctcd_  in  sufficient  quantity  from  pri- 
the  bird  in  the  old  legend,  pierced  by  an 

On  glittering  wings,  they  soar  out  of  arrow  which  was  a  quill  from  his  own  “  "  “ 


The  ultimate  national  program,  he  d^ 


3SS  was  not  looking,  in  wn  gimcring  wings,  incy  soar  out  oi  «  i  ^  .  inrliiHp- 

. . .  surroundings,  he  was  sight,  with  a  supreme  contempt  for  ordi-  wing,  John  found  the  batteries  of  the  j""®*  ^ 

astonished  to  behold  his  first  story  in  nary  human  understanding.  But,  every  Bulletin  trained  on  himself,  with  Archi-  I  he  determination  for  each  forest 

print,  as  a  variation  from  the  number-  country  has  similar  conundrums.  If  baM  as  chief  gunner,  the  while  that  same 

they  came  down  to  earth  and  let  us  see 


less  “smart  cracks”  at  his  expense, 
stretching  away  back  in  the  correspond- 


a.  su.......  ....  ......  ...a.  ......  essential  requiremmts  for  the 

Archibald  loaned  John  money,  whenever  of  forest  productivity. 


2.  Sufficient  national  appropriations  to 


stretching  away  hack  in  the  correspona-  mem,  we  migni  nnu  out  mat  mey  are  ..  .....  ..  ....  u.  exnended  in  rn  nnpratinn 

ence  column.  He  had  arrived.  He  could  but  mortal  after  all.  The  last  four  men-  \V  hat  a  dear,  delicious  farce  this  life  is,  and  othTr^Sencies  to'^ake 
paint  bush  characters  as  well  as  coaches,  tioned  are  really  not  of  the  brood  of  of  we  refuse  to  take  it  too  seriously.  ments  effective  "  ^ 

but  the  office  always  had  to  pumice  stone  .Archibald,  although  McKay  glorified  the  3  a  -urvey  of  forest  resonrcps  and  land 

his  English,  and  putty  up  the  holes  in  bush,  and  the  horse,  in  the  Gordonian  MAY  PROBE  “PRESS  TRUSTS’’  -  ■-  •  ^  -  '^esources  and  land 

strain. 

To  switch  back  for  the  moment  to 


his  spelling. 

This  made  no  difference  to  the  big 


man,  .\rchibald,  for  here  was  creative  the  sartorial  figure  of  speech,  it  was  a 
talent,  the  thing  that  is  rare,  while  spell-  long  time  now,  since  the  hugely  pros- 


J.  L.  Garvin,  Editor  London  Obterver,  can  be  grown. 


classification  to  determine:  VVhat  timber 
we  have ;  how  much  we  need ;  how  mud 


Predicts  Parliamentary  Inquiry 


ers  and  grammarians  are  in  plenty;  and  perous  Bulletin  had  dressed  itself  in  a 
many  a  shallow  mind  is  camouflaged  in  swell,  pink  cover.  Its  coffers  were  swol- 


When  the  British  Parliament  reas¬ 
sembles  a  motion  will  be  made  for  a 
the  choicest  language.  In  after  years,  an  len,  but  not  its  head,  and  it  enjoyed  the  Parliamentary  Committee  of  Inquiry  into 
eminent  English  critic,  kicking  out  at  respect  and  admiration  of  even  the  Im-  the  press  trusts  of  England,  is  the  pre- 
all  the  trash  produced  in  the  world  today,  perialists,  for  though  the  paper  “chi-  diction  made  this  week  by  J.  L.  Garvin, 
said  that  “there  are  only  two  authors  acked,”  or  joshed  John  Bull  (the  Re-  editor  of  the  London  Observer,  the  news- 
in  the  world  today  creating  great  human  publican  chiefs,  let  it  be  understood,  were  paper  owned  by  Viscount  Astor. 
literature,  Maxim  Gorky  of  Russia,  and  of  English  stock),  it  must  never  be  for- 
Henry  Lawson  of  Australia.” 


There  are  many  American  precedents 


4.  Provision  for  extensive  research  into 
problems  of  timber  growth  and  ultiliza- 
tion. 

5.  Forest  planting  upon  a  large  scale 
by  both  Federal  and  State  agencies. 

6.  The  devising  of  better  methods  of 
forest  taxation  and  their  adoption  by  tte 
States. 

7.  The  continual  building  up  of  ptdh 
licly  administered  forest  through  pur- 


gotten  that  as  a  good  sport,  the  world  for  such  a  course,  he  declared,  stating  chase,  exchange,  transfer  from  the  piSuc 
Being  very  hard  of  hearing,  Lawson  has  no  superior  to  that  same  John.  But  it  seems  impossible  to  avoid  such  proce-  domain  and  the  several  forms  of  pnMk 

^  '  . .  ^  reservation  until  40  per  cent  of  ffieulti- 


was  naturally  rather  uncommunicative  if  you  happen  to  have  in  your  possession  dure  under  present  conditions, 

with  his  fellow  workers  in  the  paint  shop,  a  vast  continent,  or  even  a  fertile  state.  It  is  rumored  that  soon  afte 

as  was  the  case  with  everybody  else,  and  you  had  better  lock  it  up  in  the  safe  tion  a  new  Unionist  afternoon  newspaper 

was  generally  known  by  no  other  name  while  John  is  around.  No  one  will  ac-  will  be  established  to  take  the  place  of 

than  “Deaf  Harry.”  Years  after  he  had  knowledge  the  value  of  this  advice  more  the  Pall  Mall  Gazette. 

quit  the  paint  shop,  his  portrait  in  oils  was  readily  than  John  himself,  the  while  he  - 

hung  in  the  National  Art  Gallery.  One  offers  in  extenuation  of  his  ruling  pas- 

day,  two  of  his  old  confreres  of  the  shop,  sion,  the  solid  argument  that  any  other 

seeking  shelter  from  a  shower  of  rain,  Imperial  power  that  does  not  admit  a  ,  u  r  .  i:- .  .  ^  .v  ..«  u~.. 

rushed  into  the  gallery,  and  stood  among  land  greed  similar  to  his  own  is  a  hypo-  Ernest  H.  Lyons  and  Edward  L.  Waller,  in  any  ^te  than  the 

the  immortals.  Beholding  Lawson’s  crite.  Je,  SMking  to  force  them  to  return  itself  spends  therefor,  including  the 

portrait  by  Longstaff,  one  said  to  the  However,  this  is  a  sketch  of  the  “inky  several  million  dollars  in  real  estate  ex-  - j.v -  .r  i - *  -  - _• — i 

other:  “Strike  me  pink,  if  it  ain’t  Deaf  way”  and  not  a  treatise  on  international 

Harry!  Wonder  wot’s  become  of  ’im?  morality.  It  would  require  a  volume 


It  is  rumored  tlut  s^^  after  the  elec-  mate  forest  area  of  the  United  States  is 
TT  ,  permanently  devoted  to  timber  growing 

The  immediate  program  should  include, 
Mr.  Kellogg  said: 

1.  A  Federal  appropriation  of  not  less 
than  $1,000, OCX)  yearly  for  co-operatioo 
T-u  r-u-  T  •.,  >  with  the  States  in  fire  prevention,  the 

Z!:5.  National  Government  to  spend  no  more 


Tribune’*  Suit  Progress** 


se^ral  million  doUars  in  real  estate  ex-  expenditures '  of  forest  owners  required 
pert  fees,  advanced  a  step  nearer  trial  u.., 

this  week  when  Judge  Hugo  Friend  in 


by  State  law. 

2.  A  Federal  appropriation  of  $5,000,000 


He  always  seemed  a  kind  of  a  bloke  ’at  to  convey  an  adequate  idea  of  the  sway  circuit  court  ruled  that  th^  must  ans-  yearly  for  the  purchase  of  forest  land 
’ud  do  no  good  for  himself.  Painter’s  of  the  Bulletin  throughout  the  Common-  wer,  in  part,  the  charges  m  the  which  j,pon  the  watersheds  of  navigable  stream 
'  X  allege  that  they  obtained  their  fws  3.  A  Federal  appropriation  of  $1,000,000 

through  a  conspiracy  to  cheat  and  de-  yearly  for  forest  research  and  investiua- 


model !  Blime !” 


wealth.  New  Zealand,  the  South  Sea  Is- 


Another  bush  character  writer  was  lands,  the  British  parts  of  Africa,  and 
Steel  Rudd,  who  sketched  to  the  very  wherever  the  more  cheerful  folks  of  the 
life,  the  broadly  comic,  genial  side  of  white  race  come  together  m  India,  China, 
the  “cockies,”  or  small  farmers.  After  Singapore  and  the  Straits  Settlements, 
running  their  course  in  the  Bulletin,  A  page  could  be  filled  with  the  names 
these  screamingly  funny  characters  were  of  writers  who  captured  the  public  fancy 
jumbled  together  into  a  play  by  an  ap-  for  a  brief  spell,  and  then  faded  away, 
prentice  adapter,  who,  however,  could  never  to  be  heard  of  again.  _ 
not  kill  Rudd’s  humor.  In  spite  of  the  Among  this  host  there  is,  in  my  opin- 
clumsy  script,  the  piece,  “On  Our  Se-  ion,  at  least  one  man  whose  work  de¬ 
lection”  has  held  the  native  stage  for  serves  resurrection.  Louis  Becke,  who 
nearly  twenty  years.  To  audiences  out-  flourished  about  25  years  ago,  wrote  short 
side  Australia,  it  would  mean  nothing,  stories  of  the  South  Sea  Islands,  which 


fraud  the  city^ _  including  studies  in  forest  taxatm 

^  .  «...  .  ,  4.  An  initial  Federal  appropriation  of 

M.  Boissy  Conceive*  Pan*  Memorial  $100,000  yearly  for  forest  planting  in  m- 

To  a  newspaperman,  M.  Gabriel  Bois-  operation  with  the  States  and  otherwise 
sy,  is  due  the  idea  of  the  Flame  of  Re-  with  provision  for  increases  up  to  a  total 
membrance,  a  greeny-blue  red-tipped  of  $1,0(X),000  yearly  within  10  years  as 
tongue  of  fire  which  flickers  every  night  planting  facilities  and  forest  protectnt 
a  bayonet’s  length  above  the  tomb  of  measures  are  improved.  _  _ 

France’s  unknown  soldier.  M.  Boissy  .  5.  A_  relatively  small  initial  appropna- 
put  forward  his  idea  in  an  excellent  arti-  f'on  with  reasonable  yearly  increastt  tor 
cle  published  by  L’Intransigeant,  the  co-operation  with  the  owners  of  forest 
Paris  evening  newspaper,  and  every  land,  similar  to  the_  present  appropriatwos 
other  newspaper  next  morning  took  up  ^or  co-operation  with  the  owiiers  of  faro 


because  it  pre-supposes  a  speaking  ac-  appeared  from  time  to  time  in  the  Bui  _  _  .  . . . . ^  _ 

quaintance  with  the  humbler  life  of  the  letin,  making  a  great  hit,  or  rather  a  t^e  idea  with  enthusiasm  and  made  it  a  land.  The  Secretary  of  Agriculture  re^ 
bush  The  English  could  not  “get”  it.  succession  of  hits.  They  were  after-  -  nmm.n<le  «?nnnn  ta  .i.ri  ft,;,  work. 

x-H  *  •  °  *•  *.  ij  _ J  _ Li!-i _ J  •  1 _ 1-  r _ / _ _ 


To  an  American  audience,  it  would  be  ward  published  in  book  form  (several 
so  much  Arabic.  The  work  of  the  ac-  volumes)  in  Londqn,  where  Becke  went 


Stinne*  Start*  New  Weekly 


tor,  Bert  Bailey  in  the  character  of  an  to  live.  These  delicious  teles  made  their 
“Old  Cockie”  in  this  piece,  deserves  a  author  an  idol  for  a  season  or  two 


ommends  $50,000  to  start  this  work. 

6.  Authorization  for  determination  W 
the  Secretary  of  Agriculture  of  wW 
lands,  owned  by  the  United  States  »wl 


place  among  the  world’s  distinctive  stage  Great  Jords  wrote  prefaces  to  his  books, 
types  of  real  life  “  •  •  •  ■  ’  '  ’ 


Hugo  Stinnes  started  publication  of  a 

new  weekly,  the  Zuricher  Landzeitung,  not  now  embraced  in  national  for***** 
in  Zurich,  Switzerland.  Nov.  IS.  The  national  parks,  are  valuable  chiefly  ^ 
Translated  into  several  foreign  languages  weekly  has  16  pages.  It  is  given  away  the  production  of  timber  or  the  protection 
their  vogue  was  equally  great.  France  now,  but,  it  is  expected  to  go  on  a  com-  of  watersheds  and  provision  for  their  w 


To  revert  to  the  poets,  there  was,  (and  -  ._o—  —  — .,  = -  - -  - -  — . . - —  o - -  --  -  r - 

is),  Roderick  Quinn,  the  sweet  dreamer  called  him.  Becke  obeyed  the  call  and  mercial  basis  later.  Stinnes  already  owns  timate  inclusion  within  the  national  tof- 

amid  the  beauties  of  nature,  with  an  took  up  his  residence  in  the  coimtry  of  a  large  paper  mill  in  Switzerland.  He  ests  or  such  other  protection  and  admin- 

Irish  fairie  whispering  to  him  that  in  Moliere  and  Balzac.  is  reported  to  be  seeking  the  purchase  istration  as  will  promote  their  best  n* 

life  there  is  more  enchantment  in  a  Big  royalties  flowed  in  to  him,  the  of  a  large  daily  in  that  country.  in  the  public  interest. 
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new  YORK  EDITORS  TURN  THUMBS  DOWN 
ON  VALENTINO  BEAUTY  CONTEST 


Press  Agent  Attempts  to  Draw  Free  Advertising  in  Metro* 
politan  Dailies  Meet  Opposition — “Stunt” 

Refused  Wire  Transmission 


crate  with  the  various  fairs  and  farm-  ganda  organization  was  concerned,  if 
ers’  organizations  of  the  state.  Fred  W.  it  was.  Pew  was  responsible,  since  he 
Henshaw,  a  graduate  of  the  Michigan  had  organized  it. 

Agricultural  College,  is  in  charge.  Barry  Paris,  news  manager  of  L 

_  N.  S.,  taking  the  witness  stand, 

Nov.  27,  related  how  he  had  been 

PEW  WINS  BIG  VERDICT  working  under  Pew  at  the  time  of 


A  HALF  MILLION  DOLLAR  adver-  raraaea  mem,  witn  tnree  oanos,  up 
tising  stunt,  once  known  as  the  Fifth  avenue.  ^ 

Mineralava  Valentino  Beauty  Contest,  Picked  one  from  the  88  as  “America’s 
with  free  publicity  apparently  one  of  its  Most  Beautiful  Girl.’’ 
main  aims,  hit  New  York  this  week,  but  And,  of  course,  as  the  most  important 
failed  to  hit  the  metropolitan  newspapers  item,  there  was  Rudolph  Valentino, 
with  much  force  in  a  free  space  way.  Is  this  legitimate  news  when  tied  up  to 


.  .  Ar'AIMCTI  KI  C  alleged  suppression  of  news  rc- 

'ansmission  AvaAllND  1  1.  IN.  o.  garding  the  former  German  Kaiser. 

'  -  Instructions  were  given  him,  Paris 

Paraded  them,  with  three  bands,  up  New  York  Jury  Awards  Former  Head  said,  by  Bradford  Merrill,  vicc-pres- 
Fifth  avenue.  of  News  Services  149,500  for  ‘‘i®  I-  "^^s  be 

Picked  one  from  the  88  as  “America's  suppressed.  After  trying  to  get  m 

Most  Beautiful  Girl."  Broken  Contract  Notice  touch  with  Pew,  Paris  said  he  did  sup- 

And,  of  course,  as  the  most  important  Appeal  Filed  press  certain  parts  of  the  story. 

item,  there  was  Rudolph  Valentino.  -  Koenigsberg  could  not  be 

Is  this  legitimate  news  when  tied  up  to  Marlen  E.  Pew.  formerly  editor  and  for  any  romment  on  the  verdict 

a  beauty  preparation,  which  should  be  manager  of  the  International  News  Editor  &  Publisher  went  to  press. 


with  much  force  in  a  free  space  way.  Is  this  legitimate  news  when  tied  up  to  Marlen  E.  Pew.  formerly  editor  and 

Press  agents’  attempts  to  worm  adver-  a  beauty  preparation,  which  should  be  manager  of  the  International  News 
rising  free  of  charge  into  New  York  advertised  in  the  advertising  columns  at  Service,  was  awarded  $49,500  civil 
_ _ _  AAi.aMvwe  iirAvo  rpffiiljir  rRtps ?  dsiTiRgcs  from  the 


news  columns  were  neatly  balked.  The  regular  rates?  damages  from  the, 

New  York  Times  did  not  print  a  line.  “There  is  a  limit  to  everything,  and  the  I.  N.  S.  by  a] 
Other  newspapers  carefully  avoided  men-  limit  in  press-agetitry,  it  seems  to  me,  jury  in  Queens 


tion  of  Mineralava,  a  beauty  preparation,  has  been  reached  in  the  attempt  of  the  Supreme  Court,' 
News  distributing  services  declined  to  beauty  preparation  company  staging  a  Long  Island  City,* 
give  the  “stunt”  wire  space.  The  United  so-called  _  beauty  contest  ^  in_  Madistm  N.  Y.,  Friday,' 
Press  notified  its  clients  the  contest  was  Square  Garden  this  week,’’  said  Fred  5.  Nov.  30,  when' 
not  regarded  as  legitimate  news.  The  Ferguson,  vice-president.  United  Press,  a  sealed  verdict 
Associated  Press  had  the  same  attitude,  in  charge  of  news.  returned  Nov.  28,< 

“We  are  not  running  an  advertising  “The  United  Press  informed  its  client  was  opened.  Pew] 


not  regarded  as  legitimate  news.  The  Ferguson,  vice-president.  United  Press, 
Associated  Press  had  the  same  attitude,  in  charge  of  news. 


“We  are  not  running  an  advertising  “The  United  Press  informed  its  client  was  opened, 
agency,”  was  the  terse  comment  of  the  papers  on  Tuesday,  through  a  note  car-  brought 
International  News  Service.  ried  on  its  wires,  that  the  United  Press  against  the  serv-; 

Before  the  contest  was  finally  staged,  ^o.uW  not  cover  the  result  of  the  contest  ice  for  $65,^  ’ 
Nov  28  in  New  York,  its  press  agents  ‘ts  news  report.  In  my  opinion,  a  con-  alleging  breach  of 
had  renamed  it  “The  National  Beautv  promoted  and  financed  by  a  commer-  contact.  J 

Contest”  and  had  abandoned  attempts  of  cial  outfit  for  the  obvious  purpose  of  ad-  Attorneys  for^ 


getting  the  name  Mineralava  free  into  yertising  this  outfit’s  product  is  advCTtis 
the  news  columns.  'ng  rather  than  news,  when  judged  iron 


President  Herbert  Pokress,  of  the  Min¬ 
eralava  Company,  originated  the  idea. 


cial  outfit  for  the  obvious  purpose  of  ad-  Attorneys  for. 
vertising  this  outfit’s  product  is  advertis-  the  I.  N.  S.  im-] 
ing  rather  than  news,  when  judged  from  mediately  made  a 
a  strictly  editorial  standpoint.  Such  ad-  motion,  asking  th 


Maklen  E.  Pew 


motion,  asking  that  the  verdict  be  set 


OWN  DEUVERY  SYSTEM 
FOR  N.  Y.  AMERICAN 

Meant  Paper  Will  Not  Join  Other 
Morning  Dailies  in  Joint  Plan 
to  Become  Effective 
January  1 


Two  new  organizations  for  delivery  of 
morning  and  Sunday  newspapers  will 
take  their  places  in  New  York  City's 
press  scheme  before  Jan.  1. 

One  will  handle  only  the  American. 

The  other  organization  will  deliver  the 


vertising  should  be  paid  for  at  regular  aside,  which  was  denied,  and  then  filed  Herald,  Times,  Tribune,  World,  and 


T  oct  Vfav  the  romnanv  with  the  exoert  space  rates  and  wire  services  do  not  have  notice  of  intention  to  appeal.  Hearing  Staats-Zeitung,  daily  and  Sunday,  the 
of  Rndoloh  Vaknti’no  former  mwie  advertising  space  to  sell.  on  the  appeal  motion  was  set  for  Dec.  3.  Journal  of  Commerce,  daily  only,  and  the 

aid  of  Rudolph  Valentino,  former  movie  : - When  the  trial  ended  Wednesday,  Brooklyn  Eagle,  Standard-Union  and 


star,  took  upon  itself  the  arduous  duty  The  United  Press  could  not  ignore  the 


of  oickine  “the  most  beautiful  girl  in  '^3S  placed  in  an  unusual  posi-  Justice  Leander  Faber,  instructing  the  Citizen,  Sunday  only, 

^  ‘  8  "  Connection  with  the  Madison  ruled  that  as  matter  of  law  they  Neither  the  Hearst  paper  nor  the  other 

America.  .  tt  c.  *  Square  Garden  Beauty  Contest.  Local  must  admit  there  was  a  contract  and  group  have  yet  put  their  new  machine 

Ei^ty-eight  cities  m  the  United  States  ^een  held  in  many  cities,  that  Pew  had  been  discharged,  notwith-  into  working  order.  Up  to  last  Saturday, 

and  Canada  were  visited  by  the  screen  young  women  from  88  cities-so  the  the  contract.  the  expectation  was  that  all  morning 


lover  and  his  wife,  both  considered  sure  said— were  here.  A  few  pa-  „  Trial  of  the  action  started  Nov.  papers  would  co-operate  in  a  single  de- 

first-page  pulers  in  American  journals.  requested  special  protection  on  the  Pc'v  alleged  he  was  discharged  by  the  livery  system  to  take  up  the  distribution 

In  each  place,  Mr.  Valentino,  accord-  representative  of  their  citv  The  United  defendant,  Jan.  o,  1923,  in  violation  of  when  the  American  News  Company 
ing  to  the  press  agents,  appeared  at  a  pP  therefore,  was  face  to  face  with  ®  5-year  contract.  The  I.  N.  S.  con-  drops  it  Jan.  1,  by  mutual  agreement 
hall  m  ^rson  and  from  an  assembled  proposition  of  carrying  or  not  carry-  the  publishers.  Mr.  Hearst,  how- 

kvy  of  beauties  made  choice  of  one  fair  ■  ^  advertisine  on  its  wires  out  of  granted  a  ever,  last  Saturday  announced  his  decision 

namcpl  r#»nrpcAnf  ripr  nafivA  rifv  in  a  .  ..  ®  Iaov'a  rtf  oKcAtirto  ♦a  I* 


press  agents  said — were  here.  A  few  pa- 


damsel  to  represent  her  native  city  in  a 
national  beauty  contest  to  be  held  in  New 
York,  under  Mineralava  auspices,  Nov. 
28. 

All  this,  including  the  price  of  a  private 


to  “go  it  alone.” 

Under  the  plan  on  which  all  the  pub- 


New  York  60-day  leave  of  absence.  to  “go  it  alone.” 

“If  a  beautv  oreparation  company  is  c'^im^  his  discharge  came,  with-  Under  the  plan  on  which  all  the  pub- 

successful  in  puttmg^ver  its  publraty  as  objected,  among  fishers  had  been  working  since  July, 

news  on  a  beLty  COTtest,  the^wire  serv-  instances  of  interference,  to  the  when  they  declined  to  meet  the  denwnds 

ices  might  then  expect  contests  for  the  suppression  of  certain  news  regarding  the  for  increas^  pay  of  the  Americ^  News 


car  for  Mr.  Valentino,  cost  the  company  the  most  beautiful  former  German  Kaiser,  which  suppres-  Company,  the  entire  city  was  to  be  zoned 

nearly  $500,000,  it  is  claimed.  ^  sion,  he  said,  took  place  over  his  head  into  18  divisions.  Central  distributing 

Newspapers  in  the  88  cities  New  York  J  ’hoe.  hair  tonic,  or  Llove  concerns.  M  ‘^e  desk  for  the  day.  points  for  _each  zone  were  to  be  estab- 

excepted,  gave  the  contests  “tremendous  ^.-xhere  is  a  place  for  news  and  a  place  .  summing  up,  counsel  for  the  plain-  fished  by  the  publishers,  who  planned  a 


CXLCPICU,  gave  uic  tomcsib  irciiiciiuuus  <‘Tliere  le  a  nlare  W  news  anH  a  nlare  .  s-uuiisci  lui  iiic  piaiii-  nsneo  Py  ine  pUDllSnerS,  WHO  piannCQ  a 

free  publicity,”  a  representative  of  the  .  aj^p^tisinp  The  place  for  the  latter  I''®.  co-operative  holding  company  to  care  for 

company  told  Editor  &  Pubusher.  In  .  .  ,  -j^rtisimr  columns  where  it  is  $50,000  damages,  pointing  out  this  phase  of  their  operations.  Dealers 

New  York  it  was  quite  a  different  story,  rotmiyeH  as  such”  ’  under  the  law  they  had  a  right  to  were  to  be  served  by  the  zone  distribu- 

he  said.  ’  in  v^hirh  the  contests  d«luct  a  sum  from  the  damages  sought  tors,  who  would  draw  their  papers  from 

In  each  city,  the  same  representative  ®  .  wnicn  e  whatever  Pew  might  earn  dur-  the  points  laid  down  by  the  publishers, 

said,  Mineralava  Company  purchased  a, Po  .  Aihan,,  isi  v  •  Aicmn  years  the  contract  had  yet  A  graduated  service  charge  was  to  be 

from  the  local  newspapers  "10,000  fines  AMlnti?  M  RnTm  paid  by  the  retail  dealers, 

of  advertising  two  or  three  days  before  p  ’  .  Ri^CThamton’  TM  V  •  Editor  &  Publisher,  Mr.  Pew  No  information  on  the  olans  of  Mr. 

the  contest  and  the  day  after  the  contest.”  v  ’v  •  r.U  following  statement :  _ 


to  cover  whatever  Pew  might  earn  dur-  the  points  laid  down  by  the  publishers. 


Birmingham,  Ala. ;  Buffalo,  N.  Y. ;  Co- 


ing  the  two  years  the  contract  had  yet  A  graduated  service  charge  was  to  be 
to  run.  paid  by  the  retail  dealers. 

To  Editor  &  Publisher,  Mr.  Pew  No  information  on  the  plans  of  Mr. 
made  the  following  statement :  Hearst  could  be  secured  this  week  from 


cial  said.  o  , u  -  a  •  Worth;  Fitchburg,  Mass.;  Fall  River,  of  the  pubHc. 

sS,“Yr.t''p„Miciw  ISfS  ’  Pa;  Hartforf  "I  ,?g,e„ed  ,h.  whole  iacM™.  bu.  lecied  a  Vha^S 

rflid  altmSa  tVlheSSS  Nov  rs  r«a,;  Ind.anapoli, ;  wa,  forced  lo  fight  to  defend  not  only  the  paper,  it  has  diMribnted,  even  during  the 

“  herjrlTd  f  p's"?'''  >>“•  P'y  two  yeari  although  during  thif  pe- 


in  shape  for  discussion  or  publication. 
The  American  News  Company  has  col- 


an  item  headed  “Beautv  Flirts  with  the  Ma’r  Lowell  Mass  "  Loirisvine  k7’  ferine  the  fir^two  davs  of  thrtrial  m 

News  Columns.”  A  letter  from  a  mem-  fejs^Tenn.;  M^ea^^^^^  Pe^ra!  o!;^L"L^d  ^  down  witf^l^siSh'cLS 

^rnewspapCT  was  printed,  showing  how  ter,  N.  H.;  Montreal;  Marlboro,  Mass.;  He  said  that  in  1921  he  entered  into  M  L  Annenterg  dir^or  of  circula- 

the  i^ufacturers  of  Mineralava  fared  m  Milwaukee;  Mount  Vernon,  N.  Y.;  New-  the  5-ycar  contract  with  I.  N.  S.  This  tion ‘for  ^r  Kst' New  York 

stance.  ark.  N.  J. ;  New  Haven,  Conn. ;  New  contract  was  to  start  at  $2^  a  week,  and  tions  made  the  following  statement  re- 

The  newspaper  received  some  letters  Bedford,  Mass.;  New  Orleans;  Nashville,  mount  during  its  fife  to  $400,  he  said.  gardin^the  AraeriS'Xns- 

Company,  accom-  Tenn. ;  New  York  (Manhattan,  Bronx,  The  deknse  admitted  the  contract  “We  are  oreoaring  to  make  a  seoarate 

tamed  With  a  news  Storv  ahniit  the  town’s  _ \.  - _ rY _ : _ i _  _  wc  arc  preparing  lo  maKc  a  separw 


e  ,,  , - ^ —  -  -  ucuiiJiu,  ,  iNcw  iiiuuiii  uui  iiiK  n.»  nic  w  nc  saiu.  crarnmer  the  Ameriran  s  iwans  * 

Company,  accom-  Tenn.;  New  York  (Manhattan,  Bronx,  The  deknse  admitted  the  contract  “We  are  oreoaring  to  make  a  seoarate 
Brooklyn);  Oklahoma  City;  Omaha;  existed.  During  the  leave  of  absence  and  exclusive  ^Xv^iw  See  fo^ 

most^  ^autiful  girl.  The  letter  stated  Pueblo,  Col. ;  Pittsburgh ;  Portland,  Me. ;  granted  the  plaintiff,  it  was  contended.  New  York  American  We  feel  it  is 

we  can  ttYthrmaTi'”  Providence,  R.  I  ;  Philadel^ia;  Port-  checks  were  mailed  Pew  regularly.  These  greatly  to  the  benefit  of  all  the  news- 

‘  ,  .  ....  land.  Ore. ;  Poughkeepsie,  N.  Y. ;  Roches-  checks,  it  was  brought  out,  were  never  dealers  of  Greater  New  York  because 

looked  fishy  and  we  didnt  ter,  N.  Y.;  Rochester,  Minn.;  Reading,  accepted.  Pew  always  returning  them.  the  deliveries  will  be  made  direct  to  the 

u;  "’®*'ber  newspaper  wrote.  Seattle ;  St.  Louis ;  San  .\ntonio ;  South-  S.,  testifying  at  the  trial,  declared  that  the  citv  will  be  assured  a  suDolv  of 

the  ‘a®  attitude  of  bridge.  Mass.;  St.  Paul;  Salem,  Mass.;  following  expiration  of  Pew’s  leave  of  morning  and  Sunday  American  and  will 

This  U  L  n  Schenectady,  N.  Y.;  Spokane;  Spring-  absence,  he  had  writtm  him  and  offered  receive  the  same  at  the  regular  price, 

ims  IS  what  they  did  to  make  news  :  field.  Mass.;  Toledo;  Tacoma;  Toronto;  a  connection  with  the  Cosmopolitan  News  without  the  customary  service  charge 

Utica,  N.  Y.;  Vancouver,  B.  C.;  Water-  Se™  but  that  Pew  had  ignor«i  it  "This  is  an  exclusive  American  ven- 
..  .Hotel  to  house  the  88  beau-  bury.  Conn. ;  Worcester,  Mass. ;  Wichita,  Recalled  to  the  stand.  Pew  explained  ture.  It  will  be  conducted  without  the 

R.  chaperons.  Kan. ;  Yonkers,  N.  Y.  he  had  declined  the  offer  because  he  be-  help  of  any  outside  agency.” 

nustiea  the  girls,  whose  average  age,  -  lieved  it  was  not  given  in  good  faith  and  _ 

by  toe  way,  press  agents  announced,  was  ^ i  connected  with 

lo,  mto  a  fleet  of  taxicabs.  Detroit  New*  to  Help  Fermera  jhe  Cosmopolitan  News  Service  “because  C.  W.  Weaver,  of  the  W.  G.  Bryan 

earned  them  to  the  City  Hall  at  the  The  Detroit  News  recently  established  it  was  a  propaganda  organization.”  Organization,  New  York,  left  last  week 


he  had  declined  the  offer  because  he  be-  h^p  of  any  outside  agency.” 

lieved  it  was  not  given  in  good  faith  and  _ ^ 

said  he  did  not  wish  to  be  connected  with 

the  Cosmopolitan  News  Service  “because  C.  W.  Weaver,  of  the  * 


Earned  them  to  the  City  Hall  at  the  The  Detroit  News  recently  established  it  was  a  propaganda  organization.” 
noOT  hour,  when  a  crowd  is  easily  found,  a  “farm-bureau”  the  purpose  of  which  is  Koenigsberg  testified  that  so  far  as 
/resented  them  to  the  acting  Mayor,  to  give  assistance  to  the  farmers  of  Mich-  Pew’s  testimony  in  regard  to  Cosmo- 
who  gave  them  keys  to  the  city.  igan  in  any  way  possible.  It  will  co-op-  politan  News  Service  being  a  propa- 


e  Cosmopolitan  News  Service  “because  C.  W.  Weaver,  of  the  W.  G.  Bryan 
was  a  propaganda  organization.”  Organization,  New  York,  left  last  week 

Koenigsberg  testified  that  so  far  as  for  Portland,  Ore.,  to  assist  in  installing 
:w’s  testimony  in  regard  to  Cosmo-  a  promotion  plan  for  local  display  and 
ilitan  News  Service  being  a  propa-  classified  advertising  on  the  Telegram. 
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ARCOLA  QUOTA  PLAN,  WITH  LOCAL  ADS. 
COVERED  VIRTUALLY  EVERY  CITY 


Newspapers  Which  Sold  Full-page  Tie-up  Local  Copy  Received 
Additional  2,520  Line  National  Contracts — Cam¬ 
paign  Pronounced  Full  Success 


By  HAMMOND  EDWARD  FRANKLIN 


H 


OW  to  get  more  sales  out  of  money  wjsre  assigned  5  Areola  outfits ;  10,000  to 

to  be  spent  for  newspaper  advertising  25,000,  18  outfits ;  25,000  to  50,000,  38  out- 

in  1924  is  a  problem  now  confronting  fits;  50,000  to  100,000,  58  outfits;  100,000  -jm  r  ' 

many  executives  who  are  at  work  on  and  over  98  outfits.  While  it  was  possible  ,, 

programs  and  budgets  for  the  New  Year,  some  particular  city  might  have  more  or 


stands  and  sends  its  hot-water  warmth  through 
pipes  to  American  Radiators  in  every  room.*' 

A  dealer’s  display  sign,  featuring 
.\rcola  at  $180  to  $550,  as  used  in  store 
windows,  was  reproduced.  The  Areola 
and  -American  l^diators  in  use  were 
shown.  The  copy  and  layout  was  strong, 
and  written  in  bold,  simple,  straightfor¬ 
ward  style,  carrying  a  sales  punch. 

On  Oct.  3,  another  advertisement  (3 
columns  by  149  lines)  appeared;  on  Oct. 
5,  another  3  columns  by  210  lines ;  on 
Oct.  9,  a  large  piece  of  copy  4  columns 
by  238  lines  was  released,  followed  on 
the  11th  by  an  advertisement,  3  columns 


These  questions  are  being  asked 
agency  and  manufacturing  circles: 

•  “What  can  we  do  to  bring  about  a 
stronger  call  for  our  goods?’’ 

“How  can  we  make  the  trade  really 
push  our  line  rather  than  ‘just  carry 
it?’  ’’ 

“What  can  we  do  to  put  new  energy  in 
our  sales  organization?’’ 

It  is  not  enough  to  simply  advise,  “Use 
newspaper  advertising.”  Many  business 
men  now  realize  the  many  advantages  of 
the  use  of  newspaper  space,  but  they  want 


less  than  its  quota  on  hand,  this  was  the 
average. 

The  real  markets  were  paralleled  by 
having  the  branch  managers  pick  out  the 
best  local  sections  for  sales  of  Areola  in 
order  of  preference,  and  send  in  the  cities 
listed  in  order.  In  each  territory,  the 
agency  started  with  the  top  city  on  the 
list  and  worked  down  as  far  as  appropria¬ 
tion  permitted. 

Now,  note  how  this  unique  quota  idea 
was  made  the  basis  for  strong,  localized 
copy  in  every  city.  The  first  advertise- 


to  know  how  they  can  get  the  most  from  ment,  3  columns  by  149  lines,  on  Sept.  27, 
it  in  sales,— how  they  can  make  it  pay  was  captioned,  “ONLY  98  HOMES 


them  more  than  ordinary  dividends. 

Such  was  the  attitude  of  the  American 
Radiator  Company,  manufacturer  of 
Ideal  boilers  and  American  Radiators,  in 
connection  with  the  selling  of  its  Areola 
Heating  Outfit  for  small  homes  and 
stores.  The  company  saw  the  value  of 
newspaper  advertising,  but  wanted  to 
make  the  advertising  yield  the  greatest 
return  in  sales,  in  real  co-operation  by 
dealers,  and  in  vigorous  work  by  the  sales 
organization.  Its  plan,  distinctly  out  of 
the  ordinary  and  full  of  suggestion  for 
many  other  corporations,  has  passed 
through  the  test  of  actual  experience  this 
fall  and  been  pronounced  an  even  greater 
success  than  the  company  had  exj^cted. 

“It  is  only  by  winning  the  active  sup¬ 
port  of  the  dealer  that  sucess  can  be  ob¬ 
tained  in  selling  heating  apparatus,” 
Barton,  Durstine  &  Osborn,  the  agency 
in  charge  of  the  account,  stated.  “General 
demand  can  create  a  market  for  chewing 
gum,  tooth  paste,  and  similar  products 
and  the  dealer  is  practically  forc^  to 
handle  the  merchandise.  But  with  a 
product  like  Areola,  creating  demand  of 
consumers,  although  important,  is  not 
enough. 

“Then,  too,  this  was  a  bloom  year  in 
building.  The  plumber  and  steamfitter 
were  busy  with  larger  installations  than 
Areola  and  were  likely  to  not  be  keen 
about  bothering  to  push  its  sales.  The 
profit  on  Areola  does  not  look  so  big  as 
on  a  large  job,  although  as  a  matter  of 
fact  the  profit  is  greater  for  the  invest¬ 
ment  made,  and  the  turn-over  is  more 
rapid. 

“Any  advertising  done,  we  felt,  should 
be  tied  up  closely  with  the  sales  work  and 
the  dealer’s  co-operation  was  essential. 
Hence,  winning  this  co-operation  was  one 
of  the  main  objectives  in  our  use  of  news¬ 
paper  advertising.  Continuous  advertising 
in  leading  national  magazines  does  its 
share  of  the  long-pull,  steady  work  in 
creating  interest  and  building  reputation 
for  the  entire  line  of  Ideal  Boilers  and 
American  Radiators.  The  newspaper  ad¬ 
vertising  was  designed  to  form  the  shock 
troops,  hitched  up  closely  to  every  other 
sales  activity  of  the  concern.  Through 
it  especially,  we  aim  to  demonstrate 
to  the  dealer  that  we  are  a  real  partner 
in  helping  him  sell  heating  plants.” 

Let’s  follow  through  and  see  what  the 
.American  Radiator  Company  did  this 
year  with  its  newspaper  advertising: 

Because  of  the  bwm  season,  during 
which  Areola  was  likely  to  be  neglected 
by  the  average  dealer,  a  strong  news¬ 
paper  drive  was  conducted  last  spring  in 
newspapers  as  a  forerunner  for  the  novel 
fall  effort  recently  completed.  The  spring 
drive  included,  in  addition  to  newspaper 
copy,  customary  supplementary  dealer 
aids. 

For  fall,  the  company  did  something 
distinctly  out  of  the  ordinary.  With  its 
total  output  to  be  available  as  a  basis, 
it  figured  out  an  average  quota  for  prac¬ 
tically  every  city  of  importance  in  the 
country.  Cities  of  between  1  and  10,000 


IN  . ”  space  being  left 

the  mat  to  mortise  in  the  name  of  each 
city.  The  copy  crisply  bulletined : 

“There  is  a  shortage  of  heating  equipment 
this  fall  in  spite  of  the  record  production  of 
our  plants. 

“In  fairness  to  our  customers,  we  have  al- 
loted  the  entire  available  supply  of  Areola 
outfits  (an  outfit  consists  of  Areola  and  an 
American  Radiator  for  each  room)  to  cities  and 
towns  in  proportion  to  (lopulation. 

“This  means  very  few  Areola  outfits  for  this 
city.  While  they  last,  these  outfits  will  be  sold 
at  regular  low  prices  (see  the  dealer  sign  repro¬ 
duced  below). 

“Xext  week  is  Areola  week.  Your  heating 
contractor  will  sell  his  allotment  quickly.  If 
you  want  the  comfort  of  radiator  warmth  in 
your  home  this  winter,  a.sk  him  for  an  Areola 
estimate. 

“This  sign  in  your  Heating  Contractor's  win¬ 
dow  is  the  mark  of  the  merchant  who  sells 
Areola.  Areola  warms  the  room  in  which  it 


W’ell  in  advance  of  the  fall  buying 
season,  a  conference  of  branch  members 
of  the  American  Radiator  Company  was 
held.  They  were  told  of  the  plans  and 
shown  samples  of  copy  to  be  used.  .After 
the  cities  had  been  picked  and  the  news¬ 
papers  selected — willingness  to  co-operate 
having  equal  weight  with  circulation — the 
publishers  were  mailed  proofs  of  what 
was  termed  “Part  I” — advertisements  for 
.Areola  to  run  from  Sept.  27,  to  Oct.  11. 
At  the  same  time,  a  meeting  of  New 
^’ork  representatives  was  held  to  make 
them  familiar  with  the  plans. 

.Accomi)anying  the  order  for  “Part  1” 
of  the  advertising,  was  a  detailed  letter 
to  each  newspaper,  explaining  the  cam¬ 
paign  and  emphasizing  that  this  was  per- 
liaps  the  most  important  plan  ever  tried 
for  .Areola  and  that  in  selecting  tlie  600 
newspapers  used,  a  big  factor  had  lieen 
the  necessity  of  getting  the  co-operation 
of  local  dealers.. 

A  suggested  letter  to  be  mailed  out  by 
the  newspaper  to  its  local  live  dealers 
was  enclosed.  The  newspaper  also  was 
asked  to  have  a  man  call  on  the  various 
dealers  to  get  them  to  use  Areola  window 
displays,  directing-mailing  and  especially 
tie-up  advertising  to  accompany  the  com¬ 
pany's  own  insertions. 

If  the  newspaper  succeeded  in  getting 
enough  tie-up  advertising  for  the  big,  4 
column,  238  line  display  advertisement  on 
Oct.  9  to  make  a  full  page  solid,  the 


Only  18  Homes 

in  WiLMINGTON) 


There  is  a  shortage  of  heating 
equipment  this  Fall,  in  spite  of 


the  record  production  of  our  plants. 


In  fairness  to  our  emtomers,  we 
have  allotted  the  entire  available 
supply  of  Arcola  outfits  (an  outfit 
consists  of  Arcola  and  an  Amen* 
can  Radiator  for  each  room)  to 
cities  and  towns  in  proportion  to 
their  population. 


This  sign  in  year  Hesting 
Contractor's  window  ti  ths 
mark  of  ths  Merchant  who 
oellsAacoLA.  Ascol*  warms 
the  room  in  which  ti  stands 
and  sends  its  hot-water 
warmth  through  pipes  to 
American  Radiators  inevery 
other  room. 


NOTICE 

to  Paper 


This  means  very  few  Arcola 
outfits  for  this  city.  While  they  last, 
these  outfits  will  be  sold  at  re^u- 
far  low  prices  (see  the  dealer  sign 
reproduced  below). 

Next  week  is  Arcola  week  Your 
Heating  Contractor  will  sell  his 
allotment  quickly.  If  you  want  the 
comfort  of  radiator  warmth  in  ymir 
home  this  Winter,  ask  him  today 
for  an  Arcola  estimate. 


AMERICAN  RADIATOR  GOMPANY 

Your  Heating  Contractor  is  our  distributor 


NOTICE 

to  Paper 


816  South  Michigan  Avenue 


Thii  copy  ii  reproduced  from  the  ateney  proof  to  newipapen.  Great  care  wai  demanded  to 
inauro  definite  local  atmoaphere  in  each  advertUement.  The  above  copy  meaiured  119  linea 
on  three  colnmna. 


agency  agreed  to  issue  an  additional  cm 
tract  for  2,520  more  lines  of  fall  ’ 
tising.  This  offer  was  made  on  Sept  17 
A  special  form  to  be  filled  out  by  tht 
paper  and  to  be  accompanied  by  a  tear 
sheet,  was  mailed  the  papers.  The  agency 
insisted  that  an  actual  full  page  be  (k 
voted  to  the  .Arcola  copy  and  tie-ups  and 
where  the  make-up  man  erred  and  in- 
serted  a  little  regular  news  or  wherein 
the  terms  of  the  agreement  were  not  met 
by  the  papers,  the  agency  declined  to 
grant  the  extra  business.  This  caused 
little  feeling  among  papers  which  “almost 
but  not  quite,”  followed  instructions. 

Carelessness  of  a  number  of  papers  in 
inserting  the  correct  name  in  the  top  of 
the  advertisements  and  in  other  ways  not 
tilling  instructions  caused  trouble.  A 
meeting  of  the  New  York  representatives 
again  was  held.  The  secretary  of  the 
American  Radiator  Company  called  for 
their  aid  in  reducing  needless  mistakes 
This  only  serves  to  make  clear  if 
the  newspaper  is  to  have  its  rightful  place 
as  a  medium  chosen  by  national  adver¬ 
tisers,  greater  care  must  be  taken  in  fol¬ 
lowing  instructions  to  the  letter,  and  k 
intelligent  handling  both  in  the  from 
office  and  upstairs. 

The  newspapers  hustled  to  get  tie-ups 
The  company’s  salesmen  worked  hard 
In  some  cases,  they  co-operated  in  person 
on  the  ground.  The  branch  managos 
kept  their  respective  salesmen  posted  in! 
the  company’s  house  organ  also  was  filled 
with  information  on  the  effort.  Jobber 
were  kept  informed.  A  special,  pocka- 
size  manual  was  supplied  to  the  jobber's 
salesmen.  Fully  25  per  cent  of  the  job¬ 
bers  set  quotas  for  their  own  men.  It  is 
interesting  to  note  that  about  50  per  cot 
of  the  Arcola  sales  came  through  jobbers 

Dealers  were  furnished  mailing  cards, 
display  material,  etc.,  and  were  sent  tht 
.Arcola  Merchant,  the  house  organ  pdi- 
lishcd  by  the  company  for  dealers. 

.A  second  letter  to  newspapers  reminded 
them  of  how  they  could  obtain  the  added 
lineage  just  before  Oct.  9. 

It  was  of  course  difficult  to  predict  it 
advance  just  how  many  newspapers 
would  qualify, — not  more  than  10  to  20 
per  cent  the  company  officials  expected 
.Actually,  more  than  30  per  cent  of  the 
papers  on  the  list  secured  the  full  page 
inclusive  of  dealer  tie-ups,  and  were  gives 
the  extra  space. 

Most  heaters  are  bought  before  cold 
weather.  The  peak  of  the  buying  comes 
late  in  Septemlver  and  the  first  half  of 
October.  In  giving  its  order  for  “Par 
H”  of  2,520  lines  of  advertising  to  run 
after  the  middle  of  October,  the  company 
regarded  this  added  effort  as  mainly  pro¬ 
motional  to  bring  greater  pressure  and 
inspire  keener  interest  in  the  main  par 
of  the  campaign. 

•A  by-product  has  been  the  increasal 
interest  in  newspaper  advertising  on  the 
part  of  a  number  of  live  dealers  who  had 
never  used  advertising  on  their  o\»'n  hook 
before,  but  now  are  starting  in  to  do  » 
consistently  for  their  own  businesses 
Two  or  three  years  ago,  many  news¬ 
papermen  thought  it  would  never  be  pos¬ 
sible  to  get  a  plumber  or  steam  fitter  to 
spend  any  money  for  space  either  in  Xit-p 
copy  or  for  himself.  This  gradually  is 
changing. 

One  dealer  who  had  a  two-inch  tie-op 
advertisement  in  a  Boston  paper  receind 
a  Icatl  which  became  a  $1,500  sale,  siucf 
the  prospect  was  sold  a  larger  apparalts 
than  .Arcola.  although  also  made 
.American  Radiator  Company.  At  Kansa.- 
City  definite  sales  were  traced  to  the  hif 
advertisement,  and  so  on  elsewhere.  AT 
in  all,  the  American  Radiator  Compe} 
feels  that  the  intensive  local  newsppe 
advertising  carried  on  worked  out  ffloS 
successfully  in  placing  .Arcola  in  li* 
minds  of  thousands  of  people  at  the  sa« 
time  it  aroused  the  trade  to  push  thw- 

For  every  dollar  spent  by  the  c^pW 
dealers  averaged  20c  for  their  owt 
tie-up  advertising  space. 

Strong,  localized  copy,  built  around  ti* 
idea  of  buying  at  once  because  of  linnW 
supply,  the  establishment  of  a  (]U00- 
coupled  with  careful  staging  of  the  cao- 
paign  in  advance  to  the  salesmen,  jo^’^ 
jobbers’  salesmen,  the  newspapers 
the  dealers,  aided  the  American  Radw®’ 
Company  to  get  the  utmost  effectiroec 
from  its  newspaper  expenditure. 
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conveniences,  pleasures  beyond  reach  of  wealth  in  past  gen- 
erations  have  become  commonplaces  with  the  average  American.  The 
death  rate  goes  down.  Standards  of  living  rise. 

Mever  has  man  been  so  free  to  seek  and  win  happiness  as  in  this  nation  today, 
^’e  enjoy  the  harvest  planted  by  pioneers  who  conquered  a  new  continent. 
^  e  command  the  elements  trained  to  service  by  science.  We  repose  in  a  se¬ 
curity  from  internal  tyranny  or  external  aggression  seldom  experienced  by 
any  people. 

Back  through  the  centuries  our  ancestors  toiled  desperately  for  food,  cloth¬ 
ing,  shelter  and  fuel.  Only  a  small  minority  dared  hope  for  much  more  in 
th  is  life.  Even  today  the  greater  part  of  the  world's  population  is  hopelessly 
gripped  hy  a  struggle  for  mere  necessities  of  existence. 


HE  ryots  of  India  need  little  clothing  that  tlie  future  holds  for  the  United  States 
^  or  shelter.  They  slave  mainly  for  far  greater  prosperity  than  the  average 
food.  Yet  seventy  millions  of  them  have  man  can  even  grasp, 
died  of  starvation  since  Queen  Victoria  conviction  The  Chicago  Tribune 

ascended  the  throne.  Why  can  the  aver-  basing  its  own  policies.  The  present 
age  Amenc^an  with  a  fraction  of  the  physi-  The  Tribune  is  evidenced  by 

cal  effort  be^  assured  not  only  comforts  between  sunset  and 

)u  uxuries.  sunrise  it  prints  and  distributes  an  aver- 

Within  the  past  few  years  millions  have  age  of  240  tons  of  newsprint.  This  is  a 
died  in  China  and  Russia  because  they  job  of  presswork  and  circulation  not  ap- 
couldn’t  get  enough  to  eat,  but  here  in  proached  by  any  other  publication  on 
the  United  States,  with  6%  of  the  world’s  earth.  But  The  Chicago  Tribune  is  not 
population,  we  raise  24%  of  its  wheat,  resting  on  its  oars.  It  is  a  paper  of  ex- 
41  %  of  its  hogs,  and  75%  of  its  com.  Dr.  pending  markets— of  faith  in  the  Ameri- 
J.  Paul  Goode  has  figured  that  one  huge  can  future. 

modem  locomotive  and  two  men  will  do  Within  the  past  few  months  The  Chi- 
the  transportation  work  of  one  million  Tribune  has  increased  its  holdings 

of  pulpwood  forests  from  500  square 
How  stupid  is  it,  then,  for  labor  leaders  to  •  2,;i00  square  miles.  H  has  pur- 

attempt  restriction  of  output,  or  for  capi-  chased  many  new  presses  to  handle  in- 
talists  to  vearn  for  cheap  labor.  Greater  creased  c^culation  and  advertising.  It  is 
volume  of  production  should  be  the  oh-  erecting  The  Tribune  Tower,  which  wU 
icct  of  both  probably  be  the  most  beautiful  office 

building  in  the  world.  Within  a  few 
Sober,  scientific  study  of  the  world’s  his-  months  it  will  launch  a  new  national 
tory,  natural  resources,  commercial  devel-  weekly  magazine.  It  is  constracting  a 
opment  leads  inevitably  to  the  conclusion  mill  to  make  paper  for  that  magazine. 


Business  Is  As 
Good  As  WE 
Make  It! 

1.  Wheat  is  NOT  king. 

2.  High  wages  are  better 

than  cheap  labor. 

3.  Europe  can't  wreck  our 

prosperity. 

4.  Only  our  own  politicians 
can  hurt  us. 


ssure  ad 
main  par 


Above  are  the  titles  of  four  advertise¬ 
ments  through  which  The  Chicago 
Tribune  conveys  its  interpretation  of 
business  conditions.  It  is  a  common 
human  trait  for  men  to  imagine  that 
others  are  more  fortunate  than  they. 
Today  we  have  the  extraordinary 
phenomenon  of  vast  numbers  of  men 
with  the  opposite  sort  of  illusion. 
Each  one  admits  that  his  own  business 
is  good,  but  fears  that  he  is  about  to 
be  injured  by  the  contagious  influence 
of  other  men’s  misfortunes.  This  series 
of  advertisements  will  be  mailed  free 
to  any  selling  organization  if  requested 
on  business  stationery. 


newspipp 
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THINKS  REPARATIONS  PACT  WOULD 
STOP  U.  S.  NEWSPRINT  IMPORTS 

With  European  Business  Revival  Under  Way,  Rich  Home 
Markets  Would  Absorb  Paper  Now  Coming  from 
Norway,  Finland  and  Germany 

By  F.  T.  HARRIS 


'T'HE  settlement  of  the  reparations 
question  will  be  followed  closely 
by  the  stoppage  of  shipments  of  newsprint 
paper  from  European  countries  to  the 
United  States.  The  two  dominating  fac¬ 
tors  which  in  combination  at  this  time 
give  publishers  in  this  country  the  oppor¬ 
tunity  of  securing  overseas  paper,  are  the 
enormously  decreased  consumption  of 
paper  in  Europe,  and  the  debasement  of 
the  German  mark. 

Russia  is  consuming  so  little  paper  that 
it  is  negligible  in  amount.  In  all  Russia 
the  consumption  now  amounts  to  only 
about  one  pound  per  capita  per  annum  as 
compared  with  a  normal  pre-war  con¬ 
sumption  of  five  or  six  pounds.  The  sit¬ 
uation  in  this  respect  was  described  in  a 
recent  number  of  Editcmi  &  Pubusher. 

In  Germany  consumption  of  paper  has 
greatly  decreased.  Publishers  of  papers 
find  themselves  unable  many  times  to  meet 
their  bills  for  paper,  since  advertising  and 
subscription  rates  cannot  be  advanced  fast 
enough  to  keep  pace  with  the  continued 
depreciation  of  the  mark.  Many  of  the 
great  middle-class,  which  has  always  been 
the  chief  purchaser  of  newspapers,  can 
no  longer  afford  them  and  consequently 
find  it  necessary  to  read  their  daily 
papers  in  the  public  libraries.  As  a  re¬ 
sult,  thousands  of  newspapers  and  maga¬ 
zines  have  been  forced  to  suspend  publica¬ 
tion  and  most  of  the  others  have  curtailed 
the  number  of  editions  and  the  size  of 
their  issues.  In  Munich  alone,  it  was 
recently  reported  that  16  journals  had 
been  forced  to  cease  publication,  and  from 
Leipzig  comes  a  similar  statement. 

Such  demoralization  in  two  of  the 
greatest  paper  consuming  countries  in 
Europe  has  forced  manufacturers  of  paper 
to  seek  other  markets  for  their  product. 
German  manufacturers  find  themselves 
with  large  quantities  of  paper  on  their 
hands  over  and  above  the  domestic  con¬ 
sumption  which  normally  absorbs  prac¬ 
tically  all  made  in  the  country.  As  vir¬ 
tually  none  of  the  paper  mills  in  Germany 
are  located  in  the  occupied  area,  produc¬ 
tion  is  being  maintained  at  pre-war  levels. 

■  Next  to  decreased  consumption  in  their 
own  country,  no  other  factor  has  been  of 
such  great  assistance  to  the  paper  manu¬ 
facturers  of  Germany  as  the  complete  col¬ 
lapse  of  their  currency.  It  has  enabled 
them  to  undersell  competitors  from  other 
countries  in  every  market  in  the  world. 

Decreased  consumption  in  Europe  and 
intense  German  competition  have  forced 
paper  manufacturers  in  Finland,  Norway, 
and  Sweden  to  seek  other  markets  for 
their  product,  and  so  they  have  joined 
Germany  in  shipping  to  the  United  States 
paper  which  normally  is  used  in  Europe 
and  other  countries. 

While  almost  every  industry  m 
Germany  has  been  more  or  less  crippled 
by  the  occupation  of  the  Rhine  basin,  the 
paper  industry,  having  practically  no 
mills  in  that  area,  occupies  an  en¬ 
viable  position.  This  fact  is  clearly  il¬ 
lustrated  in  the  statement  of  the  foreign 
trade  of  Germany  for  the  first  six  months 
of  this  year  which  has  recently  been  pub¬ 
lished.  Exports  of  manufactured  prod¬ 
ucts,  excepting  paper,  decreased  during 
that  period  24  per  cent  as  compared  with 
the  first  six  months  of  last  year,  while 
exports  of  paper  to  the  United  States 
alone  increased  53  per  cent. 

The  first  newsprint  paper  which 
Germany  shipped  to  this  country  arrived 
in  September,  1920.  At  that  time  con¬ 
sumption  of  paper  in  the  United  States 
was  beginning  to  reach  great  proportions, 
the  external  value  of  the  mark  had  be¬ 
gun  its  final  plunge,  and  disturbance  of 
domestic  conditions  in  Germany  was  being 
reflected  in  a  lowered  consumption  of 
paper.  The  combination  of  these  three 
favorable  conditions  for  export  tt^de 
was  immediately  recognized  and  utilizrf 
by  German  paper  manufacturers  and  their 


partial  occupation  of  the  paper  market  of 
the  United  States  consequently  followed. 
In  the  few  months  left  in  1920,  21,066 
tons  of  German  newsprint  had  arrived  on 
our  soil.  During  1921,  38,938  tons  came 
in,  and  32,838  tons  in  1922.  It  will  be 
recalled  that  the  economic  condition  in 
Germany  showed  slight  improvement  dur¬ 
ing  the  latter  year,  which  accounts  for 
the  decreased  shipments  of  paper  as  com¬ 
pared  with  1921.  During  the  first  nine 
months  of  this  year,  publishers  in  the 
United  States  received  38,703  tons  of 
German  newsprint  as  compared  with  20,- 
332  tons  during  the  same  period  of  1922. 

No  better  evidence  of  the  gradual  col¬ 
lapse  of  the  economic  structure  of 
Germany  could  be  adduced  than  that  pre¬ 
sented  in  these  figures,  as  economists  are 
now  recognizing  that  the  consumption  of 
newsprint  paper  in  a  country  is  as  true 
an  index  of  the  status  of  conditions  as 
that  of  iron  and  steel. 

Another  element  which  enables  German 
paper  manufacturers  to  quote  prices  below 
those  of  other  countries  in  world  marts 
is  their  low  production  cost  on  a  gold 
basis.  This  feature  is  due  again  to  the 
decline  in  parity  of  the  marl^  as  wages 
and  prices  of  raw  materials  and  other 
supplies  are  not  advanced  rapidly  enough 
to  be  maintained  on  a  level  equal  to  their 
gold  value.  The  question  has  frequently 
arisen  on  this  continent  why,  in  the  face 
of  the  falling  cost  of  paper  in  Germany, 
publishers  in  that  country  find  themselves 
unable  to  buy  paper  and  are  forced  to 
suspend  publication.  The  answer  lies  in 
the  very  reason  for  cheap  paper,  namely, 
that  the  owners  of  newspapers  cannot 
charge  enough  for  their  papers  and  ad¬ 
just  their  advertising  rates  in  proportion 
to  the  depreciation  of  the  mark.  Then, 
too,  the  parity  of  wages  is  so  low  that 
only  a  few  of  the  former  buyers  of  news¬ 
papers  can  afford  them,  as  has  been 
described  above. 

In  October  German  industrialists  pro¬ 
posed  the  abolition  of  the  eight-hour  day 
to  promoote  production,  but  the  move  was 
hotly  opposed  by  the  labor  unions  and 
viewed  with  suspicion  by  the  French 
authorities.  The  latter  pointed  out  that 
the  observance  of  the  eight-hour  day  was 
required  by  the  laws  of  Germany  and  by 
the  Treaty  of  Versailles.  What  the 
French  actually  feared  in  a  lengthening 
of  the  working  day  was  that  the  resulting 
increased  production  of  manufactured 
goods  would  enable  German  manufac¬ 
turers  to  “dump”  still  more  merchandise 
in  the  allied  countries  and  to  underquote 
still  further  in  other  markets.  Had  this 
actually  happened,  German  paper  pro¬ 
ducers  would  have  received  further  en¬ 
couragement  in  selling  their  product  over¬ 
seas,  and  under  the  spell  of  large  profits 


from  customers  in  the  United  States  and 
elsewhere,  German  publishers  would  have 
found  it  even  more  difficult  to  secure 
what  little  paper  they  consume. 

The  virtual  disappearance  of  Russia  as 
a  paper  consuming  country  has  cost  Fin¬ 
land  a  rich  and  nearby  market,  and  has 
caused  Finnish  paper  manufacturers  to 
seek  overseas  markets  for  their  surplus 
product.  In  the  United  States  they  have 
found  one  of  their  best  modern  custom¬ 
ers.  During  the  first  nine  months  of  this 
year,  this  country  received  33,735  tons  of 
newsprint  paper  from  Finland  as  against 
18,047  tons  in  the  same  period  of  last 
year.  This  represents  an  increase  of  87 
per  cent. 

.Although  shipments  of  paper  to  the 
United  States  show  an  enormous  in¬ 
crease,  the  position  of  the  Finnish  paper 
industry  is  described  as  very  unsatisfac- 
to^.  _  Contract  business,  usually  very 
brisk  in  the  early  fall,  was  coming  in  on 
a  very  small  scale,  according  to  latest 
reports  received  here.  Finnish  unwilling¬ 
ness  to  extend  favorable  payment  condi¬ 
tions  to  Russia  has  lost  to  paper  manufac¬ 
turers  domination  of  their  former  market, 
as  Germans,  Esthonians,  and  Swedes  are 
selling  paper  in  Russia  upon  attractive 
terms. 

Offerings  of  German  paper  in  over¬ 
seas  markets  in  which  the  Finnish  paper 
manufacturers  have  always  been  able  to 
hold  their  own,  at  prices  far  below  what 
the  Finns  can  possibly  offer,  has  ^en 
extremely  demoralizing  to  the  paper  in¬ 
dustry  of  the  Baltic  state.  Many  Fin¬ 
nish  mills  have  been  compelled  to  dis¬ 
continue  temporarily  the  operation  of 
some  of  their  machines,  and  the  conse¬ 
quent  loss  of  production  has  been  re¬ 
cently  estimated  at  10  per  cent  of  the 
total  capacity  of  the  country.  Only  the 


For  the  first  ten  months  of 
1923,  The  Baltimore  Sun 
(morning,  evening  and  Sunday) 
carried 

26,408,667 

agate  lines  of  paid  advertising, 
an  increase  of  2,615,213  agate 
lines  over  the  corresponding 
period  of  1922. 

Everything  in  Baltimore 
Revolves  Around 


newsprint  mills  have  been  affected  tbu 
far,  but  it  is  said  that  mills  maVing 
grades  of  paper  are  now  directiydirM. 
ened. 

During  the  first  nine  months  of  thk 
year,  publishers  in  the  United  States  ^ 
ceived  28,998  tons  of  newsprint  mne, 
from  Norway.  This  is  an  increase  d 
198  per  cent  over  the  9,746  tons  shinned 
them  from  that  country  in  the  same  oerS 
of  1922.  The  leading  trade  paper  of  tte 
paper  industry  in  Norway  states  that  lo* 
prices  for  paper  are  contributing  to  ®. 
settle  the  business.  Some  newsprint  milh 
in  need  of  orders  arc  quoting  lower 
prices,  hoping  in  this  way  to  meet  foreiB 
competition.  Again  Germany  is  found  ts 
be  underbidding,  but  Norwegian  paper 
manufacturers  are  hoping  that  increasiw 
demand  in  the  United  States  will  proridr 
a  market  for  their  product  at  profitakk 
prices. 

Adverse  conditions  in  the  industry  of 
its  neighbor  are  reflected  to  as  great  a 
extent  in  Swedish  paper  circles.  Al¬ 
though  exports  of  newsprint  paper  froa 
that  country  show  a  very  substantal 
increase  over  last  year,  prices  are  u 
satisfactory  and  several  mills  are  said  It 
be  unable  to  compete  on  present  prica 
Exports  of  newsprint  paper  to  the  UniW 
States  during  the  first  nine  months  of  da 
year  were  47,332  tons,  compared  vid 
35,117  tons,  an  increase  of  35  per  ca 
over  the  same  period  of  last  year. 

From  the  above  it  can  be  readily  sea 
what  will  happen  when  the  reparatioa 
problem  is  settled.  Business  all  ow 
Europe  will  be  galvanized  into  actirkr, 
industries  in  Germany  will  be  enabled  li 
pay  wages  which  will  allow  workers  aga 
to  buy  their  daily  newspapers,  and  c» 
sumption  of  paper  will  jump  beyal 
previous  levels  everywhere. 


THE 
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Test  Your  Selling  Plan 
in  Cincinnati 

The  plan  that  your  agency  has  outlined  for  you 
looks  good;  you  can’t  find  a  flaw  in  it;  you  are 
completely  sold  on  it.  But  before  you  put  the 
campaign  on  nationally,  you  want  to  test  it  out 
locally,  in  some  typically  American  city.  Of  course 
this  city  must  be  a  trading  center  controlling  the 
buying  habits  of  a  large  and  prosperous  out-of-town 
population  as  well  as  of  a  representative  metropolitan 
market.  And  it  must  have  one  daily  paper  that 
reaches  the  entire  purchasing  public  in  the  test  area, 
— and  that  has  the  entire  confidence  of  this  public. 

Cincinnati  is  your  city. 

Approximately  half  a  million  prosperous  people 
reside  within  its  metropolitan  area.  A  score  of 
thriving  towns  and  cities,  and  many  scores  of 
thriving  villages  in  Ohio,  Indiana  and  Kentucky  are 
within  commuting  distance  of  Cincinnati.  Their 
merchants  trade  here,  making  Cincinnati  the  mer¬ 
chandising  center  of  one  of  the  richest  and  most 
progressive  industrial  and  agricultural  regions  of 
the  Western  Continent. 

The  Times-Star  is  the  buyers’  guide  of  this  market. 
It  is  the  one  newspaper  that  goes  daily  into  every 
prosperous  home  of  this  prosperous  city, — the  one 
newspaper  that  for  sixteen  consecutive  years  has 
dominated  its  field  in  display  advertising  lineage, 
both  local  and  national. 

By  all  means,  test  your  selling  plan  in  Cincinnati. 
The  Times-Star  will  furnish  you  detailed  market 
information  relative  to  your  product. 

ONCINMn  TIMESSIAR 

CHABLBS  P.  TAFT.  PubtMitr  C.  H.  RBMBOLD,  Manogw 
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What  About 

Those  ‘‘NON-ADVERTISERS” 

In  Your  City? 

Those  “We  can’t  advertise”  fellows,  and  those  “We  don’t  adver¬ 
tise”  fellows?  Are  you  going  to  let  them  get  away  with  that  stuff 
just  because  your  regular  staff  can’t  land  them? 

They  can  and  they  do  advertise  in  other  cities,  and  many  of  them 
become  “regular”  advertisers,  too! 

That’s  OUR  Business 

Our  method  is  that  of  applied  common  sense.  There’s  no 
“mystery”  or  “hokum”  at  all.  We  merely  began  with  an 
idea  more  than  20  years  ago — the  idea  of  a  real  service  to 
publishers.  We’re  perfected  to  the  point  that  now 

Many  Good  Newspapers 

publish  at  least  once  each  week. 

The  Briggs  Business  Review  Page 

Which  adds  100,000  Lines  Local  Display  Per  Year. 

Which  adds  prestige  and  friends  to  the  paper. 

Which  turns  NON-advertisers  into  regulars. 

Which  we  sell,  on  commission. 

Which  we  renew. 

You  Should  Do  THIS: 


Get  the  dope — names  of  papers  we  have  served  for  years  and 
years.  Get  details  of  our  plan.  Our  service  adds  not  one 
cent  to  your  overhead.  WRITE  or  WIRE  us  for  new  folder 
“Local  Display  from  a  new  source.” 

Thomas  W*  Briggs  Company 

Home  Office:  Memphis,  Tenn* 

P.  S. — We  have  representatives  all  over  the  country.  Glad  to  have  the  man  in  your  locality  call. 
Such  a  request  does  not  obligate  you  in  any  way.  Ask  your  neighbor  newspaper  about  us; 
look  us  up  in  Dun  or  Bradstreet. 
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WOMAN  NEWSPAPER  SERIAL  WRITER 
SCORNS  TYPEWRITERS 

Elizabeth  York  Miller,  Formerly  of  New  York,  Now  With 
English  Dailies,  Describes  Methods  She  Uses  in 
Producing  100,000-Word  Novels 


FLIZABKTH  YORK  MILLKR,  form¬ 
er  New  York  newsi)aper  woman,  now 
one  of  the  best  known  serial  writers  of 
fiction  in  EiiKlish 


newspai)ers,  as 
well  as  in  news¬ 
papers  in  this 
country,  has  re¬ 
turned  to  her  na¬ 
tive  haunts,  after 
an  absence  of  17 
years.  Mrs.  Mil¬ 
ler  has  been 
spending  the  last 
several  weeks  in 
New  York,  re¬ 
newing  friend¬ 
ships,  and  min¬ 
gling  with  news- 

pa])er  folk  whom  Ki.izabf.th  Y.  Mfli.kii 
she  used  to  know. 

In  her  room  at  the  .\lgonquin  Hotel,  Mrs 
Miller  smilingly  recalled  former  days  in 
New  York  when  she  started  her  news- 
p;il)er  career,  her  home  at  that  time  being 
in  Ossinning. 

"I  was  anxious  to  write,”  said  Mrs. 
Miller,  “and  so  went  to  the  World  to 
see  Mrs.  Harriet  Hubbard  Ayer,  at  that 
time  editor  of  the  Sunday  VV'oman’s 
f’age.  Mrs.  .Ayer  gave  me  a  job,  and 
1  assisted  her  in  writing  features,  writing 
captions  for  photographs  and  all  manner 
of  things.  I  stayed  there  several  years 
and  1  feel  that  1  owe  much  of  my  suc¬ 
cess  today  to  the  interest  and  kindness 
shown  me  by  Mrs.  Ayer  at  that  time. 

I  remained  with  the  World  for  two  years. 
(One  day  1  answered  an  advertisement  for 
a  sub-editor.  The  position  proved  to  lie 
editor  of  the  Brick  I,ayer  &  Ma.son.  a 
trade  journal  for  that  field,  and  the 
salary  was  $8  per  week.  I  knew  little  or 
nothing  alxmt  it,  but  they  gave  me  the 
job  and  I  staved  there  for  some  time. 
My  next  position  was  on  the  New  A'ork 
Journal  where  I  was  editor  for  a  year 
of  the  woman’s  page.  I  never  did  regular 
reixrrting.  In  some  way  the  though  of 
it  always  frightened  me.  After  1  had 
been  in  newspaper  work  for  several  years, 
1  was  married  and  several  years  later, 
my  little  son  was  born.  When  I  was 
about  26,  a  friend  of  mine  asked  me  one 
day  why  I  did  not  try  my  luck  at  writing 
fiction.  I  replied  that  1  had  never  thought 
of  it,  but  I  believed  I  would. 

“I  did,  and  my  first  short  story  I  sold 
to  the  Argosy.  I  wrote  fiction  for  a 
short  time  and  then  I  decided  in  1906 
to  go  to  England,  I  had  already  sold 
several  stories  to  run  in  this  couiitry  in 
serial  form  in  magazines,  and  I  decided  to 
try  that  form  of  writing  when  1  reached 
England.  1  did  so,  and  for  years  I  have 
been  writing  serial  fiction  for  the  London 
Daily  Mail,  the  Weekly  Dispatch,  Ae 
Evening  News,  Daily  Graphic  and  Daily 
Mirror.  I  also  write  for  a  group  of 
Scottish  newspapers  known  as  Thomsons' 
of  Dundee.  I  only  sell  the  British  rights 
to  these  stories,  so  that  I  can  sell  them 
again  in  Scotland,  and  in  .America,  where 


they  are  syndicated  by  tlie  Chica.go  Tri¬ 
bune  Syndicate. 

“Perhaps  you  will  lie  interested  in 
knowing  something  of  the  manner  in 
which  serial  fiction  is  handled  and  the 
way  in  which  it  is  bought  by  editors  on 
Engli.sh  newsjiapers.  For  instance,  when 
1  have  a  serial  story  which  1  wish  to 
sell,  1  do  not  writ  the  entire  story  of 
IK'rhaps  75,(K)0  or  100,000  words,  before 
1  see  an  editor.  I  submit  to  him  the  first 
installment  of  about  5,000  words.  We 
talk  it  over.  If  he  likes  my  idea  and 
plot,  he  orders  the  story.  Then  I  l)egin 
writing  the  other  installments,  keeping 
several  weeks  ahead.  This  method  has 
numerous  advantages.  To  begin  with,  it 
saves  much  labor,  for  it  would  certainly 
be  a  waste  of  time  to  write  a  story  of 
.S0,(KK)  words  or  more  with  the  possibility 
of  it  t)egin  rejected.  Writing  a  serial 
story  in  this  manner,  gpves  the  writer  an 
opiH>rtunity  to  judge  the  public  interest, 
to  know  just  what  her  reader  wants,  for 
many  of  them  wrote  to  me,  expressing 
approval,  and  often  disapproval. 

"Sometimes  my  editor  will  say,  T  think 
you  ought  to  make  the  character  of  .Alice,’ 
we  will  say  for  example,  ‘more  prominent 
in  your  story  as  she  seems  to  lx-  a  favorite 
with  our  readers.’  Immediately  I  try  and 
make  .Alice  more  interesting  than  she  has 
ever  been  Ixfore.  I  could  not  do  this, 
uidess  I  was  writing  from  day  to  day. 

“.And  then,  occasionally,  this  may  happen 
to  a  serial  fiction  writer.  .An  editor  ma> 
say,  ‘Now,  1  do  not  think  this  stor>  is 
going  so  well ;  it  does  not  seem  to  have 
created  the  interest  that  your  other  stories 
have.  Suppose  after  two  or  three  weeks 
we  bring  it  to  a  close.’  ‘This  is  still 
another  advantage  of  writing  in  this  man¬ 
ner.’  said  Mrs.  Miller. 

“One  of  the  longest  serial  stories  which 
1  have  written  ‘Tides  of  Fate’  which  was 
1(K),(K)0  words  in  length  and  ran  in  30 
installments  has  just  been  concluded.  It 
was  published  in  the  Daily  Mirror,  and 
averaged  over  2,500  words  a  day. 

“I  work  .systematically;  every  morning 
at  9  :.30  o’clock,  I  .start  and  work  with¬ 
out  any  interruptions  until  I  o’clock.  1 
do  not  use  a  type-writer.  I  cannot  think 
that  way.  I  must  write  with  long  hand. 
I  write  on  an  average  2,500  words  a 
morning,  though  when  I  work  under 
pressure,  1  have  written  as  many  as 
7,0(K)  words  a  day,  and  now  and  then  1 
work  on  several  stories  at  one  time. 

“This  is  my  first  holiday  in  several 
years  in  New  York.  I  see  so  many 
things  that  astonish  me,  and  so  many 
changes.  One  change  which  I  notice 
particularly,  and  which  I  regret,  is  that 
at  the  theatres  in  the  evening,  people  sel¬ 
dom  seem  to  wear  full  dress  any  more. 
W’hen  1  left  .America,  almost  every  one 
who  sat  in  the  orchestra  wore  evening 
dress,  and  it  made  the  .scene  a  brilliant 
one.  It  does  not  seem  to  me  that  Fifth 
avenue  is  as  fa.shionahle  as  it  used  to 
lx :  there  is  a  greater  air  of  commercial¬ 
ism  alxmt  it,  and  then  again  I  do  not 


see  as  many  handsomely  gowned  women.” 

While  Mrs.  Miller  was  very  happy  in¬ 
deed  to  visit  New  York  again  she  did  not 
think  she  would  want  to  return  to  New 
York  to  live.  She  thinks  life  is  too 
hectic  in  the  metropolis,  and  she  prefers 
her  own  peaceful  life  at  Kent,  63  miles 
from  London.  The  quaint  home  in  which 
.she  lives  is  more  than  500  years  old,  with 
a  lovely  flower  garden,  and  a  vegetable 
garden  as  well.  Mrs.  Miller  finds  her 
recreation  in  playing  golf  and  tennis, 
and  in  motoring  with  her  son,  when  he 
is  there  on  vacations. 

Her  son,  Alden  York  Miller,  who  is 
in  his  early  twenties  is  the  pride  of  her 
heart,  and  when  she  speaks  of  him,  her 
eyes  take  on  a  brighter  sparkle  and  her 
voice  a  softer  tone.  He  is  now  a  student 
at  Oxford  University,  and  is  also  ambi¬ 
tious  for  a  literary  career.  He  is  par¬ 
ticularly  interested  in  poetry,  and  his 
poems  have  appeared  in  a  number  of 
leading  English  magazines. 

Mrs.  Miller  sailed  for  England  during 
the  past  week,  making  the  return  trip 
on  the  Cedric. 

Illinois  Fights  Ugly  Billboards 

Every  municipality  in  Illinois  has  been 
asked  to  join  in  a  war  on  advertising 
signs  along  the  state  highways.  Gov¬ 
ernor  Small,  condemning  unsightly  bill¬ 
boards,  has  asked  municipalities  to  pro¬ 
tect  routes  within  their  borders.  He 
ixiinted  out  that  no  signs  or  advertising 
matter  has  been  permitted  on  state  high¬ 
ways  during  his  administration. 

Hulton  Gives  $334,000  to  Staff 

Sir  Edward  Hulton  presented  $334,000 

to  the  staffs  of  the  newspapers  he  sold  re 


cently  in  London  for  i(),000,000.  Xi« 
newspapers  sold  included;  the  Eveniu 
Standard  of  London,  and  the  Daily  [w 
patch  and  Chronicle  of  Manchester. 

PRESS  QUITS  TRI-STATE  NEWS 

Pittsburgh  Scripps  Newspaper  Or|ai. 
izes  Own  State  Service 

The  Pittsburgh  Press,  acquired  lu 
summer  by  the  Scripps-Howard  orgaai. 
zation,  has  parted  from  the  Tri-Stai* 
News  Bureau,  the  chief  news-gatherint 
agency  in  the  Pittsburgh  district 
Tri-State  continues  to  serve  the  foot 
other  Pittsburgh  papers. 

The  Press  has  organized  a  complete 
staff  for  handling  local  news  and  alio 
has  obtained  its  own  correspondents  it 
the  chief  centers  of  western  Pennsylvania 
eastern  Ohio  and  West  Virginia. 

The  Press’  new  organization  is  func¬ 
tioning  under  John  Y.  Chidester,  mat 
aging  editor;  Charles  F.  Gilmore,  new 
editor,  and  John  V.  Hanlon,  city  eitot 
and  former  Washington  correspondent 
of  the  Press,  all  old  employes. 

Following  are  the  names  of  the  nei 
additions  to  the  city  staff :  V.  C.  Ner 
son,  L.  P.  Heid,  Bert  Winters,  F.  W 
Walters  and  W.  A.  White  from  the  Trf 
State  News  Bureau;  Kay  Barr  fromi 
Akron  Press;  Alec  E.  Clark,  fonnerlj 
Columbus  Dispatch;  Joseph  Crouch,  for¬ 
merly  Pittsburgh  Leader  ;  Jack  Schiller; 
Lawrence  McDonald,  formerly  Pitu- 
burgh  Gazette-Times ;  Miss  Mildrti 
Kelly  from  Wilkinsburg  Progress;  Leo 
Curran,  formerly  United  Press  at  Pitts¬ 
burgh  and  Buffalo;  George  Schradlt 
formerly  Pittsburgh  Chronicle-Tefc- 
-graph,  and  Clarence  Unger. 


A  Promising 
Field 

New  Haveiiy  Conn. 

New  Haven  is  the  largest  city  in 
Connecticut  with  a  population 
approximately  175,000 

Annual  value  of  manufactured 

goods  over . $125,000,000 

Estimated  annual  payrolls .  41,808,000 

Bank  resources .  235,000,000 

This  very  rich  field  for  advertisers  can  be 
completely  covered  by 

The  New  Haven  Register 

Whose  Daily  and  Sunday  net  paid  circula¬ 
tion  for  the  six  months  ending  October 
1st,  1923,  was  over  37,000  copies  net  per 
is.'iue.  A  circulation  greater  than  the  next 
two  papers  combined. 

JULIUS  MATHEWS  SPECIAL  AGENCY 
Boston  Neiv  York  Chicago  Detroit 


I  ''■/ 
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Buffalo  the  Wonder  City  of  America 


An  Opportunity  Market 

for  Cigars 


CIGAR  DEALERS 
IN  BUFFALO 
LISTED  BY  BUSINESS 


Stores  selling  cigars, 
cigarettes  and  to¬ 
bacco  exclusively .  133 

Grocers  . 1050 

Confectioners  .  850 

Soft  Drink  Parlors . 680 

Restaurants .  271 

Drug  Stores .  182 

Bowling  Alleys .  36 

Fruit  Stands .  49 

Billiard  Rooms  .  104 

Lodges,  Clubs,  Steam¬ 
boats,  Street  Stands, 
etc .  75 


Total,  3,430 


A.  B.  C.  Puhlither^t  Statement 
Sept.  30 p  1923 1  Net  Paid  Circu~ 
lation  119,754 


Buffalo  smoked  34,589,570  cigars  in  1922.  This 
consumption  was  estimated  from  figures  com¬ 
piled  by  the  Tobacco  Merchants’  Association  of 
the  United  States. 

In  addition,  Buffalo  serves  as  the  cigar  market  for  the 
surrounding  counties  in  Western  New  York  supplying 
some  5,000  stores  in  this  area  with  cigars,  cigarettes 
and  smoking  tobacco. 

It  is  significant  that  the  six  best  sellers  among  cigars  in 
this  territory.  La  Palina,  Muriel,  White  Owl,  Black- 
stone,  Peter  Schuyler  and  El  Producto  all  rely  upon 
the  advertising  columns  of  the  Buffalo  Evening  News 
to  develop  sales. 

This  is  because  the  Buffalo  Evening  News  has  more 
circulation  in  city,  suburbs  and  country  than  any  other 
Buffalo  newspaper.  Enough  more  to  influence,  single 
handed,  consumer  preference  for  its  advertisers. 

The  dealer,  too,  knows  from  experience  that  in  the 
Buffalo  territory,  a  News’  advertised  cigar  is  a  cigar 
likely  to  be  in  popular  demand.  The  News  fosters  a 
spirit  of  confidence  and  close  relationship  between 
consumer  and  dealer  that  makes  its  advertising  columns 
especially  productive. 

Buffalo  is  an  opportunity  market  for  cigars — the  Buffalo 
Evening  News  is  the  key  to  this  market. 


Cover  the  Buffalo  Market  with  the 

Buffalo  Evening  News 

EDWARD  H.  BUTLER 

Editor  and  Publisher 

KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y. 

Lytton  Bldg.,  Chicago,  111. 
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N.  Y.  DAIUES  EMPLOY 
14,072  ON  STAFFS 


Census  Includes  Editorial,  MechanicsJ, 
and  Business  Departments  of 
Leading  Publications — 3,252 
Gather  and  Edit  News 


A  total  of  14,072  persons  are  employed 
in  the  publication  of  the  leading  dailies 
of  Greater  New  York,  according  to  fig¬ 
ures  secured  this  week  by  Editor  &  Pub¬ 
lisher,  from  business  managers  of  the 
various  newspapers. 

The  figure  includes  employees  of  the 
New  York  Times,  Morning  and  Evening 
World,  Tribune,  Daily  News,  American 
and  Journal,  Sun  and  Globe  and  Herald, 
Mail,  Telegram,  Evening  Post,  Wall 
Street  Journal,  Journal  of  Commerce, 
and  Brooklyn  papers,  the  Eagle,  Stan¬ 
dard-Union,  Citizen,  and  Times. 

Of  the  total,  3,252  men  and  women 
are  engaged  in  the  gathering  and  editing 
of  news,  features  and  editorials,  3,997 
are  associated  with  the  business  depart¬ 
ments  and  6,522  comprise  the  mechanical 
forces.  The  Standard  Union’s  total  of 
300  people  is  not  divided  into  department 
qtxitas. 

Staffs  of  the  Bronx  Home  News,  Com¬ 
mercial,  North  Side  News  and  Women’s 
Wear,  other  dailies  of  Manhattan,  would 
increase  the  total. 

There  are  about  1,200  newspapers, 
mag^azines  and  periodicals  of  all  kinds 
printed  in  Greater  New  York.  In  order 
to  get  the  correct  number,  the  publica¬ 
tions  of  Rockaway,  Flushing,  Omey  Is¬ 
land,  and  numerous  other  points  must 
be  added,  for  they  are  all  in  New  York 
C»^. 

Of  the  three  large  dailies  with  morn¬ 
ing  and  evening  editions,  the  Sun-Globe 
and  Herald,  World,  and  the  American 
and  Journal,  the  last  named  has  the 
largest  staff.  The  Hearst  organization 
employs  a  total  of  2,895. 

'The  Times  leads  all  newspapers  with 
but  one  edition  with  a  staff  of  1,872. 
'The  tabulation  follows: 

AMERICAN  AND  JOURNAL 


Business  . 

720 

Mechanical  . 

1,470 

Editorial  . 

705 

2,895 

MAIL 

Business  . 

153 

Mechanical  . 

324 

Editorial  . 

102 

579 

DAILY  NEWS 

Business  . 

149 

Mechanical  . 

322 

Editorial  . 

128 

559 

EVENING  POST 

Business  . 

93 

Mechanical  . 

100 

Editorial  . 

109 

302 

SUN-GLOBE  AND  HERALD 

Business  . 

363 

Mechanical  . 

1,202 

Editorial  (Morning).... 
Editorial  (Evening) . 

322 

293 

Editor  &  Publisher 
TELEGRAM 


Business  . . 
Mechanical 
Editorial  . . 

199 

458 

125 

TIMES 

782 

Business  . . 
Mechanical 
Editorial  . , 

562 

935 

375 

TRIBUNE 

1,872 

Business  . 
Mechanical 
Editorial  . 

141 

190 

160 

491 

WORLD,  MORNING  AND  EVENING 

Business  .  772 

Mechanical  .  927 

Editorial  .  4S5 


2,154 

JOURNAL  OF  COMMERCE 

Business  .  92 

Mechanical  .  77 

Editorial  .  49 


218 


WALL  STREET  JOURNAL 


Business  . 

121 

Mechanical  . 

84 

News  and  Editorial .  • .  • 

200 

405 

BROOKLYN  CITIZEN 

Business  . 

17 

Mechanical  . 

38 

Editorial  . 

22 

77 

BROOKLYN  EAGLE 

Business  . 

304 

Mechanical  . 

290 

Editorial  . 

101 

695 

BROOKLYN  STANDARD 

UNION 

Total  . 

300 

BROOKLYN  TIMES 

Business  .  311 

Mechanical  .  105 

Editorial  .  107 

523 

TOTALS 

Business  .  3,997 

Mechanical  .  6,522 

Editorial  .  3,253 


Grand  total .  13,772 


Putnam  Protests  Paper  Rates 

George  Putnam,  publisher  of  the 
Salem  (Ore.)  Capital  Journal,  has  filed 
with  the  Oregon  Public  Service  com¬ 
mission  a  protest  against  the  rate  on 
print  paper  between  Oregon  City  and 
Salem.  Mr.  Putnam  complains  that  the 
Oregon  City  paper  mills  refuse  to  ship 
direct  to  Salem,  but  send  the  raper  by 
boat  to  Portland  and  thence  to  Salem  by 
rail.  As  a  result  of  this  arrangement 
Salem  publishers  have  to  ray  an  addi¬ 
tional  rate  of  9  cents  per  100  pounds,  he 
declares. 


To  Publish  Socialist  Monthly 

Morris  Novik,  general  secretary  of  the 
Young  People’s  Socialist  League,  New 
York,  announced  Nov,  25,  the  organiza¬ 
tion  of  a  new  monthly  publication  to 
app^  about  Dec.  1,  known  as  the  Young 
Socialist.  Suspension  of  the  New  York 
Leader  led  to  the  action,  according  to 
Mr.  Novik. 


for  December  1,  1923 

ATTORNEY  FOR  HEARST 
FILES  APPEAL 


Act  Follows  Court’s  Refusal  to  Dis¬ 
miss  Order  for  Examination 
Preceding  Syracuse  Paper 
Mill  Purchase  Suit 


Attorney  Nathan  Burkan,  of  New 
York,  chief  counsel  for  William  Ran¬ 
dolph  Hearst  in  the  $3,500,000  litigation 
between  him  and  the  Dexter  Sulphite 
Pulp  &  Paper  Company  of  Syracuse, 
N.  Y.,  over  the  purchase  of  the  latter’s 
pulp  and  paper  mill  property,  has  filed 
notice  of  appeal  from  the  order  made 
last  Saturday  by  Justice  Jerome  L. 
Cheney  in  special  term  at  Syracuse  re¬ 
fusing  to  vacate  the  subpoenas  and  no¬ 
tice  of  examination  before  trial  of  Carl 
F.  Zittel  and  Joseph  A.  Moore  in  the 
action  brought  by  the  Dexter  Sulphite, 
Pulp  &  Paper  Company  against  Hearst 
to  compel  performance  of  his  contract 
to  purchase  the  property. 

In  his  petition  Attorney  Burkan  ques¬ 
tioned  the  good  faith  of  the  attorneys 
for  the  sulphite  company  in  seeking  to 
examine  Zittel  and  Moore,  representatives 
of  Mr.  Hearst,  before  trial.  He  claimed 
that  the  action  brought  by  Hearst 
against  the  sulphite  company  for  can¬ 
cellation  of  the  contract  to  purchase  the 
mills  for  $3,500,000  is  on  the  calen^r 
for  Dec.  3,  in  part  III  of  Supreme 
Court  in  New  York  Gty,  and  that  in 
examining  Zittel  and  Moore  the  attor¬ 
neys  for  the  suli^ite  company  purposed 


to  prepare  themselves  for  the  cross-«. 
amination  of  these  witnesses  and  noth! 
ing  else. 

It  is  claimed  by  Hearst  that  fraud  and 
bribery  was  practised  by  representative 
of  the  sulphite  company  in  attempting 
to  sell  the  mills  to  him.  He  charge 
that  Zittel  negotiated  for  the  purchan 
of  the  mills  and  that  they  were  offered 
at  a  price  of  $2,500,000  which  was  $1,000,. 
000  under  the  price  for  which  they  were 
sold. 


Detroit  Timet  Endt  Gat  Gouge 

The  Detroit  Times,  Hearst  newspaper 
announced,  Nov.  24,  a  “big  victory  for  the 
240,000  gas  consumers  of  Detroit.”  The 
Times  went  into  court  and  blocked  the 
gas  company’s  attempt  to  raise  its  rate 
arbitrarily,  20  to  73  per  cent  over  the 
prevailing  scale. 


Hainet  Speakt  on  Hittory  Day 

E.  Irvine  Haines,  associate  editor  of 
the  Insurance  Press,  is  to  speak  at  the 
Ainslee  Art  Galleries  on  History  Day 
during  the  “Americanism”  drive  of  the 
Greenwich  Village  Historical  Society. 
His  topic  is  “Americanism  versus  &>! 
vietism.” 


Newspaper  Plant  Completed  I 

The  New  Castle  (Pa.)  News  cd^  | 
brated  the  occupancy  of  its  new  home,  ' 
Nov.  28,  with  a  general  reception  to  dti-  | 
zens  of  the  community.  Guides  were  I 
provided  to  show  visitors  through  the  va* 
rious  departments. 


2,180 


J^acts 
all  OJ\io 

Qdi^rtmny 


17,530,854  Lines 

Fbwt  TEN  Monliw  ol  UZS. 

The  Dispatch  exceeded  the  next 
Ohio  newspaper  (Cleveland)  by  over 
1,700,000  lines. 

Exceeded  other  Columbus  news¬ 
papers  COMBINED  by  2,823,196 
lines.  Paid  CircnlatioB  87,861 

Largaat  fa  Cmtral  OUa 


^  Ohio%  Greatest  Home 


WHO’S  WHO  in  the 
CONSOLIDATED  PRESS 


j.  C.  ROYLE 


C.  Royle,  editor-in-chief  of 
the  business  news  service  of 
the  Consolidated  Press  Asso¬ 
ciation,  has  become  the  foremost  re¬ 
porter  of  business  news  in  America. 

Business  news  is  not  a  matter  of 
editorial  theories  but  of  facts  properly 
explained.  This  service  gathers  through 
its  corps  of  correspondents  the  essential 
facts  and  intelligently  interprets  them. 

It  was  J.  C.  Royle  who  on  July  31 
pointed  out  the  error  in  the  govern¬ 
ment  estimates  of  the  cotton  crop.  The 
government  finally  admitted  the  error. 

It  was  J.  C.  Royle  who  on  the  day 
after  news  of  the  Japanese  earthquake 
accurately  pointed  out  its  effects  on 
business  in  America. 

It  was  J.  C.  Royle  who  told  on 
November  21  of  the  sales  policy  of 
the  automobile  manufacturers  by  which 
they  expect  to  sell  the  four  million  cars 
to  be  produced  in  1924 — a  story  of 
gripping  interest  to  all  classes. 

Day  in  and  day  out  J.  C.  Royle 
writes  with  the  same  accuracy  and  the 
same  acumen. 


The  Consolidated  Press  Association 

Executive  Offices,  Evening  Star  Building,  Washington,  D.  C 
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— is  the  easiest  way 


to  advertise  always  the  best  way? 

The  rule  applies  in  advertising, 
as  in  every  other  phase  of  busi¬ 
ness,  that  results  increase  in  di¬ 
rect  ratio  to  application  of  hard 
work. 

Of  course  it  is  more  trouble  to 
advertise  in  a  list  of  newspapers 
than  in  one  or  two  magazines — 
but  when  you  can  select  your 
own  best  markets  where  you 
have  splendid  distribution,  or 
where  you  want  to  improve  it, 
and  when  you  can  select  one  or 
more  newspapers  to  concentrate 
on  practically  every  family  in 
precisely  those  sections,  doesn’t 
it  stand  to  reason  that  the  game 
is  worth  the  candle? 

Invest  in  Newspaper  Advertising 


E.  Katz  Special  Advertising  Company 

Eitablished  1888 

Publishers’  Representatives 


Chicago 
Kansas  City- 


New  York 


Atlanta 
San  Francisco 


Serial  Advertisement  Number  72 

We  believe  that  the  principle  of  adver¬ 
tising  at  the  point  of  sale  is  funda¬ 
mental. 

E.  Katz  Special  Advertising  Agency 
58  West  40th  Street,  New  York  City 


c? 
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BEGINNING  D 


THE  McCLURE  NE 


Has  Exclusive  Ne 


Dr.  FRANi 


Daily  Editorials,  Feature  Pages  or  Any  M: 


Dr.  Frank  Crane’s  Editorials  have  been  the  star  feature  of  the 
Associated  Newspapers  for  twelve  years,  and  the  outstanding  daily 
feature  of  every^  newspaper  publishing  them. 


Dr.  Crane’s  daily’  readers  number  about  twenty  million  not  only 
throughout  the  English  speaking  world — the  United  States,  England, 
Canada,  Australia,  South  Africa,  but  (translated)  in  China,  Japan, 
France,  Germany,  Spain  and  the  Scandinavian  countries. 


Dr.  Frank  Crane  has  made  a  contract  with  the  McClure  Newspaper 
Syndicate  covering  a  long  term  of  years.  From  December  3  all  Dr. 
Crane’s  new,  current  daily’  editorials  and  any’  other  newspaper 
features  he  may’  write  will  appear  in  newspapers  throughout  the 
world  above  the  copy  right  of  The  McClure  Newspaper  Syndicate. 


Wire  For  Option,  Your 


THE  McCLURE  NEWSPAPER  SYNDICAIH 
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EMBER  THIRD 

PAPER  SYNDICATE 

ler  World  Rights  in 


CRANE’S 

Mi  He  May  Write  for  Newspaper  Syndication 


he 

ily 

ily 

id, 

an, 


per 

Dr. 

per 

the 


American  territory  closed  on  the  daily  editorials  on 
going  to  press  of  this  announcement: 


NEW  YORK  AMERICAN 

PITTSBURGH  CHRONICLE  TELEGRAPH 

WASHINGTON  TIMES 

ST.  PAUL  DISPATCH 

GREENVILLE  NEWS 

BALTIMORE  NEWS 

HOUSTON  CHRONICLE 

ATLANTA  GEORGIAN  AMERICAN 

AUGUSTA  CHRONICLE 

CHATTANOOGA  NEWS 

SYRACUSE  TELEGRAM 

FARGO  TRIBUNE 

SEATTLE  POST  INTELLIGENCER 

KNOXVILLE  SENTINEL 

SAN  ANTONIO  EXPRESS 

DANVILLE  NEWS 

FORT  WORTH  RECORD 

ROCHESTER  JOURNAL 

CINCINNATI  TIMES  STAR 

CHICAGO  AMERICAN 


BUFFALO  NEWS 
PHILADELPHIA  LEDGER 
BIRMINGHAM  NEWS 
BOSTON  AMERICAN 
BINGHAMTON  PRESS 
MIDDLETOWN  NEWS 
SAN  FRANCISCO  EXAMINER 
CHARLESTON  NEWS  COURIER 
LOS  ANGELES  EXAMINER 
DETROIT  TIMES 
NASHVILLE  TENNESSEEAN 
ASHEVILLE  CITIZEN 
MILWAUKEE  NEWS 
ROANOKE  TIMES  WORLD 
EL  PASO  HERALD 
DES  MOINES  REGISTER 
HAMILTON  SPECTATOR 
DALLAS  TIMES  HERALD 
CHARLOTTE  OBSERVER 
LOUISVILLE  POST 


out 


] 

I 


ritory  May  Still  Be  Open 


:Alt73  FOURTH  AVENUE,  NEW  YORK  CITY 
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THE  MAJOR  MARKETS  OF  AMERICA 


A  New  and  Exclusive  EDITOR  &  PUBLISHER  Service 
to  Space  Buyers 


Vll — SALT  LAKE  CITY — **The  Ophir  of  America* 


By  HARRY  R 

T’O  write  a  story  of  Salt  Lake  City 

without  introducing  the  Mormon 
Church  is  as  logical  as  spinning  a  yarn 
about  Rome  and  ignoring  the  Holy  See — 
for  Salt  Lake  City  is  the  Holy  See  of 
the  Mormon  faith. 

The  great  Mormon  temple  at  Salt  Lake 
City  is  to  the  Mormons  what  St.  Peter’s 
at  Rome  is  to  the  Roman  Catholics — 
and  “The  Office’’  at  Salt  Lake  City  cor¬ 
responds  to  the  Vatican  at  Rome. 

'The  Mormon  Church  frankly  enters 
into  business  and  has  performed  wonders 
in  developing  industries  of  all  kinds. 

The  Mormon  Church  father^  the 
great  Zion  Co-operative  Mercantile  In¬ 
stitution,  which  now  does  more  than 
$13,000,000  annually,  forty  per  cent  of 
which  is  retail. 

The  Mormon  Church  fathered  the  first 
beet  sugar  factory  to  provide  a  market 
for  sugar  beets,  financ^  it  when  it  was 
unprofitable  and  now  makes  money  from 
it. 

The  Mormon  Church  has  financed  irri¬ 
gation  projects  which  have  reclaimed 
thousands  of  acres  of  waste  lands  and 
made  them  immensely  productive  and 
profitable. 

The  Mormon  Church  has  always  pio¬ 
neered  in  such  matters. 

Salt  Lake  City  needed  a  real  hotel. 
The  Mormon  Church  built  one  which  is 
managed  by  Gentiles  and  which  main¬ 
tains  a  very  high  standard  of  excellence 
and  service. 

Mormons  differ  from  Gentiles  just  as 
Presbyterians  differ  from  Methodists  and 
as  Episcopalians  differ  from  Roman 
Catholics — and  no  more. 

Mormon  Church  dignitaries,  however, 
wear  no  distinguishing  raiment.  It  is 
easy  to  spot  a  Roman  Catholic  priest,  or 
a  nun,  or  an  Episcopalian  clergj-man,  or  a 
Salvation  Army  worker  by  their  garb — 
but  a  Mormon  bishop  or  any  other 
church  dignitary  wears  ordinary  clothes. 

Mormons  differ  from  Gentiles  inas¬ 
much  as  it  is  against  the  laws  of  the 
church  to  use  liquor,  tobacco,  tea  or 
coffee. 

A  bootlegger  with  an  exclusive  Mor¬ 
mon  patronage  might  grow  rich  about 
as  fast  as  a  hat  check  concessionaire  in 
an  orthodox  Jewish  synagogue. 

Mormon  people  wear  the  same  kind  of 
clothes,  eat  the  same  kind  of  foods,  enjoy 
the  same  kind  of  pleasures,  ride  in  the 
same  kind  of  automobiles,  speak  the  same 
language,  sing  the  same  songs,  use  the 
same  kind  of  soap  and  laugh  the  same 
kind  of  laughs  as  do  Congregaticnalists, 
Baptists,  or  any  other  kind  of  people. 

It  has  been  hinted  that  the  Mormon 
Church  dominates  in  business  in  Salt 
Lake  City.  This  is  not  so.  It  competes 
■ — decidedly — but  does  not  dominate. 

As  to  the  Mormon  Church  being  a 
canny  business  proposition,  attention  is 
directed  to  the  facts  that  in  the  state  of 
New  York — wherein  is  located  Wall 
Street — Trinity  Corporation,  which  is 
the  Protestant  Episcopal  Church  of  New 
York  City,  is  the  richest  corporation  in 
the  state — richer  even  than  the  New 
York  Central  Railroad. 

The  1920  census  gave  Salt  Lake  City 
118,110  people,  of  which  82.5  per  cent  are 
native  born  whites;  16.7  per  cent  foreign 
born  whites,  and  .08  per  cent  negroes. 
Of  this  population,  approximately  40  per 
cent  are  Mormons  and  60  per  cent  Gen¬ 
tiles. 


DRUMMOND 


square  mile,  but  74.4  per  cent  of  the 
population  live  in  territory  tributary  to 
interurban  lines  entering  Salt  Lake  City. 
This  means  that  Salt  Lake  City  has  all 
of  Utah  to  sell — and  it  stretches  out 
beyond  this  into  western  Wyoming, 
southern  Idaho  and  eastern  Nevada  for 
retail  trade. 

Lying  at  the  foot  of  the  Wasatch 
Mountains,  the  interior  country  back  of 
Salt  Lake  City  contains  numerous  val¬ 
leys  which  are  highly  developed  as  to 
agriculture,  and  inhabited  by  prosperous 
farmers  who  enjoy  many  unusual  ad¬ 
vantages. 

While  Utah  is  “new"  in  point  of  de¬ 
velopments,  it  is  interesting  to  note  that, 
as  a  producer  of  raw  materials,  Utah, 
because  of  the  industry  of  its  people,  has 
made  some  wonderful  progress  in  pro¬ 
duction,  and  the  1922  fig;ures,  showing 
some  of  the  sources  of  revenue  for  the 
people  who  shop  in  Salt  Lake  City,  are 
something  like  this : 


garding  the  streets  of  Salt  Lake  City: 

They  are  100  feet  from  curb  to  curb, 
which  is  wide — ^believe  us,  it  is  wide. 

There  are  but  seven  blocks  to  the  mile 
— and  that  means,  for  instance,  that  from 
First  South  street  to  Second  South 
street  is  about  as  far  as  from  42d  street 
to  4Sth  street  on  Fifth  avenue,  and  when 
one  has  gone  “around  the  block”  in  Salt 
Lake  City,  one  has  been  somewhere,  yea, 
verily. 

The  Great  Salt  Lake  and  Saltair 
Beach,  15  miles  from  Salt  Lake  City, 


TRANS-PACinC  S-CEKT 
NEWS  SERVICE  URGED 


Would  Increase  Foreign  Trade  | 

Promote  Peace  Among  Westera 
Nations,  McClatchy  Tells 
Trade  Convention 


Establishment  of  a  trans-Pacific  nnil 
service  at  a  9c  rate,  as  a  means  of  9^.1 
furnish  a  Coney  Island  and  Atlantic  City  stantjally  increasing  foreign  trade  anil 
for  the  entire  west,  and  make  Salt  Lake  maintaining 
City  a  resort  towm  of  no  mean  propor¬ 
tion. 

The  homes  in  Salt  Lake  City  are  good 
looking,  and  one  is  impressed  with  the 
preponderance  of  genuinely  good  mer¬ 
chandise  shown,  sold  and  used.  Salt 
Lake  City  is  not  a  cheap  town.  Any¬ 
thing  but! 

There  are  17,493  automobiles  in  Salt 
Lake  City  proper,  and  41,148  more  of 
them  in  Utah  outside  of  the  city. 

So,  by  easy  stages,  we  find  what  sup¬ 
plies  customers  for  Salt  Lake  City  mer¬ 
chants, — 

In  a  retail  way  Salt  Lake  City  has  col¬ 
lectively  1,027  stores — large,  medium, 
small  and  smaller — and  these  stores  sell 
$55,705,000  worth  of  merchandise  an¬ 
nually,  or  something  in  excess  of  $1,000,- 


peaceful  relations 
with  nations  bor¬ 
dering  on  the  Pa¬ 
cific,  was  urged 
by  V.  S.  Mc¬ 
Clatchy,  former 
publisher  of  the 
Sacramento  Bee, 
in  a  speech  be¬ 
fore  the  Pacific 
Foreign  Trade 
Convention,  at 
Portland,  Ore., 
recently. 

Interchange  of 
reliable  news  re¬ 
ports 


V.  S.  McCutchi 


Minerals,  excepting  coal .  $39,738,000 

Coal  .  11,999,974 

Agriculture  .  58,067,067 

Dairy  products .  4,267,480 

Fruit  for  packing .  1,602,892 

Wool  .  7,992,000 


only. 


more  important  in  promoting  friendly » 
lations  than  the  opportunity  of  xah 

000  a  week,  $1,071,250,  to  be  reasonably  commercial  messages,  he  declared, 
accurate.  This  means  some  $178,541  Mr.  McClatchy  suggested  that  a  » 
each  business  day — provided  one  does  not  eral  9c  trans-Pacific  news  rate  could  k 
deduct  holidays,  in  which  the  average  promoted  if  steps  were  taken  to: 
would  be  around  $200,000  a  day.  1.  Induce  private  radio  compel 

_  Main  street  for  three  blocks;  State  cease  objection  to  a  9c  rate  since  onlji 

Total . $113,667,413  Street  for  three  blocks;  Broadway,  First  low  rate  could  build  up  news  report 

.  ,  South  and  Second  South  for  two  blocks,  and  news  reports  are  necessary  to  ik 
These  figures  represent  raw  material  constitute  the  principal  down  town  velop  commercial  relations  upon  wIk 

■  district,  making  some  twelve  blocks—  radio  companies  must  depend  for  » 

twelve  great  big  blocks,  or  a  mile  and  creased  business, 
three-quarters  of  real  stores.  2.  Urge  Congress  and  Departmentjo 

Eighty-five  per  cent  of  the  retailers  of  the  Government  not  to  grant  franchise 
Salt  Lake  City  are  Gentiles,  quite  a  few  to  cable  and  radio  companies  unless  pw  i 
being  Jewish  Gentiles.  vision  is  made  for  a  low  news  rate  ui 

The  Zion  Co-operative  Mercantile  In-  done  by  Great  Britain  and  Dominions.  I 
stitution  is  the  largest  department  store  3.  Ask  Congress  to  renew  authorirl 
in  the  city,  corresponding  to  Wana-  for  use  of  the  Navy  Radio  facilities  ftl 
maker’s  in  New  York  City. 

Keith-O’Brien’s  is  much  the  hand¬ 
somest  store  in  the  city — in  fact,  one  of 
the  prettiest  stores  to  be  found  anywhere 
— .nnd  handles  the  creme  de  la  creme  of 
the  business. 


Live  stock  valuation .  $70,000,000 

Salt  Lake  City  manufactured  prod¬ 
ucts  .  103,814,000 


Here  we  find  some  $287,481,413  good 
American  dollars  accumulated  annually 
in  Utah  by  Utah  people,  most  of  it  to  be 
spent  for  sundry  commodities,  retailed 
by  merchants  of  Salt  Lake  City. 

In  addition  to  this,  some  200,000 
tourists  visit  Salt  Lake  City  annually. 
This  is  exclusive  of  the  box  car  tourists 
and  includes  only  those  who  eat  more  or 
less  regularly,  sleep  in  beds,  buy  picture 
postcards  and  souvenirs,  and  in  other 
ways  become  separated  from  the  currency 
of  the  realm. 

There  are  28,216  homes  in  Salt  Lake 
City — not  including  the  new  Elks’  Home 
— and  12,303  of  them,  or  44.3  per  cent. 


commercial  messages  and  news  reports 
a  low  word  rate  as  long  as  private  co^ 
panics  cannot  render  the  service. 

4.  To  urge  commercial  interests 
the  various  Pacific  countries  to  presa] 
the  matter  to  their  respective  gov» 


Ualker  Brothers  larger  than  Keith-  nients  and  secure  co-operation  with  tk 
OBrien,  is  a  very  high-class  institution.  United  States  in  developing  a  system 
lining  up  with  McCreery  s  of  New  York,  news  communication  that  will  prontt 
and  Auerbach  s  is  the  Rothenberg  of  the  better  trade  relations, 
city,  the  store  where  “price"  customers  S. 


are  owned  by  their  occupants,  and  6,138  af^ilthe— well' the  cheao’store—lm^^  Communication 

of  these  are  unincumbered  bv  morteasre.  «  the  U.  S.  Navy  to  so  modify « 


of  these  are  unincumbered  by  mortgage.  .  larirer  volume  of  business  Collective-  i  ^^“vy  lo  so  miraiy  M 

There  are  quite  a  number  of  verv  regulations  as  to  precedence  so  that  »| 


pre«y"%Jartm\r  LusT  and°*faS  newsVill  n%t  be  delayed  M 


hotels. 

Within  fifty  miles  of  Salt  Lake  City 
are  eleven  cities  and  towns  ranging  from 
7,522  down  to  1,231,  collectively  41,215 
people,  all  on  interurban  or  steam  rail¬ 
roads  running  into  Salt  Lake  City. 

The  Denver  &  Rio  Grande  Western, 
Salt  Lake,  Garfield  &  Western,  Los  An¬ 
geles  &  Salt  Lake  Route,  Oregon  Short 
Line,  Union  Pacific  and  Western  Pacific 
railroads,  and  the  Salt  Lake  &  Utah  and 
the  Bamberger  Electric  roads  transport 
people  in  and  out  of  Salt  Lake  City. 

Six  national  highways  radiate  from 
Salt  Lake  City  and  the  roads  through 
the  surrounding  country,  while  hilly,  or 
rather  mountainous,  are  good  roads  and 
pleasant  to  travel. 

Within  the  city  limits  are  525  miles  of 
streets,  90  miles  of  which  are  paved. 
This  low  ratio  is  because  the  natural 
pavement  is  quite  good  enough,  and  good 
grading  makes  paving  an  unnecessary 
luxury,  except  where  traffic  is  unusually 
heavy  and  where  trucking  digs  too  deep 
and  bears  too  heavily. 

There  are  146  miles  of  street  railway 


annually 

During  the  summer  season  Salt  Lake 
City  is  full  of  tourists,  and  in  the  winter 
the  flow  of  tourists,  while  somewhat 
abated,  is  heavy  enough  to  be  worth 
while. 

Away  out  on  the  desert,  created  from 
nothing  by  indomitable  pioneers.  Salt 
Lake  City  is  a  market,  a  mighty  good 
market,  and  Salt  Lake  City  is  in  the 
direct  line  of  the  spirit  of  development 
which  is  sweeping  the  west,  and  with  the 
natural  resources  surrounding  it.  Salt 
Lake  City  is  destined  to  grow  much 
larger  very  shortly — but  that  is  future, 
and  this  story  is  of  neither  past  nor 
future,  but  of  the  present. 

So,  in  conclusion,  permit  emphasis  on 
this  very  friendly  advice — play  Salt  I.ake 
the  board — for 


way  _  for  the  less  important  Governne 
routine  reports. 

The  speaker  suggested  that  steps  k 
taken  to  interest  other  nations  on  i' 
Pacific  in  co-operation  with  the  Unittti 
States  in  establishing  a  general  trao- 
Pacific  news  service  at  this  9c  rate  A: 
tention  was  called  to  action  taken  at  tk 
Commercial  Conference  of  the  Pan-Pi- 
cific  Union  in  Honolulu  in  192,  wbe 
representatives  from  the  various  natioc 
about  the  Pacific,  had  earnestly  nrp 
the  adoption  of  this  policy  by  their  it 
spective  governments. 

Reference  was  made  to  establishmeitk 
a  circuit  between  San  Francisco  ■ 
Honolulu  by  the  Radio  Corporatkn  • 
America,  and  the  satisfaOtory  seftie 
given  for  news  at  a  5c  rate.  Also  to* 
connection  made  by  that  Corpora® 
through  contract  with  the  Jap*** 


City  clear  across  the  board — tor  win, 
show  and  place,  and  parlay  your  bet  as  a 
retail  shopping  «nter  the  hub  of  a  com-  Gove?nmei;t'“wrth  variJ^s  'pints'  in  > 
mercial  wheel  300  miles  each  way.  gnj  a  few  in  north  CWm.  The® 

- -  for  news  on  this  circuit,  however, 

.  ,  .  prohibitive  for  regular  reports  it  be* 

$700,000,000  for  1924  Adverbting  27  cents  per  word. 

George  W.  Kleiser,  of  Foster  and  Explanation  was  made  of  the  conW 


It  might  be  remarked  in  passing  that  tracks  in  the  city  and  traction  service  is  Kleiser.  advertising  agents  of  San  Fran-  secured  ^  the  federal  \megrapn  ^ 


in  Salt  Lake  City  all  non-Mormons  are 
termed  Gentiles,  and  it  is  the  one  city 
where  a  Jew  becomes  a  Gentile  automati¬ 
cally.  There  are  fifty  denominational 
churches  in  Salt  Lake  City,  including 
Roman  Catholic,  Presbyterian,  Metho¬ 
dist,  Episcopalian,  Baptist,  Congrega- 
tionalist,  Christian  Scientist,  Hebrew  and 
other  denominations. 

The  1920  census  of  Utah  was  449,346. 
The  state  has  84,990  square  miles,  mak¬ 
ing  a  population  of  5.5  people  to  the 


very  good. 

There  are  more  pretty  women  in  Salt 
I^ke  City  than  in  almost  any  city  of 
similar  size  in  the  country.  Not  only 
pretty,  but  they  know  what  to  wear  and 
how  to  wear  it,  and  they  are  very  pleas¬ 
ing  and  restful  to  the  eyes  of  the  tired 
business  man. 

There  are  few  bachelors  in  Salt  Lake 
City— men  simply  cannot  stand  the  pres¬ 
sure. 


cisco,  back  from  a  recent  trip  to  the 
East,  declares  that  .American  manufac¬ 
turers  will  spend  $700,000,000  in  adver¬ 
tising  in  1924. 


Yankton  Press  Entertains  Staff 


pany  of  California  with  China  for  er® 
tion  of  stations  in  that  country  to  be  4 
erated  for  a  term  of  years  by  the  AaP 
can  company  and  its  arran^ment  ■ 
communication  with  the  stations  of  * 
Radio  Corporation  in  the  United  Stato 


Staff  members  and  country  corre¬ 
spondents  for  the  Yankton  (S.  D.)  Daily 


Paris-Soir  Gives  German  Msrb 

Paris-Soir,  the  new  Paris  evesif 


Press  recently  held  their  first  annual  re-  paper,  has  been  giving  away  a  thoo^ 
union,  more  than  100  being  present.  It  mark  note  with  each  copy  sold.  I* 
Now  a  few  spacious  observations  re-  is  planned  to  make  this  an  annual  affair,  novelty  created  quite  a  run  on  the  0 


L 


The  salt  lake  qty 

RETAIL  MARKET:- 

More  than  a  million  dollars  a  week. 

Salt  Lake  City  is  the  hub  of  a  retail  trading  territory  extending  more 
than  three  hundred  seventy-five  miles. 

This  territory  embraces  the  rich  agricultural  valleys,  the  rich  min¬ 
ing  territory  and  the  grazing  land  of  the  State  of  Utah. 

More  than  seventy-five  per  cent  of  the  population  of  Utah  live  on 
interurban  lines  running  into  Salt  Lake  City. 

Salt  Lake  City  women  are  the  best  dressed  women  of  any  city  in  the 
country  and,  as  a  retail  market.  Salt  Lake  City  ranges  above  the  average 
in  quality  merchandise. 

As  a  resort  and  tourist  city,  Salt  Lake  City  is  one  of  the  show  places 
of  America.  / 

This  very  profitable  territory  is  covered  more  thoroughly  by  The 
Salt  Lake  Tribune  than  by  any  other  medium. 

The  Tribune’s  A.  B.  C.  Publisher’s  Report  for  three  months  ending 
September  30,  1923,  shows  a  net  paid  week-day  average  of  41,092;  Sun¬ 
day,  68,490. 

The  Tribune  is  delivered  by  carriers  to  approximately  4,500  MORE 
HOMES  in  Salt  Lake  City  than  any  other  paper. 

The  National  advertising  space  for  the  first  six  months  of  1923  was 
1,142,624  lines — 116.75%  over  the  second  paper  and  251.67%  over  the 
third  paper. 

The  Local  Display  advertising  space  for  the  first  six  months  of  1923 
was  2,734,928  lines — 20.59%  over  the  second  paper  and  85%  over  the 
third  paper. 

The  total  advertising  space  for  the  first  six  months  of  1923  was  5,- 
040,980  lines  —  55.89%  over  the  second  paper  and  116.33%  over  the 
third  paper. 

The  Automobile  Display  advertising  space  for  the  first  six  months 
of  1923  was  412,678  lines  — 134.82%  over  the  second  paper  and 
209.24%  over  the  third  paper. 

THE  SALT  LAKE  TRIBUNE 

MORNING  and  SUNDAY 
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Here  are  the  Reasons  Why 

SALT  LAKE 


TELEGRAM 


With  its  concentrated  Ci^  and 
Suburban  Circulation  brings 
results  to  advertisers 


1st  “The  Heart  of  Utah”  is  a  term  aptly  ap¬ 
plied  to  the  region  which  embraces  the 
counties  of  Cache,  Boxelder,  Weber, 
Davis,  Salt  Lake  and  Utah.  The  coun¬ 
ties  are  termed  the  “intern rban  counties,” 
because  they  are  linked  together  by  a 
system  of  electric  railways  which  com¬ 
pares  favorably  with  the  leading  interur- 
ban  systems  of  the  country. 

2nd  This  district  contains  less  than  13%  of 
the  state’s  total  area  and  over  67%  of  the 
state’s  population. 

3rd  71%  of  the  state’s  wealth  and  95%  of  the 
factories  are  within  this  area. 

4th  This  intern  rban  area  of  13%  contains 
over  50%  of  Utah’s  farms. 

5th  The  bulk  of  Utah’s  purchasing  power 
lays  at  the  door  of  Salt  Lake  and  within 
The  Telegram’s  concentrated  circulation 
radius. 

Use  the  Salt  Lake  Telegram 
for  Results 


Eastern  Representatives 

VERREE  &  CONKLIN 

300  Madison  Avenue,  28  East  Jackson  Blvd., 

Now  Yoric  City,  N.  Y.  Chicago,  Illinois 

117  Lafayette  Blvd.,  Detroit,  Mich. 

Pacific  Cotut  Representatives 

R.  J.  BIDWELL  CO. 

742  Market  SL,  Times  Building, 

San  Francisco,  Calif.  Los  Angeles,  Calif. 


DAVID’S  FIASCO  AS  STREET  CAR  CHIEF 
SAVED  HIM  FOR  ADVERTISING 

_  By  ROSALIE  ARMISTEAD  HIGGINS _ 

^  KOkGE  B.  DAVID,  president  of  the  Englishman,  was  in  England  on  a  business 
George  B.  David  Company,  special  trip.  On  his  return  he  saw  the  picture 
newspaper  representatives  in  New  York  At  first  he  complimented  it.  Then  he 
and  Chicago,  has  was  seized  with  an  idea.  “When  was  it 

-  had  a  career  that  taken?”  he  asked.  David  replied  that 

is  both  unique  the  event  occurred  one  morning  about  11 
and  varied.  Born  o’clock.  The  manager  was  aghast, 
in  Lexington,  “Did  you  call  in  all  the  cars?”  he  d^ 
Ky.,  he  lived  manded.  “It’s  the  first  time  that  a  street 
there  until  he  was  railway  system  was  ever  stopped  for  such 
five  years  of  age,  a  purpose,” 

when  his  father  Young  David  was  promptly  fired, 
died  and  he  moved  Newspaper  work  was  not  so  bad  aftei 
with  his  mother,  all,  and  then  too,  it  seemed  impossible  for 

to  Knoxville,  him  to  stay  away  from  it,  so  again  he 

Tenn,  After  a  sought  out  his  first  love,  the  Chattanoga 
few  months,  they  Times,  and  went  into  the  circulation  (fe- 
went  to  Chatta-  partment.  ■ 

nooga,  where  Mrs.  He  also  had  experience  in  the  business 
Geokcs  B.  David  David  had  rela-  office  of  this  newspaper.  When  the  ad- 
tives.  vertising  manager  resigned,  his  place  was 

At  the  age  of  ten,  young  George  was  offered  to  George  David.  He  accepted 
sent  to  the  Cleveland,  O.,  Orphan  Asylum,  In  that  connection  Mr.  David  said 
where  he  remained  for  four  years.  His  “Just  after  I  accepted  it,  a  letter  came 
mind  was  as  active  as  his  body,  and  at  in  from  St.  Elmo  Massengale  in  Atlanta,  i 
the  asylum,  he  found  what  proved  to  be  wanting  to  know  the  advertising  rate  oo  I 
a  fascinating  plaything,  a  printing  outfit,  10,000  agate  lines,  for  one  of  his  clients  ‘ 

which  had  been  given  to  the  institution  ••^n  agate  line  did  not  mean  anything  to 

by  Adolph  S.  Ochs,  now  publisher  of  the  nie,  but  I  wanted  to  hold  that  job,  so  I 

New  York  Times.  got  on  the  train  and  went  to  Atlanta 

Four  years  later,  at  the  age  of  14,  he  to  see  Mr.  Massengale  and  find  out  just  |^ 
returned  to  Chattanooga,  and  obtained  what  an  agate  line  was.  I  told  him 
very  proudly  his  first  job— delivering  the  frankly  that  I  knew  nothing  alx)ut  ad- 
Chattanooga  Times.  Between  hours  of  vertising,  but  I  wanted  to  make  good 
delivery,  he  set  type,  and  was  to  be  found  I  came  teck  to  Chattanooga  with  that 
a  large  part  of  the  time  in  the  composing  contract  in  my  pocket.” 
room.  After  a  time,  he  went  in  to  the  The  next  change  in  Mr.  David’s  bos- 
Times  job  plant,  and  then  became  office  iness  career  came  when  he  went  to  Nash- 
boy  to  Adolph  Ochs.  ville  as  business  manager  of  the  American 

It  was  just  about  this  time,  Mr.  David  and  from  there  he  came  to  New  York  is 

decided  he  would  rather  be  an  electrical  representative  of  the  Nashvilk 

engineer  than  a  newspaper  man,  and  so  American  and  the  Chattanooga  Times, 
he  enrolled  for  a  course  in  electrical  Hej'oined  the  John  Budd  Company  and  < 
engineering  at  the  International  Corres-  remained  with  that  organization  for  three  • 
pondence  Schools.  For  two  years  he  years,  but  all  the  time  he  was  cherishini 
took  the  course  studying  at  night,  and  the  desire  to  go  into  business  for  him- 
when  he  came  across  a  problem  in  engi-  -self.  Finally,^  he  put  a  $2.35  ad  in  the 
neering  which  he  could  not  master,  he  New  York  Times,  stating  that  he  wanted 
visited  the  railroad  shops,  where  an  older  a  young  man  with  $10,000  to  go  into  bus-  fc 
and  wiser  head  helped  him  with  it.  After  iness  with  him.  "That  ad  had  pulling  I 
five  months,  he  secured  a  position  with  power.  The  very  next  day,  a  young  mao 
the  Chattanooga  Electric  Railroad,  then  came  to  see  George  David,  with  the 
he  went  to  the  Chattanooga  Pipe  &  $10,0(X),  and  the  firm  of  George  David 
Foundry  Company,  as  general  electrician,  came  into  being  at  225  Fifth  avenue 
.After  a  year,  he  again  changed  positions,  April  1,  1913.  At  the  end  of  a  year,  Mr. 
but  with  each  move,  he  got  a  better  job.  David’s  partner  decided  he  was  more  in- 
This  time,  he  became  superintendent  of  tercsted  along  other  lines  than  newspaper 
the  Chattanooga  North  Side  Electric  representation,  and  he  sold  out  his  interest 
Railroad.  to  Mr.  David. 

Mr.  David  was  just  about  19,  and  the  To  use  the  familiar  expression,  George 
position  was  a  responsible  one,  but  things  David  rs  “absolutely  sold”  on  the  business 
went  splendidly  for  a  few  months.  One  of  special  newspaper  representation,  and 
day,  a  traveling  photographer  came  to  not  even  the  field  of  electrical  engineering 
Chattanooga,  called  upon  the  young  su-  could  lure_  him  away  from  it.  Mr.  David 
perintendent,  and  suggested  that  he  have  was  inarried  in  1912,  and  it  is  a  singulr  i 
his  picture  taken  with  the  street  cars  and  coincidence  that  he  married  a  Miss  David.  I 
the  force.  Chattanooga  was  then  a  much  daughter  of  John  David,  well-known  New  f 
smaller  city  than  it  is  now,  and  this  com-  York  clothier.  The  Davids  live  at 
pany  had  but  four  cars  which  ran  a  Mount  Vernon,  N.  Y.,  and  have  one 
distance  of  about  ten  miles  to  the  end  of  child,  a  daughter.  Mr.  David  is  deeply 
the  line.  interested  in  radio  and  has  one  of  die 

It  happened  at  this  particular  time  that  most  powerful  receiving  sets  in  West- 
the  general  manager  of  the  company,  an  Chester  County. 


What  comes  after 
December  1st? 

The  twenty-four  biggest  Classified  Advertising  days  of  the 
year — for  the  two  hundred  and  more  newspapers  that  are  at 
present  promoting  The  Shop-o-scope  Christmas  Campaign. 

A  proverbial  “dull  season”  for  Classified  mediums — changed 
into  the  most  successful  period  of  the  whole  year! 

We’re  conducting  a  nation-wide  Shop-o-scope  Campaign 
Contest  in  holiday  production.  If  you’re  interested  in  vohat 
can  be  done,  you’ll  want  to  see  our  score  announcements  to  be 
made  in  these  pages. 

THE  BASIL  L.  SMITH  SYSTEM,  INC 

International  Classified  Advertising  Counsellors 

Philadelphia  Pennsylvania 
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The  Deseret  News 

An  afternoon  daily  newspaper. 

Published  daily  except  Sunday,  in 

SALT  LAKE  CITY,  UTAH 

1920  Census  118,110  -  -  Including  Suburban  225,000 

A.  B.  C.  Circulation  -  29,499 

Twelve  months  period  ending  June  30,  1923 

A  clean,  vigorous,  progressive  daily  newspaper,  owned 
and  controlled  by  the  Mormon  church,  and  read  by  all 
classes  of  people  in  Utah. 

All  tobacco  and  liquor  advertising  refused — Mormons 
use  neither  tobacco  nor  liquor. 

Mormons  do,  however,  wear  the  same  kind  of  clothes, 
shoes,  hats,  gloves,  underwear,  and  collars — ride  in  the 
same  kind  of  automobiles,  use  the  same  kind  of  soap, 
play  the  same  kind  of  pianos,  see  the  same  moving  pic¬ 
tures,  live  in  the  same  kind  of  homes,  make  and  spend 
the  same  kind  of  money  as  do  other  people — and  have 
more  of  it  to  spend  because  of  their  frugal  habits. 

They  are  good  people  to  have  for  customers,  for  Mor¬ 
mons,  as  a  class,  are  notoriously  prosperous  and  live 
mighty  well. 


Salt  Lake  City’s  retail  sales  average  $200,000  a  day 

FOREIGN  REPRESENTATIVES 

CONE,  HUNTON  AND  WOODMAN 

New  York  Chicago  Detroit  St.  Louis  Kansas  City  Atlanta 
PACinC  COAST 

Lo«  Ang*!**  Conger  &  Johnston  San  Francisco 
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Weber  and  Fields 


The  funniest  men  on  earth  in  the  biggest  feature  of  the  year— A  daily  and 
Sunday  humorous  column  on  current  events  for  release  in  the  near  future. 


Let  Them  Draw  the  Crowds  for  You 


^  Millions  of  laughter-loving  Americans  have  known  and  loved 
Weber  and  Fields.  Crowded  houses  have  applauded  them  wildly 
and  rocked  with  laughter  at  their  inimitable  performances. 


Millions  of  dollars  have  been  paid  to  see  these  unique  comedians. 
Not  only  have  the  box  office  receipts  been  swelled  by  those  who 
bought  seats,  but  by  those  who  were  willing  even  to  stand  in 
order  not  to  miss  one  of  the  best  shows  ever  staged. 


Q  And  now  you  may  use  the  tremendous  drawing  power  of  Weber 
and  Fields  to  attract  the  crowds  to  your  paper,  since  for  the  first 
time  Weber  and  Fields  are  to  write  personally  a  series  of  original 
articles. 


flThis  writing  will  take  the  form  of  a  humorous  column  to 
appear  daily  and  Sunday  and  to  be  released  in  the  near  future. 


Weber  and  Fields  need  no  introduction.  To  the  majority  of  ^ 
your  readers  their  names  are  already  familiar  household  words, 


flNot  only  are  their  names  familiar,  but  they  are  beloved,  for  the 
Weber  and  Fields’  brand  of  humor  is  of  the  contagious  kind  that 
has  made  for  them  millions  of  enthusiastic  friends. 


Q  While  your  readers  are  chuckling  over  the  contents  of  the 
Weber  and  Fields’  column  you,  yourself,  can  rest  assured  that  such 
a  feature  is  bound  to  bring  an  enormous  increase  in  circulation. 


Take  advantage  of  the  forty-six  years  of  tremendous  popularity 
enjoyed  by  these  characters — famous  in  every  city,  town  and 
hamlet  in  the  United  States  and  Canada — and  plan  to  make  them 
the  biggest  drawing  card  of  your  paper  for  the  new  year. 


■usi 

Iilin 


What  the  Weher 
and  Fields  series 
will  he 


^In  the  column  personally  conducted  by  them  Weber  and 
Fields  will  carry  on  with  the  same  brilliant  humor  which 
made  their  fame.  There  will  be  amusing  paragraphs  of 
timely  comment,  juicy  anecdotes,  bits  of  sound  philosophy 
hidden  underneath  a  comic  phrase,  and  a  wealth  of  the 
material  of  the  sort  that  the  public  has  come  to  expect  from 
these  celebrated  comedians. 
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^The  column  will  also  be  illustrated  not  only  with 
sketches  of  Weber  and  Fields  but  with  amus¬ 
ing  drawings  of  subjects  touched  by  their 
comments.  There  will  be  about  800 
words  daily  and  2,000  on  Sundays. 
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OTHER  COMING  FEATURES 

Ways  to  Wealth — A  series  of  Sunday  articles  by  leading  finan¬ 
ciers.  No  one  is  so  well  able  to  give  practical  help  to  the  ambi¬ 
tious  young  man  of  today  as  the  man  who  has  already  arrived. 
How  have  the  wealthiest  men  of  our  country  amassed  their  for¬ 
tunes?  What  rules  did  they  follow?  We  have  asked  ten  of  them 
and  they  have  answered  with  what  promises  to  be  the  most 
fascinating  series  of  this  kind  ever  offered — straight-forward 
advice  as  to  the  best  way  to  pursue  fame  and  fortune,  written  by 
leaders  in  finance,  commerce,  manufacturing  and  trade. 

Clayton’s  Candor — A  series  of  Sunday  articles  by  W.  M.  Clayton. 
Sound  bits  of  philosophy  clothed  in  every-day  language  by  the 
skillful  pen  of  Mr.  Clayton,  who  knows  how  to  add  just  enough 
cheer  to  his  writings  to  make  them  as  entertaining  as  they  are 
meaty.  A  varied  range  of  subjects  have  been  treated  in  a  delight¬ 
ful  way,  certain  to  carry  the  truths  of  the  articles  straight  to 
every  reader. 

A  Word  to  the  Wise  Woman — Recent  statistics  show  that  mil¬ 
lions  of  dollars  are  spent  yearly  by  women  on  the  improvement  of 
face  and  figure.  In  a  daily  series  of  articles  Helen  Granville  Butler 
advises  the  average  woman  how  to  combine  common  sense  with 
her  search  for  beauty  and  so  obtain  the  best  possible  results.  By 
means  of  short,  concise  instructions  the  home  woman  may  learn 
how  to  give  herself  a  massage  or  manicure  and  dozens  of  other 
important  details  relative  to  the  care  of  the  hair,  skin,  feet  and 
figure. 

Moments  of  Life — A  series  of  daily,  short  stories  by  well-known 
authors.  Tremendous  events  are  often  compressed  into  a  few 
vivid  moments.  Such  moments  have  been  captured  and  repro¬ 
duced  in  the  form  of  absorbing  stories  for  this  fascinating  series. 
Each  story  is  about  1,000  words  in  length. 

Palmistry — A  series  of  Sunday  articles  by  W.  W.  Kennilworth.  For  hun¬ 
dreds  of  years  palmistry  has  been  practiced  in  all  the  countries  of  the  world. 
Today  this  ancient  science  is  practiced  in  its  most  modem  form  by  the  world’s 
foremost  palmist,  Mr.  Kennilworth,  who  has  been  consulted  by  noted  people 
of  many  nationalities.  In  this  series  he  will  read  the  palms  of  10  prominent 
Americans. 


tusings  by  Thomas  Edgelow — A  series  of  short,  daily  articles  by  the  prominent  magazine  writer  and  critic.  With  equal  skill  and  an 
nlimited  fund  of  humor  Mr.  Edgelow  writes  on  mothers-in-law,  diet,  poetry,  “nesserode”  pudding,  and  many  other  as  widely  scattered 

Jpics. 


Making  of  America:  State  by  State  by  Harold  Hersey,  editor  of  Ace  High  Magazine.  A  sincere  human  story  that  is  also  history, 
fr.  Hersey  transports  us  to  those  pioneer  days  when  men  fought  and  died  to  make  the  splendid  country  we  enjoy  today. 

tnerican  Kings  by  W.  Adolphe  Roberts — A  series  of  Sunday  articles  on  Spanish-American  history  that  is  blood  curdling  and  fascinating 
d  filled  with  the  exploits  of  romantic  soldiers-of-fortune. 

nseless  Science  by  Roy  A.  Giles — A  brilliant  series  of  Sunday  articles  written  in  a  broadly  humorous  vein  and  appropriately  illustrated. 

ibby’s  Trip  to  Fairyland — A  delightful  daily  bed-time  story  by  “Uncle  Henry.”  Only  a  man  who  loves  and  understands  children  could 
ite  stories  so  full  of  keen  entertainment  for  little  folks.  Installments  of  about  500  words  each  for  release  in  the  early  future. 


Wire  or  write  for  first  Reading  Option 
on  Weber  and  Fields  and  other  Features 


W.  M.  CLAYTON,  Mgr.  Editor  A.  C.  RING,  Gen.  Mgr. 


799  Broadway  -  -  -  New  York  City 
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JAPAN— 

Land  of 

Greater  Opportunities 


Close  upon  the  heels  of  destruction 
came  the  spirit  of  determination  which 
always  leads  to  greater  things.  Japan  of 
today  is  a  land  of  greater  opportunities 
for  American  exporters — a  m2urket  that 
should  be  given  immediate  attention  by 
the  American  manufacturers. 


All  Japanese  from  the  most  humble  worker  to 
the  most  influential  citizen  are  anxious  to  empha¬ 
size  their  appreciation  of  the  wonderful  American 
generosity  which  has  brought  such  great  relief  to 
thousands  of  stricken  people.  Words  fail  to  ex¬ 
press  the  gratitude  that  is  in  the  heart  of  every 
Japanese.  This  American  generosity  has  made 
possible  the  rapid  upbuilding  of  the  great  Japanese 
markets. 

- IMPORTANT  ANNOUNCEMENT - 

The  Jiji  Shimpo  resumed  printing  regular 
editions  September  12.  Since  September  2  so 
called  “extra”  editions,  reduced  in  size,  were 
printed  every  day  until  regular  editions  were 
possible.  The  entire  Jiji  plant  was  destroyed 
but  co-operation  in  publishing  circles  and  the 
spirit  of  progress  so  characteristic  of  the  modern 
Japanese  press  has  made  it  possible  for  the  Jiji 
to  resume  its  position  of  leadership  with  complete 
editions  every  day. 


THE  JIJI  SHIMPO 


AUTOMOBILE  MEN  PLAN 
1924  ADVERTISING 


industry  Now  Spending  $60,000,000 
Yearly  for  Space,  Pellitier  Tells 
Cleveland  Meet — Use  of  Home 
Newspapers  Urged 


Fifty  advertising  managers  represent¬ 
ing  the  leading  automobile  manufacturers 
who  spend  annually  about  $60,000,000  for 
advertising,  attend^  their  annual  conven¬ 
tion  in  Cleveland,  O.,  Nov.  22  and  23. 
The  purpose  of  the  convention  was  to 
work  out  promotion  policies  for  1924. 

Promotion  of  the  National  Automobile 
Show  was  also  discussed.  It  is  hoped 
to  make  it  the  greatest  commercial  exposi¬ 
tion  in  the  world  by  a  single  industry. 

“While  the  expenditure  of  $60,000,000 
annually  for  advertising  alone  seems  an 
immense  outlay,  compared  with  the  total 
volume  of  business  for  the  current  year, 
which  is  already  $4,000000,000,  it  does 
not  seem  extravagant,”  said  E.  Le  Roy 
Pelletier,  manager  of  advertising  and 
sales  promotion  for  the  .Rickenbacker 
Motor  Company.  He  was  the  first  ad¬ 
vertising  manager  ever  employed  by 
Henry  Ford. 

“The  industry  represents  the  result  of 
the  highest  co-operation  ever  developed  in 
competitive  business,”  said  Edward  S. 
Jordan,  president  of  the  Jordan  Motor 
Car  Company,  and  president  of  the  Na¬ 
tional  Automobile  Chamber  of  Commerce. 

The  national  show  will  be  held  in  New 
York  during  January,  1924,  and  will  be 
held  in  the  Eighth  Regiment  Armory. 

Much  of  the  first  day  of  the  advertis¬ 
ing  men’s  convention  was  devoted  to  a 
discussion  of  “What  Is  News?”  F.  M. 
Bradley  of  the  Durant  Motor  interests, 
led  in  this  topic. 

George  M.  Graham,  vice-president  of 
the  Chandler  Motor  Car  Company,  led 
in  discussing  “Use  of  the  Motion  Pictures 
in  Advertising”  and  “Advertising  to  the 
Car  Fleet  Owners,”  was  another  subject 
considered. 

Mr.  Pelletier  spoke  on  “Co-operation 
Between  Dealer  and  Factory  in  Sharing 
-Advertising  Cost,”  emphasizing  the  need 
of  guarding  agaAst  a  too  lavish  distribu¬ 
tion  of  advertising  literature. 

The  importance  of  well  placed  and  well 
written  national  advertising  was  em¬ 
phasized,  and  some  of  the  experts  declared 
this  is  much  more  effective  when  there 
is  co-operation  by  distributors  and  re¬ 
tailers  in  supplementing  the  national  pub¬ 
licity  with  local  advertising  in  the  daily 
newspapers. 

“A  good  national  publicity  sales  stunt 
should  always  be  supplemented  by  vigor¬ 
ous  and  local  stimulants.  These  are 
timely — big  ads  in  the  field  covered  by  a 
retailer  or  distributor,”  said  one  adver¬ 
tising  man.  “People  often  pass  up  a 
page  or  double  page  in  the  Saturday 
Evening  Post  because  they  are  tired  of 
seeing  so  much  of  this  class  of  publicity, 
but  their  attention  is  caught  immediately 
by  a  well  written  illustrated  page  in 
their  home  newspaper.” 

Henry  R.  Brumbower,  economist  of  the 
United  States  Bureau  of  Public  Roads, 
reported  to  the  convention  that  the  use  of 
trucks  is  reducing  the  cost  of  distributing 
milk  to  large  city  consumers.  He  Showed 
that  where  good  roads  prevail  the  price 
of  milk  is  lowered. 

Ezra  W.  Clark,  chairman  of  the  Motor 
and  Accessory  Manufacturers’  Associa¬ 
tion  Advertising  Council,  advocated  ad¬ 
vertising  for  promoting  careful  driving. 


Robert  F.  Wood,  advertising  manager 
for  the  .Autocar,  urged  that  as  much  care 
lie  used  in  advertising  as  is  shown  in  mer¬ 
chandising  and  selling  the  products  of 
factories. 

Edward  S.  Jordan,  of  the  Jordan  Motor 
Car  Company,  and  R.  H.  Crooker,  ad 
manager  for  the  Federal  Motor  Truck 
Company,  presided,  alternating  each  day. 

The  committee  in  charge  of  the  meet¬ 
ing  included  Edward  S.  Jordan,  chair¬ 
man;  A.  B.  Batterson.  Buick;  W.  E. 
Betts,  Studebaker;  R.  H.  Crooker,  F^- 
eral;  Frederick  Dickinson,  Hupmobile; 
G.  U.  Dar  Radoye,  Haynes;  W.  K. 
Towers,  Paige-Detroit;  John  C.  Long,  N. 
A.  C.  C,  secretary. 


TRIBUNE  AIDS  SUN-GLOBE 


Three  Preste*  Axitt  In  Printing  Let¬ 
ter’s  Over-Sise  Editions 

The  New  York  Sun  and  Globe  is  now 
using  three  presses  in  the  plant  of  the 
New  York  Tribune  an  average  of  three 
days  a  week,  Edwin  S.  Friendly,  busi¬ 
ness  manager,  stated  this  week. 

In  its  own  down-town  plant,  the  Sun 
and  the  Globe  has  10  octuple  presses, 
providing  sufficient  capacity  for  the  pub¬ 
lication  of  a  32-page  daily.  When  the 
newspaper  is  larger,  the  Tribune  plant  is 
utilized. 

The  Sun  and  the  Globe  formerly  had 
8  Hoe  octuple  presses,  two  machines  be¬ 
ing  added  from  the  plant  of  the  Tele¬ 
gram,  when  that  newspaper  moved  from 
16th  street  to  its  new  quarters  in  the 
old  Globe  building. 

Under  the  present  arrangement,  which, 
according  to  Mr.  Friendly,  is  only  tem¬ 
porary,  the  final  edition  is  printed  at  the 
Tribune  plant.  Distribution  in  Times 
Square,  Mr.  Friendly  pointed  out,  is  now 
accomplished  with  considerable  time  sav¬ 
ing. 

It  is  understood  the  Sun  and  Globe 
intends  to  increase  its  own  press  equip¬ 
ment,  although  Mr.  Friendly  declined  to 
discuss  this  aspect. 


New  Jersey  Editors  Organise 

"The  New  Jersey  Chapter  of  the  Inter¬ 
national  Editorial  Association  was  or¬ 
ganized  at  a  recent  dinner  meeting  of 
members  held  in  Newark.  The  following 
officers  were  elected :  Ellis  Emmons 
Reed,  Newark  News,  president ;  George 
M.  Hartt,  editor  of  The  Passaic  News, 
first  vice-president;  George  Ingling,  New 
Brunswick  Home  News,  second  vice- 
president;  Edward  F.  Bataille,  Newark 
Sunday  Call,  secretary;  David  F.  Post, 
New  Rochelle,  treasurer-comptroller; 
board  of  managers,  William  O’Neill, 
Morristown;  W.  F.  Kegel,  Montclair; 
Miss  Lucy  Ferguson,  Newark;  Harold 
W.  Gras,  Passaic  Daily  News;  Miss 
Josephine  Crowder,  Newark. 


Cedar  Rapid*  Paper  to  Build 

Plans  have  been  announced  by  the 
Cedar  Rapids  (la.)  Gazette  for  a  new 
home  to  be  erected  on  one  of  the  prin¬ 
cipal  downtown  corner  properties,  pur¬ 
chase  of  which  was  consumated  last 
week.  The  new  plant,  will  be  of  the 
latest  design  and  construction  for  rapid 
newspaper  publication.  Work  on  the 
structure  will  start  in  the  near  future. 
The  Gazette  long  ago  outgrew  its  present 
quarters,  occupied  for  nearly  40  years. 
Included  in  the  new  equipment  planned  by 
the  paper  will  be  a  48-page  high  speed 
press  of  the  latest  design. 


CablMt  Mornme 

**JIjI  Tokyo,”  Tokyo,  Jopu  and  Evening 

Bondoy  Codo  Edition* 

AMERICAN  HEADQUARTERS 
CannCnn  Pacific  Building,  342  Madiaon  Ave.,  New  York 
Joaepk  P.  Barry,  Repraeentative 

'7n  Japan,  the  Buyers  Read  THE  JIJT* 


Scandinavian  News  Print 
100,000  Tons  per  Annum 

Inquiries  Solicited 

Newsprint  Paper  Corporation 

33  West  42nd  St.,  New  York  City 

Telephone  Longacre  1116. 
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INSURE  YOUR  PROFITS 

FOR  1924 


Profit  insurance  in  a  printing  plant  is  merely  having  adequate  mechanical  equipment 
to  properly  take  care  of  your  work.  Time  wasted  with  out-of-date  and  makeshift 
methods  cuts  heavily  into  the  profits  of  every  job.  It  is  this  wasted  time  that  so  greatly 
affects  your  yearly  balance  sheet. 

% 

In  practically  every  job  of  any  consequence  the  most  time  is  lost  in  the  composition. 
Not  having  sufficient  type,  setting  by  hand,  or  trying  to  get  production  out  of  a  type¬ 
setting  machine  that  does  not  meet  your  requirements  will  reduce  your  yearly  income 
many,  many  dollars. 


A  Linograph  will  give  you  plenty  of  new, 
clean,  composition  at  any  time  your  work  re¬ 
quires  it.  The  Linograph  does  its  work 
quietly,  efficiently,  and  at  an  unusually  low 
cost  for  upkeep.  It  will  do  away  with  all  lost 
motion  in  your  composition  and  serve  to  in¬ 
crease  your  profits  to  what  they  should  be. 

Our  representative  will  be  glad  to  call  to  dis¬ 
cuss  your  particular  problem.  If  a  Linograph 
is  the  solution  you  can  arrange  to  have  the 
model  which  will  meet  all  your  requirements 
installed  and  running  in  your  plant  by  the  first 
of  the  new  year. 

Start  the  new  year  right.  Insure  your  profits 
for  1924. 


The  Linograph  Company 

Davenport,  Iowa,  U.  S*  A* 


Western  Agency:  429  SACRAMENTO  ST. 
SAN  FRANCISCO,  CAUF. 


Enropean  Agency 
FT.  PIERRE  VERBEKE 
BRUSSELS,  BELGIUM 


Anstralasia,  Sooth  Africa,  China  Sooth  American  Agency 

PARSONS  &  WHITTEMORE  AULT  &  WIBORG 

NEW  YORK  CITY  CINCINNATI,  OfflO 
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NATIONAL  ADVERTISERS 
TURNING  TO  DAIUES 

Conviction  that  Newspaper*  Can  Serve 

Their  Needs  Is  Increasing,  Sammis 
Tells  White  Plain*  Rotarians 

More  and  more  the  national  advertiser 
is  realizing  that  his  advertising  purpose 
can  be  served  by  newspapers,  Walter 
Sammis  of  the  business  department  of 
the  New  York  Times,  declared  in  a 
speech  before  the  Rotary  Qub  of  White 
Plains,  Nov.  27. 

From  Jan.  1,  to  Nov.  1.  of  this  year, 
Mr.  Sammis  pointed  out,  national  adver¬ 
tisers  used  15,593,262  agate  lines  of  ad¬ 
vertising  in  the  morning  newspapers  of 
New  York,  and  11,669,706  lines  in  the 
evening  editions — a  total  of  27,262,968 
inches  of  foreign  advertising. 

“Newspai^r  advertising  has  certain 
characteristics  exclusively  its  own,”  Mr. 
Sammis  said.  “It  is  flexible.  With  it 
the  advertiser  can  meet  conditions  in  any 
part  of  the  country.  There  is  a  timeli¬ 
ness  about  it  that  is  impossible  to  mo$t 
mediums  of  national  circulation. 

“Newspaper  advertising  can  tie  up  with 
local  dealers  as  national  advertising  can¬ 
not.  It  is  good  for  prestige  to  tell  the 
consumers  that  they  need  this,  that  or 
the  other  commodity,  but  when  they  ask 
where  they  can  buy  it,  magazine  adver¬ 
tising  preserves  a  dignified  silence.  The 
newspaper  advertisement  has  no  sluch 
dignity  to  maintain.  It  explains  clearly, 
the; merits  of  the  commodity  offered,  and 
then  volunteers  the  information  where 
it  can  be  bought. 

“Newspaper  advertising  is  low  in  cost. 
For  the  price  of  one  insertion  of  a  given 


amount  of  space  in  a  magazine  having 
2,000,000  circulation  you  can  buy  an  equal 
number  of  lines  in  a  newspaper  with  a 
quarter  of  that  circulation  and  repeat  it 
with  change  of  copy,  once  a  week  for  15 
weeks.  That  newspaper  will,  too,  carry 
your  message  to  every  State  in  the  Un¬ 
ion.  If  there  is  value  in  iteration  and 
reiteration,  the  newspaper  offers  it.  Lo¬ 
cal  campaigns  can  be  carried  on  through 
the  newspapers  as  no  magazine  or  periodi¬ 
cal  can  carry  them  on,  and  local  cam¬ 
paigns  help  the  dealers  and  sell  the  goods. 

PARIS  AD  MEN’S  BANQUET 

M.  Maillard  Urges  Reduction  of  Present 
Heavy  Tax  on  Poster* 

By  G.  Langelaan 

(Paris  Editor,  Editor  &  Publisher) 

The  annual  banquet  of  the  Chambre 
Syndicale  de  la  Publicite  took  place  in 
Paris  recently  under  the  presidency  of 
M.  Dior,  Minister  of  Commerce  and  In¬ 
dustry,  assisted  by  M.  Laffont,  Under 
Secretary  of  State  for  Post  and  Tele¬ 
graph  Services.  More  than  200  sat  down 
to  table,  including  a  number  of  members 
of  the  French  Chamber  and  Senate.  M. 
Maillard,  president  of  the  Chambre  Syn¬ 
dicale  de  la  Publicite,  addressed  the 
gathering  and  recapitulated  the  work  ac¬ 
complished  by  the  or^nization  during 
the  seventeen  years  of  its  existence.  He 
made  a  special  appeal  for  the  reduction 
of  the  heavy  tax  at  present  in  force  on 
poster  advertising. 

M.  Laffont  informed  his  hearers  that 
he  was  studying  means  for  more  rapid 
and  better  distribution  of  advertising 
matter. 

M.  Dior,  the  Minister  of  Commerce 
and  Industry,  made  a  speech  in  which  he 


brought  out  the  importance  of  advertis¬ 
ing.  Referring  to  his  recent  visit  to  Den¬ 
mark,  he  said  how  much  he  regretted 
that  French  propaganda  services  had  not 
been  placed  in  the  hands  of  competent 
advertising  men,  as  in  that  way,  he  felt 
sure,  France  would  have  made  known 
much  more  effectively  and  accurately  her 
just  rights  as  well  as  her  legitimate  de- 


DELEGATES  TO  TOUR  FREE 

Scottish  Railways  Offer  Transportation 
to  London  Convention  Guests 

(By  Cable  to  Editor  &  Publisher) 

London,  Nov.  27. — Plans  for  enter¬ 
tainment  of  American  visitors  to  the 
London  convention  of  the  Associaied 
Advertising  Oubs  of  the  World,  July 
14,  1924,  are  progressing  rapidly. 

The  London,  Midland  and  Scottish 
Railways  have  followed  the  lead  of  the 
London  North  Eastern  Railway  and  have 
offered  free  transportation  to  the  Ameri¬ 
can  delegates  on  a  tour  to  Scotland, 
while  the  editor  of  the  Northamptonshire 
newspaper  has  offered  to  take  charge 
of  2()0  delegates  wishing  to  visit  the 
home  of  President  Adams  in  that  coun- 
try. 

The  banquet  arranged  for  the  general 
convention  committee,  originally  set  for 
Nov.  16,  was  postponed  on  account  of 
the  general  election,  and  the  date  pro¬ 
visionally  set  for  I^.  5. 


Thret  Mmin  Magazinnmd 


a  Wtde  Auxiliary  All 


Operated  from  One 


Power-Driven  Keyboard. 


A.  N.  A.  FAVORS  BETTER 
CONSULAR  SERVICE 

Also  Wants  National  Budget  Kept  a* 
Now  Administered  and  Urges 
Lower  Taxes — Aid  Pledged 
to  Hoover 

Resolutions  adopted  by  the  Association 
of  National  Advertisers  at  its  recent 
meeting  in  Rye,  N.  Y.,  have  been  drafted 
by  the  appropriate  committee  and  were 
made  public  this  week. 

They  favored  execution  of  several  na¬ 
tional  policies,  including  improvements  in 
foreign  consular  service;  maintenance  of 
the  national  budget,  and  Secretary  Mel¬ 
lon’s  proposed  tax  reduction. 

.‘\nother  resolution  expressed  the  As¬ 
sociation’s  sorrow  at  the  loss  of  its  late 
president,  George  B.  Sharpe. 

Another  endorsed  the  simplification  of 
industrial  production  now  l^ing  carried 
on  by  Secretary  of  Commerce  Hoover, 
and  pledged  the  A.  N.  A.  to  carry  out  the 
recommendations  of  the  department’s 
committees  with  regard  to  standard  sizes 
of  printing  paper. 

An  additional  communication  ex¬ 
pressed  the  association’s  thanks  to  the 
American  Telephone  &  Telegraph  Com¬ 
pany  for  the  receiving  and  broadcasting 
facilities  that  it  placed  at  the  disposaTof 
the  A.  N.  A.  at  the  meeting. 


MINNEAPOLIS 

TRIBUNE  SUPREMACY 
REACHES  A  NEW  PEAK 

144,175  173,802 


DAILY 


SUNDAY 


Average  Net  Paid  Circulation  of  The 
Minneapolis  Tribune  During  the  Six 
Months  Ending  September  30th,  1923. 

These  figures  from  the 
Publisher's  sworn  state¬ 
ment  to  the  A.  B.  C.  show  a 

Gedn  of  24,213  Daily 

and  a 

Gain  of  16,394  Sunday 

over  the  figures  for  the  six  months 
ending  September  30th,  1922 

A  NET  PAID  CIRCULATION  OF 

35,464  More  DAILY 
35,713More  SUNDAY 

THAN  ANY  OTHER  MINNEAPOLIS  NEWSPAPER 

THE  MINNEAPOLIS  TRIBUNE 


John  B.  Woodward 
New  York 
C.  Georga  Krogness 
Saa  Francisco 


Guy  S.  Osbum,  Inc. 
Chicago,  Detroit,  St.  Louis 
Gravura  Service  Corporatioa 
New  York 


LINOTYPE- 


The  Single  Keyboard  Model  14 

has  many  features  of  construction  that  make  it  particulary  adaptable  (o 
work  which  requires  a  variety  of  faces  and  sizes: 

Three  Magazines  and  a  Wide  Auxiliary. 

All  Operated  from  One  Power-Driven  Keyboard. 

Any  Magazine  Changed  in  a  Few  Seconds. 

All  Magazine  Handling  from  Front  of  Machine. 

Split  Magazines  in  Any  or  All  Three  Positions. 

All  Magazines  Changeable  Without  Disturbing  Auxiliary. 

Sold  as  a  One-,  T wo-,  or  Three-Magazine  Machine. 

MERGENTHALER  LINOTYPE  COMPANY 

2g  Ryerson  Street,  Brooklyn,  N.  Y. 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS  CANADIAN  LINOTYPE  LIMITEa  TORONTO 

Agtnciti  in  tht  Principai  Citut  of  tht  World  # 
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THE  NATION’S  KEYSTONE 

PENNSYLVANIA 


"PENNSYLVANIA  has  continued  to  maintain  her  place  as  the  Keystone  of 
the  country  in  industry,  manufacturing  and  agriculture. 

No  other  territory  of  like  size  contains  natural  wealth  that  compares  in  value 
with  that  found  within  the  boundaries  of  Pennsylvania.  The  coal  fields  seem  in¬ 
exhaustible  and  coal  production  is  unequalled  in  any  other  like  area.  Pennsyl¬ 
vania  produces  practically  all  the  anthracite  in  the  United  States  and  nearly  one- 
third  of  the  total  bituminous  output  of  the  entire  country. 

In  manufactures,  Pennsylvania  holds  high  place  among  the  world  leaders, 
the  value  of  its  manufactured  products  being  measured  in  billions.  The  chief 
manufactured  goods  are  iron  and  steel  goods  of  all  kinds.  Pennsylvania 
produces  about  two-fifths  of  the  nation’s  pig  iron  and  is  second  in  the  production 
of  woolen  goods. 

Agriculturally  Pennsylvania  has  ranked  first  for  years  in  the  production  of 
buckwheat  and  is  among  the  leaders  in  hay,  potatoes,  tobacco,  wheat,  oats,  clover 
and  barley.  The  richest  county  in  the  world,  from  an  agricultural  standpoint, 
is  in  Pennsylvania. 

Pennsylvania  holds  her  Keystone  position  more  firmly  today  than  ever  before, 
and  it  is  only  natural  that  she  should  receive  first  thought  when  a  national  adver¬ 
tising  and  marketing  campaign  is  under  consideration. 

National  Advertisers  using  these  listed  dailies  cash  in  on  their  investment. 
They  are  the  top-notch  newspapers  of  the  state. 
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Editor  &  Publisher 

INABILITY  TO  CONTROL  NEWS  COPY 
FLOW  LARGELY  A  MYTH 

Strict  Observance  of  Timelines  Eliminates  Composing  Room 
Lulls  and  Edition  Time  Confusion,  Journal  Finds — 
“Kills”  and  Corrections  Dwindle 


By  OSMORE  R.  SMITH 


Editorial  Note — Mr.  Smith  is  a  member  of  the  Milwaukee  Journars  planning  department, 
This  is  the  last  of  three  articles. 


A  TRADITIONABLY  minded  editor- 
ial  man  may  tell  you  that  you  cannot 
control  news;  that  news  doesn’t  “break” 
to  suit  the  convenience  of  linotype  op¬ 
erators  and  must  be  handled  as  it  comes. 
Superficially  this  point  of  view  appears 
correct,  but  a  study  of  the  news  columns 
makes  clear  that  it  will  not  bear  close 
analysis. 

Of  the  total  reading  matter  in  the  city 
daily,  probably  not  more  than  one-third, 
in  most  instances,  is  news  within  the 
definition  of  the  reporter  or  editor.  In 
the  two-thirds  is  included  reprint  mis¬ 
cellany  taken  from  other  newspapers  and 
from  periodicals,  stories,  editorials, 
feature  articles  by  correspondents,  re¬ 
views,  dramatic  criticisms,  etc.  All  of 
this  matter  has  timeliness^  of  course,  but 
none  of  it  is  beyond  control.  Even  in 
the  one-third  there  is  much  which  _  is 
hours  old,  and  which  prompt  reportjng 
and  editing  will  get  to  the  composing 
room  well  in  advance  of  scheduled  edition 
time. 

Like  all  newspapers.  The  Journal  had 
long  recognized  a  distinction  between 
the  current  news  and  other  news  mat¬ 
ter  in  a  general  way,  and  its  policy  was 
to  have  everything  except  the  current 
news  in  type  well  ahead  of  the  edition 
make-up  period.  But  like  other  news¬ 
papers,  too,  it  had  no  definite  organiza¬ 
tion  or  method  to  enforce  this  policy  con¬ 
sistently. 

A  check  of  the  flow  of  news  copy  to 
the  composing  room  over  a  period  of 
several  weeks  showed  that  much  copy 
of  a  time  character  was  received  with 
current  news  close  to  edition  time;  that 
pages  were  sent  to  press  uncorrected  be¬ 
cause  the  pressure  of  new  composition 
was  too  great  to  permit  corrections  being 
made;  that  "chasers”  to  rectify  the  more 
serious  errors  were  frequent ;  and  that 
there  was  an  excessive  amount  of  overset 
tvpe.  which  reached  the  make-up  banks 
too  late  to  catch  the  forms.  The  facts 
were  submitted  to  the  editorial  manage¬ 
ment  in  considerable  detail  so  that  there 
might  be  no  question  as  to  their  correct¬ 
ness,  and  a  tentative  schedule  of  closings 
for  each  class  of  news  matter  was 
drafted,  with  the  suggestion  that  each 
department  editor  be  held  directly  re¬ 
sponsible  for  getting  his  copy  to  the  com¬ 
posing  room  within  the  scheduled  time. 
The  plan  was  adopted,  with  some  slight 
changes  in  the  proposed  closings. 

Two  objectives  were  sought  in  fixing 
the  times  for  copy.  The  first  was  to 
bring  the  full  battery  of  linotypes  to 
bear  on  current  news  copy  at  the  peaks 
of  composition.  The  second  was  to  so 
regulate  the  flow  of  other  copy  that  it 
could  be  fed  to  the  machines  during  each 
lull  in  news  composition,  thereby  attain¬ 
ing  a  steady  output  of  type  throughout 
the  day.  Both  of  these  objectives  were 
measureably  attained.  Before  the  sched¬ 
ule  was  put  into  operation,  the  total  of 
news  type  killed  daily  during  the  process 
of  publication  amounted  to  from  8  to  10 
columns.  Type  overset  amounted  to 
from  3  to  5  columns.  Three  months 
later,  the  average  of  type  killed  was  4 
to  5  columns,  and  the  overset  one  to  two 
columns.  Figuring  the  labor  cost  of 
composition  at  $1.00  per  column,  there 
was  a  saving  of  from  $4  to  $5  a  day  on 
this  little  item  alone  and  this  was  the 
smallest  item  of  saving.  Chasers  to  make 
corrections  caused  by  the  rush  of  last 
minute  copy  decreased  materially  and  the 
IHTcentage  of  late  closings  attributable  to 
news  causes  was  likewise  reduced. 

With  the  more  direct  production  sav¬ 
ings  went  savings  resulting  from  in¬ 
creased  production  service.  The  editor¬ 
ial  department  got  its  important  news 
stories  into  type  more  quickly,  and  into 
the  forms.  Last  minute  stories  made  the 


editions  desired,  proof  read  and  corrected. 
Time  matter  which  previously  had  lain 
around  for  several  days  before  being  set, 
appeared  in  type  within  a  few  hours  after 
it  had  been  received.  Indeed,  it  is  sur¬ 
prising  how  much  copy  can  be  set  by  a 
dozen  operators  during  a  fifteen  minute 
lull,  if  the  copy  is  only  ready  at  hand 
when  the  lull  occurs. 

The  key  to  news  copy  service  in  the 
composing  room  is  the  copy  cutter,  who 
receives  the  copy  from  the  editorial 
rooms,  cuts  it  into  “takes”  and  feeds  it 
to  the  linotype  machines.  He  determines 
the  order  in  which  the  stories  are  set. 
He  also  determines  in  great  measure  the 
amount  of  dead  time  the  linotype  op¬ 
erator  has  in  shifting  from  one  type  face 
or  type  size  to  another.  To  be  a  compe¬ 
tent  copy  cutter  a  man  must  be  thorough¬ 
ly  familiar  with  the  capacities  of  each 
machine  and  the  man  running  it.  He 
must  also  have  good  judgment  as  to  the 
relative  values  of  news  stories. 

It  is  through  the  copy  cutter's  desk, 
primarily,  that  the  planning  division 
works  to  maintain  an  even  flow  of  news 
copy.  Here  is  revealed,  hour  by  hour, 
the  production  status  of  news  in  the  com¬ 
posing  room,  and  the  quality  of  the 
service  rendered  to  the  composing  room 
by  the  editorial  organization  in  copy 
well  edited  and  promptly  dispatched.  If 
the  bowling  scores,  to  be  set  in  agate, 
flood  in  at  the  peak  of  classified  composi¬ 
tion,  also  chiefly  agate,  the  resulting 
congestion  of  the  agate  machines  will  be 
first  visualized  here.  If  the  editorial 
leader  competes  for  8  point  with  the  page 
1  leader,  it  is  here  that  the  trouble  signal 
will  be  noted. 

While,  as  was  stated  at  the  beginning 
of  this  article,  the  big  percentage  of  news 
copy  can  be  controlled  as  to  flow,  it  can 
only  be  so  controlled  by  constant  ob¬ 
servation  and  adjustment.  Conditions 
change  from  day  to  day,  and  even  from 
hour  to  hour.  Editors,  like  the  rest  of 
us  poor  humans,  fall  into  habits  of  neg¬ 
ligence  and  forget  little  things  like  copy 
dead  lines.  And  so  it  falls  to  the  lot  of 
the  planning  organization  to  be  ever  on 
the  job,  watching,  checking,  suggesting, 
and  modifying  to  get  that  raw  material, 
copy,  to  the  printers  at  the  times,  and  in 
the  quantities,  which  will  most  nearly 
make  certain  a  standard  normal  produc¬ 
tion. 

The  Journal  operates  only  20  linotype 
machines,  with  four  monotype  casters  for 
both  news  and  advertising  composition. 
Of  this  number,  six  linotypes  are  reg¬ 
ularly  employed  on  display  advertising 
composition  and  from  three  to  six  for  up¬ 
ward  of  half  a  day  each  on  classified 
advertising.  One  machine  is  used  ex¬ 
clusively  for  head  letter.  Figuring  three 
full  time  on  classified  advertising,  there 
are  only  ten  on  news  composition,  some¬ 
times  even  fewer. 

Xews  matter  set  daily  will  average  120 
columns,  or  10  columns  per  machine  per 
eight  hour  day,  allowing  for  two  ma¬ 
chines  operated  approximately  sixteen 
hours  each.  The  monotypes  are  used  to 
cast  the  hand  set  type  up  to  and  includ¬ 
ing  36  point,  spacing  material,  rules, 
borders,  etc.,  thus  eliminating  practically 
all  distribution. 


ALLEN  RESIGNS 

Montgomery  Man  Identified  for  20 
Years  with  Newspapers  in  South 

Charles  H.  Allen,  former  publisher  of 
the  Montgomery  (Ala.)  Advertiser,  and 
business  manager  since  last  April,  has  re¬ 
signed.  Mr.  Allen  has  been  identified 
with  newspaper  business  in  the  South  for 
about  20  years.  Before  going  to  Mont- 
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gomery,  he  was  business  manager  of  the 
Mobile  Register  for  four  years,  resigning 
in  1913  to  launch  the  Mobile  Evening 
Post.  The  Post  a  year  later  was  merged 
with  the  Mobile  Item.  Mr.  Allen  joined 
the  staff  of  the  Montgomery  Advertiser 
in  1915  as  advertising  manager. 

In  1915,  he  purchased  from  Frank  P. 
Glass,  its  publisher,  25  per  cent  of  the 
stock  and  became  publisher  of  the  Adver¬ 
tiser,  the  other  25  per  cent  being  sold  to 
\\  ill  T.  Sheehan.  The  remaining  50  per 
cent  of  the  paper  was  owned  by  the  heirs 
of  the  late  Major  William  Wallace 
Screws. 

Mr.  .Mien  remained  as  publisher  of  the 
Montgomery  Advertiser  until  last  .April, 
when  he  sold  his  interest  to  Victor  H. 
Hanson,  who  at  the  same  time  purchased 
the  50  per  cent  holdings  of  the  Screws 
heirs  and  became  publisher.  Mr.  .Allen 
has  not  yet  announced  his  future  plans. 

Holstein  Breeders  Choose  Newspapers 

Members  of  the  Freeborn  County  Hol¬ 
stein  Association  at  a  recent  meeting 
held  at  Albert  Lea,  Minn.,  decided  to 
conduct  an  extensive  newspaper  adver¬ 
tising  campaign  throughout  Minnesota  in 
interest  of  the  Holstein  breed  of  cattle. 


Elxtra  Edition  for  Community  Fund 

In  a  publicity  stunt  to  boost  the  first 
community  fund  drive  to  be  staged  in 
the  city,  the  ^ringfield  (O.)  Daily 
Xews  issued  a  Community  Fund  Extra 
about  an  hour  after  the  final,  Nov. 
17,  the  first  page  being  given  over  en¬ 
tirely  to  publicity  for  the  fund.  The 
papers  were  distributed  free  on  the 
streets  by  the  fund  workers. 


BRITISH  EDITOR  CONVICTED 


Gets  4  Months  for  Printing  ‘‘Obsceat” 
Review  of  “Many  Marriages” 

William  Parker  Evans,  editor  of  the 
London,  England,  Sporting  Times  on 
-Xov.  22  was  found  guilty  of  “sending  bv 
iwst  indecent  print  and  publishing 
obscene  libel”  and  sentenced  to  serve  four 
months  in  prison.  He  was  also  fined  £50 
Evans  printed  in  the  Sporting  Times  a 
review  of  Sherwood  .Anderson’s  “Many 
Marriages.” 

The  offending  article  was  entitled 
“The  Naked  Truth  .About  An  .American 

b'amily.”  I 

The  defense  claimed  passages  com¬ 
plained  against  were  merely  extracts  from 
the  novel.  Sir  Ernest  Wild,  Recorder 
instructing  the  jury,  said  literary  people 
lived  in  a  world  of  their  own  and  the\- 
were  to  protect  not  the  literary  people 
but  ordinary  people  who  bought  such 
newspapers  on  the  bookstalls  and  from  i 
newsboys. 

Ixuiis  McQuilland  was  the  actual 
writer  of  the  review.  He  said  it  was  not 
even  passionate;  it  was  as  cold  as  a 
washing  bill. 


Treica  Faces  Prison  Term 

Carlo  Tresca,  editor  of  the  Italian  labor 
newspaper  II  Martello,  published  in  New 
A’ork,  was  found  guilty  in  Federal  Court, 
Xov.  27,  of  having  sent  obscene  matter 
through  the  mails.  The  charge  was  based 
upon  an  advertisement  of  two  books  on 
birth  control,  written  in  Italian,  which 
appeared  in  the  issue  of  Sept.  &  The 
maximum  penalty  is  $5,000  fine  or  five 
years  in  prison  or  both. 
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We  use  the  Ludlow 
for  every  thing  **says 
Geo.  W.  Marble, 
Vice-President  of 
the  N.E.  A. 

George  W.  Marble,  editor  of  the  Fort  Scott, 
(Kan.)  Tribune-Monitor,  is  a  firm  believer  in 
the  Ludlow  system  for  producing  type  in  slug 
lines.  Mr.  Marble  knows,  from  actual  experience 
in  his  own  plant,  the  many  merits  of  the  Ludlow 
for  setting  heads  and  advertisements.  With  37 
fonts  of  Ludlow  matrices,  ranging  in  size  from  18 
to  60  point,  the  Tribune-Monitor  is  always  assured 
of  an  abundance  of  clear,  new  type  faces  for  all 
occasions. 

“We  use  the  Ludlow  for  everything”  says  Mr. 
Marble,  “except  straight  matter  and  a  few  very 
large  faces.  The  more  we  use  it,  the  more  we 
realize  that  we  could  not  be  without  the  Ludlow 
system. 

Mr.  Marble  is  vice  president  of  the  National  Editorial  .Association 
and  president  ot  the  Kans;is  and  Western  Missouri 
Press  Association. 

Ludlow  Typograph  Company 
2032  Clybourn  Avenue 


Sas  Kraxcijvco: 
llear>t  lllilg. 


Chicago 


Nf.w  York: 
606  World  Bldg. 
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SIXTY-THREE  PER  CENT 

of  Ohio’s  population  resides  in  cities  and  towns  connected  by 
railway  and  trolley  systems  which  eliminates  the  common  diffi¬ 
culty  attending  the  transportation  of  all  classes  of  merchandise. 

Ohio  has  71  steam  railways  with  a  mileage  of  8,178;  67  electric 
railroads  with  2,784  miles  of  trackage. 

With  this  network  of  transportation  lines,  the  problem  of 
getting  the  products  of  large  manufacturers  to  jobbers  and 
dealers  is  effectively  solved. 

National  advertisers  who  start  a  campaign  in  Ohio  are  “in  Ohio 
to  stay.”  There  is  a  very  evident  understanding  between  the 
newspapers  and  their  readers  which  is  appreciated  by  the 
National  Advertiser.  The  newspapers  are  careful  in  barring 
objectionable  advertising  and  the  readers  therefore  have  a  sales^ 
creating  faith  in  the  advertisements  that  are  published. 

Let  this  list  of  “OHIO  FIRST”  newspapers  tell 
the  people  of  this  market  the  story  of  your  product. 

“OHIO  FIRST” 

SHOULD  BE  THE  SLOGAN  OF  NATIONAL  ADVERTISERS 


** Akron  Beacon  Journal . (E) 

** Akron  Times  . (E) 

*Akron  Sunday  Times . (S) 

ffBellefontaine  Examiner  . (E) 

ffCincinnati  Enquirer  . (M&S) 

tfCoIumbus  Dispatch  . (E) 

tfColumbus  Dispatch . (S) 

Columbus,  Ohio  State  Journal.  (M) 
Columbus,  Ohio  State  Journal.  .  (S) 

fConneaut  News  Herald . (E) 

tfDorer  Daily  Reporter . (E) 

fflronton  Irontonian . (M) 

**Kenton  Democrat  . (E) 

tf Lima  News  and  Times-Dem. .  (EdkS) 
*Lima  Republican-Gaxette  .  .  .  (EdkS) 
Lorain  Journal  . (E) 


Circula¬ 

tion 

39,177 

25.124 
21,773 

4,631 

75,017 

87,561 

75.961 

50,147 

33.124 
3,040 
4,771 
3,400 
2,500 

16,970 

10,610 

4,866 


.10 

.06 

.07 

.02 

.17..35 

.16 

.16 

.11 

.11 

.0225 

.02 

.0179 

.014 

.05 

.05 

.018 


tfMiddletown  Journal  . (E) 

f Newark  American-Tribune . (E) 

New  Philadelphia  Times . (E) 

Piqua  Call  and  Press  Dispatch .  .  .  (E) 
ffPortsmouth  Sun  and  Times .  .  (M&E) 

f f Portsmouth  Sun-Times . (S) 

**Springiield  Sun  . (M) 

-pfSteubenTflle  Gaxette . (E) 

••Toledo  BUde  . (E) 

fi-Toronto  Tribune  . (E) 

••Youngstosrn  Vindicator  . (E) 

••Youngstown  Vindicator  . (S) 


Circula¬ 

tion 

>  5,279 
I  6,980 

>  6,780 

>  6,071 

)  17,746 

>  12,575 

)  14,022 

)  8,546 

)  107,009 
)  1,138 

>  27,856 

)  26,559 


•A.  B.  C.  Statement,  April  1,  1923. 
tGoremment  Statement,  April  1,  1923. 
••A.  B.  C.  Statement,  Sept.  30,  1923. 
f-f-GoTemment  Statement,  Sept.  30,  1923. 
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Indianapolis — 

a  city  of  a  half-million 
in  1930! 

D  CX)MIN G  upward  from  3  50,000,  Indianapolis  is  on  the 
way  to  becoming  a  city  of  500,000  by  1930,  according 
to  reliable  prognosticators!  Right  now  it  is  a  big,  healthy, 
powerful  city  of  well-peopled  industries  and  industrious 
people.  Strongly  intrenched  in  the  Hoosier  capitol,  the 
STAR  is  a  vital  fador  in  its  rich  and  vast  trading  territory. 

The  Circle 
Around  the  Circle 

STAR  subscribers  within  the 
60-mile  radius  around  Indiana¬ 
polis  buy  over  10%  of  the  mer¬ 
chandise  sold  at  retail  in  this  dty. 
Here  is  a  market  literally  under 
the  domination  of  a  single  med¬ 
ium.  This  is  only  one  ofan  array 
of  interesting  fads  brought  out 
in  a  survey  just  closed  by  a  large 
buyer  of  space.  Your  inquiry 
will  get  you  the  complete  report. 


The  Indianapolis  Star 

KELLY-SMITH  CO.  )  (  R,  J.  BIDWELL  CO. 

Marbridcc  Bldg.,  New  York  )■  FOREIGN  REPRESENTATIVES  <  742  Market  St.  .SanFtancieco 
Lytton  Bldg.,  Chicago  \  /  Time*  Bldg.,  Loe  Angeles 


I  Chiowo  Evening  Post 

1  iNDrANAPOUS^TAR 
IfXJTSVIllB  HeBAU) 

I  RoacyMouNTAiN>ta£5 

DenverT^mes 
MUncie  5tar 
Tecec  Haute  SmR 


WASHINGTON  TANGLE 
NEARS  SETTLEMENT 


Controverty  Between  White  House 
Corps  and  Secretary  Slemp  Ex¬ 
pected  to  Leave  News  Men 
in  Tacit  Control 


Washington,  D.  C,  Nov.  27. — Settle¬ 
ment  of  the  controversy  between  the 
White  House  Correspondents’  Associa¬ 
tion  and  C.  Bascom  Slemp,  secretary  to 
the  President,  on  the  basis  of  a  tacit 
agreement  that  the  Association’s  rules 
will  prevail  at  the  President’s  bi-weekly 
press  conferences  without  amendment  or 
alteration,  appears  to  be  in  sight  as  the 
result  of  developments  of  the  week. 

Technically,  there  is  no  change  in  the 
situation,  but  intimations  have  b^n  given 
the  conferences  will  be  kept  free  of  all 
but  bona  fide  newspaper  men  in  the  mean¬ 
ing  of  the  rules,  which  defines  a  news¬ 
paper  man  as  a  working  reporter  serving 
press  associations  or  daily  newspapers. 

If  the  judgments  of  the  reporters  on  a 
question  of  eligibility  is  appealed  to  Mr. 
Slemp  or  the  President,  it  is  safe  to  say 
the  Association’s  judgment  will  be  up¬ 
held,  unless  it  is  proved  conclusively  that 
the  person  turned  down  has  been  denied 
admission  to  the  conferences  for  per¬ 
sonal  or  partisan  reasons. 

The  controversy,  which  had  its  incep¬ 
tion  in  an  effort  on  the  part  of  Harry 
E.  Woolever,  a  representative  of  the  book 
committee  of  the  Methodist  Church,  to 
participate  in  the  conference,  has  devel¬ 
oped  into  a  discussion  of  what  constitutes 
propaganda,  and  how  the  so-called  propa¬ 
ganda  organs  differ  from  the  daily  news¬ 
paper.  'This  question  was  projected  by 
Deets  Pickett,  research  secretary  of  the 
Board  of  Temperance,  Prohibition  and 
Public  Morals  of  the  Methodist  Church, 
and  editor  of  the  clip  sheet  published  by 
that  organization.  Mr.  Pickett  was  de¬ 
nied  admittance  to  the  conference  on  the 
grounds  that  he  did  not  comply  with  the 
rules,  and  he  made  no  appeal  to  Secretary 


Slemp.  Mr.  Woolever,  who  followed 
him  representing  the  Methodist  book 
committee  in  Washington,  did  appeal  the 
Association’s  adverse  ruling  to  Mr 
Slemp.  As  the  result  of  some  confusk* 
as  to  exactly  who  both  those  men  repre- 
sented  Mr.  Pickett  issued  an  open  letter 
addressed  to  the  Correspondents’  Associa¬ 
tion  resenting  any  suggestion  that  he 
might  be  a  propagandist.  Mr.  Woolev® 
in  a  statement  to  a  local  newspaper  also 
asserted  that  he  could  not  be  considered 
a  propagandist. 

The  clip  sheet,  edited  by  Mr.  Pickett, 
and  received  weekly  in  the  mail  at  Wash¬ 
ington  news  bureaus,  bears  the  following 
caption : 

“This  clip  sheet  makes  no  pretense  to 
be  other  than  what  it  obviously  is.  We 
wish  to  serve  you  with  partisan  argument 
and  victory  news  of  temperance  reform 
Any  reproduction  of  this  material  in  yonr 
columns  will  be  gratefully  appreciated 
and  its  use  is  free  with  or  without  credh." 

Mr.  Pickett’s  disclaimer  to  the  Corr^ 
spondents’  Association  follows: 

“This  Board  is  not  a  propaganda  or¬ 
ganization,  but  one  of  general  boards  d 
Methodist  Church,  established  by  its 
General  Conference.  Such  propaganda 
work  that  it  does  is  incidental.  Essen¬ 
tially  it  is  an  agency  of  administratkn 
and  information  for  the  benefit  of  20,000 
Methodist  ministers  and  many  millions  <d 
members.” 


BEAVERBROOK  REPLIES 


Proprietor  of  London  Daily  Exprta 

Says  Hit  Newspaper  “Consistent” 

In  a  signed  article.  Lord  Beaverbrook 
has  repli^  to  the  Morning  Post,  Ob¬ 
server,  and  Herald,  newspapers  whid 
have  criticized  the  Daily  Express  in  the 
present  general  election. 

He  declares  that  the  Express  is  “an 
independent  newspaper  with  Consem- 
tive  leanings,”  <md  that  “its  conduct  in 
the  general  election  now  upon  us  has  been 
meticulously  consistent  with  the  political 
outlook  of  the  newspaper  both  before  and 
since  I  had  anything  to  do  with  it." 


THE 

TROY  RECORD 

TROY,  N.  Y. 

Announces  the  Appointment 

of  the 

Chas.  \ 

i.  Eddy  Company 

CHICAGO 

NEW  YORK  V  BOSTON 

As  Its 

National 

Advertising  Representative 

Effective  January  1,  1924 

1 


Editor  &  Publisher  for  December  1,  1923 


Begin  Using  Space  Yearly 


IN  THESE  LEADING 


NEW  ENGLAND  NEWSPAPERS 


ENGLAND  daily  newspapers 
^  ^  link  up  New  England  with  a  chain 
of  advertising  publicity  that  has  no 
weak  link — because  of  the  perfect  dis¬ 
tribution  given. 

The  zones  of  wholesale  distribution 
are  clearly  defined  so  that  each  of  them 
can  be  worked  alone  and  the  results 
determined  rather  than  approximated. 

That  is  why  many  big  selling  ideas 
of  this  generation,  founded  upon  news¬ 
paper  advertising,  have  their  “pre¬ 
miers”  in  New  England  and  spread 
over  the  United  States. 

New  England  will  buy  the  best  if  it 


is  advertised  and  distribution  given  it. 

It  is  a  characteristic  of  the  people  of 
Maine,  New  Hampshire,  Rhode  Island, 
Vermont,  Massachusetts  2Uid  Con¬ 
necticut  to  read  local  newspaper 
advertisements.  The  local  stores  de¬ 
pend  upon  them,  make  news  of  their 
announcements  from  day  to  day  and 
profit  by  it. 

If  you  are  a  National  Manufacturer 
you  can  do  the  same  if  you  try. 

The  newspapers  listed  here  afford 
the  necessary  means  of  contact  and 
communication  with  New  England 
buyers. 


Let  Nen>  England  people  see  pour  advertising  NOW  in  this 
list  of  New  England  papers — let  them  see  it  continuously 
for  a  year  and  the  market  will  be  won  for  your  goods. 
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tBridcoport  Pact . (B)  15,555 

••Hartford  Oonrant . (O)  55,167 

•‘‘Hartford  Oonrant  . (B)  60,156 

ttHartford  Timoa  . (Z)  46,156 

••Maridon  Kooord  . (M)  7,566 

tMiddlatown  Praaa . (Z)  7,557 

ttHew  ^ron  Zaciatw . (MfeS)  57,0M 

••Vow  London  Day . (Z)  11,560 

ttWorwltA  BnlloHn  . (M)  M,SM 

••Horwalk  Hour . (Z)  6.500 

••Btamford  AdraoaU  . (E)  5,587 

•  A.  B.  0.  Btatamant,  April  1,  1555. 
t  OoTommant  Btatamant,  April  1,  1555, 

••  A.  B.  O.  BUtomont,  Sapt.  50.  1555. 

'tt  Ooromment  Btatamant.  Bapt.  50,  im. 
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Short  Talks 
on  cA0Vertisirxg' 


A  Weekly  Syndicated  Service  for  Daily 
Newspapers 

Not  SO  much  a  “feature”  as  a  prac¬ 
tical  aid  to  the  advertising  depart¬ 
ment. 

The  service  includes  specially  writ¬ 
ten  letters  to  be  sent  to  advertisers. 

The  idea  is  not  only  to  educate 
readers  and  advertisers,  but  to  bring  a 
direct  and  quick  increase  in  revenue. 
Complete  information  on  request. 

CHARLES  AUSTIN  BATES 

»  W.  42n<I  St.  New  York 


The  St.  Regis  Paper  Compsuiy 


and  tlia 


Hanna  Paper  Corporation 

NEWSPRINT 

Daily  Capacity  425  Tons 


WE  SOLICIT  YOUR  INQVtRlBS 


GENERAL  SALES  OFHCE 

30  East  42nd  St.,  New  York  City,  N.  Y. 

Ckicago  Pittsburgh 

•20-621  McCormick  Bldg.  1117  Farmars  Bank  BMg. 


Circulation  Structure 

Ask  the  Publisher  who 
has  taken  my  service, 

Frank  D.  Throop,  Publisher 

DAVENPORT  DEMOCRAT 


Davenport,  Iowa 


knows  and  will  tell 


QIXtffxrrZr 

S.  AA  (Lo  ndon.Cno)^  CP  A.(In  Diana) 

ACCOUNTANT  &  AUDITOR 
33  WEST  4a><«>STREET 
NEW  YORK  CITY 

Income  Tax  System  Auditing 


.  V. 

The  Business  Men 

of  your  community  will  value  the 

authentic  statements  of  i 

Roger  W.  Babson 

on  the  business  and  financial  situation,  above 
any  other  single  piece  of  news  that  you  can  print. 

Supplied  weekly  through  the  Babson  News  Service, 
Division  of  BABSON  INSTITUTE,  Babson  Park,  Mass. 

SPECIMEN  RELEASES  AND  RATES  ON  REQUEST 


WHAT  OUR 


Ad  Show  a  Triumph 

New  Yomk,  November  17,  1923. 

To  Editor  &  Publishek:  W>1I.  the  1923  Ad¬ 
vertising  Exposition  has  come  and  reached  its 
closing  time. 

But  it  won’t  end  when  it’s  over. 

It  has  started  something — something  that  will 
continue.  And  I  predict  that  there’ll  be  not 
only  a  1924  Advertising  Exposition,  but  a 
similar  event  annually  thereafter.  For  whether 
or  not  the  creators  and  purveyors  of  advertis¬ 
ing  were  as  seriously  concerned  as  they  should 
be  in  this  present  show,  the  public  proved  its 
interest  by  attendance. 

And,  after  all,  that  counts. 

The  Advertising  Club  of  New  York  can  feel 
the  deeper  satisfaction  over  this  big  success  be¬ 
cause  all  the  odds  were— or  did  they  just  seem? 
— against  it. 

From  the  very  start  those  workers  with  this 
inherently  difficult  project  in  hand  encountered 
in  many  quarters  all  the  artistic  animosities  and 
temperamental  tantrums  of  a  small  town  choir. 

It  was  demonstrated  repeatedly  that  writers 
and  art  folks  **do  not  have  to  do  this  for  a 
livit^” — and  they  didn't.  The  showing  of  ad¬ 
vertising  created  for  insertion  in  periodicals  was 
pitifully  small.  There  were  only  4  agency  ex¬ 
hibits.  The  American  Association  of  Advertis¬ 
ing  .Agencies  had  a  truly  remarkable  exhibit,  but 
it  needed  the  further  support  of  individual 
agencies. 

But  there  were  those  to  take  advantage  of  the 
agency  weakness. 

Through  the  cdurtesy  of  Frank  W.  Harwood 
(to  whom  great  credit  is  due),  it  was  our 
privilege  to  buy  Booth  No.  1.  I^cause  of  our 
experience  at  the  first  British  Advertising  Ex¬ 
hibition  wc  kneiy  it  would  )>ay  us  to  exhibit, 
and  it  did.  It  gave  us  an  opportunity  to  show 
the  advertisers,  publishers*  representatives,  and 
our  esteemed  competitors,  the  high-class  work 
we  are  doing  here  in  New  York  for  (Goodrich, 
Austin  Nichols,  Dr.  Kahler  Shoes,  J.  Eavenson 
Mi  Sons.  General  Cigar  Company,  Inc.,  and 
.Scott's  Mineralava.  Many  said  our  booth  was 
by  far  the  most  artistic  as  well  as  educational 
of  any.  We  know*  we  had  a  fine  display  of  ad¬ 
vertising  well  done,  and  the  public,  by  their 
interest  and  compliments  approved  our  work. 
Even  an  advertising  agency  must  have  public 
approval. 

The  counter  and  window  display  people,  the 
sign  manufacturers,  the  poster  folks,  the  litho¬ 
graph  concerns,  the  U.  S.  Shipping  Board,  and 
the  publishers  in  all  lines,  were  there  with  huge 
volume  of  high  quality  exhibits — and  they  put 
the  Exposition  over  big. 

John  Wanamaker’s  Budget  House  was  one  of 
the  finest  exhibits,  and  so  was  the  house  cf 
Franklin  Simon.  Wanamaker’s,  as  usual, 
through  the  genial  Joseph  J.  Appel,  helped  more 
in  an  advertising  way  than  any  one  else. 

The  nightly  Nemser  Fashion  Review  on  the 
auditoriuni  stage  has  attracted  and  held  im¬ 
mense  crowds.  The  programs  of  music— the  ad¬ 
dresses  by  real  advertising  men — all  have  been 
extraordinarily  successful,  if  crowds  and  sus¬ 
tained  interest  mean  anything. 

Mr.  Grover  Whalen  broadcast  his  impressions 
of  the  show  from  W  E  A  K  and  the  attendance 
doubled  the  next  day.  His  opening  address 
was  a  masterpiece.  Radio  reaches  the  homes. 

l..et  the  whole  advertising  trade  profit  from 
the  lesw'n  of  this  1923  Advertising  Exposition 
success. 

Now  that  the  Exposition  idea  has  proved  a 
strength  far  alxive  expectations,  the  committee 
for  1924  will  surely  find  it  much  easier  to  enlist 
the  individual  agency  support  their  project 
merits. 

All  the  Exposition  needed  wa.s  the  Grand 
Central  Palace  and  $15,000  in  newrspaper  ad¬ 
vertising,  and  50,000  people  a  day  would  have 
attended  instead  of  10,000.  Yet.  without  those 
it  was  a  great  success. 

I-et’s  have  a  rousing  Exposition  in  192'< — let 
the  advertising  industry  get  behind  it  in  a  body 
— let  us  have  advertising  agencies,  manufac¬ 
turers.  and  merchandisers  united  to  show  the 
interested  consuming  public  the  mechanism  for 
creating  desire  and  making  sales. 

H.  H.  Charles,  our  club  pre.sident.  and 
Francis  H.  Sisson,  president  of  the  Advertising 
Exposition.  Roy  L.  Tomlinson  and  Secretary 
Jackson  and  their  co-workers  deserve  unstinted 
praise  for  their  foresight,  their  energy  and  their 
management  as  do  also  the  C^neral  Exposition 
('ompany,  and  especially  our  good  friends.  A.  K. 
McKinnon,  and  Frank  Morrison  of  the  Oeneral 
F^()Osition  Company,  and  George  Ethridge.  G.  T. 
Hodges  and  A.  J.  Betting. 

The  Advertising  Exposition  as  an  annual 
event  is  a  legitimate  enterprise. 

WM.  H.  RANKIN. 

The  Wm.  H.  Rankin  Company. 


A  **LtTe  Newspaperman’s  Paper” 

Council  Bluffs,  la.,  November  19,  1923, 

To  Edhob  &  Publisher:  Wc  have  received 
the  inclosure  sent  to  us,  showing  the  Editor  & 
Publisher  booth  at  the  Advertising  Exposition, 
New  York  City. 

We  want  to  congratulate  you  on  the  looks 
of  this  booth.  It  is  very  gratifying  to  know 
that  someone  had  the  initiative  to  make  a  news¬ 
paper  display  at  this  exposition. 

Your  enterprise  and  resourcefulness  in  cham¬ 
pioning  the  cause  of  newspaper  advertising  is 
very  noticeable  and  is  winning  a  great  many 
friends  for  you  among  the  newspaper  men  of 
the  country. 

The  writer  finds  that  whenever  the  name  of 
Editor  &  Publisher  is  spoken  at  meetings  in 


READERS  SAY 


the  newspaper  line,  a  very  friendly  spirit  is 
shown.  1  believe  that  the  entire  newspau, 
fraternity  of  the  country  appreciates  the  li,, 
newspaperman’s  paper  that  you  are  editin,. 

Please  accept  our  congratulations  again  on 
your  latest  enterprise  at  the  Advertising  Em., 
sition  in  New  York.  ^ 

NEW  NONPAREIL  COMPANY, 
Roieit  R.  O’Biiin, 
Business  Manager. 


Boosts  Newspaper  Advertisinf 

Anniston,  Ala.,  November  20,  192J. 

To  EoiTon  &  PuiLiSHEn;  We  have  yonr 
favor  of  November  16,  enclosing  an  illustre. 
lion  describing  the  booth  you  maintained  st 
the  Advertising  Exposition  in  New  York. 

That  is  but  one  of  the  many  splendid  cSoits 
you  have  exercised  in  the  last  few  years  a 
the  interest  of  newspaper  advertising,  and  I 
trust  th.at  you  will  accept  the  sincere  appn- 
ciation  of  the  .Anniston  Star  for  the 
you  are  doing  in  this  respect. 

THE  ANNISTON  STAR, 

IlAnav  M.  AvtES,  Publisher. 


“Mr.  Villard  Forgets  Fairness” 

El  Dorado,  Ark.,  Nov.  20,  192J. 

To  Editor  &  Publisher:  I  have  just  con- 
pleted  reading  the  line  article  in  this  wctk'i 
issue  of  Editor  &  Publisher,  by  James  Mdrii 
Lee,  on  Mr.  Oswald  Garrison  Villard’s  book. 
Some  Newspapers  and  Newspapermen.” 

Though  an  ardent  reader  of  the  Nation,  ud 
an  admirer  of  Mr.  Villard's  brilliant  pen,  I  ’ 
cannot  help  but  resent  the  critical  untn#W 
set  forth  in  bis  book. 

3ilr.  Villard  apparently  did  not  took  for  tke 
mote  in  his  own  eye  before  sallying  forth  apM 
his  steed  to  spear  the  Quixotic  windmills  sf 
other  editors  and  other  newspapers. 

None  of  us.  as  a  great  newspaper  famil;, 
are  immune  from  bias  and  unconseious  ni^ 
takes,  hilt  Mr.  V'illard  forgets  through  Im 
whole  Ixkok  and  in  many  of  the  articles  in  the 
Nation  the  first  principle  of  all  go^  jooi- 
nalism- -fairness. 

Such  articles  as  the  one  by  Mr.  Lee  serve 
to  clear  the  vision  a  little  and  to  set  right 
folkt  who,  perhaps,  have  read  the  book 
take  it  seriously. 

It  is  a  far  stretch  from  the  oil  fields  sf 
South  Arkansas  to  crowded  New  York,  btt 
in  this  little  note  we  are  glad  to  say  we  en¬ 
joyed  the  article,  and  want  to  join  our  little 
word  of  commendation  to  Editor  &  Publubh 
for  presenting  such  an  article  as  the  one  bj 
Mr.  Lee. 

Sincerely, 

STANLEY  ANDREWS, 
Managing  Editor,  £1  Dorado  News. 


Where  It  Taylor  Kennerly? 

272  Eloert  Street,  Brooklyn, 

Nov.  18,  1933. 

To  Editor  &  Publisher:  Some  time  ago  I 
wrote  you  regarding  a  Mr.  Taylor  Kennmy, 
with  whom  I  am  desirous  of  getting  in  touch  M 
this  time. 

You  informed  me  that  he  is  now  on  the 
eilitorial  staff  of  the  Chicago  Journal.  How¬ 
ever,  1  have  been  informed  that  be  is  no  km« 
in  their  employ,  and  consequently  I  am  unwk 
to  get  in  touch  with  him. 

I  wonder  therefore  if  it  is  now  possible  fof 
you  to  give  me  his  present  address  r  I  RMue 
you  any  information  ^ou  may  give  me  in  thk 
matter  will  be  appreciated  very  highly. 

A.  F.  KENDALL. 


A  Help  to  Ad  TeacherR 

Columbus,  Ohio,  Nov.  25,  1923. 

To  Editor  &  Publisher:  I  have  the  copy  a 
“The  Newspaper  and  Its  Market,”  which  joi 
were  good  enough  to  send  at  the  request  of  «• 
Payne,  and  I  thank  you  for  it. 

I  have  an  elementary  course  in  advertjsin 
next  quarter,  and  I  am  sure  from  a  casud  ^ 
amination  of  the  copy  you  sent  that  it  will  b* 
of  real  service  in  teaching  the  preparation  « 
advertising  copy.  . 

I  read  the  Editor  &  Publisher  every  weA 
and  am  very  thankful  for  its  spirit  and  the 
standards  of  journalism  it  upholds. 

Assuring  you  of  our  desire  here  to  co-opW** 
in  this  good  work  to  the  extent  of  our  ability* 
1  am, 

\*cry  truly  yours, 

OSMAN  C.  HOOPER. 

The  Ohio  Newspaper. 


Odell  to  Address  Press  Meet 

Wallace  Odell,  of  Tarrytown,  N-  Y. 
president  of  the  National  Editorial  As¬ 
sociation,  will  be  the  Massachusetts  Pf® 
.Association’s  principal  guest  and  speaW, 
Monday,  Dec.  10,  at  its  annual 
and  banquet,  to  be  held  in  Boston. 
lieutenant  governor  of  the  state,  Al*® 
T.  Fuller,  who  will  be  acting  gover^ 
on  that  date,  also  has  promised  the  w 
State  association  to  be  present.^  Business 
of  the  .Association  will  be  considered  at  * 


\. 
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UR  OVH  VOR!X> 

^or  Letters 


By  JAMES  MELVIN  LEE 


TVEWSPAPER  editors  can  find  in- 

’  teresting  evidence  of  the  power 
of  their  pen  in  influeiKing  the  careers  of 
the  men  politically  ambitious  in  “Four 
Famous  New  Yorkers.”  by  De  Alva 
Stanwood  Alexander  (Henry  Holt  & 
Company).  Its  author  is  continually  re¬ 
ferring  to  the  |)art  played  by  the  press  in 
the  lives  of  prominent  men.  interlinking 
and  surrounding  the  four  famous  New 
Yorkers — Grover  Cleveland,  Thomas  C. 
Platt,  David  H.  Hill,  and  Theodore 
Roosevelt. 

The  political  web  of  a  quarter  of  a  cen¬ 
tury  ago  is  peculiarly  interesting  to  re¬ 
view  because  the  autlior  has  printed  suf- 
licient  detail  to  give  a  colorful  back¬ 
ground  to  the  historical  facts  of  the  manv 
men  conspicuously  interwoven  in  the  po¬ 
litical  struggle.  Me  has  named  many  lo¬ 
cal  newsjapers  as  imimrtant  working 
agents  in  promoting  the  interests  of  their 
favored  candidate,  and  vice  versa. 

The  press  since  the  Addison  and  Steele 
<lays  has  been  recognized  as  an  influential 
director  of  public  opinion.  The  book  em¬ 
phasizes  the  ju.stice  or  injustice  which  an 
editor  can  weld  upon  the  flexble  mind  of 
his  particular  reading  public.  James  G. 
RIaine,  a  conspicuous  contemporary  of 
Cleveland,  suffered  politically  by  press 
criticism  of  his  dealings  with  several  rail¬ 
roads  and  by  the  publication  of  the  “fa¬ 
mous  Mulligan  Letters.”  After  that,  the 
author  points  out,  that  it  was  hopeless  for 
Mr.  RIaine  to  try  to  prove  that  his  inter- 
tsts  were  for  the  good  of  the  people. 

The  era  in  which  VV'hitelaw  Reid  as 
editor  of  the  New  York  Tribune  swayed 
the  wand  of  the  Republican  Party  princi¬ 
ples  was  a  time  when  the  Grand  Old 
Party  and  Tammany  Tiger  were  poign¬ 
antly  at  sword  point,  as  the  author  il¬ 
lustrates  throughout  the  book. 

Although  New  York  Staters  figure 
most  conspicuously  in  these  chapters,  the 
political  ring  involves  men  of  national 
and  international  renown.  There  is  much 
of  ftxlcral  politics  in  the  career  of  Cleve¬ 
land  especally,  also  that  of  Roosevelt. -in 
which  journalists  at  large  played  an  inter¬ 
esting  part  in  gaining  public  sympathy. 

In  the  presidential  campaign  between 
Hill  and  Geveland,  continual  mention  is 
made  of  partiality  shown  by  the  various 
papers.  Even  Cleveland  could  not  escape 
the  skeleton  when  it  got  into  press. 
□laHes  S.  Fairchild  found  the  Demo¬ 
cratic  newspapers  the  best  means  of  con¬ 
tending  Hill’s  fight  to  defeat  Cleveland, 
and  in  ISR.s  the  New  York  Times  and  the 
Evening  Post  were  determined  to  down 
Hill  a^  at  the  same  time  they  sided 
rmphatically  with  Platt  against  Tammanv 
for  five  continuous  years. 

The  hook  is  particularly  full  of  local 
color  in  the  mention  of  various  towns 
and  localities  where  the  press  spirit  as¬ 
sumed  a  real  responsibility  in  shaping 


Community  opinion.  .Although  the  author 
puriH)rts,  no  doubt,  a  techncally  historical 
relation  of  facts  in  the  careers  of  the  men 

brings  into  his  pages,  there  is  some 
interesting  data  from  a  newspaper  angle. 

•  «  « 

IJARRY  H.ANSEN,  Literary  Editor 
of  the  Chicago  L^ily  News  will  edit 
a_  book  department  in  Harper’s  Maga¬ 
zine.  _  Harper’s  does  not  publish  its  cir¬ 
culation  figures  but  doubtless  they  are 
Ik'Iow  those  of  the  Daily  News.  Never¬ 
theless,  this  new  department  in  Harper  s 
will  give  Mr.  Hansen  an  audience  more 
widely  distributed  over  the  country.  It 
will  be  interesting  to  see  whether  he  is  as 
original  and  as  fearless  in  the  magazine 
section  as  he  has  been  in  the  literary 
page  of  the  Chicago  Daily  News. 

*  •  ♦ 

T^HE  advertising  department  of  The 
(.  urtis_  Publishing  Company  of 
Philadelphia  has  been  sending  out  a 
pamphlet  entitled  “Curtis  Circulation 
1923.”  in  which  the  circulation  of  the 
Saturday  Evening  Post,  the  Ladies’ 
Home  Jousnal  and  the  Country  Gentle¬ 
man  is  shown  by  cities  and  by  counties 
in  the  United  States.  A  striking  com¬ 
parison  is  made  of  the  combined  circula¬ 
tion  of  these  three  periodicals  and  the 
number  of  Federal  income  tax  returns 
from  the  counties  of  this  country.  The 
pamphlet  is  well  worth  the  careful  pe- 
r\isal  of  every  advertising  man. 

*  *  ♦ 

TN  the  pages  of  “Some  Modern  Au- 
*  thors”  by  S.  P.  B.  Mais  (Dodd,  Mead 
and  (Tompany)  newspaper  workers  will 
find  picturesque  snapshots  of  some  of  the 
more  important  modern  men  of  letters 
in  England.  The  author  is  a  professional 
iHwk  reviewer,  and  he  frankly  admits  that 
he  has  had  to  dip  into  as  many  as  seventy 
books  in  as  many  hours,  not  casually,  but 
to  make  sure  that  they  had  or  had  not 
what  is  called  in  Fleet  Street,  news  value. 
He  points  out,  however,  that  while  this 
job  is  amusing,  it  is  as  far  removed  from 
literary  criticism  as  breaking  stones. 

Right  at  the  start.  I  want  to  say  that 
“Some  Modern  .Authors”  is  not  a  collec¬ 
tion  of  literary  criticisms  previously  pub¬ 
lished  in  London  newspapers.  Its  author 
writes  what  he  feels  rather  than  what  he 
thinks  his  public  will  want  to  read.  In 
his  book  he  has  tried  to  interpret  personal 
impressions  made  by  a  perusal  of  some 
contemporary  fiction.  In  other  words  he 
tries  to  indicate  the  merit  of  the  vintage 
of  such  modern  authors  as :  Wells.  Gals¬ 
worthy,  Mansfield,  Beerbohm,  Hutchinson, 
Barrie.  Hardy  and  Chesterton — to  men¬ 
tion  a  few  of  the  novelists,  critics,  poets. 
<lramatists  and  essayists. 

Those  who  review  books  or  cover  the 
theater  wnll  find  the  volume  instructive 
and  stimulating. 


By  “A  COURT  HISTORIAN” 

** Intimate  Life  of  The  Prince  of  Wales** 

•An  authentic  .series  of  surpassing  interest  released  in  eight  install¬ 
ments  dealing  intimately  with  the  most  popular  member  of  royalty. 

By  special  arrangcmcHt  m'th  Pfews- 
paper  Features,  Ltd.,  London,  England. 

Accepted  by — 

THE  BALTIMORE  SUN 
THE  BROOKLYN  EAGLE 

and  thirteen  other  leading  newspapers. 

Ready  for  immediate  release. 

Wire  today — your  territory  may  still  be  open. 

hol-nord  feature  service 

500  Fifth  Ave.  Longacre  0987 


BIG  MANUFACTURERS 
NOT  LACKING 
IN 

IOWA 


Meat  packing,  the  first  industry,  occupies  thirty- 
two  establishments,  producing  goods  whose  mar¬ 
ket  value  is  in  excess  of  $22 1 ,000,000. 

The  second  industry  is  food  preparations  having 
thirteen  establishments  with  an  annual  output  of 
$80,000,000.  Other  industries  are  as  follows: 


Butter,  Cheese  & 
Milk  Products .  366, 
Poultry  &  Produce 

Packing  . 48, 

Canning  &  Pre¬ 
serving  . 55, 

Buttons,  pearl.  .  .  32, 
Brick  &  Tile.  .  .  .  95, 
Cement  &  Lime.  5, 
Wall  Plaster,  etc.  8, 


products  valued  at  $49,201,000 

products  valued  at  33,425,000 

products  valued  at  8,599,000 
products  valued  at  4,794,000 
products  valued  at  7,851 ,000 
products  valued  at  7,065,000 
products  valued  at  3, 1 1 5,000 


There  are  two  reasons  why  manufactures  have 
developed  so  well  in  an  agricultural  state,  namely, 
unexcelled  transportation  facilities  and  natural 
resources  at  hand. 

The  f>eople  of  Iowa  receive  $100,000,000  from 
the  industries  of  the  state.  Practically  all  of  this  is 
spent  for  modern  household  and  personal  necessi¬ 
ties  and  a  few  of  the  most  desirable  luxuries. 

This  Buying  Power  Can  Be  Reached  Through 
These  Representative  Newspapers. 


**  Burlington  Gasette  . 

. (E) 

10,706 

.04 

**Ce<lar  Rapids  Gaaette . 

....(E) 

20,668 

.06 

**  Council  Bluffs  Nonpareil . 

.(EAS) 

15,797 

.05 

* 'Davenport  Democrat  St  Leader.  . 

....(E) 

14,801 

.06 

"Davenport  Democrat  A  Leader.  . 

. . . . (S) 

17,660 

.06 

tfDavenport  Times  . 

. . . . (E) 

24,447 

.07 

*Des  Moines  Capital . 

....(E) 

62,780 

.14 

*Des  Moines  Sunday  Capital . 

....(S) 

28,769 

.14 

"Iowa  City  Press-Citisen . 

. . . . (E) 

6,176 

.035 

"Keokuk  Gate  City . 

. . . . (E) 

5,656 

.03 

ffMason  City  Globe  Gasette . 

....(E) 

12,330 

.04 

"Muscatine  Journal  . 

....(E) 

7,961 

.035 

"Ottumwa  Courier  . 

. . . .  (E) 

13,045 

.05 

"Waterloo  Evening  Courier . 

....(E) 

16,636 

.05 

*A.  B.  C.  Statement,  April  1,  1923. 
••A.  B.  C.  Statement,  Oct.  1,  1923. 
tfCovernment  Statement,  OcL  1,  1923. 
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FREDERICK  DIXON 


Former  Editor  Christian  Science  Moni¬ 
tor  Dies  in  New  York 

Frederick  Dixon,  former  editor  of  the 
Christian  Science  Monitor,  died  in  New 
York,  Nov.  25.  At  his  death,  Mr.  Dixon 
was  editor  of  the  International  Interpre¬ 
ter,  which  he  helped  to  establish  after  he 
resigned  as  editor  of  the  Monitor  in 
November,  1921. 

Twenty-five  years  ago  he  became  head 
of  the  Christian  Science  Publication  Com¬ 
mittee  in  London.  At  that  time  he  was 
a  contributor  to  London  newspapers.  In 
1908,  when  Mrs.  Mary  Baker  Eddy 
founded  the  Monitor,  he  was  made  as¬ 
sociate  editor,  and  came  to  Boston. 

Returning  to  London  shortly  after¬ 
wards,  he  established  the  European 
bureau  of  the  Monitor.  He  was  recalled 
to  this  country’  in  1914  to  become  editor 
of  the  publication. 

In  Nov.  1921,  after  long  litigation  which 
resulted  in  a  decision  a^inst  the  trustees 
of  the  Christian  Science  Publishing 
Society,  Mr.  Dixon  resigned  with  John 
R.  Watts,  who  was  then  business  manager 
of  the  Monitor.  The  two  came  to  New 
York  and  established  the  International 
Interpreter. 


<!^biiuarg 


X/TYER  MARCUS,  aged  36,  director 
of  the  comic  art  department  of 
the  New  York  World,  died  of  heart 
failure  at  his  home.  West  Hempstead, 
L.  I.,  Nov.  25.  He  began  work  as  a 
newspaper  artist  on  the  Philadelphia 
Inquirer.  In  1908  he  went  west  to  pros¬ 
pect  for  gold  and  became  a  cartoonist 
on  a  Denver  newspaper.  He  later  went 
into  vaudeville  work.  In  1920  he  came 
to  the  World. 

Harey  L.  Bird,  aged  S3,  formerly  city 
editor  of  the  Chicago  Daily  News,  died 
Nov.  23,  at  his  home  in  Chicago.  Mr. 
Bird  began  reporting  on  the  News  in  the 
■905  and  became  city  editor  in  1^. 

Charles  Dingman,  editor  of  the 
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Stratford  (Ont.)  Beacon-Herald,  died 
suddenly,  Nov.  He  had  served  dur¬ 
ing  a  long  newspaper  career  on 
Gananoque  Journal,  Montreal  Star,  Mon¬ 
treal  Herald  and  Winnipeg  Telegram. 

Richard  J.  Hanlon,  father  of  John 
V.  Hanlon,  city  editor  of  the  Pittsburgh 
Press,  died  recently  at  his  home  in 
Sharon,  Pa. 

Mrs.  J.  Albert  Dear,  Jr..  (Mary 
Eddy)  formerly  on  the  city  desk  of  the 
Chicago  News  and  the  reportorial  staff 
of  the  St.  Louis  Times,  died  suddenly  in 
her  home  in  Jersey  City,  N.  J.,  Nov.  20. 

Mathew  Henry  McNabb,  former 
Chicago  newspaper  man,  and  for  the  past 
11  years  publicity  director  for  the  Ed¬ 
ward  C.  Plume  Company,  died  in 
Chicago  last  week. 

Edward  P.  Kearns,  aged  90,  from 
1849  until  1884  a  correspondent  for  the 
Pittsburgh  Post,  died  at  his  home  Nov. 
23. 

Mrs.  Hattie  A.  Pearne,  aged  73, 
mother  of  Frank  D.  Peame,  writer  of 
radio  articles  for  the  Chicago  Herald  and 
Examiner,  died  recently  at  her  home  in 
East  Rockaway,  N.  Y. 

Charles  Osgood,  ag:ed  76,  father  of 
Ralph  S.  Osgood,  business  manager  of 
the  Norway  (Me.)  Advertiser,  died  sud¬ 
denly  while  visiting  relatives  at  Meredith, 
N.  H. 

Thomas  Franklin,  aged  57,  for  more 
than  30  years  a  worker  in  the  composing 
rooms  of  Boston  newspapers,  is  dead  in 
Dorchester,  Mass. 

Lloyd  A.  Wisener,  founder  of  the 
Orangeville  (Idaho)  Free  Press,  died  in 
Sacramento,  Cal.,  recently. 

Mrs.  Anna  Lieberknecht,  aged  59, 
wife  of  J.  F.  Lieberknecht,  managing 
editor  of  the  Geneseo  (Ill.)  Republican, 
died  Nov.  19  in  Davenport,  la. 

Everett  J.  Lippard,  aged  32.  associate 
editor  of  the  Sheridan  (Wyo.)  Post- 
Enterprise,  died  Nov.  18. 

Mrs.  Clara  M.  Ritchie,  aged  76, 
associated  with  her  husband,  the  late 
Sam  Ritchie,  for  38  years  in  the  publi¬ 
cation  of  the  Warrensburg  (Ill.)  Times, 
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and  head  of  that  paper  many  years  after 
his  death,  died  Nov.  21,  in  Warrensburg. 

E.  T.  Best,  editor  of  the  Neligh 
(Neb.)  Leader  for  more  than  38  years, 
died  recently. 

John  A.  McShane.  an  early  owner  of 
the  Omaha  (Neb.)  Herald  before  it  was 
consolidated  with  the  World,  died  re¬ 
cently. 

General  J.  M.  G.  Malleterre,  Gov¬ 
ernor  of  the  Invalides  Museum  of  Paris, 
and  military  critic  for  Le  Temps,  died 
in  Paris  recently.  He  wrote  many  ar¬ 
ticles  for  American  newspapers.  He  dis¬ 
tinguished  himself  at  the  first  battle  of 
the  Marne  in  the  World  War. 


TRADE  ORGAN  50  YEARS  OLD 


Northwestern  Miller  Congratulated  By 

Notables — Issues  3S0-Page  Edition 

The  Northwestern  Miller,  of  Minne¬ 
apolis,  the  largest  publication  of  its  kind 
devot^  exclusively  to  the  milling  trade, 
celebrated  the  50th  anniversary  of  its 
founding  with  three  days’  festivities  be¬ 
ginning  Nov.  21.  A  350-page  anniversary 
edition  chronicled  the  event.  The  issue 
was  illustrated  with  four-color  reprints 
of  drawings  by  noted  American  and 
European  artists. 

Three  hundred  notables  in  the  milling 
and  grain  business,  representing  all  sec¬ 
tions  of  the  country,  attended  the  jubilee 
celebration.  Specied  services  were  held  in 
St.  Mark’s  church. 

William  C.  Edgar,  publisher  of  the 
Northwestern  Miller,  who  has  been  con¬ 
nected  with  the  magazine  since  1882,  re¬ 
ceived  felicitations  from  members  of  the 
trade  in  all  parts  of  the  world.  Robert 
S.  Craig,  of  London,  president  of  the 
London  Flour  Trade  Association,  ex¬ 
tended  greetings  from  the  United  King¬ 
dom,  and  presented  Mr.  Edgar  with  a 
model  of  the  Mayflower  in  silver.  James 
S.  Craig,  of  the  Glasgow  Flour  Trades 
Association,  extended  congratulations. 
C.  F.  G.  Raikes,  of  London,  extended 
greetii^  on  behalf  of  the  Netherlands 
.\ssociation  of  Flour  Importers. 


AGENCIES  EXPECT  RISE 
IN  1924  AD  BUDGETS 


Western  Council,  Meeting  in  Chicago 

Views  Year  With  Optimism _ _ 

Resor  Reviews  Progress  Made 
in  1923 


Chicago,  Ill.,  Nov.  24. — A  substantial 
increase  in  the  volume  of  advertising  ap¬ 
propriations  for  next  year  was  one  of  the 
cheerful  prophecies  made  at  the  annual 
dinner  of  the  Western  Council  of  the 
American  Association  of  Advertising 
Agencies  held  Nov.  23. 

More  than  140  members  attended  the 
affair,  which  was  the  first  held  since  the 
election  of  the  new  president,  Stanley  B. 
Resor,  president  of  the  J.  Walter  ThomiK 
son  Company.  A  number  of  cities  out¬ 
side  of  Chicago  were  represented  and  a 
general  feeling  of  optimism  pervaded  the 
meeting.  It  was  generally  believed  that 
next  year  will  be  the  greatest  in  history 
from  an  advertising  standpoint. 

John  Benson,  of  Benson,  Gamble  & 
Slaten,  former  president  of  the  associa¬ 
tion,  introduced  President  Resor. 

The  importance  of  advertising  to  the 
large  scale  selling  and  big  business  this 
country  now  enjoys  was  brought  out  m  ( 
President  Resor’s  talk.  .  | 

“In  many  ways  the  association  has  I 
made  a  real  contribution  to  reduce  the  f 
cost  of  advertising,’’  he  said  “The  > 
standard  rate  card,  as  you  know,  has  bea 
adopted  by  practically  100  per  cent  of 
all  the  publications  in  general  use  by  ad¬ 
vertising  agencies. 

“Within  the  last  three  years,  88  of  our 
136  members  have  adopted  the  standard 
order  blank.  One  estimated  that  the  use 
of  this  form  saved  $6,000.  Another  ac¬ 
complishment  of  the  association  has  bea 
to  standardize  the  page  sizes  in  the  farm 
press.  As  a  result  of  continued  effod 
practically  all  the  farm  papers  fall  within 
two  size  classifications,  instead  of  the 
five  of  a  few  years  ago.” 

J.  W.  Young  presided  at  the  dinner  as 
toastmaster. 


SIMPSONS'  DAILY  LEADER-TIMES 

KITTANNING,  PA. 

Not  a  great  while  ago  it  was  necessary  for  advertisers  in  order  to  reach  the  75,000  industrious, 
thrifty,  wide-awake  people  who  live  in  Armstrong  county,  Pennsylvania,  to  go  to  the  labor  and  ex¬ 
pense  of  using  a  number  of  newspaper  mediums,  with  the  natural  sequence  of  overlapping  and  dup¬ 
lication  in  many  communities. 

Such,  however,  is  no  longer  the  case.  The  county  has  now  in  Simpsons*  Daily  Leader-Times — 
its  only  chuly  newspaper — one  medium  through  which  every  part  of  the  county  can  be  reached,  at 
the  same  time  2md  at  one  cost  thereby  making  overlapping  and  duplication  impossible  and  what  is 
equally  as  important,  reducing  advertising  costs  appreciably.  With  a  sworn  average  daily  circulation 
of  5,1 37  and  read  by  over  25,000  people  every  day,  the  records  show  conclusively  that  on  an  average 
one  out  of  every  three  persons  of  Armstrong  county’s  total  population  of  approximately  75,000  is  a 
reader  of  The  Leader-Times.  That,  we  respectfully  submit,  is  a  record  which  must  impress  favorably 
every  thoughtful  advertiser.  It  is  a  service  which  advertisers  have  never  before  had  in  Armstrong 
county — a  medium  through  which  they  can  reach  the  entire  county  at  one  time,  and  at  one  cost. 

Does  not  a  market  like  that  appeal  strongly  to  every  advertiser?  Particularly  when  they  know 
it  can  be  reached  through  one  medium  at  the  same  time,  at  one  cost — The  Leader-Times. 
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“On  to  Britain” 

Associated  Advertising  Clubs  of  the  World 
convention  in  Wembley  in  1924  is  destined  to 
have  a  far  reaching  effect  on  political  and  advertis¬ 
ing  thought  throughout  the  two  countries. 

The  selection  of  Wembley,  which  is  just  outside  of 
London,  for  the  convention  is  a  matter  of  world 
wide  importance. 

It  is  only  natural  that  EDITOR  &  PUBLISHER 
should  commemorate  this  notable  gathering  by 
devoting  one  entire  issue  exclusively  to  “On  to 
Britain.”  This  is  an  international  movement  worthy 
of  the  support  of  business  institutions  everywhere. 

The  “On  to  Britain”  number  will  be  published  June 
16,  1924.  It  will  contain  all  the  news  and  informa¬ 
tion  pertaining  to  this  great  convention  and  will  be 
distributed  at  the  big  exposition  and  throughout  the 
fields  of  advertising  and  journalism  in  all  sections 
of  the  universe. 

Reserve  your  space  NOW  to  insure  favor¬ 
able  position. 

Let  the  slogan  be, 

London  1924—2,000  Strong 

Editor  &  Publisher 

1115  World  Building  New  York 


Special 

London  Editor 

Herbert  C.  Ridout,  our  London 
editor,  is  a  well  known  advertising 
man  as  well  as  journalist. 

It  was  he  who  edited  our  notable 
“On  to  London”  number  of  May  1, 
1923,  which  placed  such  an  important 
part  in  influencing  the  Associated  Ad¬ 
vertising  Clubs  of  the  World  members 
to  hold  its  1924  convention  in 
Wembley. 

The  1924  “On  to  Britain”  number 
will  be  of  universal  interest  in  scope 
and  contain  all  the  news  and  advert!^ 
ing  announcements  of  the  United 
States  and  Great  Britain. 

It  is  destined  to  become  one  of  the 
really  great  editions  of  1924. 
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TRENTON 
NEW  JERSEY 


TIMES 


AS 


A  Food  Medium 


A  recent  reader  survey  indicates 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — up  ward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising  —  is  the  best  feature 
carried  by  the  Times 
Ck-ciiUbtioa  31,237  Membar  A.  Bw  C. 

KELLY-SMITH  CO. 

Mariborouffli  BUg.  Lyttm  Bldg. 

Naw  Yorii  Chicago 


MILWAUKEE 


is  the  ideal  try-out  market 
Representative  in  sise  —  not 
too  large  nor  too  small.  First 
city  in  diversified  indnstriea. 
Located  in  world’s  richest 
dairying  section.  Covered  at 
one  cost  by  the  sole  as*  of — 


Los  Anfeles,  Calif. 


Gained  ZS.Sff  Daily  Averase  Qrculatian. 

Sworn  Government  Statement,  8li  Months 
Endlnit  March  31.  1023,  106.3110  PstlT.  Sli 
Months  Ending  Sept.  SO,  1922,  145,SSS 

Daily.  Increase  in  Dally  Average  Circula¬ 
tion,  20,3-17. 

IT  COVERS  THE  FIELD  COMPLETELY 
REPREBEMTATIVES : 

H.  W,  Moloney,  604  Times  Bldg,,  Mew  York. 
O,  Logan  Payne  Co,,  401  Tower  Bldg.  6 
Morth  Michigan  Ave,.  Chicago. 

A.  J.  Norris  Hill,  710  Hearst  Bldg,,  San 
Francisco.  Calif. 


FINING 

PRESS 

SYNDICATE 

1161  Arcade  Building,  St.  Louis 

Features  *  Editorials  *  Specials 
L’^nusual,  Illustrated  Features 
for  Every  Holiday 
Expansion  Plans  Now  in 
Preparation. 

Standard  in  Every  Respect. 


Wt  can  increase  srour  businesa— you 
want  it  increased. 

You  have  thought  of  press  clippings 
yourself.  But  let  us  tell  you  how  press 
clippings  can  be  mmde  m  busioess-buildsr 
for  you. 

BURREIXE 

MS  Ufayrtte  St..  N.  Y.  City 

Establlsbod  m  Quarter  of  n  Csatwy 


TIPS  FOR  AD  MANAGERS 


N.  W.  Ayer  Sc  Son,  MtO  Chestnut  street, 
Philadelphia,  Pa.  Making  yearly  c<e>tracts  for 
the  .\merican  Fruit  Growers.  Inc.  (Blue  Goose 
Protlucts). 

Berthold  A.  Baer,  350  Madison  a\enue,  New 
York.  Sending  out  schedules  for  the  Con* 
<w>!idated  Cigar  Corporation  (Harvester  Cigars). 

Barton,  Durstine  Sc  Osborn,  230  Boylston 
street.  Boston,  Mass.  Placing  account  for 
the  First  National  Bank  of  Boston,  Mass. 

Thomas  £.  Basham  Company,  Inter-South¬ 
ern  I.4fe  Bldg.,  Louisville,  Ky.  Will  make  up 
lists  in  I>ecember  for  Peerless  Mfg.  Company, 
I^niisville,  Ky. 

George  Batten  Company,  3ft3  Madison  avenue. 
New  York.  I'sually  make  up  lists  in  December 
for  Iver  Johnson’s  .^rms  &  Cycle  Works, 
Fitchburg,  Mass.  Will  make  up  lists  in 
I>ecembcr  for  Julius  Kayscr  &  Company,  New 
York,  manufacturer  of  gloves,  underwear  and 
hosiery. 

Botsford-Constantine  Company,  45  Fourth 
street,  Portland,  Ore.  Using  Pacific  C^st 
newspajicrs  for  the  Beaver  State  Furniture 
Company,  manufacturers  of  “Lundin-Leaf** 
dining  tables. 

Brandt  Advertising  Company,  Tribune  Bldg., 
Chicago.  Starting  a  Uliristmas  advertising 
campaign  on  the  Delson  Knitting  Company  in 
Chicago  papers.  Planning  a  newspaper  cam¬ 
paign  in  the  largest  cities  of  the  East,  Middle 
West,  and  5k>uth  on  Boncilla  I.aboratories, 
Inc. 

W.  L.  Brann,  Inc.,  11  East  43rd  street.  New 
York.  Will  make  up  lists  in  December  for 
Crescent  Washing  Machine  Co.,  New  Ro¬ 
chelle,  N.  Y. 

Campbell-Moss-Johnson,  Inc.,  Atlanta,  Ga. 
Placing  account  for  the  Dinkier  Hotel  Com¬ 
pany. 

Wendell  P.  Colton  Company,  165  Broadway, 
New  York.  Making  2.5ui)-line  contracts  for 
Kichardsoti  &  Boynton. 

Creske-Everett,  Inc.,  19  West  44th  street, 
New  York.  Planning  campaign  for  New' 
York  newspapers  on  the  Whiteland  Cigar 
Holder,  manufactured  by  the  Whiteland  Manu¬ 
facturing  Corporation,  New  York;  placing  ac¬ 
count  for  Gearhart  Knitting  Machine  ^mpany, 
('learfield.  Pa.,  using  newspapers  in  New  York 
territory  for  Dr.  L.  Landis,  health  campaign. 

J.  H.  Cross  Company,  1500  Locust  street. 
Philadelphia,  Pa.  Making  2.500-line  contracts 
for  the  H.  H.  Mjinyon  Remedy  Company. 

Dorrance,  Sullivan  &  Comp«my,  120  W  est 
42nd  street.  New  York.  Making  newspaper 
contracts  for  Crawford  Shoes  and  Eaton  Shoes, 
manufactured  by  the  CTiarles  A,  Eaton  Shoe 
Industries,  Brockton,  Mass.;  placing  special 
campaign  on  Prest-C)-Lite  Stove  for  campers, 
hunters  and  sportsmen;  making  yearly  con¬ 
tracts  with  newspapers  for  the  Studebaker 
Corporation. 

Erwin,  Wasey  &  Co.,  58  East  Washington 
street,  Chicago,  Ill.  Making  5,000-line  con¬ 
tracts  for  the  Chicago,  Milwaukee  &  St.  Paul 
Railway. 

Federal  Advertising  Agency,  Ltd.,  Dominion 
Savings  Bldg.,  Lmdon,  Ontario.  Canada. 
Placing  account  for  Hosiers,  Ltd.,  Woodstock, 
Ontario,  manufacturers  of  Pointeel. 

Charles  H.  Fuller  Company,  623  South  Wa- 
iKish  avetiue.  Chicago.  Making  2,800-line  con¬ 
tracts  for  Brooks  .Xmiliance  Company.  Send¬ 
ing  out  copy  for  North  American  Iharmacal 
Ui'inpany.  Using  77  lines,  10  times  for  E.  K. 
IL'ige. 

M.  P.  Gould  Company,  450  4th  avenue.  New 
York.  I*lacing  account  for  the  American  Sales 
Bi«ok  ('onipany,  Elmira,  N.  Y. 

Groesbeck,  Hearn  Sc  Hindle,  350  Madison 
avenue.  New  York.  Starting  nathmal  cam¬ 
paign  for  Charles  ('ory  &  Son,  Inc.,  New  York, 
manufacturers  of  eUnTtrical  c'mimunication  and 
signaling  devices. 

Hicks  Advertising  Agency,  52  Vanderbilt 
.'iNenne,  New  York.  Placing  account  for  Hage- 
(kirn’s  w ('men’s  ai>^)arel  and  Kaufman  &  Gross, 
Inc.,  knit  underwear. 

Chi  rlcs  W.  Hoyt  Company,  Springfield,  Mass. 
Ma.’ing  accounts  for  Putnam  Knitting  Mills, 
<  «'ii(ies,  N.  Y.,  manufacturers  of  Turknit  Wash 
(lothes.  and  the  Drwdittle  New  England  Dough¬ 
nut  C’ompany,  of  Torrington,  (Jbnn.,  manufac¬ 
turers  of  HoneylH*e  Iknighnuts.  Also  using 
newsiaj^ers  in  larger  cities  for  Fleischaker 
and  Baum  of  New  V'ork  (Effanbee  Dolls). 

Wylie  B.  Jones  Advertising  Agency,  107  Che¬ 
nango  street,  Binghamton.  N.  V'.  Making  year¬ 
ly  c(/ntracts  for  the  F.  W.  Clements  Products 
(  •  inpany. 

Ralph  H.  Jones  Company,  First  Nat.  Bank 
Bldg..  (  incimiati.  Ohio.  Placing  account  for 
the  EsUite  Stove  (Vmipany,  Hamilton,  Ohio. 

Kle.u-Van  Pietersom-Dunlap,  Inc.,  131  Sec- 
einl  street,  Milwaukee,  Wis.  Using  one  page, 
<me  time  for  Flline’s  (,hocolates. 

Thomas  F.  Logan  Agency,  680  5th  avenue. 
New  York.  Making  l,(0)-line  yearly  con¬ 
tracts  for  the  Internatifmal  Mercantile  Marine 
Company. 

Lord  Sc  Thomas,  Wriglcy  Bldg.,  Chicago. 
Making  S.Om-line  contracts  for  Edna  Wallace 
Hopper.  Making  5,0  lO- line  contracts  for  Quaker 
Oats.  Preparing  Christmas  copy  for  Cali¬ 
fornia  Fruit  Growers"  Exchange,  Ijos  An¬ 
geles.  California.  Have  taken  over  the  ac¬ 


count  of  the  Qinton  Orpet  Company,  Chi¬ 
cago. 

MacManus,  Inc.,  82  Hancock  avenue  East, 
Detroit,  Mich.  Making  1,000-line  contracts 
fi.r  Maxwel1(  halmers. 

Eugene  McGuckIn  Company,  1211  Chestnut 
'•trtet.  Ihiladelphia,  Pa.  Will  make  up  lists 
in  l)ecetnl>er  for  Thomas  Maddock’s  Sons 
Uompany,  Trenton,  N.  J. 

MeJunkin  Advertising  Company,  5  South 
Wabash  avenue,  Chicag(X  Placing  account 
f(ir  the  A.  J.  Kasper  Company,  Chicago  im- 
jKirter  and  blender  of  coffee. 

McKim,  Ltd.,  Jarvis  Bldg.,  Toronto,  Can. 
Placing  campaign  for  the  James  Goldie  Com¬ 
pany,  Ltd.,  Guelph,  Ont.,  featuring  Mother 
Hubbard  pastry  flour. 

Rob^  M.  McMullen  Company,  523  5th  ave¬ 
nue,  New  York.  Making  yearly  contracts  for 
(ieoi^e  Washington  Coffee  Refining  Company. 

Mtonm-Romer  Company,  314  East  Broad 
street,  Columbus,  Ohio.  Making  10,000-line 
contracts  for  the  Capital  City  Products  Com¬ 
pany. 

Charles  F.  W,  Nicheds  Comply,  20  East 
Jack.son  Blvd.,  Chicago.  Making  2,250-line 
contracts  for  Canadian  Pacific  Railroad. 

George  Harrison  Phelps,  Inc,,  110  Rowena 
street,  Detroit,  Mich.  Making  1,000-line  yearly 
contracts  for  Dodge  Brothers. 

Potte'TumbuU  Advertising  Company,  Tower 
Building,  6  North  Michigan  avenue,  Chicago. 
Sending  out  copy  to  a  few  papers  in  the 
Northwest  on  the  Chicago  and  Great  Western 
Railroad. 

Frank  Presbrey  Company,  247  Park  avetiue. 
New’  York.  Making  3,^*>01ine  contr.icts  for  the 
.Muminum  Cooking  Utensil  Company. 

Wm.  H.  Rankin  Company,  180  North  Wabash 
avenue,  Chicago.  Will  make  up  lists  in  I>c- 
rember  for  Starr  Piano  Company,  Richmond, 
Ind.  Placing  account  for  the  Herman  Nelson 
Corporation,  Moline,  III.,  heating  and  ventilat¬ 
ing  equipment. 

Ruthrauff  Sc  Ryan,  Inc.,  225  North  Michigan 
avenue,  Chicago.  .Starting  advertising  cam¬ 
paign  for  Orangeine  Chemical  (hmpony,  Chi¬ 
cago,  Illinois. 

Ruthrauff  Sc  Ryan,  404  4th  avenue.  New' 
York.  Making  LWNline  contracts  for  the 
(linical  Lalxtratories  (Rinex). 

Cicorge  M.  Savage  Advertising  Agency,  58 
\N  est  Adams  avenue,  Detroit.  Will  make  up 
lists  in  December  for  Berry  Brothers. 

Frank  Seaman  Company,  470  4th  avenue. 
New  York.  Making  up  1924  list  for  the  Bur¬ 
roughs  Adding  Machine  Company. 

Sherman  Sc  Lebair,  210  West  32nd  street. 
New  York.  Placing  account  for  I..  Ginsl)erg 
&  Bros. 

Clyde  H.  Smith  Agency,  (hca-Cola  Bldg., 
K.insas  C  ity.  Mo.  Using  30  lines,  3  times  for 
Florence  Liljoratories. 

Swift  Specific  Company,  Atlanta,  Ga.  Re¬ 
newing  S.flOO-line  contracts  direct. 

David  C.  Thomas  Company,  165  Ehst  Erie 
street,  Chicago.  Sending  out  copy  to  papers 
in  the  List  on  James  B.  (How  &  S^s  (Com¬ 
pany  of  Chicago. 

J.  Walter  Thompson  Company,  244  Madison 
avenue,  .New  York.  Making  l.OOO-line  con¬ 
tract  for  T..ibby,  McNeill  &  Libby. 

J.  Welter  Thompson  Com^ny,  14  East  Jack- 
son  Boulevard,  Chicago.  Sending  out  a  gen¬ 
eral  camiKiign  on  Horlick’s  Malted  Milk  (Com¬ 
pany.  of  Racine,  Wis. 

Thresh^  Service,  136  Liberty  street,  New 
York.  Sending  out  large  Christmas  copy  for 
U(tlgate  &  C'o. 

United  States  Advertising  Corporation,  Sec- 
.iiid  Nat.  Bank  Bldg.,  Toledo,  Ohio.  Making 
.^.tOO-line  contacts  for  Willys  Overland. 

United  States  Advertising  Corporation,  Sec- 
(.nd  Nat.  R.Tiik  Bldg.,  Toledo,  Ohio.  Making 
l.flUMine  contracts  for  the  American  Auto¬ 
mobile  Company. 

Vanderhi^  Sc  Company,  167  East  Ontario 
street  Chicago.  Preparing  copy  for  the  Al¬ 
laire  VV’iKKlward  (Company  of  Peoria,  Illinois. 

Wade  Advertising  Agency,  130  North  Wells 
street.  Chicago,  Ill.  Sending  out  30  inch  and 
fO-inch  orders  for  the  Para  Paint  &  Varnish 
f  (im])any. 

Wales  Advertising  Agency,  141  West  36th 
street.  New  York.  Placing  account  for  Rer- 
tnmla  ('omp,any  Operative  Campaign. 

C.  C.  Winningham,  10  Peterboro  West.  De¬ 
troit.  Making  contracts  for  Iludson-Essex 
.Motors. 

Wood,  Putnam  Sc  Wood.  Oliver  Thtson  Bldg., 
Boston.  Mass.  Placing  account  for  the  AuU- 
W  illiamsou  .Shoe  Company,  St.  L>nis.  Mo. 


Halifax  Paper  Wins  Libel  Suit 

The  Halifax  (N.  S.)  Herald  has  suc¬ 
cessfully  fought  a  libel  action  brought 
against  it  by  an  official  of  a  labor  union 
who  claimed  damages  from  the  paper  for 
publishing  a  report  that  he  had  invented 
a  story  of  being  held  up  and  robbed  of 
union  funds  on  the  streets  of  Halifax. 


To  Move  St.  Paul  A.  P.  Office 

The  Associated  Press  will  move  its  St. 
Paul  office  from  the  third  to  the  second 
floor  of_  the  Dispatch  building.  The 
space  being  vacated  will  be  occupied  by 
C.  K.  Blandin,  publisher  of  the  Dispatch 
and  Piioneer  Press,  and  J.  M.  Reigel, 
fmeral  manager. 


When  you  come 

to  London — 

You  will  see  JOHN  BULL 
on  every  hand- — read  by  all 
classes — advertised  in  ev¬ 
ery  town.  Sold  on  every 
news-stand — making  its  in¬ 
fluence  felt  in  the  homes 
of  Britain. 

JOHN  BULL  ham  th»  Imrgatt  Ntt  PuU 
Salt  of  any  2d  wtmMy  in  the  world.  No 
Bonuteo.  No  eompotitiono. 

Jbro^uLL 

For  Advertising  Rates  and  Fartiodsrt 
write: 

PHIUP  EMANUEL* 
Advertisement  Menager 
ODHAMS  PRESS.  LTD. 

S7-Sf,  Long  Acre,  London,  W.C,L  Eng. 


Annual  Review 

THE  ANNALIST 

JANUARY  7,  1924 

For  daily  reference  throughout  1934  in 
financial  and  busitiess  offices  and  by 
investors  everywhere. 

Forecast  of  business 
next  year 

The  Annalist  Business 
Index  Line 

Tabulated  Stock  Exchange  summaries 
for  1923 

Estimates  of  progress  by  leaders  in 
business 

.\n  advertisement  in  the  Annual  Re¬ 
view’  of  nie  Annalist  will  be  placed  be¬ 
fore  the  country’s  fin.ancial  and  business 
executives,  who  represent  in  the  aggre¬ 
gate  a  purchasing  and  inve-iting  jxiwer 
of  hundreds  cf  millions  of  d(41ars. 

THE  ANNALIST 

Magacine  of  Finance,  Commerce  and 
ticonomics  Published  Mondays  by  The 
Xew  York  Times  Company,  Times 
Square,  Xew  York, 


PORTSMOUTH,  OHIO 

EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 

Th«y  cover  South  Central  Ohio 
Completely. 

Forelcn  RepraMBtetiv, 
ROBERT  E.  WARD.  INC 
I  So.  Wabash  Ave.  Ml  PIMi  Ave 
CUcaca  New  Yarfc 


4,500,000  Women 

live  within  50  miles  of 
5th  Avenue.  This  paper 
carries  more  women’s 
wear  advertising  than  any 
other  paper  in  New  York. 

NEW  YORK 
EVENING  JOURNAL 


MOST  NEWS 

The  largest  morning  daily  circnlatioa 
in  Pittsbargh 

Sl|f  ^tftsbur^l)  fosf 

MORNING  AND  SUNDAY 

Daily  Circulation  ....118,000 
Simday  Circulation  ...175,000 

Member  A.  B.  C. 


Li 
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NOW 

is  the  time  to  advertise 
American  Products  in 
Great  Britain.  Never 
before  has  there  been 
suchademandamong 
English  people  for ; 
the  best  American 
Products.  TTiis  is  your 
opportunity  to  enter 
a  profitable  and  con¬ 
sistent  market.  i 

If  you  already  adver- ; 
tise  or  contemplate  ad¬ 
vertising  your  goods ; 
in  Great  Britain  and 
wish  to  secure  the 
same  efficiency  in 
Advertising  Service 
as  is  offered  by  the  best 
Agents  in  America, 
write  now  to 

SIR 

CHARLES 

HIGHAM 

whose  present 
American  Clients 
include : 

Swift  and  Company 

American  Safety  Razor 
Corporation 

United  Drug  Company 

California  Prune  and 
Apricot  Growers,  Inc. 

CHARLES  F.  HIGHAM 

rfc 

most  proir»»MtV€  Agency  in  Europe 

Imperial  House, 
Kingsway.  W.C.2 
L>oiMlon,  England 

AaMdated  with 

TheWillism  H.  Ranicin  Company 
_ New  York  and  Chicago. 


PICTURESQUE  SPOTS  IN 
HISTORIC  LONDON 

The  CornhiD  Horse  •  Trough  —  The 
"Tun”  Prison — Central  Heat- 
i  ing  of  Eighteen  Hundred 

!  Years  Ago. 


Some  items  from  London,  England,  that  will  show  how  the  Adrertiting  and  Publishing 
Men  of  Great  BriUin  are  preparing  and  building  for  the  Great  AdTcrtising  ConTenlion  Just  OUtside  the  Royal  Exchange  On 

in  London,  in  July,  1924.  Cornhill  there  is  a  horse-trough. 

By  HERBERT  C.  RIDOUT  This  is  the  successor— or  perhaps 

(London  Editor.  Zonon  k  Puilisbeb)  I  one  ought  rather  to  Say  the  survival 

I.ondon  Office — Hastings  House,  10,  Norfolk  Street,  Strand,  W.  C.  2  '  ”7®^  ^  very  ancient  London  landmark. 

For  the  well  which  supplies  the  water 
was  first  dug  by  Henry  le  Waleis, 
who  was  Lord  Mayor  in  1282-3,  as 

A  British  Rally  Banquet:  C.  Harold  Lord  Riddell’s  Golf  Trophy:  Lord  may  be  read  in  the  inscription  upon 

Vernon  tells  me  that  it  is  hoped  to  give  Riddell  presented  to  the  Aldwych  Qub  of  the  obelisk  behind  the  trough, 
a  Convention  Rally  Banquet  in  London  London  a  trophy  for  the  Inter-Advertis-  .At  the  same  time  he  erected  here 

on  Dec.  5,  at  which  the  whole  of  the  ing  Golf  Trophy  and  on  Thursday,  Nov.  - isit 

General  Committee  representing  the  nu-  15,  presided  at  an  -Aldwych  Dinner  to  W-cnclanA  /S/ 

merous  IxKlies  associated  with  the  1924  present  the  prizes.  As  usual  it  was  a  I  //'  1^1 

Convention  will  be  present  to  meet  the  “stunt’’  night,  the  features  including  a  \  Ip  l^l 

sub-committees  and  members  of  the  series  of  News  of  the  World  billboards,  i  li 

Clubs  in  District  No.  14.  Some  four  or  announcing  weird  and  wholly  impossible  |  ^  i / — 

five  hundred  guests  are  expected  and  it  news  features,  a  menu  drawn  up  in  the  Q  il  / 

will  be  the  biggest  function  of  its  kind  form  of  a  golf  scoring  card,  and  a  pa-  ; — L— u  ^  '  ■  ' 

yet  held  in  connection  with  the  movement,  thetic  appeal  and  a  collection  on  behalf  Where  to  Find  the  Comhill  Trough 
It  is  just  possible,  in  view  of  the  gen-  of  a  newspaiier  proprietor  alleged  to  be  ^  prison  for  the  accommodation  of 

cral  ek-ction  having  been  announced  for  indigent  as  a  result  of  being  left  high  persons,  both  male  and  female _ more 

IX-c.  6.  a  postiMinement  may  be  necessary,  and  dry  through  the  action  of  a  certain  especially  the  latter _ who  were  found 

Init  only  for  a  day  or  two.  newspaper  combine.  The  result  of  the  wandering  in  the  City  at  night  with- 

Yorkshire’s  Hope  for  a  Visit:  York-  collection  was  handed  to  Lord  Riddell  out  being  able  to  give  a  satisfactory 

shire  is  pushing  hard  to  have  a  place  al-  and  its  miscellaneous  character,  from  account  of  themselves, 
located  for  it  in  the  itinerary  of  the  screws  and  crusts  to  German  marks  and  This  prison  was  known  as  “the 
i  1924  activities,  and  .Arthur  Grime,  gen-  coppers,  prompted  a  very  humorous  Xun,”  apparently  because  its  shape 
eral  manager  of  the  Yorkshire  Post,  who  speech.  The  Aldwych  Club  presented  suggested  a  large  barrel  standing  on 
came  to  London  this  week  to  be  present  Lord  Riddell  himself  with  an  Aldwych  ef,d.  The  prison  and  the  “fountain 
at  the  Tuesday  luncheon,  told  the  com-  of  sweet  water’’  together  are  often 

pany  that  he  would  be  glad  to  take  part  Irish  Free  State  Will  Join:  Andrew  spoken  of  as  “the  Conduit.” 
in  ensuring  the  success  of  the  convention.  Milne,  convention  secretary,  tells  me  he  This  must  not  be  confused  with  the 
He  added  his  belief  that  our  American  has  received  a  telegram  from  Brian  “Standard  on  Cornhill,”  which  w’as 
visitors  would  appreciate  every  oppor-  O’Kennedy  of  the  Irish  Free  State  dele-  another  public  water  supply,  standing 
tunity  of  lieing  taken  into  British  homes  gation,  Dubin,  stating  that  at  a  big  meet-  at  the  other  end  of  Cornhill,  where 
— a  suggestion  that  was  loudly  applauded  ing  in  that  city  on  Thursday,  _  Nov.  15,  j(  nieets  Gracechurch-street,  Bishops- 
by  the  British  delegates  who  had  enjoyed  representatives  of  all  advertising  inter-  anj  Leadenhall-street!  It  was 

that  experience  on  the  other  side.  ests  in  the  Free  State  unanimously  agreed  put  up  in  Queen  Elizabeth’s  time. 

To  Clean  Up  Advertising:  Horace  to  form  an  organization  to  secure  con-  Tjjg  water  was  pumped  up  from  the 
S.  Imbcr’s  tine  address  on  Nov.  12,  to  the  vention  representation.  Thames,  and  ran  from  four  spouts 

Publicity  Club  of  London  on  “Truth  in  Sir  Charles  Talks  to  Women:  On  down  channels  along  each  of  the  four 

-Advertising”  aroused  exceptional  inter-  Nov.  12,  Sir  Charles  Higham  addressed  streets.  It  was  regarded  as  the  cen- 
est,  not  only  among  the  400  members  the  Lyceum  Club  of  London  (a  woman’s  tral  spot  of  London,  and  milestones 
present  (who  eagerly  debated  the  sub-  club)  on  advertising.  He  described  the  throughout  the  country  used  to  be 
ject)  but  also  in  advertising  circles  out-  newspapers  as  the  most  powerful  medium  marked  so  many  miles  from  “the 
side.  Without  suggesting  that  British  ad-  for  reaching  the  largest  number  of  peo-  Standard  in  (lornhill.” 
vertising  is  of  a  low  standard  of  moral-  pie  in  the  shortest  space  of  time.  He  .  „  ,  „ 

ity— which  it  is  not— it  must  be  con-  considered  that  80  per  cent  of  the  pur-  Anonums  name 

ceded  after  Mr.  Imber’s  disclosures  that  chases  in  this  country  are  made  by  wo-  Some  eighteen  hundred  years  or  so 
there  is  a  good  deal  of  knavery  to  men;  therefore  advertisements  should  be  a  wealthy  Roman  colonist  built 

'  be  found  in  the  general  volume  of  written  to  api:«al  to  women.  The  ad-  himself  a_  comfortable  house  beside 
!  advertising  here,  but  it  is  the  ef-  vantage  of  buying  an  advertised  article  is  the  river  in  London, 
forts  of  such  individual  publishers  as  the  that  you  know  the  makers  and  they  are  ,  particularly  careful  to  see 

Daily  Mail,  the  Odhams  Press,  and  one  responsible  for  it.  that  the  central  heating  apparatus  was 

or  two  others  that  keep  British  adver-  Community  Advertising  Looms  o"  *  scale  sufficient  to  make  home  life 

tising  as  clean  as  it  is,  and  not  the  con-  Large:  The  British  Community  Ad-  supportable^  during  the  winter  months 

certed  work  of  newspaper  associations,  vertising  Department,  as  an  organized  in  chilly  Britain. 

But  Mr.  Imber’s  revelations  have  flut-  group,  is  now  a  definite  fact  and  at  a  The  Roman  made  his  floors  double, 

tered  many  dovecotes  and  it  would  not  be  meeting,  under  the  chairmanship  of  Mr.  w'th  a  space  of  two  feet  between, 
surprising  to  find  an  influential  move  to-  F'rank  W.  Goodenough,  long  discussions  through  which  hot  air  from  a  furnace 

wards  a  general  clean-up.  In  any  case  took  place  as  to  the  plan  for  securing  pyLV - - TT - 

Mr.  Imber  has  great  hopes  of  the  con-  members  for  this  department  from  all  ^  I 

vention  assisting  in  this  matter.  over  the  country,  and  it  was  decided  that  if  I  / 

London  Chamber  of  Commerce  steps  should  be  taken  to  request  the  Lord 
Comes  In:  The  London  Chamber  of  Mayors  and  Mayors  of  250  of  the  lead-  — 

Commerce  has  led  the  way  among  Cham-  ing  and  most  progressive  towns  in  the  '“’'’■■5^^  J 

bers  of  Commerce  in  Great  Britain  in  as-  British  Isles  to  call  together  the  presi-  I 

sociating  itself  whh  next  year’s  conven-  dents  of  Chambers  of  Commerce,  Cham-  I  I 

tion,  and  the  following  three  gentlemen  l>ers  of  Trade,  Rotary  Clubs  and  other  - 1 - J - : - 

have  been  appointed  to  represent  the  civic  interests,  in  order  to  consider  the  outside  could  be  made  to  circulate  at 
Advertising  Section  of  the  I.ondon  Cham-  best  way  in  which  they  can  take  active  will,  thus  keeping  the  whole  house  at 
her  of  Commerce  on  the  General  Com-  measures  to  co-operate  with  this  depart-  any  desired  temperature, 
mittee :  J.  Gray  Buchanan,  J.  P.,  deputy  ment  of  the  convention.  The  following  When  the  foundations  of  the  pres- 
chairman  of  the  Council  (of  VVm.  Jacks  is  the  tentative  Community  Advertising  ent  Coal  Exchange  were  being  dug  in 
&  Co..  Winchester  House,  Old  Broad  program  which  is  to  be  submitted  to  the  1848.  workmen  discovered  this  floor 
Street.  E.  C.),  Lord  Blvtli,  member  of  the  Central  Program  Committee  for  ap-  fourteen  feet  below  the  present  level 


Where  to  Find  the  Comhill  Trough 
a  prison  for  the  accommodation  of 


Council.  33  Portland  Place,  W. ;  Mr.  A.  proval : 


of  the  ground;  and  the  architect  modi- 


E.  Canney.  member  of  the  Council  and  1.  The  service  a  railway  renders  a  fied  his  plan  so  that  this  interesting 


chairman  of  the  Advertising  Section  (of  community. 


A^irol.  Ltd.,  Hanger  T>ane,  Ealing). 


2.  Communal  publicity  for  the  develop-  inal  position. 


relic  should  be  preserved  in  its  orig- 


What  Returning  Britishers  Tell  Us:  ment  of  an  industrial  cOTtre.  The  lower  floor  is  made  of  concrete, 

Gerard  Gibbs,  director  of  the  soap  manu-  3.  How  to  boom  holiday  resorts.  on  which  stand  little  square  pillars, 

facturing  house  of  D.  &  W.  Gibbs,  Ltd..  4.  The  relation  of  Chambers  of  Trade  each  made  of  twelve  thin  tile-like 
I.ondon.  who  is  acting  on  the  Transport  and  Commerce  to  municipal  authorities,  bricks.  Big  square  tiles,  resting  on 
Committee  of  the  W4  Convention  has  5.  The  Neosho  Plan  for  retailers,  the  top  of  these,  form  the  upper  floor, 
just  returned  from  a  visit  to  the  United  shopping  weeks  and  carnivals.  which  was  probably  covered  with 

States.  He  told  the  Tuesday  lunchors  6.  Town  planning.  tessellated  paving, 

that  the  tremendous  enthusiasm  for  the  7.  Publicity  as  a  factor  in  the  de-  The  chamber  uncovered  is  semi¬ 
convention  that  prevails  in  the  United  velopment  of  civic  pride.  circular  in  form,  and  is  only  one  end 


which  was  probably  covered  with 
tessellated  paving. 

The  chamber  uncovered  is  semi¬ 
circular  in  form,  and  is  only  one  end 


States  is  generated  largely  by  the  fact  It  has  already  been  found  by  the  com-  of  the  building. 

that  it  is  believed  Britain  has  so  much  mittee  that  the  meeting  together  of  com-  To  see  all  this  you  must  apply  to 
more  to  offer  in  the  way  of  unique  ex-  munity  advertising  men  from  different  the  curator  of  the  Exchange, 
periences  and  general  attractions  that  any  parts  of  the  country  has  provid^  them  ,  Aavertisem^t  inserted  by  THE  &AILY  mail 
choice  of  a  convention  centre  in  -America  with  valuable  experience  in  exchanging  (London)  in  tbe  interesu  of  the  tn*  Advertto- 
could  show.  mutual  ideas.  I  ing  Conventiaa. 
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^  7  E  make  news,”  is  the  favorite  defense  of  the 

^  press  agent.  Whether  they  do  or  do  not  is 

not  one-half  as  interesting  as — how? 

I  he  activity  of  Mineralava  has  brought  the  matter 
to  an  issue  and  proven  the  futility  of  manufacturing 
news.  The  press-agent-minded  president  of  the  :or- 
poration  that  is  responsilde  for  that  beautifying 
product  claims  an  expenditure  of  $500,000.  And  for 
what  ? 

Eighty-eight  so-called  youthful  beauties  jerked 
bodily  from  their  regular  walks  of  life  by  exaggerated 
publicity  in  eighty-eight  American  cities  were  dumped 
into  New  York  City  this  week  to  the  blaring  of  brass 
bands.  They  danced  and  dined  and  rode  in  taxicabs. 
Finally  they  paraded  before  a  very  doubtful  “king” 
of  a  very  false  motion-picture  world. 

Eighty-eight  so-called  beauties  from  eighty-eight 
American  cities  dumped  into  the  nation’s  cosmopolitan 
metropolis  at  one  time  under  heavy  police  escort, 
while  violent  crime  is  in  the  ascendancy,  should  nat¬ 
urally  be  a  matter  that  would  attract  the  attention  of 
wide-awake  city  editors.  In  this  case  it  did  not. 
There  were  a  couple  of  josh  stories  and  one  or 
two  unimportant  mentions  in  which  the  name  of 
Mineralava  was  omitted  even  though  that  firm  paid 
the  bills. 

According  to  statements  of  the  Mineralava  officials 
advertising  contracts  in  each  of  the  eighty-eight  cities 
in  no  case  exceeded  10,000  lines.  To  estimate  the 
total  cost  for  paid  space  at  ten  cents  a  line,  or  $88,000, 
is  liberal. 

From  a  financial  standpoint  this  seems  to  have 
been  a  wonderful  story  for  the  advocates  of  press- 
agentry.  That  less  than  one-fifth  of  a  claimed  adver¬ 
tising  expenditure  of  half  a  million  dollars  went  for 
bought  advertising  space  is  an  indictment  of  the 
business  and  editorial  methods  of  the  newspapers  that 
contributed  space  in  any  way  to  make  possible  this 
effort  at  a  brazen  steal. 

It  is  to  the  credit  of  the  Associated  Press,  the 
United  Press  Associations  and  the  International  News 
Service  that  they  refused  to  be  party  to  this  insult 
to  the  intelligence  of  American  journalism. 

At  last,  not  alone  how,  but  why,  news  is  made,  has 
become  a  question  that  we  hope  will  continue  to 
demand  an  answer  in  every  newspaper  office  in  this 
country. 


NUMBERS  NOT  THE  ESSENTIAL 

The  1924  Convention  of  the  Associated  Advertis¬ 
ing  Clubs  of  the  World  will  no  doubt  be  the 
most  important  gathering  of  the  year  and  from 
an  international  standpoint  will  be  without  parallel 
in  the  history  of  the  world. 

Leaders  in  the  business  life  of  practically  all  the 
nations  of  the  world  are  already  making  arrangements 
to  be  in  London  for  the  July  meeting.  That  the  ad¬ 
vertising  men  of  England  fully  appreciate  the  great 
task  they  have  before  them  in  making  this  convention 
a  success  is  shown  by  the  warning  sounded  by  Horace 
S.  Imber,  committee  chairman,  that  hotel  arrange¬ 
ments  are  already  being  made  and  immediate  reserva¬ 
tions  are  necessary  to  secure  desirable  accommoda¬ 
tions.  Some  idea  of  how  seriously  the  advertising 
men  of  London  are  taking  this  meeting  which  is  still 
more  than  six  months  away  is  disclosed  in  a  full- 
page  advertisement  of  W.  S.  Crawford,  Ltd.,  appear¬ 
ing  in  the  London  Times  of  November  10  in  which 
British  industry  is  already  being  urged  to  awaken 
to  the  possibilities  of  1924  and  the  need  for  a  fighting 
policy  to  reap  the  greatest  rewards  from  the  A.  A. 
C.  W.  convention. 

That  America’s  representation  will  be  large  there 
is  now  no  doubt.  But  it  should  be  remembered  that 
this  is  to  be  an  international  gathering  of  advertising 
men.  .Mi  efforts  of  Advertising  Qubs  throughout 
the  country  should  be  encouraged  but  there  are  cer¬ 
tain  places  where  the  line  should  be  drawn.  Offering 
a  trip  to  London  at  excursion  rates  with  numerous 
side  trips  at  the  expense  of  generous  hosts  as  a  bait 
for  new  memberships,  regardless  of  the  vocation  of 
the  applicant,  will  reflect  neither  profit  nor  credit  on 
the  organizations  concerned. 

Let  us  all  join  in  making  the  1924  Convention  of 
the  Advertising  Clubs  of  the  World  in  London  the 
greatest  in  the  history  of  that  organization.  In  that 


I  A  L 


CONSTANCY  AND  PERSEVERANCE 

II.  Timothy 
Chapter  11:  1-7 

^HOU  therefore,  my  son,  he  strong  in  the 

grace  that  is  in  Christ  Jesns. 

And  the  things  that  thou  hast  heard  of  me 
among  many  witnesses,  the  same  commit  thou 
to  faithful  men,  who  shall  he  ahle  to  teach 
others  also. 

Thou  therefore  endure  hardness,  as  a  good 
soldier  of  Jesns  Christ. 

No  man  that  warreth  entangleth  himself  with 
the  affairs  of  this  life;  that  he  may  please  him 
who  hath  chosen  him  to  be  a  soldier. 

And  if  a  man  also  strive  for  masteries,  yet 
is  he  not  crowned,  except  he  strive  lawfully. 

The  husbandman  that  laboureth  must  be  first 
partaker  of  the  fruits. 

Consider  what  I  say;  and  the  Lord  give 
thee  understanding  in  all  things. 


sympathy  and  support  of  the  highest  principles  and 
more  useful  purposes  of  advertising  in  trade  is  more 
important  than  numbers. 

A  TIP  TO  THE  FOREIGN  OFTICE 

Lord  LEVERHULME  is  one  of  the  world’s 
leading  advertisers  and  has  held  that  place  for 
a  great  many  years  as  is  attested  by  the  success¬ 
ful  campaigns  of  such  well-known  products  as  Pears’ 
and  Lifebuoy  soaps,  as  well  as  Rinso  and  Lux.  For 
that  reason  anything  that  he  may  say  about  the  great 
modern  motive  power  of  business  is  of  particular 
interest. 

Speaking  before  the  Sphinx  Club  of  New  York,  of 
which  he  was  guest  of  honor  on  his  arrival  in  this 
country  last  week — not  as  a  newcomer  but  as  a 
member  of  22  years’  standing — he  departed  from  his 
address  on  advertising  as  a  commercial  asset  to  remark 
that : 

“Advertisers  are  teaching  lessons  which  nations 
might  take  to  heart.  If  they  would  advertise  to  each 
other  we  would  have  no  more  war.” 

This  is  the  advice  of  a  business  man  and  not  the 
prophecy  of  a  dreamer.  He  has  invested  millions  in 
advertising  and  is  convinced  that,  properly  used,  it 
increases  turnover  to  a  point  that  more  than  pays  for 
the  increase  in  cost  without  increasing  the  price  to  the 
consumer.  He  is  a  student  of  the  power  of  the  printed 
word  and  is  convinced  that  it  is  the  road  to  under¬ 
standing  that  will  bring  about  world  fellowship. 
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THE  MARKS  OF  THE  PRESS 

The  manner  in  which  the  public  will  in  the 
future  view  the  press  as  well  as  what  pn«Tti- 
tutes  independence  on  the  part  of  the  press  are 
today  chief  topics  of  discussion  in  England  as  a  result 
of  the  recent  newspaper  consolidations  in  that  country. 
Strangely  enough,  these  discussions  center  around  the 
purposes  and  higher  principles  of  journalism,  rather 
than  individual  tastes  in  news  presentation,  which  is 
the  level  usually  reached  on  this  side  of  the  Atlantic 
Writing  in  the  London  Spectator,  Maj.  J.  J.  Astor 
principal  owner  of  the  London  Times,  states  some 
old  rules  that  govern  honest  journalism  in  a  new  way 
with  some  added  observations  that  are  well  worth 
repeating  here: 

“Before  all  else  a  newspaper  should  endeavor  to  j 
give  its  '•eaders  the  best  and  most  accurate  news,  I 
presented  in  the  form  that  is  most  attractive  to  the 
public  for  which  it  writes.  A  “popular”  style  need 
not  necessarily  be  an  oftence,  unless  it  be  based  upon 
an  under-estimate  of  the  taste  and  intelligence  of 
those  for  whom  it  is  intended.  The  question  at  issue 
is  one  of  principle,  and  not  of  form.  It  is  submitted 
that,  in  this  matter  of  principle,  the  first  consideratioo 
is  independence.  The  party  organ,  however  honor-  4 
able  its  allegiance,  can  count  politically  for  no  more,  I 
and  may  easily  count  for  less,  than  the  party  to  whose  I 
fortunes  it  is  attached.  ? 

“The  second,  though  more  than  equal  in  importance  < 
is  honesty — not  only  in  purpose,  but  in  facing  and 
frankly  accepting  unwelcome  facts.  Every  case  must 
be  stated  impartially,  its  dark  comers  illuminated,  and 
its  adverse  aspects  disclosed. 

“Thirdly,  there  must  be  patriotism  in  the  sense  that 
no  personal  or  business  interest  should  stand  for  a 
moment  in  the  path  of  the  national  welfare.  A  press 
corruptible  by  considerations  of  self-interest  is  even 
a  greater  peril  than  a  purchasable  judiciary. 

“Fourthly,  there  must  be  courage,  if  need  be  to 
confront  prejudice,  passion  or  authority.  If  these  '  i 
four  principles  be  firmly  established  then,  and  only  j 
then,  will  judgment  carry  its  full  weight.  For  in¬ 
stance,  in  any  controversy  in  the  field  of  economics 
in  which  the  press  may  have  to  take  sides,  its  policy 
may  be  to  some  extent  discounted  on  the  false  ground 
that  it  has  been  dictated  by  interested  motives. 
Against  that  danger  irrefutable  proof  of  independence  j 
and  open-mindedness  is  the  only  safeguard.”  i 

While  admitting  the  subject  to  be  interesting,  M»j.  j 
Astor  refuses  to  permit  himself  to  be  drawn  into  P 
comment  on  the  relative  merits  of  the  influence' of 
those  newspapers  which  are  edited  for  a  public  that 
seeks  to  be  informed,  and  those  that  are  edited  to  meet 
the  universal  demand  to  be  interested. 

We  believe  the  present  discussions  are  going  to  be 
a  good  thing  for  England  as  well  as  the  press  of  that 
country.  It  is  well  that  the  people  of  England  art 
not  taking  their  press  for  granted  and  are  instead  I 
entering  into  such  a  lengthy  discussion  of  its  merits.  | 
It  is  even  a  more  healthy  sign  that  proprietors  and  i" 
editors  have  shown  a  willingness  to  join  in  such  dis¬ 
cussions  and  defend  the  press  in  its  right  to  public 
confidence.  The  more  the  public  knows  about  the 
press  and  the  guiding  principles  of  the  men  who 
control  it  the  better  it  will  be  for  all  concerned,  in¬ 
cluding  the  press  itself. 

CHURCH  ADVERTISING 

HAT  was  probably  the  largest  single  pie® 
of  church  advertising  copy  ever  printed  ia 
a  daily  newspaper  appeared  in  a  recent  issue 
of  the  Brooklyn  Eagle  on  the  CKcasion  of  the 
meeting  of  the  Board  of  Bishops  of  the  Methodist 
Episcopal  Church  being  held  in  its  borough.  Tte 
single  advertisement  filled  two  pages  attractively  W 
out  and  containing  the  assignment  of  the  visitint 
Bishops  to  the  pulpits  of  the  various  churches  the 
following  day. 

The  growth  in  the  use  of  newspaper  advertising 
space  to  attract  attention  to  houses  of  religious  wor¬ 
ship  in  recent  years  has  been  slow  but  steady  *nd 
that  class  of  business  has  now  reached  a  point  of 
development  that  makes  it  worth  study  and  cultivati® 
by  advertising  men  everywhere. 

The  Brooklyn  Eagle  advertisement  stands  out  as 
unusual  today,  but  it  is  only  an  indication  of  what 
the  future  holds  in  this  field. 
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Davenport  office  of  the  Dehler  A.ulit 
Company,  public  accountants. 

William  R.  Lynett,  son  of  E.  J.  Lynett, 
owner  of  the  Scranton  (Pa.)  Times,  will 


FOLKS  WORTH  KNOWING 


New  England  advertising  manager  of 
the  Cosmopolitan  Magazine,  with  head¬ 
quarters  in  Boston,  is  now  in  New  York 
on  the  business  staff  of  Hearst’s  Interna- 


RALPH  BE.AVER  STRASSBUR- 

GER.  proprietor  of  the  Norristown  j  „  .i.  * 

fPa)  Tim^.  was  a  luncheon  guest  of  newsi«penMn,  has  returned  to  that  city 
FYesident  Coolidge  recently.  George  from  Honolulu  to  purchase  equipment  for 

Haner  former  Ambassador  to  Great  an  aftern^n  paper  which  he  purposes  to 
tiarvey.  loi _  (U.  Jlawaiian  canital. 


“cover’’  the  coming  session  of  Congress  ^L.AUDE  G.  BOWERS,  for  seven  tional  Ma^zine.  Before  he  left  Boston, 
for  that  paper.  years  editorial  writer  of  the  Fort  Mr.  Perkins  was  given  a  farewell  ban- 

W.  K.  Bassett,  former  San  Francisco  "’ayne  (Ind.)  Journal-Gazette  and  wide-  quet  by  his  business  associates. 

ly  known  through  Thomas  Moore,  associate  director  of 
his  writing  of  the  the  Bureau  of  Advertising  of  the  Amer- 
“Party  Battles  of  ican  Newspaper  Publishers’  .Association, 


another  guest  at  the 


start  in  the  Hawaiian  capital. 

Miss  Pearl  Pangborn.  formerly  of  the 
local  staff,  Tacoma  (Wash.)  News- 
Tribune,  is  a  student  at  the  University 
of  Idaho. 


Britain  was 
luncheon. 

Mrs.  William  Randolph  Hearst  re¬ 
turned  from  abroad  Nov.  26,  on  the 

^Mm^^Paul  Dupuy,  wife  of  the  pub- 
Hsher  of  Sixt^SgUth  Is  andTnSiclT  aTt?cl«^^^^^^^^ 

S^New^York.  The^ildlg,  a  four-  secretary  to  Congressman  Willis 

story  affair,  will  be  remodeled  into  stores  ^  ..  ,  .  i 

and  apartments.  ,  O.  Jones,  editor  of  the  Lincoln 

Hon  Esmond  Harmsworth.  M.  P.,  son  (^eb.)  State  Journal,  just  returned  irom 
of  Lord  Rothermere,  English  publisher,  i,  /‘’m  i^*"  members 

Returned  Nov.  24  to  England  from  New  of  ‘he  Neligh  (Neb.)  Chamber  of  Com- 
York.  He  had  been  visiting  in  this  merce  recently, 
country  several  months. 


Clauds  G.  Bowers 


the  Jackson  Pe-  will  speak  on  “Newspaper  Advertising’’ 
riod”  and  other  at  the  Fort  Pitt  Hotel,  Pittsburgh,  Dec. 
bmks,  and  his  ac-  6,  before  the  Association  of  Manufac- 
tivity  in  Indiana  turers’  Representatives, 
state  politics,  will  George  W.  Toeller  has  been  appointed 
join  the  ^itorial  advertising  manager  of  the  Caldwell 
Maff  of  the  New  Store,  Inc.,  Washington,  Pa.  He  was 
w  ij  formerly  located  at  Battle  Creek,  Mich., 

’’JS.,  T  P,.  m  ^  similar  capacity. 

Though  an  edi-  _ 

torial  writer  of 
unusual  force,  it 
was  through  his 
“Party  Battles  of 


IN  THE  AGENCY  FIELD 

^  C  COTTRELL  has  joined  the  Chi¬ 


cago  production  staff  of  Albert 
the  Jackson  Pe-  Frank  &  Co.  of  New  York,  Chicago  and 
riod’’  that  Bowers  became  widely  known.  London.  Cottrell  was  formerly  connected 
,.intrv  several  moiiins.  Lebbeus  Mitchell,  veteran  newspaper-  The  book  received  greater  recognition  with  the  Charles  Everett  Johnson  Com- 

T  Ci-Viorm^rtinm  foiindpr  and  for  the  author  of  “Here,  Tricks,  f*’o*p  reviewers  than  any  volume  of  its  pany  as  office  manager. 

nvL-npr  and  pditnr  of  the  Detroit  Here!”  a  dog  story  for  boys  and  girls,  His  ”Kabbages  Erwin,  Wasey  &  Co.’s  home  office  in 

.L  nrinrinal  sneaker  at  a  recently  published  by  the  Century  Com-  Kings  ^itorial  feature  in  the  Sun-  Chicago  will  be  moved  this  month  from 
ofPJhe  ™ram  Purchas  Mr.  Mitchell  was  for  years  dra-  day  Journal-Gazette  also  attracted  wide  58  East  Washington  street  to  larger 

Aa^ts’  Assoriltfon^"  *  Purchos  Kansas  City  Star.  attention  and  was  frequently  quoted  by  quarters  in  the  new  America  Fore 

mg  Agents  .'\ssociation.  Laurence  F  Davis  Saueus  district  "cwspapers  throughout  the  country.  Building  at  Cass,  Rush,  Pearson  and 

John  C.  Bnmblecom.  for  the  j^t  23  l  „  f  mAss  1  if^  who  b  Bowers  is  a  Hoosier  by  birth,  having  Chestnut  streets. 

and  a  form'er  sUt^reoSu-  ^  oTjohn  A^mi  ienatVoX  Th^tl  in  Hamilton  county  in  1^8.  Watts,  Scott  &  Beutell,  Inc.,  Atlanta 

(Jraphic,  and  a  former  state  representa-  fraternity  of  Boston  University,  advertising  agency,  has  changed  its  name 

headed  a  delegation  which  initiatiAl  ®  ‘o  Eastman.  Scott  &  Company.  New 

President  Coolidge  into  the  fraternity  at  ..  Tprpp*^a^'tp"'rTlld  ^**T*^'*^cm  <inarters  have  been  taken  in  the  new 
Washington  last  week.  (Ittd.)  _Star.  In  1904  cAer^n  huildimr 


tive,  is  a  candidate  for  mayor,  opposing 
the  present  incumbent. 

E.  W.  Hoch,  editor  of  the  Marion 
(Kan.)  Record,  and  Mrs.  Hoch  have 
been  visiting  with  their  son,  Congress- 


he  was  a  candidate  for  Congress  in  the 


Glenn  building. 


Richard  Henry  Uttle  of  the  Chicago  jerre  Haute  district  on  the  Democratic  .  L.  Foster  has  formed  the  Fred 


roan  Homer  Hoch,  in  Washington  and  has  resu^d  the  ^itorship  of  ticket.  He  served  as  a  member  of  the  ^Mter  Advertising  Service  at  Hutchin- 

with  their  daughter,  Mrs.  James  Read,  Lin-o -Ty^,  which  he  left  some  board  of  works  in  Terre  Haute  and  was 

in  New  York  City.  months  ago.  Frederick  Ifenaghey,  who  ^  delegate  to  the  national  Democratic  Ralf  M.  Spangler,  for  some  time  an 

Hovemor  Ten  Small  of  Illinois  nub-  the  column  in  the  meanwhile,  convention  in  1908.  From  1911  to  1917  account  executive  with  Klau-Van  Pieter- 

lisher  of  the  Kankakee  fill  1  Renubli-  dramatic  editor,  while  be  served  as  secretary  to  Senator  John  som-Dunlap,  Inc.,  has  joined  the  staff  of 

can  has  announced  his  candidacy  for  re-  a'™’  P“‘-  .V®*  advertising 

election  at  the  Republican  primary  next  c  T  “  assistant  tion  made  an  acquaintance  that  extends  agency  in  a  similar  capacity. 

April.  Sunday  editon _  from  coast  to  coast.  In  all  Democratic  C:ecil,  Barreto  &  Cecil,  Inc.,  advertis- 

Frank  Swinnerton  British  novelist  uni  rviiur  nfw  prvcTQ  campaigns  he  took  a  prominent  part  as  ing  agency  with  offices  in  New  York  and 

and  writer  of  to^k  revieS  lS  th^E-  HOLDING  NEW  POSTS  a  speaker,  and  served  as  chairiMn  of  the  Richmond'  Va.,  has  opened  an  office  at 

Chester  Guardian  arrived  in  this  country  FRNEST  POLLARD,  from  man-  Baltimore  Md.  E.  J  Baj^art,  who  for 

this  week.  He  plans  to  remain  three  ^  agmg  editor  Richmond  (Va.)  T  ^ 

months,  during  which  arrangements  will  Times-Dispatch  to  managing  editor  ^  the  Baltimore  office  of  Wood,  Putnam 

be  made  for  publishing  a  complete  set  of  Petersburg  (Va.)  Progress.  X f  h \  Company,  will  be  in  charge  of 

his  books.  Valentine  A.  Fallon,  from  city  editor,  £?ded  2  one  oMh^eatei  everT 

Lieutenant-Governor  Fred  E.  Sterling,  Elizabeth  (N.  J.)  Times,  to  city  editor,  li^ered  in  Indiana  ^  Advmising  Company 

of  Illinois,  editor  of  the  Rockford  (Ill.)  Elizabeth  Journal.  Mr.  and  Mrs.  Bowers  will  take  uo  their  at  Dallas,  Tex.,  capi- 

Register-Gazette  h^  announced  his  can-  Oren  A.  Fitzgerald,  from  University  residence  in  New  York  early  in  De-  ^10, OM.  I^orporators  are : 

didacy  for  re-election  at  the  Republican  of  Idaho  publicity  office  to  city  staff.  Salt  cember.  C^los  D.  Crawriord,  Ben  C.  Ridiards, 

primary  next  April.  Lake  Trilxine.  _  )*’••  ^^d  P.  D.  Crawford. 

Tojlian  M.  (flock,  proprietor  of  the  Walter  W.  Fuller,  from  reportorial  , .  t,  x  *  .  Adv^ising  Agency 

Huron  (O.)  Erie  County  Reporter  has  staff  Detroit  Times  to  editor.  Ford  addres^  the  Baltimore  (Md.)  Ad  Club  has  been  organized  at  Tulsa,  Okla.,  to 

been  elect^  mayor  of  Huron.  He  had  (Qnt.)  News,  a  house  organ  of  the  Ford  conduct  a  gen^l  advertiwng  agency 

no  opposition.  Motor  Company  of  Canada. 

Byron  E  Cooney,  publisher  of  the 
Butte  _  (Mont.)  American  has  announced 
he  will  again  be  a  candidate  for  the 
Democratic  nomination  for  Congress  from 
the  first  Montana  district  at  the  coming 
primaries. 


IN  ’THE  EDITORIAL  ROOMS 


conduct 

_ _ _  E.  Leroy  Pelletier,  advertising  man-  business  in  the  Southwest.  The  company 

Louis  B.  Crane,  Jr.,  from  reportorial  Rickenbacker  Automobile  f V  ^ 

staff.  Elizabeth  (N.  J.)  Times,  to  staff  Comjwn^  was  the  ^est  of  honor  ^  a 

MourarL-  riM  T  ^  T wtpvr  reccnt  meeting  of  the  Commercial  Pho-  ^er^oy  of  Tulsa,  and  W.  N.  Andrews 

. .  Q  Leog  •  V  L.  tographers’  Association  of  Detroit.  Joplm,  Mo. 

African  to"rtaff^of"varTety.^''*^  Donald  G.  Perkins,  for  manr  vears  Erwin,  Wasey  &  Co.,  Clhicago,  adver- 

Charles  E.  Warwick,  from  business 
manager,  Keokuk  (la.)  Gate-City,  to 
general  manager.  Canton  (Ill.)  Daily 


IIAROLD  D.  VALPEY,  managing  Ledger. 

editor  of  the  Lynn  (Mass.)  Item,  John  W.  Tremlett,  from  city  ^tor, 
has  returned  from  a  two  weeks’  trip  to  Hamilton  (Ont.)  Herald,  to  editorial 
Bermuda.  During  his  absence,  Harold  staff,  Hamilton  (Ont.)  Spectator. 

F.  Moulton,  news  editor,  was  in  charge.  Moses  H.  Williams,  from  managing 
Fred  Trigg,  Kansas  editor  of  the  Kan-  editor,  Boston  Traveler,  to  managing  edi- 
sas  City  Star,  addressed  the  Neodesha  tor,  Worcester  (Mass.)  Telegram. 

(Kaa)  Chamber  of  Commerce,  the  Calvin  Chalmers,  formerly  Boston  and 
Lions  Club  and  the  Rotary  Oub  at  a  Manchester  (N.  H.)  newspapers,  to 
joint  meeting.  managing  editor,  Holyoke  (Mass.)  "Tele- 

Herlxrt  W.  Barker,  of  the  editorial  gram, 
rtaff  of  the  Altoona  (Pa.)  Tribune  was  Kenneth  Hughes,  from  Portland 
tendered  a  dinner  party  by  fellow  work-  (Me.)  Press-Herald,  to  Gloversville 
ers  on  his  birthday  anniversary  recently.  (N.  Y.)  Leader-Republican. 

Edwrd  Elwell  Whiting,  who  conducts  Mrs.  Helen  Heller,  from  reporter, 
^biting’s  column  in  the  Boston  (Mass.)  Wichita  (Kan.)  Beacon,  to  advertising 
j^rald,  has  written  a  book  entitled,  manager  and  associate  editor,  Virginia 
rresident  Coolidge,  a  Contemporary  City  (Col.)  Journal, 
s  imate.  Howard  G.  Noble,  from  special  writer, 

Kenneth  Duncan,  Minneapolis  news-  Boston  Post,  to  assistant  state  editor, 
paper  mM,  has  been  appointed  news  edi-  Wesley  H.  Porter,  from  associate  finan- 
r  of  the  Salt  Lake  City  Deseret  News,  cial  editor,  Los  Angeles  Herald,  to  pub- 
J.  S.  Duncan-Qark,  chief  editorial  heity  department,  Los  Angeles  Chamber 
writer  of  the  Cliicago  Post,  addressed  the  Commerce. 

rather  and  Son  banquet  in  Danville,  Ill.,  _  _ _ 

recently.  ^  WITH  THE  ADVERTISERS 

Frederick  E.  Nordengren,  one-time  re-  TRUMAN  A.  DeWEESE  director 
^ter  for  the  Davenport  (la.)  Demo-  of  publicity  for  the  Shredded 
L  has  been  made  manager  of  the  Wheat  Company,  Niagara  Falls,  N.  Y., 


The  following  papers  have  renewed 
their  contracts  for  the  Haskin  Service: 

The  Boston  Traveler 

The  Bangor  Commercial 

The  Manchester  Union  &  Leader 

The  Fall  River  Herald 

The  Burlington  Free  Press 
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tising  agency,  moved  last  week  from 
58  East  Washington  street  to  844  Rush 
street.  The  new  office  will  occupy  a 
whole  floor. 

J.  W.  Dickey,  space  buyer,  C.  W. 
Green  Advertising  Agency,  has  joined  the 
World  Wide  Advertising  Corporation, 
New  York,  as  secretary  and  space  buyer. 

Campbell,  Trump  &  Co.,  Detroit,  have 
added  the  following  to  their  staff :  Gor¬ 
don  C.  Eldredge,  for  several  years  man¬ 
ager  of  the  Green,  Fulton,  Cunningham 
Company,  Detroit ;  L.  Grant  Hamilton, 
formerly  in  the  advertising  department 
of  the  Federal  Motor  Truck  Company; 
and  Harriet  J.  Meeker,  a  writer  of 
fashion  editorials  and  advertising  from 
a  woman’s  point  of  view. 

Charles  A.  Siekman,  for  nine  years  in 
charge  of  advertising  and  publicity  of 
the  Oliver  Chilled  Plow  W'^orks  of  ^uth 
Bend,  Ind.,  has  joined  the  Brotherton 
Company  of  Detroit. 

Miss  Nellie  D.  Prendergast  has  been 
elected  a  director  of  the  World  Wide 
Advertising  Corporation. 

T.  H.  Crane,  formerly  advertising 
manager  of  Shaw-Walker,  and  Robert 
M.  Newcomb,  recently  with  the  Charles 
W.  Hoyt  Company,  have  joined  the 
Joseph  Richards  Company,  New  York. 

L.  D.  Wertheimer  of  the  John  Curtis 
Advertising  Company,  New  York,  sailed 
this  week  for  Europe  on  the  S.  S.  Beren- 


Miss  Kittie  Hart,  one  of  the  publish¬ 
ers  of  the  Pipestone  County  Star  at 
Pipestone,  Minn.,  to  Martin  F'orrest. 

CHANGES  OF  OWNERSHIP 

A  E.  SANSOUCY,  business  mana- 
ger  of  the  Ogdensburg  (N.  Y.) 
Republican-Journal,  has  purchased  the 
publication  from  F.  Packard  Palmer  and 
Samuel  D.  Palmer  of  Ogdensburg  and 
New  York  City. 

•R.  C.  Harper,  one  of  the  owners  of 
the  Plainview  (Neb.)  News,  has  sold  his 
interest  to  his  partner,  J.  F.  Gunthorpe. 
The  Harper  family  will  move  to  Cali¬ 
fornia. 

Ralph  G.  Bray  has  purchased  the  Har- 
risonville  (Mo.)  (3ass  County  Leader 
from  Frank  Armstrong. 

E.  E.  Stansberry  has  sold  the  Kenesaw 
(Neb.)  Progress  to  H.  B.  Pickering. 

T.  M.  Casad,  owner  of  the  Bartley 
(Neb.)  Inter-Ocean,  has  sold  his  plant 
to  Thomas  McCannon,  superintendent  of 
schools  at  Bartley. 

R.  G.  Hawkins,  editor  of  the  Wapello 
Republican,  has  purchased  the  Wapello 
(la.)  Tribune,  edited  by  the  late  J.  A. 
Bigger. 

E.  A.  Place,  a  former  Iowa  editor,  has 
purchased  the  Dexter  (la.)  Sentinel. 

W.  E.  Freeland,  a  state  representative 
and  owner  of  the  Forsy-th  (Mo.)  Rayney 


the  Commonwealth  Printing  Company, 
and  will  be  issued  every  Thursday. 

L.  D.  Wilcox,  formerly  Northwestern 
manager  of  the  Chicago  Packer,  has 
started  publication  of  the  Osseo  (Minn.) 
Press. 

W.  H.  Smithart  has  started  the  01m- 
stead  County  Tribune  at  Rochester, 
Minn. 

B.  W.  Clabaugh,  who  was  with  the 
Fairmount  (N.  D.)  News  for  27  years, 
has  started  the  Sauk  Centre  (Minn.) 
News. 

J.  B.  Sprague,  publisher  Gully  (Minn.) 
-Advance,  has  started  the  Record  at  Mid¬ 
dle  River,  Minn.,  as  a  continuation  of 
the  Oslo  "rribune. 

NEW  PLANTS  AND  EQUIPMENT 

'T'HE  Philadelphia  Public  Ledger  rc- 
-*•  cently  placed  an  order  for  57  li¬ 
notype  machines  with  the  Mergenthaler 
Linotype  Company,  Brooklyn,  which  is 
said  to  be  the  largest  single  order  ever 
placed. 

The  Birmingham  (Ala.)  Age  Herald 
recently  placed  an  order  for  17  new  lino¬ 
type  machines. 

Lansing  (Mich.)  State  Journal  has 
installed  a  new  Hoe  sextuple  press,  and 
purchased  a  two-story  building  adjacent 
to  the  present  plant  to  accommodate 
equipment  for  their  new  morning  edition. 


columns.  A  new  press  and  folder  ha» 
been  installed. 

The  Keene  (N.  H.)  Sentinel  is  install¬ 
ing  its  fifth  multiple  magazine  linotypt 
A  new  Model  E  Duplex  press  was  re. 
cently  installed. 

The  Ypsilanti  (Mich.)  Daily  Press  is 
installing  its  fifth  linotype  machine. 

ASSOCIATIONS  • 

jVEW  York  Tribune  Chess  Club  has 
challenged  the  recently  organized 
New  York  World  club  to  a  competitive 
tournament  to  be  played  at  the  conclusion 
of  the  latter’s  club  championship  matches 
for  the  Herbert  Bayard  Swope  Cup 
which  are  now  in  progress.  ' 

All  members  of  the  Advertising  Asso¬ 
ciation  of  Houston,  Tex.,  who  have 
signed  up  for  the  trip  to  London  are  per¬ 
mitted  to  sit  at  a  special  table  at  the 
weekly  noon  luncheons,  with  Bill  Patton, 
chairman  of  the  On-to-London  commit¬ 
tee.  There  are  now  7  in  the  group. 

Miss  Naomi  Buck  has  been  elected  as¬ 
sistant  field  manager  of  the  Nebrash 
Press  Association,  and  will  have  charge 
of  the  Lincoln  office  after  the  first  of  the 
year. 

Davenport  (la.)  Advertisers’  Club  has 
launched  a  campaign  to  eliminate  “Xmas' 
as  a  copy  word  during  the  Yuletime  sea¬ 
son  and  to  encourage  its  patrons  to  spell 
out  the  word  “Christmas.” 


gana. 

W.  E.  Fenno,  Jr.,  formerly  a  news¬ 
paperman,  and  for  the  past  two  ywrs  a 
free  land  advertising  agent,  has  joined 
the  staff  of  James  F.  Newcomb  &  Co., 
Inc.,  of  New  York. 

Barrows  and  Richardson,  advertising 
agency  of  Philadelphia  will  move  during 
IN^ember  from  the  present  location  in 
the  Drexel  building  to  1520  Locust  street. 

Clarence  Vredenburgh,  for  the  past 
three  years  managing  director  of  the 
London  and  Paris  offices  of  the  Erwin, 
Wasc>-  &  Co.,  advertising  agency,  re¬ 
turned  to  New  York,  Nov.  24,  to  become 
manager  of  the  New  York  office  in 
charge  of  export. 


ON  THE  MECHANICAL  SIDE 

T  E.  OWENS,  assistant  mechanical 
superintendent  of  the  New  York 
World,  returned  Nov.  23  on  the  S.  S. 
Berengaria  from  a  six  weeks’  honey¬ 
moon  trip  abroad.  Mr.  Owens  was  mar¬ 
ried  Oct.  6,  to  Miss  Marie  Margaret 
Reilly,  of  Scranton.  N.  J.  The  couple 
visited  Paris,  Berlin,  Prague,  Vienna," 
and  London.  While  in  France  Mr. 
Owens  inspected  some  mechanical  equii)- 
ment  of  F'rench  and  German  manufac¬ 
ture  purchased  by  the  World,  which  is 
now  being  shipped  to  this  country. 

John  W.  Graves,  linotype  operator  on 
the  Longmont  (Col.)  Call,  has  resigned 
and  will  assist  his  father,  C.  R.  Graves, 
in  publishing  the  Raymer  (Col.)  Enter¬ 
prise. 

Richard  Duffey,  linotype  oix-rator  at 
the  Hagerstown  (Md.)  Globe,  was  elect¬ 
ed  sheriff  of  Washington  county,  Mary¬ 
land,  at  the  election  Nov.  6  by  a  big 
plurality. 

Pearl  Wragg,  formerly  employed  in 
the  composing  room  of  the  Springfield 
(O.)  Daily  News  as  linotype  operator,  is 
now  forewoman  of  the  composing  room  of 
the  Canton  (O.)  Daily  News. 


Donald  WRIGHT,  representative 
of  the  Moline  (111.)  Dispatch, 
Geneseo  office,  to  Miss  Florence  Samuels 
of  Moline,  Nov.  17. 

Gerald  Miller,  telegraph  editor.  Spring- 
field  (Ill.)  State  Register,  to  Miss  Kath¬ 
leen  Corson  of  St.  Louis,  Nov.  18. 

Paul  Prugh,  of  the  editorial  staff,  Des 
Moines  (la.)  Register-Tribune,  to  Miss 
Grace  Rupe,  at  Des  Moines.  Nov.  16. 

J.  M.  Stein,  Sunday  editor  of  the 
Houston  (Tex.)  Chronicle,  will  be  mar¬ 
ried  to  Miss  Mae  Rose  Weil  of  Alexan¬ 
dria,  La.,  Dec.  4. 

Michael  Barto,  circulation  department, 
Omaha  (Neb.)  World-Herald,  to  Miss 
Aldine  Erskine. 


County  Republican,  has  sold  a  half  in-  Greensburg  (Ind.)  News  has  installed  N.  C.  Belsiger,  secretary-manager  of 
terest  to  Ray  King.  a  new  web  press  and  other  mechanical  the  National  Association  of  Retail  Gro- 

Scranton  (Pa.)  Sunday  Telegram  has  equipment,  including  a  linotype.  cers,  spoke  befi 

been  sold  to  C.  H.  Derby,  its  editor  for  Crookston  (Minn.)  Polk  County  Club  last  week. 


cers,  spoke  before  the  Kansas  City  Ad 


Los  Angeles  and 
Philadelphia 


two  years,  and  divorced  entirely  from  Leader  is  about  to  move  into  its  new  Thirty  newspaper  men  of  the  Seventh 

the  Wilkes-Barre  Telegram.  Hereto-  quarters.  A  building  has  been  remodeled  Minnesota  Congressional  District  met  it 

fore  the  two  have  been  published  under  for  this  purpose.  The  size  of  the  paper  Milan,  Nov.  2  and  3.  Theodore  Qirii- 

a  joint  ownership.  has  been  increased  from  six  to  seven  tianson  of  the  Dawson  Sentinel  was 

Theodore  H.  Peterson  has  sold  his  in-  p— 

terest  in  the  Eveleth  (Minn.)  Printing  — —  —  — 

dk  Publishing  Company,  publisher  of  the 
Eveleth  News.  Harry  Rabwin  becomes 

editor  and  manager.  W  A  W  W 

Morgantown  (W.  Va.)  Post  has  been  /  Jmk  yi  / />  O 

sold  to  the  West  Virginia  Newspaper  C  CCC 

Publishing  Company,  of  which  Herbert 

C.  Greer  of  Pittsburgh  is  president.  W  *  W  V  W  V  * 

Ralph  G.  Bray,  former  editor  of  the  ^  a  g  ^g 

Bunceton  (Mo.)  Eagle,  has  purchased  A  #  S  CCCC 

the  Cass  County  Leader  from  Michael 
O’Hern,  receiver.  The  paper  suspended 
several  months  ago. 

Miss  Florence  Henderson,  who  has  The  Evening  Herald  of  Los  Angeles  and 

been  owner  and  editor  of  the  Spicer  ...u  t»  j  z  tvu'i  j  i  i_  •  ^  c 

(Minn.)  Green  Lake  Breeze  for  7  years,  the  Kecord  of  Philadelphia  are  recent  users  of 

has  soid  to  A.  J.  .Anderson.  Church  Advertisements,  Series  4,  issued  by 

Lawrence  Nelson  has  bought  the  i  /-.i  i  »  i  •  -  x-k 

Adams  (Minn.)  Review  from  Joseph  A.  the  Church  Advertising  Department. 

Schneider.  Mr.  Nelson  was  formerly  • 

with  the  .Austin  Herald. 

Control  of  the  Pittston  (Pa.)  Press,  a  The  Record  uses  the  matter  to  attract  atten- 

daily,  has  passed  into  a  company  headed  tion  to  whipfi  chowc  thp  nnmp  nnd 

by  Frank  Kennedy,  advertising  manager  tlOn  lO  IIS  page  WniCn  SnOWS  tne  name  anO 

of  the  publication.  William  H.  Hughes,  address  of  all  the  churches  in  the  city,  the  page 

business  manager  and  editor,  remains  .  •%  f  %  /•t  i 

wiith  the  Press  in  the  mechanical  de-  being  paid  TOF  by  Contributions  Of  local  mCF- 

partment_  .  chants,  whose  names  appear. 

J.  H.  Bryan,  a  writer  on  trade  publi-  ’  »  ^ 

cations  at  Kansas  Citv.  has  purchased  the 

“‘’chiS?  Both  cities  and  towns  find  this  series  equally 


SUSPENSIONS 

pAMBRIDGE  (Vt.)  Transcript,  a 
^  weekly,  published  for  40  years 
recently  suspended  publication. 

Clinton  (la.)  County  Advocate,  a 
weekly,  since  July  1,  directed  by  L.  V. 
Dittmar,  has  suspended.  Malcolm  Mac¬ 
Kinnon  and  son,  James,  who  lately 
acquired  the  Fulton  (Ill.)  Evening 
Journal,  have  purchased  the  Advocate 
plant. 

Mechanicsburg  (O.)  News-Item,  pub¬ 
lished  by  S.  J.  Newell,  has  suspended. 

NEW  PUBUCATIONS 

TYUNDEE  (Ill.)  Valley  News,  a  new 
weekly  for  Dundee,  Carpenterville 
and  Algonquin,  appeared  recently.  It  is 
published  by  Miss  Irma  DuPre  and 
issued  from  the  office  and  plant  of  the 
old  Dundee  Hawkeye. 

Commonw'ealth,  announced  as  a  con¬ 
servative  labor  journal,  appeared  at 
Joliet,  Ill.,  this  week.  It  is  printed  by 


The  Evening  Herald  of  Los  Angeles  and 
the  Record  of  Philadelphia  are  recent  users  of 
Church  Advertisements,  Series  4,  issued  by 
the  Church  Advertising  Department. 

• 

The  Record  uses  the  matter  to  attract  atten¬ 
tion  to  its  page  which  shows  the  name  and 
address  of  all  the  churches  in  the  city,  the  page 
being  paid  for  by  contributions  of  local  mer¬ 
chants,  whose  names  appear. 

Both  cities  and  towns  find  this  series  equally 
adaptable — one  paper  in  a  town. 

,  We  are  more  interested  in  getting  papers 

back  of  the  effort  to  interest  people  in  Christi¬ 
anity  than  in  the  promotion  of  any  special 
copy.  But  if  you  care  to  see  the  copy  we  have 
on  hand,  send  for  proofs.  The  price  for  use 
averages  four  dimes  a  week. 

Address  Herbert  H.  Smith,  518  Wither¬ 
spoon  Bldg.,  Philadelphia,  Pa. 

CHURCH  ADVERTISING  DEPARTMENT 

A.A.C.W. 
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elected  president;  E.  \V.  Nobbs,  of  the 
Bellingham  Times,  vice-president;  M.  J. 
McGowan,  of  the  Appleton  Press,  secre¬ 
tory,  and  H.  C.  Sherwood,  of  the  Fairfax 
Standard,  treasurer. 

Annual  fall  meeting  of  the  South¬ 
eastern  Minnesota  Ben  Franklin  Club 
was  held  at  Waseca,  Nov.  9.  C.  C. 
Campbell  of  the  Ellendale  (Minn.) 
Eagle  is  president.  W.  P.  Kirkwood, 
editor  of  publications  at  University 
Farm,  St.  Paul,  was  the  chief  speaker. 

Members  of  the  Indiana  Republican 
Editorial  Association  will  hold  their  mid¬ 
winter  meeting  at  the  Severin  Hotel, 
Indianapolis,  Jan.  24  and  25.  Political 
subjects  will  be  discussed.  James  J. 
Davis,  Secretary  of  Labor,  will  be  guest 
of  honor. 

Frank  F.  Gilmore,  president  of  the 
Louisville,  Ky.,  Advertising  Club  was 
elected  manager  of  the  Louisville  Safety 
Council  recently. 

Members  of  the  Louisville  Advertising 
Oub  witnessed  ‘‘The  Way  to  Success,” 
a  two-reel  film  dealing  with  the  advan- 
toge  of  advertising  novelties,  at  their 
meeting,  Nov.  20. 

NEWS  SERVICES  AND  SYNDICATES 

^ALTER  MERRITT,  former  man- 
"  ager  of  the  Pittsburgh  bureau  of 
the  International  News  Service,  is  now 
assistant  night  manager  of  the  Tri- State 
News  Bureau,  Pittsburgh.  Merritt’s 
successor  with  the  International  News 
Service  is  Carl  W.  Harris,  former  night 
dty  editor  of  the  Pittsburgh  Gazette 
Times. 

The  Associated  Press  has  opened  a 
bureau  at  Tulsa,  Okla.,  with  Harry  L. 
Scandrett  in  charge.  Mr.  Scandrett  was 
formerly  with  the  Topeka  office  of  the 
Associated  Press. 

The  Salisbury  (Md.)  News  has  been 
elected  to  membership  in  the  Associated 
Press. 


BUSINESS  MEN  CONDUCT 
CaXO-CHURCH  DRIVE 


Shelby,  O.,  Advertising  Club  Allied 
With  Clergymen,  Fills  Churches 
In  Effective  Campaign — News¬ 
paper  Space  Utilised 


SCHOOLS  OF  JOURNALISM 

ARTHUR  S.  RUDD,  editor  of  the 
University  of  Oregon  Emerald, 
daily  undergraduate  newspaper,  was 
elected  president  of  the  Pacific  Inter¬ 
collegiate  Press  .Association  at  the  fourth 
annual  conference,  held  at  the  University 
of  Southern  California,  Los  .Angeles, 
November  8,  9  and  10. 

Blanche  W'ilson,  Webster  City,  has 
been  elected  president  of  the  Women’s 
Press  Gub  at  Grinnell  College.  Other 
oflficers  are:  Margaret  Henely,  Grinnell, 
secretary ;  Katherine  Gilmore,  Des 
Moines,  treasurer. 

The  department  of  journalism  at  Ohio 
State  University,  Columbus,  will  have  a 
new  home  so^  time  next  summer.  A 
$100,000  building  is  now  under  construc¬ 
tion  to  house  the  departmental  offices  and 
class-rooms,  the  editorial  rooms  of  the 
Lantern,  university  daily,  and  the  uni¬ 
versity  print-shop.  The  new  building  is 
to  be  a  three-story  brick,  stone  and  steel 
structure,  220  feet  long  and  82  feet  wide. 

Eight  Western  Conference  universities 
will  send  editors  to  the  third  annual  con- 
v^ion  of  the  Western  Editorial  Asso- 
ration  to  be  held  in  Ann  Arbor.  Mich., 
w.  7  and  8.  Ohio  State,  Purdue, 
Northwestern,  Wisconsin,  Minnesota, 
Illinois,  Indiana  and  Iowa  are  the  insti¬ 
tutions  which  will  be  represented  at  the 
meeting. 


Business  men  of  Shelby,  O.,  formed 
an  alliance  with  clergymen  of  the  city 
in  the_  promotion  of  a  “Go-to-Church” 
campaign  recently  which  proved  its  ef¬ 
fectiveness  by  filling  the  pews  of  the 
Shelby  churches  to  capacity. 

Inaugurated  by  the  Shelby  Advertising 
Club  and  supported  by  the  Protestant 
clergymen,  the  drive  was  calculated  to  ap¬ 
peal  to  business  men  by  showing  them 
how  religion  vitally  effected  their  busi¬ 
ness.  All  churches,  regardless  of  denomi¬ 
nation,  were  invited  to  participate. 

Each  clergyman  identifying  himself 
with  the  movement  agreed  to  devote  one 
Sunday’s  service  to  a  sermon  on  “How 
to  Use  Christianity  in  Business.”  On  the 
last  Sunday  of  the  campaign,  after  all 
ministers  had  spoken,  it  was  agreed  that 
a  member  of  the  Advertising  Qub  should 
take  charge  of  a  joint  service  and  deliver 
a  sermon  on  “How  to  Sell  Religion.” 

A  publicity  committee  was  appointed 
with  the  editor  of  the  local  newspaper 
as  chairman. 

So  much  interest  was  manifested  in  the 
movement  members  of  the  Advertising 
Club  decided  to  go  outside  their  own 
group  and  obtain  a  speaker  of  national 
prominence  to  deliver  the  wind-up  ser¬ 
mon.  Napoleon  Hill  of  New  York  City 
was  chosen,  chiefly,  the  committee  de¬ 
clared,  “because  he  is  a  prominent  expo¬ 
nent  of  the  Golden  Rule  in  business.” 

Newspaper  advertising  played  an  im¬ 
portant  part  in  placing  the  “Go-to- 
Church”  message  before  the  people  of 
Shelby.  The  ^y  preceding  Mr.  Hill’s 
appearance,  business  men  of  the  com¬ 
munity  devoted  their  usual  advertising 
space  entirely  to  quotations  from  his  writ¬ 
ings  and  public  addresses. 

"The  effect  of  this  method  was  immedi¬ 
ately  patent.  The  Sunday  evening  Mr. 
Hill  spoke  the  crowds  at  the  church  were 
so  great  it  was  necessary  to  hold  two 
services,  at  both  of  which  many  people 
were  turned  away  for  lack  of  seating  or 
standing  room. 

Mr.  Hill’s  address  was  based  upon  the 
principle  of  the  attainment  of  power 
through  organized,  co-operative  effort. 
He  emphasized  the  statement  that  the 
business  men  and  clergymen  of  Shelby 
could  co-operate  so  effectively  that  it 
would  be  virtually  impossible  for  any  of 
them  to  fail  in  work  or  business.  He 
also  stressed  the  fact  that  a  triple  alli¬ 
ance  made  up  of  the  clergymen,  the  busi¬ 
ness  men,  and  the  workers  in  the  local 
factories,  would  wipe  out  all  possibility 
of  labor  troubles,  and  bring  more  peace, 
more  pay,  and  more  happiness  than  they 
had  known  before. 

Commenting  upon  the  campaign,  mem¬ 
bers  of  the  Advertising  Club  have  de¬ 
clared  the  effect  of  the  “Go-to-Church” 
drive  was  highly  beneficial  and  whole¬ 
some.  even  if  viewed  from  the  standpoint 
of  cold  business. 


STARTS  RADIO  NEWS  SERVICE 


Chicago  American  Will  Broadcast 


_  Janies  W.  Elliott,  of  Indiana  Univer- 
srty,  a  sophomore  and  chief  copy  editor 
OT  the  college  daily,  was  awarded  the 
International^  Reporter’s  Prize  of  a  gold 
^tch  for  his  publicity  work  in  the  ac¬ 
tivities  fee  campaign  at  the  University 
«st  spring,  it  was  announced  at  the 
Mth  annual  convention  of  Sig;ma  Delta 
Chi  m  Minneapolis  last  week.  The  con¬ 
test  was  open  to  all  college  newspaper 
r®  in  the  country,  the  award  being 
jnaae  for  the  most  outstanding  bit  of  col¬ 
legiate  journalism.  The  prize  was  do¬ 
nated  by  the  Iowa  State  chapter  of  Sig- 
na  Delta  Chi. 

.^®in4  dinner  of  students  and  faculty 
of  the  Ohio  State  University  department 
of  journalism  was  held  Nov.  ».  Pro- 
tessor  Heniw  R.  Spencer  talked  on  “News 
papers  of  Foreign  Lands." 


Twice  Hourly  Night  and  Day 

Chicago,  Ill.,  Nov.  27. — An  innovatiOT 
in  radio  and  newspaper  circles  was  ini¬ 
tiated  when  the  Chicago  American  and 
the  Westinghouse  KYW  broadcasting  sta¬ 
tion  began  their  24-hour  news  service. 

Beginning  at  8  a.  m.,  Nov.  28,  and 
continuing  every  half  hour  except  when 
special  proems  are  being  broadcast, 
news  bulletins  will  be  sent  out  through 
the  ether  day  and  night.  The  Inter¬ 
national  News  Service,  Universal  Service 
and  the  Cosmopolitan  News  Service  will 
furnish  the  telegraph  news,  while  the 
American  during  the  day,  and  the  Herald 
and  Examiner  during  the  night,  will  fur¬ 
nish  the  local  bulletins. 

The  service  has  been  named  the  “World 
Crier”  and  will  be  broadcast  over  a  536- 
meter  wave. 


INDIANA 

A  Profitable  Market  for 

Nationally  Advertised  Goods 

For  years  past,  Indiana  has  been  recognized  as 
a  most  profitable  market  for  nationally  adver¬ 
tised  goods,  ranging  from  hair  pins  to  hay 
presses. 

What  is  true  of  the  past  is  doubly  true  today. 

Indiana  has  numerous  resources  such  as  timber, 
oil,  gas  and  coal.  All  have  contributed  to  the 
buying  power  of  the  people  of  the  state. 

The  industrial  growth  is  the  result  of  superior 
transportation  facilities.  The  state  is  in  the 
pathway  of  most  of  the  great  trunk  lines,  and 
branch  railroads  tap  every  corner  of  the  state. 

Indiana  ranks  ninth  in  point  of  value  of 
products  manufactured. 

Indiana  is  thoroughbred  American,  having  92 
per  cent  of  the  population  native  born  whites. 

This  is  pretty  good  territory  to  be  cultivated 
for  sales.  It  is  a  market  worthy  of  the  most 
intensive  cultivation.  The  daily  newspapers 
cultivate  intensively.  These  leading  dailies  will 
do  the  greatest  service.  Use  them! 
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Editor  &  Publisher  for  December  1  ,  1923 


in  WISCONSIN 


The  Sunday  Telegram  has 
BY  FAR  the  largest  circu¬ 
lation  of  ANY  Wisconsin 
newspaper.  ^It  is  fast '^gain¬ 
ing  the  recognition  of  na¬ 
tional  advertisers  who  seek 
to  capture  this  rich  market. 


INVESTIGATE! 


Learn  the  truth  of  the  latest 
audits,  and  you'll  use  the 


iHilUiiiukce  tluclegram 

REPRESENTATIVES— 

G.  LOGAN  PAYNE  CO..  Chieafo,  0«tnl(, 
SL  Lovit.  L«s  An|el«i. 

PAYNE.  BURNS  I  SMITH,  Nrw  Ytrk.  B*it»i. 


lOWANS  RAISE  $20,000 
FOR  ADVERTISING 


Printing  Addresses  on 
Papers  COSTS  LESS  ! 


Campaign  to  Sell  State  Market  Will 
Continue  Six  Monthm,  at  Least, 
Publishers  Decide  at 
Des  Moines 


Used  with  The  Multi-Mailer  System^  the 
directly  imprinted  address  not  only  pre¬ 
vents  subscribers'  complaints  about  de¬ 
lays  and  non-deliveries,  but  it  is  a  money- 
saver. 

The  combination  of  the  directly  imprinted 
address  and  The  Multi-Mailer  System 
can  eliminate  all  Composing  Hoorn  and 
Galley  Hoem  labor  on  mail  list.  Write 
for  information  as  to  how  Speedaudress- 
tng  makes  for  economy. 


Iowa  daily  newspaper  publishers,  as¬ 
sembled  at  Des  Moines  last  Sunday,  sub¬ 
scribed  a  total  of  $20,000  to  be  expended 
during  the  next  six  months  in  a  national 
advertising  campaign  in  the  New  York 
Times,  Chicago  Tribune,  Detroit  News 
and  Printer's  Ink.  This  fund,  to  which 
each  newspaper  contributed  $100  for 
each  cent  per  agate  line  of  its  national 
advertising  rate,  is  payable  half  in  De¬ 
cember  and  half  in  April.  At  the  end  of 
six  months  another  meeting  will  be  held 
to  determine  whether  the  campaign  will 
be  continued  and  expanded. 

Robert  R.  O’Brien,  Council  Bluffs 
Nonpariel,  is  chairman  of  the  advertis¬ 
ing  committee,  other  members  of  which 
are:  S.  E.  Carrell,  Keokuk  Gate  City, 
secretary  and  treasurer;  John  F.  D.  Aue, 
Burlington  Hawkeye,  ex-officio  as  presi¬ 
dent  of  the  state  association ;  Eugene 
Kelly,  Sioux  City  Tribune;  F.  VV.  W'ood- 
ward,  Dubuque  Telegraph  Herald ; 
George  S.  Thayer.  Marshalltown  Times- 
Republican ;  Frank  D.  Throop,  Daven¬ 
port  Democrat;  Lafe  Young,  Jr.,  Des 
Moines  Capital,  and  Harry  T.  Watts, 
Des  Moines  Register  and  Tribune. 

Present  at  the  meeting  were;  C.  A. 
Siegfried,  Cedar  Rapids  Republican;  M. 
R.  Cane,  F.  W.  Woodward,  Dubuque 
Telegraph-Herald;  Lee  P.  Loomis, 
Muscatine  Journal;  W.  J.  Schaefle,  Du¬ 
buque  Times-Joumal ;  Frank  Throop, 
Davenport  Democrat;  J.  F.  Powell,  Ot¬ 
tumwa  Courier;  C.  S.  Walling,  Oska- 
loosa  Herald;  D.  M.  Conroy,  Mason 
City  Globe-Gazette;  E.  P.  Adler,  Dav¬ 
enport  Times;  Carl  Davenport,  W.  A. 
Roseberry,  Creston  Advertiser ;  Phil 
Hoffman,  Oskaloosa  Herald;  John 
Cowles,  H.  B.  Lee,  Harry  T.  Watts, 
Forrest  R.  Geneva,  Des  Moines  Regis¬ 
ter-Tribune;  Harry  Shaw,  Waterloo 
Tribune;  J.  A.  Keefe,  Des  Moines 
News;  G.  L.  Caswell,  Iowa  State  Press 
Association,  Ames;  George  Tucker, 
Webster  City  Freeman  Journal;  W.  S. 
Merryman,  Fort  Dodge  Messenger- 
Chronicle  ;  E.  A.  Chappell,  Iowa  City 
Press-Citizen;  Eugene  Kelly.  Sioux  City 
Tribune;  Robert  R.  O’Brien,  Council 
Bluffs  Nonpareil;  John  F.  D.  Aue,  Bur¬ 
lington  Hawkeye;  S.  E.  Carrell,  Keokuk 
Gate  City;  Lafayette  Young,  Jr.,  and 
John  E.  Stewart,  Des  Moines  Capital. 


Compant/ 


THE  MULTI -MAILER  SYSTEM 

•IT-«(S  WASHING-TON  SLVW 

CHICAGO 


New  Records 


From  notkiaf  to  200,000  in 
MToa  month*  on  Sundoj^— 
From  25,000  to  200,000  in 
•loTon  month*  Eroning*. 
Watch  for  th*  n*zt  ehnptor. 


MINNESOTA  SENATOR  SPEAKS 


DETROIT 

Evening  and  Sunday 

TIMES 


Magnu*  Johnson  Declare*  Newspaper 
Advertising  Is  Unequalled 

Washington,  D.  C.,  Nov.  27. — No  ad¬ 
vertising  can  equal  newspaper  advertising 
Senator  Magnus  Johnson  of  Minnesota 
told  members  of  the  Washington  Adver¬ 
tising  Club  Wednesday.  Senator  John¬ 
son  said  he  knew  whereof  he  spoke,  for 
in  his  two  campaigns  he  had  secured  a 
wonderful  amount  of  “free  advertising.’’ 

“There  is  nothing  better  than  news¬ 
paper  advertising,”  said  the  Senator.  “But 
we  should  have  the  newspapers  tell  the 
truth.  I  am  sorry  to  say  that  the  people 
of  the  country  are  losing  confidence  in 
the  newspapers.  A .  lot  of  things  were 
said  about  me  before  and  during  my  race 
for  the  Senatorship,  and  a  lot  of  it  was 
not  true,  but  with  all  that  the  newspaper 
is  the  true  advertising  medium. 

“In  my  state,  there  is  a  law  against  bill¬ 
board  advertising,  and  the  Commissioner 
of  Public  Highways  has  ordered  down 
all  the  si^s  along  the  roads  of  Minne¬ 
sota.  This  will  send  the  people  to  the 
newspaper  for  the  proper  medium  of  ad¬ 
vertising.” 


Syracuse  Herald 

SYRACUSE,  N.  Y. 


Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Rmprssentathns 

PRl)DDEN.ElNG&PRUDDEN.bc. 

m  rstk  At*  s«m*r  BUf. 

N.  Y.  otr  ChicM«rnL 


Linograph  Opens  New  York  Office 

The  Linograph  Company  this  week 
opened  sales  offices  in  Rooms  2401-2402, 
15  Park  Row,  New  York,  in  charge  oi 
P.  O.  Pedersen.  The  new  Model  12  ma¬ 
chine  recently  introduced  by  this  company 


will  be  on  exhibition  and  in  operation,  as 
will  the  older  Model  3.  Associated  with 
Mr.  Pedersen  will  be  D.  N.  Mallory, 
formerly  of  Oakland,  Cal. ;  W.  W.  Pink¬ 
erton,  who  has  covered  New  Jersey;  L. 
J.  Charland,  New  York  State,  and  W.  H. 
Needham,  whose  territory  has  been  West 
X’irginia.  It  is  planned  to  supervise 
Eastern  sales  from  the  New  York  office. 


SAFFORD  RETRACTS 


Withdraws  Statement  That  Brewer* 
Own  St.  Paul  Daily  Newspapers 

Complete  retraction  was  made  last  week 
by  the  Rev.  George  B.  Safford,  superin¬ 
tendent  of  the  Minnesota  Anti-Saloon 
League,  of  his  recent  statement  that  “the 
Hamm  Brewing  interests  some  time  ago 
purchased  a  controlling  interest  in  the 
St.  Paul  Pioneer  Press  and  Dispatch.” 

Suit  for  $50,000  damages  which  the 
Dispatch  Printing  Company  had  filed 
against  the  clergj-tnan  has  been  dropped, 
the  newspapers  asserting  that  their  only 
object  in  suing  was  to  establish  as  com¬ 
pletely  as  possible  the  utter  falsity  of  Mr. 
Safford’s  assertion. 

The  Dispatch  of  Nov.  23  pointed  out 
that  the  ownership  of  the  Dispatch  Print¬ 
ing  Company  was  of  Federal  and  State 
record,  and  that  "by  reason  of  the  wisdom 
and  foresight  of  Mr.  and  Mrs.  George 
Thompson,  now  both  deceased,  the  abso¬ 
lute  independence  of  the  St.  Paul  Dis¬ 
patch  and  Pioneer  Press,  financial  and 
otherwise,  has  been  guaranteed  in  per¬ 
petuity — as  fine  a  legacy  as  ever  was 
bequeathed  to  the  i^ple  of  any  com¬ 
munity.  .  .  .  There  is  no  excuse,  and 
there  never  has  been,  for  any  mystery 
concerning  the  identity  of  its  proprietors, 
and  our  readers,  we  feel  sure,  will  ex¬ 
pect  us  to  tolerate  none.” 


COAST  CIRCULATORS  MEET 


Strongly  Oppose  Bureau  Audit  of  Two 
for  One  Subscriptions 

The  prevalent  practice  of  giving  two 
or  more  newspapers  for  the  price  of  one 
was  strongly  opposed  at  the  5th  annual 
convention  of  the  California  Circulation 
Manners’  Association,  held  at  San  Ber¬ 
nardino,  Nov.  12  and  13.  Members 
present  voted  unanimously  to  send  a 
message  to  Stanley  Clague,  managing 
director  of  the  Audit  Bureau  of  Cirra- 
lation,  opposing  this  practice  and  urging 
modification  or  elimination  of  the  Bureau 
rules  permitting  the  verification  of  this 
circulation. 

Among  the  speakers  were  W.  F.  D. 
Brown,  of  the  Oakland  Tribune,  and 
George  A.  Fisher,  of  the  San  Francisco 
Chronicle. 

The  following  officers  were  elected: 
L.  O.  Hammond,  Redland  Facts,  presi¬ 
dent;  O.  F.  Thayer,  San  Bernardino, 
Sun,  vice-president;  Virgil  Lundy,  Fres¬ 
no  Republican,  second  vice-president ; 
Victor  Lattanner,  Oakland  Post-En¬ 
quirer,  secretary  and  treasurer.  W.  F. 
D.  Brown  of  the  Oakland  Tribune  was 
elected  chairman  of  the  Board  of  Direc¬ 
tors. 

The  next  convention  will  be  held  in 
Oakland  Oct.  20  and  21,  1924. 


Photo  Rights  Let  for  Olympics 

The  French  Olympic  Committee  has 
just  signed  a  contract  with  a  private 
French  firm,  granting  it  exclusive  motion 
picture  and  still  picture  rights  for  the 
coming  Olympic  Games.  The  commit¬ 
tee  takes  the  stand  that  if  it  were  to  per¬ 
mit  one  American  firm  to  operate  it 
would  have  to  allow  everyone. 


Pastors  Laud  Crime  Publicity 

Full  details  of  all  crime  should  pub¬ 
lished  to  acquaint  the  public  with  the 
facts.  This  is  the  opinion  of  a  group  of 
ministers  in  Parsons,  Kans.,  in  backing 
up  a  Parsons  newspaper  for  exposing  a 
whiskey  ring.  The  ministers  issued  a 
statement  approving  of  the  publicity,  and 
declared  that  in  their  opinion  it  was  the 
duty  of  a  newspaper  to  give  full  publicity 
to  criminal  investigations. 


T 

**ln  Boston  IPs  thm  I 


Circulation  AToraget 
for  1922 


BOSTON  DAILY  POST 

396,902 

Copi**  P*r  Day 


BOSTON  SUNDAY  POST 

401,643 

Copi**  P*r  Sunday 

Fbpt  in  Local,  Gonant  ntd 
Total  Display  Adoartisbtg 


Gravity  Never  Goes 
on  Strike 

It  is  obvious  that  gravity 
should  be  used  to  the  utmost. 
Printing  being  one  of  the  oldest 
industrial  arts — one  would  ex¬ 
pect  to  find  it  a  leading  user  of 
this  costless,  inexhaustible  force. 
Yet  the  first  newspaper  plant  to 
have  a  studied  application  of  the 
fullest  utilization  of  gravity  has 
been  in  operation  less  than  a 
year.  We  supplied  the  straight 
line  and  gravity  plan  for  that 
plant. 

S.  P.  WESTON 

Newapaper  Buildinca 

Plant  Layouts 

Productiaa,  Operatioo 

120  West  42nd  Street,  New  York 

1 

1 

Pittsburgh  Press 

A  Sci'lpp*  Heanrd  Nawapapar 

Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 

IN  PITTSBURGH 
MEMBER  A.  B.  C 

IMf*  tUutlilsi  luiuwtiniui 

1.  A  KUII 

SO  e«l  SOaS  SL,  Saa  Vut 

70  Wot  Umim  SL,  Ckluai 

A  J.  MtMit  mu.  iMnt  IM  rmubn 

In 

Vew  Orleans 

it's 


THE 

ITEM 


“The  African  World” 

AND 

“Cape-to-Cairo  Express' 


PubU*hod  oTury  Saturday  ia 
Loudou. 
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IS  iiffelrent 


The  home  delivered  circula¬ 
tion  of  the  News  in  Indian¬ 
apolis  exceeds  that  of  the 
morning  daily  and  the  other 
evening  paper  combined. 

Tl\e  Indianapolis 

NEWS 


OVER 

64,000 

LARGEST  EVENING 
CIRCULATION  IN  IOWA 

The 

DesMoines 

Capital 


THE  BOSTON 
AMERICAN 

has  the  largest  evening 
sale  in  New  England. 

It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


IN  NEW  ORLEANS  NOW 
in  THE  STATES 

l«rtcft  afternoon  oitr  cfaflatiwL 
tnrsaat  afternoon  drcnlalfan  In  New 
Oriaani  trading  territory. 

Total  daSy  over  CMM 
Total  Sun^y  erar  TtJSSS 


JOHN  M.  BRANHAM  CO. 

OliMnk  Atlanta.  St.  Lairia. 

City.  Sm  Fianrtara 

aaS 

S.  C  BECKWITH 

SPECIAL  AGENCY 

NEW  YORK  OTT 


pOLLAR 


Aiv«Tt%st»t  and  ctrculahen  m*n»t*rt  ar#  tlwayt  on  tht  lookout  for  near 
idtat  that  will  increato  advortisiut  rocoiftt  and  urin  new  circulation.  Your 
tdoa  for  iucrtotiut  advortitiut  or  circulatton  may  not  appeal  to  your  manafer. 
but  it  may  be  juti  the  thing  that  tome  other  mauagor  wants.  Eorm  k  Poa> 

Liiau  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  nted  «n  yonr  city  does  not  bar  it  from  the  dopartmont. 

Address  yonr  ronimnntcalion  to  the  Dollab  Pulue  Editob.  IVnon  they 
appear  clip  thorn  and  mail  thorn  in  and  receive  Oayment.  Unavailable  ideas 
will  not  bo  returned. 

ERE  papers  are  able  to  do  so,  also  a  great  advertisement  and  a  valuable 
circulation  may  be  raised  appre-  accumulator  of  good  will  for  the  store. — 

Frank  D.  Hicks,  University  of  Iowa, 
Iowa  City.  Iowa. 


w» 

ciably  on  a  club  plan  for  institutional 
homes,  schools,  hotels,  and  colleges.  An 
incident  here  shows  that  in  one  home  for 
girls  and  women,  there  is  but  one  Year  Baby”  stunt 

paper  going  into  the  institution  and  those  staged  its  annual  “come  back”  in  a  num- 
residing  there  depend  upon  one  reading  papers  last  year.  You  are  prob- 

the  paper  to  acquaint  them  of  bargains,  ^bly  familiar  with  the  idea — various  mer- 
The  usual  practice  at  the  home  is  for  the  chants  combine  a  page  announcing  free 
first  arrival  to  take  the  paper  to  her  room,  gifts  to  be  awarded  by  each  to  the  first 
In  cwsequence  but  one  individual  gets  to  baby  bom  in  their  city  in  the  new  year, 
see  the  paper  in  that  home.  Were  it  pos-  ^^ew  Year  Day  is  only  a  few  weeks 
sible  to  place  from  10  to  IS  papers  in  the  ahead.  What’s  to  prevent  a  live  paper 
home  on  a  club,  or  lesser  payment  plan  from  re-vamping  this  space  selling  idea 
than  subscription  rates,  more  could  be  as  a  starter  for  1924.  They  could  go  still 


read  and  bargains  more  easily  sought 
There  are  many  places  in  every  city  houS' 


farther  by  offering  prizes  in  merchandise 
to  the  first  baby  of  February,  March, 


ing  many  people  with  only  one  paper. — L.  .\pril.  May  and  so  on  through  the  year. . 
J.  Jellison,  Times  Journal,  Dubuque,  la.  Each  page  is,  of  course,  good  for  a  re- 

nm  when  the  prize  winner  is  announced — 


making  the  possibility  of  24  or  more 
pages  in  a  year. — George  C.  Marcley,  Re¬ 
publican- Joum£.l,  Ogdensburg,  N.  Y. 


The  Boston  Herald  has  just  published 
a  full  page  entitled  “Seen  in  the  shops  for 
Christmas,”  with  an  attractive  Yuletide 

heading.  This  is  a  page  of  individual  _ 

items  for  Christmas  purchase,  each  il-  ^  ^  .  ..  ,  , 

lustrated  by  a  line  drawing  and  describ<^  ,  .  turn  some  of  those  Ascard^ 

editorially.  The  Herald  had  each  store  things  m  your  attic  into  cash  ?  They  take 


pick  out  an  item  to  feature  and  the  name 
of  the  store  is  mentioned  in  each  dcscrip- 


up  a  lot  of  room,  and  you  will  not  need 
them  any  more  anyway.”  The  two  above 


tion.  A  good  pre-Christmas  stunt  for  thoughts  are  being  used  in  an  ad  in  the 
getting  a  page  or  more  of  advertising  Hutchmwn  Gazette, 


which  has  news  value. — James  M.  Mose- 
ly,  39  East  Concord  street,  Boston. 


(Kan)  in  securing  more  advertisements 
for  their  columns.  Nearly  every  home 
has  things  in  the  attic  or  b^ement  which 
are  being  destroyed  by  mice  and  elements, 
and  which  are  of  no  service  to  the 
There  are  people  who  can  use 


The  present  condition  of  the  bond  mar¬ 
ket  gives  extended  opportunity  for  special 

pages  on  the  advantage  of  buying  invest-  owners.  a  j  l 

ment  bonds  rather  than  other  securities.  really  need  these  things  And  the 
The  advertising  department  starting  out  owmers  will  sell  them  when  b«ng  prop- 
on  a  feature  of  this  sort  will  find  the  way  "Jy 

paved  if  an  editorial  man  makes  the  street,  Hutchinson,  Kansas. 


rounds  of  these  concerns  and  gets  material 
for  appropriate  copy  before  the  advertis¬ 
ing  phase  is  suggested. — John  Lewis 
Shissler,  Cleveland  Times. 


One  of  Pennsylvania’s  smaller-city 
papers  publishes  a  special  half  page 
weekly  carrying  advertisements  of  all 
banks  in  the  city  at  the  sides  and  a  si^ed  carrier  cannot  work  the  grade  provides  a 
article  on  thrift  or  some  similar  subject  — - 


The  four  grades  in  one  school  represent 
one  metropolitan  newspaper  in  a  smaller 
suburban  town  for  subscription  work. 
The  town  is  divided  into  four  sections, 
each  grade  overseeing  one  section  and 
providing  the  carrier,  as  well  as  working 
up  new  subscriptions.  When  the  regular 


written  by  a  different  local  bank  of¬ 
ficial  each  week,  in  the  center. — John  H 


substitute.  The  school  is  allowed  a  cer¬ 
tain  amount  extra  based  on  the  carrier’s 
earnings  for  its  fund,  as  well  as  a  per- 


Kelly,  223  East  Oak  street,  Norris-  centage  for  new  subscriptions.  Sub¬ 


town,  Pa. 


Greatcat  record  in  tha  Soath. 

Gm  complete  iniormatioo  on  New 
Onaaat  aitnatioo  before  deddiac  cd 
MTWtitiiiM  CBmp^lga. 

fcy 


A  northern  New  England  daily  has 
added  to  its  advertising  customers  by  ar¬ 
ranging  a  space,  one  quarter  page,  to 
film  exchanges.  A  soliciter  was  sent  to 
the  various  film  exchanges,  and  outlined  a 
plan  for  appealing  directly  to  the  public, 
in  behalf  of  the  photoplays,  rather  than 
through  the  theatres.  Each  of  the  film 
exchanges  was  allotted  two  inches  double 
column,  the  copy  to  change  thrice  weekly. 
In  the  past  there  had  b^n  no  sustain^ 
advertising  on  the  part  of  the  exchanges, 


scriptions  have  been  doubled  in  the  town 
since  the  plan  was  inaugurated. — Bert  A. 
Teeters,  Lock  Box  295,  Springfield,  Ohio. 


Smaller  newspapers  who  do  not  have 
a  “kill  clerk”  are  usually  confronted  with 
the  “kill”  evil — Oassified  advertisers 
claiming  to  have  ordered  an  ad  “killed” 
several  days  before  it  is  to  expire.  This 
can  be  lar^ly  overcome  by  having  a 
“kill”  book  in  which  the  clerk  taking  the 
“kill”  writes  the  name  of  the  advertiser, 
the  classification  of  the  ad,  the  time 


killed,  etc.,  and  issuing  a  “kill”  number 
there  being  an  occasional  splurge  for  a  to  the  advertiser,  advising  them  that  no 


special  production.  Indications  are  that 
the  quarter  page  will  not  be  sufficient  in 
a  few  months,  and  that  a  half  page  will 
be  allotted,  there  being  a  consistent  de¬ 
mand  for  space. — W.  McNulty,  St.  John, 
N.  B.,  Can. 


department  store  in  a  middle  western 
city  has  made  successful  use  of  the 
Christmas-basket  for  the  poor  idea  by  ad¬ 
vertising  tastily  arranged  baskets  contain¬ 
ing  needed  food  and  clothing  at  a  nom¬ 
inal  price.  Enough  candy,  holly  and  toys 
are  added  to  give  the  basket  a  true  Christ¬ 
mas  flavor.  The  appeal  of  course  is  made 
to  the  more  fortunate  persons  whose  at¬ 
tention  may  be  secured  to  do  something 
for  the  poor.  The  store  delivers  the 
baskets  wherever  and  whenever  the  buyer 
directs  in  delivery  cars  especially  decora¬ 
ted  for  the  occasion.  This  plan  has  been 
found  to  be  not  only  a  sales  booster  but 


claims  for  adjustment  will  be  allowed 
unless  the  kill  number  is  presented — 
each  day  should  have  a  new  series  of 
numbers — ^which  prevents  the  advertiser 
from  guessing  a  number.  If  he  says  that 
he  killed  his  ad  Tuesday  and  his  kill  num¬ 
ber  is  “7(XX)  something”  you  can  refer  to 
Tuesdays  kill  numbers  and  see  that  all 
kills  taken  on  that  day  began  with  4000, 
and  that  the  advertiser  is  merely  trying 
to  guess  the  correct  number. — J.  E. 
Withers. 


•W  H  AT! 


la  tha  aura  routa  to  istcroaaod 
aJvartiairtg  rovonuo,  grmatmr 
proapority  and  morm  proatigo 
for  1924  ? 

A  Great  Circolatioa  Cain 
Before  Uie  Cloaa  of  1923- 
8,340  NEW,  paid-in-advance 
subscribers  added  to  The 
Nashville  Banner’s  circula¬ 
tion — and  only  two  of  the 
four  periods  of  the  campaign 
ended.  One  more  proof  of 
Hollister  supremacy  1 

i 

ImoMdiftt*  DtttM  AvAllAbU 
Wir*  or  write  cm  d  Noslivlllo 


:  MOLUSTH^  C3RCUIAT10H 
ORGANIZMTCN 

lergmS  mOt  Umtse  gStSm 

SOO  MeaKrTT  Blp«.  Loa  SntxjenXM- 


The  “Roll  of  Honor”  contains  the 
names  of  the  persons  who  have  renewed 
their  subscriptions.  This  can  be  called 
many  different  names,  but  whatever 
the  name  may  be,  the  results  are  the 
same.  Subscribers  hurry  to  get  their 
name  in  the  paper  and  the  “contagion” 
spreads. — Geo.  W.  Watrous,  72  Yale 
street.  Battle  Creek,  Mich. 


A  Special  Opportenity 
To  Boy  a  Stereotype  Press 

Dne  to  the  coatoltdatiao  oi  TVa 
Evening  Standard  and  The  Daily  Star 
at  New  Rochelle,  N.  Y.,  the  onder- 
signed,  the  owners  oi  die  Standard- 
Star  have  for  isle, 

A  1»-PAGE  HOE  PRESS 

Which  if  tnrpins  equipment  and  will 
be  disposed  of  as  soon  as  possible,  lids 
is  a  30-pagc  Hoe  Rotary  Press,  a  an- 
perior  madine  in  many  ways  and  ca^ 
able  oi  turning  out  a  hue  product.  It 
is  in  running  operatiaa  dnily  and  may 
be  inspected  by  prospective  purchasers 
at  any  time. 

It  has  a  capacity  oi  4,  6,  t,  lOl  IL 
16  and  20  pages  oi  8  columns.  12  ema. 
It  will  print  20,000  per  hour  oi  4,  6^  I, 
or  10  pages  inset,  or  10,000  per  binu' 
oi  12,  16  or  X  pages  collect  With  the 
press  is  alto  a  stereotype  equipment 

The  equipment  will  be  offered  at  an 
advantageous  price  to  the  purchaser. 
For  further  perticnlart  call  or  addrass 

WESTCHESTER  NEWSPAPERS,  he 

T.  Hvold  Forhaa 


Business  Is  Fine 
In  Baltimore 

I  II*'  \  iiliiiiiiiltilr  t  ner 

r«  ports  Ihr  snlr  of 

l()(Mi  .NTTOS  KVKKY 
VVKKK 

You  Cant  Cover 
Balt  I  more  Without 
The  Ballimore  News 

and 

a:hr 

Hhiltimorf  Smfrifnn 

for  presenl-dai  fart'  on 
the  Hflllimort  sitiialirn. 


P/UT  IM  rVBUC  SMUriCg 


The  World  and  the  Evn- 
ning  World  have  a  eoea- 
bined  circulation  daily,  oi 
650,000  for  $1.X  per  agate 
Ime  gross,  subject  to  con¬ 
tract  discounts.  They  carry 
more  high  class  dry  goods 
advertising:  arc  read  by 
more  jobbert,  department 
and  chain  ttore  buyers,  and 
Iqr  more  retailera;  offer 
more  circulation  per  dollar 
and  a  more  ooncentratsd 
circulatioa;  a  reader  and  a 
dealer  inflnence  more  local¬ 
ised  than  any  other  morn¬ 
ing  and  evening  eomhinatian 
Advertise  in  Newspapore 
by  the  Year 


Zfft 

PtdhMT  BuMhg,  Km 
ItallM'a  BuOdkg, 
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MARION  CLUB  SEEKS 
KESSLER  CARTOON 


Would  Hong  Autographed  Copy  of 
Famoui  “Bottom  of  the  Ladder” 
Harding  Drawing  in 
Memorial  Room 


American  Association  of  Teachers  of 
Journalism,  will  gather  for  their  annual 
convention  in  Chicago,  Dec.  27,  28,  29, 
F.  W.  Beckman,  president  of  the  asso¬ 
ciation  has  announced.  Dean  H.  F.  Har¬ 
rington  of  the  Medill  School  of  Jour¬ 
nalism.  Chicago,  will  arrange  quarters 
for  the  convention.  The  program  will 
be  announced  at  a  later  date. 


SUPPLIES  &  EQUIPMENT 


For  Newspaper  Makinf 


A  copy  of  the  “Bottom  of  the  Lad¬ 
der”  comic  cartoon  of  the  late  President 
Harding  by  Kessler  is  to  be  placed  in 
the  “Harding 


For  Sale 

24  page. Hoe  Double  Supplement  Press  A-t 
conation.  Have  out-grown  this  equipment  and 
will  sell  at  sacrifice.  Address  Columbus 
Ledger,  Columbus,  Georgia. 


For  Sale 

Due  to  merger,  two  models  5  and  one  modd  f 
linotype  machines  in  excellent  condition.  Pries 
and  terms  reasonable.  Standard -Star,  Ne* 
Rochelle.  N.  Y. 


TO  HLE  HARDING  TRIBUTES 


Room”  of  the 
Marion  Qub. 
The  cartoon 
shows  President 
Harding’s  start 
in  an  old  time 
printing  office. 

F.  B.  Morrison, 
head  of  the 
Marion  Club,  has 
written  the 
Metropoli¬ 
tan  Newspaper 
Service  which 
syndicates  Kess¬ 
ler,  in  part  as 
follows : 


Cahillvs  Kessler 


Memorial  Association  Will  Preserve 
Editorials  from  National  Press 

Washington,  Nov.  28. — Editorial 
tributes  published  at  the  time  of  Presi¬ 
dent  Harding’s  death  in  San  Francisco 
Aug.  2,  and  in  the  succeeding  days  when 
the  entire  country  was  in  mourning,  will 
form  a  permanent  record  in  the  Harding 
Memorial  to  be  established  at  Marion,  O. 

.\  collection  of  the  editorials  of  daily 
and  weekly  newspapers,  trade  publica¬ 
tions,  agricultural  papers  and  magazines 
is  being  made  by  the  Harding  Memorial 
Association  and  editors  throughout  the 
country  have  been  invited  to  send  in 
comment  made  at  that  time. 

Great  pains  will  be  taken  to  preserve 
these  records,  a  special  process  being 


1*1  ill  tel  »*  Outfitters 

Printing  Plants  and  business  bought  and 
sold.  American  Typefounders’  products,  print¬ 
ers’  and  bookbinders’  machinery  of  every  de¬ 
scription.  Conner,  Fendler  &  Co.,  96  Beekman 
St..  New  York  City. 


u\xT  •  L  4.  •-  1  -c  iiicac  iccorus,  a  sucv-iai  uiolcss  ucuik 

We  are  arranging  ^^at  is  l^nown  as  to  preserve  the  paper.  Ex- 


the  Harding  Room  in  the  Marion  Club. 
Your  cartoonist,  Mr.  Kessler  drew 


perts  will  mount  the  editorials  in  sub- 


41.  4  u  U4  f  stantial  record  books.  Editorials  al- 

Mrtoon  that  brought  *  a  ^rs^al  Washington  head- 

letter  from  the  President,  complimenting  r 


icrtcr  irom  xi.e  quarters  of  the  Memorial  Association  are 

him  for  It  We  should  very  much  ^sire  ^  ,  j  including  Spanish, 

a  copy  of  this  cartoon  autographed  to  P  «  Hebrew. 


the  Marion  club. 

“Our  club  was  headquarters  for  _  all 
the  activities  incident  to  the  campaign, 
and,  later,  the  funeral  of  President 
Harding.” 

Among  the  treasures  of  Mr.  Kessler  is 


Chicago  Reporter  Outwits  Madman 


James  Gavin,  a  Chicago  Tribune  re- 
-  r  -n  -j  porter,  was  held  prisoner  in  a  loop  hotel 

the  Irtter  on  the  cartoon  from  President  ijy  ^  madman  recently,  who  had  tele- 
Harding  ;  phoned  the  newspapers  that  he  had  been 

“Some  considerable  time  ago  someone  held  up.  Gavin  was  the  only  reporter  to 
brought  to  my  attention  your  cartoon,  be  sent  over.  After  being  induced  to 
under  the  caption  “The  Bottom  of  the  stay  at  the  point  of  a  revolver,  he  talked 
Ladder.”  I  want  you  to  know  how  his  way  to  freedom.  He  immediately 
greatly  I  enjoyed  it.  It  made  me  think  notified  police,  who  were  unable  to  cap- 
of  the  days  of  almost  fifty  years  ago.  ture  the  madman  until  many  shots  had 


In  those  good  old  days  the  apples, 
peaches,  tomatoes,  squashes,  pumpkins, 
melons  and  boxes  of  wedding  cake  were 
well  known  arrivals  at  the  shop,  and  it 
was  the  privilege  of  the  “devil”  to  share 
in  the  wading  cake  and  little  else.  The 


been  fired  and  tear-bombs  used. 


Celebrate  Chicago’s  First  Newspaper 

The  90th  anniversary  of  the  founding 
two  most  familiar  features  of  your  car-  Chicago  s  first  newspaper  was  cele- 
toon  consist  of  the  old  drum  stove,  which  ^^ted  ^^^ov.  26,  _  by  ffie  Old  Time 

I  have  seen  red  hot  on  many  occasions.  Printers  Association.  _  Thomas  Knapp, 
and  the  grouch  at  the  case  who  is  kick-  president  of  the  assoaation  and  James 


ing  about  the  distribution  which  has 
been  made  by  the  lad,  who  was  the  tar¬ 
get  of  everybody’s  criticism.  Surely  you 
must  have  sometime  known  something 
of  a  country  print  shop  for  your  picture 
makes  a  stage  setting  that  is  exceedingly 
familiar  to  me  in  the  reflections  of  boy¬ 
hood  days.” 


Cleary,  of  the  Chicago  Tribune,  were 
among  the  speakers. 


JournaliEin  Teachers  to  Meet 


Electrotypers  to  Move  Office 

The  headquarters  of  the  International 
Association  of  Electrotypers  of  America 
now  in  New  York,  are  to  be  located  in 
Qeveland,  it  is  announced,  between  now 
and  the  first  of  next  year.  It  is  believed 
that  Cleveland  is  a  more  central  location. 


Teachers  of  journalism  in  American  and,  in  addition  the  city  is  now  one  of  the 
colleges  and  universities,  members  of  the  big  printing  centers  of  the  country. 


Directory  of  Leading  Features 


rOB  SAILT,  BXnrDAT  ABD  WEKKLT  NBWSPAPBBS. 


Col3ruins 


Fiction 


DAILY  CHIT  CHAT 
Btsadsrd  FMtnn  Bsrvios, 
Zsstsm  Avs.,  IsassTlUa,  Wis. 


LET  US  BUILD  TOUE  CIRCULATION 
Famous  storios  by  famous  authors 
Service  for  Authors,  S3  West  42d  St..  New  York 


Comic  Strips 


FAKOV8  FANS — in  3  coL.  grfHit  stuff. 
KIDDIE  KAF£R8--in  2  col.,  real  kids. 
Colombia  Newspaper  Service.  799  B'way,  N.  Y, 


Humor 


Fiction 


THE  THIRTEENTH  GIRL 
6,000  words 

Lewis  Wilson  Applston,  Jr., 

IWI  East  PaeiAo  St.,  Philadalphla,  Pa. 


STORIES 
Conatanes  Edgertoa 
Eaatsm  Ava.,  Janaavllls.  Wii. 


Photo  News  Service 


ihe  reputation  embodied  in 
“THE  XETROPOLITAN  FOB  FICTION’’ 
has  been  named  by  supplyinit  steadily  for  mors 
than  fonr  years  fiction  of  unalloyed  reader  ap¬ 
peal  and  pleasure. 

XstrepeUtan  Nawtp.  Servica,  150  Nassau,  N.  Y. 


BEND  US  YOUR  NEWS  AND  FEATUBE8 
plctnras.  We  pay  33  and  35  for  each  accepted. 
Kadal  A  Herbert, 

133  East  tf  d  St.,  New  York  City. 


Used  Newspaper  Presses 


Available  For  Early  Delivery. 


Goss  Comet  Press,  prints  from  type, 
4,  6  or  8  pages. 

Scott  Goss  and  Hoe  Quadruple  Presses. 
Scott  and  Hoe  Sextuple  Presses, 
with  extra  color  cylinders. 


TELL  US  WHAT  YOU  REQUIRE. 


Walter  Scott  &  Co. 


Plainfield,  New  Jersey 
CHICAGO  NEW  YORK 

1441  Monadnock  Block  457  Broadway 


Newspaper  Web  Presses. 

No.  450— Hoe  Right  Angle  Quad,  32  pp.,  with 
complete  new  stereo,  equipment 
No.  396— Goss  Straight-Line  Quad,  32  pp. 
No.  433 — Scott  24-page,  3  deck  press. 

No.  454 — Hoe  20-page  single  roll  press. 

No.  440— Goss  16- page  i^ess,  two  deck 
No.  66— Hoe  12-page  single-roll  press. 

No.  428— Cottrell  8-poge  press. 

No.  427— Goss  half-tone  color  web  press. 

No.  457 — Campbell  Multipress,  flat  bed  web. 
Na  241— Cox  Duplex  flat-bed  press  (in  Canada.) 
No.  468— Goss  Comet  flat-bed  web  press. 

For  details  address  Baker  Sales  Co.,  200  Fiiib 
avenue.  New  York. 


N.Y.  DAILY  NEWS 


HALF-TONES 

Best  in  the  World 


Made  by 


POWERS 


NEW  PROCESS 


Cline-Wetlinghousa  Double-Motor  Drlvu 
with  full  automatic  push  buttoa  caalmL 


USED  BY  THE 

ROCHESTER  DEMOCRAT 

Rochester,  N.  Y. 

We  refer  you  to  them  for  their 
opinion. 


MAIN  OFFICE 
Fisher  Building 
343  8.  Dearborn  St. 
CHICAGO 


EASTERN  OmCB 
Marbriage  Buildiog 
Broadway  at  34th  8L 
NEW  YORK 


R.  HOE  &  CO. 


For  One  Hunifaied  Yean  thn  Lmdkg 
Pwlgnera  and  Manufacturem  of  Nawn- 
papar  Preaaea  and  Priadne  MacUatey 
at  AU  Kinda 


Quality  First — 
Progress  Always 


We  always  carry  a  full  line  of  prett 
and  Stereo- room  supplies,  including 
blankets  of  all  kinds,  knives,  rubbers, 
cheek  woods,  matrix  paper,  imported 
and  domestic  tissue,  brushes,  cbon- 
icals,  counters,  paper  roll  tmaa,  eta, 
all  at  the  lowest  prices  consistent  with 
Hoe  high  quality. 


504-520  GRAND  STHEET 
NEW  YORK  CITY 


Na  7  Water  Street 
Bostan,  Maee. 


Tribute  Bidldbig 
Cbicaga  lUbuiia 


GOSS 

"COMET” 

The  ideal  press  for 
small  daily  and  local 
weekly  newspapers. 

A  flat-bed  press  that 
prints  from  roll-paper 
and  folds  as  it  prints — 
3,500  per  Hour— 
4,6  or  8  Pages 

A  5  hp.  motor  drives 
it,  and  a  1 2  X 1 2  ft.  floor 
space  accommodates  it. 

Send  for  Catalog 


f  YOUR  CLASSIFIED 
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Editor  &  Publisher 


is  read  by  the  man  you  want  to  reach 
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3c 


SITUATIONS  WANTED 

A  WORD  _.or  Writer. 


SITUATIONS  WANTED 


claMift  cation 


— y  _ MA*  Versatile  newspaper  roan,  with  many  years* 

tliose  uneiDpl^c«  '  *  editorial,  writing,  theatrical,  photographic  and 

«guced  St  words)  FKt.t».  _ _  advertising  experience  wants  position  as  classi- 

- - - -  fied  manager,  Sunday,  telegraph  department. 

assistant  editor  or  ^itor.  Age  34.  Central 
states  or  Middle  West  preferred.  C-813, 
Editor  &  Publisher. 

Managiiic  Editor 

large  Southern  daily,  excellent  reputation  as 
executive,  valuable  experience,  who  can  sat* 
isfy  exacting  publisher  as  to  executive  ability, 
desires  opportunity  on  afternoon  newspaper. 
Not  interested  in  offers  from  morning  publica¬ 
tions.  Will  welcome  opportunity  to  build  up 
newspaper  that  has  proper  prospective  field 
behind  it.  Address  Box  C*765,  Editor  &  Pub¬ 
lisher^ _ 

Mechanical  Superintendent. 

In  charge  of  large  Eastern  daily  can  bo  con¬ 
sulted  in  a  confidential  capacity  by  any  pub¬ 
lisher.  Expert  information  or  advice  will  he 
given  as  to  installation,  organization,  system, 
or  anything  technical  in  connection  with  in¬ 
creasing  efficiency  or  reducing  expenses  in 
newspaper  mechanical  departments.  Consult 
an  expert,  practical  mechanical  man.  with  32 
years*  mechanical  newspaper  experience  in 
some  of  the  largest  Eastern  dailies.  Explain 
as  concisely  as  possible  what  is  wanted.  I 
will  advise,  and  we  will  come  to  a  mutual 
agreement  as  to  fee  on  the  basis  of  results 
achieved  by  following  such  advice.  Address 
all  communications  to  Box  C-816,  Editor  & 


6c 


HELP  WANTED 


A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


^ywriter  and 
J^sman  as  well  as  director.  Thirty  years  old 
Irid  married.  Prefer  contract  m  West  Vir- 
t?nia  Ohio  or  Penna.  Will  consider  other 
Srritory  Now  employed  but  publisher  not 
newspa^r  man  and  lacks  working  capital. 
Eton't  waste  time  unless  opportunity  and  salary 
is  unlimited  in  proportion  to  results  produced. 
Address  Box  C-Sll,  Editor  &  Publisher. 
Mwiager.  ~ 

Married  man,  thirty  six  years  old  with  family 
wants  permanent  position  as  Advert^ing 
Manager  somew’hcrc  on  an  Eastern  Daily. 
Twelve  Tears’  experience  on  large  newspapers 
and  a  ’go  Getter  Type."  Prefer  a  daily  ^ 
25  000  or  Up  circulation.  Can  furnish  best  ot 
references,  employed  now  in  Middle  West, 
but  can  make  immediate  change. 
r.m2.  ^itor  &  Publisher. _ 


Address 


Advertising  Manager, 

S  years  of  age  with  over  7  years’  experience 
on  some  of  the  largest  papers  in  the  country, 
with  an  established  record  as  a  producer. 

Would  like  to  connect  permanently  with  paper 
from  10,000  to  60,000  circulation.  Now  em¬ 
ployed  on  large  paper  in  an  executive  capacity. 

Would  like  change  between  Jan.  first  and 
Feb  first.  If  you  are  looking  for  a  live 
young  man  to  increase  your  advertising  rev-  pubij^'er! 

enue,  don’t  overlook  this  opportunity.  C-817,  - - 

Editor  &  Publisher.  _ 


CireuhiUoo  Manager. 

Fiftera  years’  experience  d«ires  pMitiOT  as  ^nu  maxe  rne  organizarion  pro- 

GreuJ^on^Manager^  Cit^^CircuIation^  V”’  I"?,  a  woricing  leader  and  show 


Mr.  Publisher! 

Are  you  looking  for  a  high  powered  business 
or  advertising  manager,  who  can  produce 
individually  and  make  the  organization  pro- 


delivery  expert, 
lisher. 


Advertising  Manager. 

Wanted  for  daily  newspaper  in  Ohkx  Young 
man  with  ability  to  write  and  sell.  Must  be 
able  to  teach  his  staff  to  produce  also.  Give 
all  information  in  first  letter  and  state  whether 
now  employed,  salary  desired,  etc.  Write 

Box  C-7M,  care  Editor  &  Publisher. _ 

Experienced  Advertising  Man 
for  live  paper  in  city  of  7,500.  Must  be  good 
solicitor  and  copy  writer.  CHve  full  informa¬ 
tion  and  photo  if  possible.  Albany  Democrat, 

Albany.  Ore. _ 

Managing  Editor  Wanted 

for  morning  and  Sunday  paper  in  suburban 
metropolitan  district.  No  one  need  apply  who 
has  not  already  made  good  in  a  big  way. 
C  792,  Editor  &  Ihiblisher. _ 

Salesman 

wanted  to  sell  Dry  Mats  as  a  side-line.  Liberal 

commission.  C-794,  Editor  &  Publisher. _ 

There  Is  An  Opening 

in  circulation  department  of  Metropolitan  news¬ 
paper  for  real  live  hustler,  capable  of  handling 
men  and  taking  charge  in  developing  home 
circulation.  Permanent  position  with  advance¬ 
ment  for  right  man.  Write  your  experiences, 
salary  expected  and  all  about  yourself  in  letter 

to  Box  C-815.  Editor  &  Publisher. _ 

Wanted 

by  a  daily  newspaper  near  New  York,  an 
experienced  and  competent  pressman  to  oper¬ 
ate  a  forty-page  press.  This  is  an  advan¬ 
tageous  position  for  the  right  man.  It  is  per¬ 
manent.  Working  conditions  are  favorable. 
A  sufficient  number  of  assistants  is  furnished. 
This  position  includes  stereotyping.  Address 
C-780,  Editor  &  Publisher. 


Orcubtion  Manager. 

A,  B.  C  man,  whose  several  years’  expen- 
etice  with  the  Audit  Bureau  all  over  the 
United  States  and  Canada,  and  in  general 
newspaper  work,  enables  him  to  know  the  best 
in  circulation  and  promotion  methods,  will  be 
available  for  permanent  engagement  shortly. 
My  experience  will  be  found  valuable  in 
building  up  legitimate  circulation  in  all  classi¬ 
fications  and  properly  recording  same  with  an 
adequate  office  system  and  records,  enabling 
publisher,  A.  B  C,  and  advertiser  to  know 
actual  paid  circulation  at  all  times.  Capable 
of  taking  full  charge.  Address  C-814,  Editor 

&  Publisher. _ 

Qty  Editor. 

Experienced  newspaper  man  wants  position  on 
morning  daily  in  city  up  to  200,000  population. 
Conservative  where  individuals  are  concerned, 
aggressive  on  public  questions.  Go  anywhere. 
C-810,  Editor  &  Publisher. _ 

Copy  Reader, 

thoroughly  experienced,  open  for  position  on 
morning  newspaper.  Salary  $40  week.  C-809, 

Editor  &  Publisher. _ 

Finanriel  and  Businaaa  Editor, 
with  Wall  Street  experience,  seeks  connection 
with  daily,  weekly  or  monthly  publication. 
Twelve  years’  experience  includes,  in  addition 
to  foregoing,  general  assignment,  rewrite,  city 
desk,  copy  desk,  make-up  and  advertising. 
Age  52;  married.  Would  cemsider  managing 
small  town  paper.  Who  can  use  me?  Box 
C-8(I8,  Editor  &  Publisher. 

BUSINESS  BUREAU  BANS  “FREE” 


the  other  fellows  how?  Communicate  with  me. 
Wonderful  past  record  worth  while  to  inves¬ 
tigate.  C-806,  Editor  &  Publisher. 

News  Deportment  Head. 

Leaving  morning  paper  in  one  of  south’s 
largest  cities  because  of  inadequate  salary. 
Will  be  open  Dec.  1  to  take  charge  of  city 
desk,  telegraph,  sports  or  handle  special  as¬ 
signments  for  either  daily  or  Sunday  edition. 
Future  desired  more  than  immediate  returns 
in  salary.  Married,  sober,  ten  years’  metro- 
politan  experience.  C-807.  Editor  &  Publisher. 
Young  Man, 

24,  college  graduate,  seeks  position  on  small 
paper  or  trade  journal.  Hard  worker;  writes 
advertising  and  news  copy  for  past  year.  Un¬ 
derstands  make-up,  solicits  advertising,  etc., 
references.  Address  Box  C-818,  care  Editor  & 
Publisher. 


BUSINESS 
6c 


OPPORTUNITIES 


A  WORD  for  advertisements  under  this 
classification.  Cash  vrith  order. 


Twenty  Hiousand  Cash. 

Terms  on  remaininf?  thirty  buys  only  after¬ 
noon  daily  in  North  Carolina— port  city  of 
thirty-five  thousand  population.  Associated 
PresSsOther  privileges,  contracts,  leases  ad¬ 
vantageous.  Plant  modem.  inventomiR  ap¬ 
proximately  forty  thousand  dollars.  Apply 
J.  L.  Home,  Jr.,  Rocky  Mount,  N.  C. 


FEATURE  ARTICLES 

A  WORD  for  advertisements  under  tills 
classification.  Cash  with  ordar. 


6c 


BOOKS,  ETC. 


6c 


A  WORD  for  advertisements  under  this 
classification.  Cash  with  order. 


Publishers — Attention ! 

\Ve  furnish  MSS  on  all  subjects  by  competent 
authors.  Will  take  advertising  in  exchange 
for  all  or  part  of  our  service.  Reasonable 
rates.  Write  us  your  wants.  Literary  Bureau, 
Pub.  Dept.  MOJ4,  Hannibal,  Mo, 


A  250-PAGE  SPECIAL  EDITION 


Breaking  Into  the  Magazines 
is  easy  if  y<m  let  The  Writer’s  Digest. 

America’s  leading  magazine  for  writers,  tell 
you  how.  Filled  with  brass-tack  articles  on 
writing  and  selling  photoplays,  stories,  poems,  ”  ' "" 

songs,  feature  articles,  etc.,  by  America’s  Dayton  News  Carried  800  Pictures  and 
foremost  writers.  Write  today  for  free  sam-  on  nnn  it.  t  aj 

ole  cooy.  Writer’s  Digest.  820  Butler  Build-  20,000  Inches  ot  Ads 

ing,  Cincinnati,  Ohio. 

.  largest  newspapers  ever  published  was 

out  are  same  size  as  other  pages  of  the  issued  Sunday,  Nov.  25,  by  the  Dayton 


Rochester  Group  Enlists  Dailies 
Drive  to  Keep  It  from  Ads 


In 


paper;  are  printed  at  the  office  of  publi¬ 
cation  of  the  i»per;  bear  an  indication 
clearly  identifying  them  as  forming  in¬ 
tegral  part  of  the  particular  issue  of  the 


(O.)  News  to  celebrate  the  completion 
of  its  new  home.  The  special  edition  con¬ 
tained  250  full-sized  pages  and  appeared 
in  21  sections.  Thirteen  of  these  sections 


paper  with  which  they  are  forwarded;  ^ere  printed  with  four-color  covers  and 
The  Better  Business  Bureau  of  the  issued  to  serve  advertisinpr  pur-  was  an  eight-page  rotogravure  sec- 

Rochester  (N.  Y.)  Ad  Club  has  se-  PO-ses  or  the_  interests  of  some  campaign  tjo^.  The  fourteen  special  sections  ac- 
enred  the  co-operation  of  the  daily  news-  'Jr^^ganization.  _  counted  for  168  pages  with  the  regular 

papers  and  the  retail  dealers  of  that  provision  that  copies  of  an  en-  Sunday  edition  running  to  82  pages, 

city,  making  possible  the  elimination  of  '^rged  Saturday  edition  cannot  be  sent  More  than  800  pictures  were  used, 
the  word  “free”  from  advertising  copy  as  specimen  copies  has  been  deleted  jjjg  edition  carried  more  than  13,000 
published  there.  regulations.  .  inches  of  display  advertising,  much  of 

The  bureau  worked  on  the  basis  that  j.  provision  has  been  inserted  colors.  Including  classified,  the  ad- 

no  article  can  truthfully  be  advertised  reading;  •  ^  •  r  vertising  totaled  20,000  inches.  The 

as  free  that  is  in  any  way  tied  up  with  ,  where  owing  to  the  size  of  jg  of  newspapers  puh- 

a  purchase  or  service  rendered.  In  place  new.spapers  it  has  b^ome  almwt  listed  by  James  M.  Cox,  Democratic 

of  the  word  “free”  alternative  expres-  ®  '’iiPD®®’“"'ty  to  have  the  nominee  for  president  in  1920. 

sions  such  as  “given,”  “included,”  “given  ki  - 

WUh  the  purchase  of’  have  been  ad^d.  SL  whi;  tS!  Evn.viUe  Pre..  Addition  CompUto 

sche^lfl of  one-ouarter  of  the  full  double  The  Evansville  (Ind.)  Press  recently 

-- —  '  •  .  .  P  po  sheet.  Publishers  must  understand,  how-  celebrated  the  completion  and  occupancy 

ever,  that  their  failure  to  comply  with  of  the  new  addition  to  their  plant  with  a 
the  provision  of  the  regulations  requir-  special  New  Home  edition.  The  addi- 
insr  the  one-eiehth  fold  may  result  in  tion  located  on  Vine  street,  is  a  two 

delay  in  the  sorting  and  delivery  of  their  story  structure,  designed  to  accommodate 


fo  carry  no  foreign  advertising 
which  makes  reference  to  anything  given 
free. 


dominion  postal  changes 


papers. 


Regulationt  Governing  Diepatch  of 
^®Wipapert  Made  More  Lenient 


— Sales — 
Appraisals 


NEWSPAPER 

PROPERTIES 


Palmer,  DeWitt 
&  Palmer  s.-sir*” 


Poci/Ec  CoMi  R9prm»€Htativ 
M.  C.  MOORE  SIS  Canon  DHto 

BoTorly  Hill*,  Caltf. 


Unusual  Opportunities 

Daily  &  Weakly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Afawspeper  and  Megtodme 

Propertim 

Time*  Building,  New  York 

EtttkKtktd  t»l* 


the  needs  of  a  modern  newspaper.  It  af¬ 
fords  double  the  amount  of  floor  space 
formerly  available  for  the  newspaper. 
F.  R.  Peters  is  publisher,  and  W,  C. 
Bussing,  business  manager. 


Manchester  Sunday  Edition  Suspends 

•  Publication  of  the  Manchester  (N.  H.) 

i  f;  Buniber  of  changes  in  postal  reg^i-  Sunday  Union-Leader  was  suspended 
Htions  governing  dispatch  of  newspapers  with  the  issue  of  Nov.  25.  The  paper 
recently  by  the  Canadian  was  started  in  June,  1922.  An  editorial 

Office  Department.  Tabloid  seciiors  announcing  the  suspension  says  that  ad-  -  , - 

ffOl  P®™itted  provided  they  fulfil  the  vertising  revenue  in  its  territory  is  in-  Ramsey  Oppenheimer,  San  Francisco. 

requirements — are  a  regular  sufficient  to  make  a  Sunday  edition  pro-  has  changed  its  address  to  564  Market 
leature  of  the  newspaper;  when  spread  fitable  at  present  costs.  street,  San  Francisco. 


Ad  Publication  Move* 

Western  Advertising,  published  by 


=  WE  CONNECT  THE  WIRES  i 

MATIOMAL  APyESTISmO  DI- 
^  RECTOR  of  1M,0C0  daily 
hai  pooved  foreign  repreienta- 
tivoi.  Paper  beaieead,  dua  to 
Uneaco  lead  he  bnilt.  Seenred 
90%  in  hii  field.  It  offered  aalary 
increaae,  but  wants  new  world  to 
conquer,  Ayency,  trade  paper, 
mercantile  experience.  Aye  81, 
Speaki  Spanish  fiuently.  Snows 
Latin  America.  Can  you  use  our 
Me.  8016  at  $5,0001 

Fernald's  Exchange.  Inc 

Third  NatX  B’ld%..  Sprinofield,  Mass. 


FlRAUCRABAnSRa 

NEwspAPOt  ADViianBK  RPumiitKnvts 

New  York  . 154  Naaaan  St. 

Chicago  . 605  N.  Michigan  Ave. 

Atlanta  . Candler  Annex 

Los  Angeles  . Seenrity  Bnildinf 

Aberdeen  (S.D.)  Dailies  Merged 

The  Aberdeen  (S.  D.)  Journal  and 
Evening  News  have  consolidated.  The 
Journal  plant,  subscription  list  and  good 
will  were  purchased  by  the  Aberdeen 
American  company,  owner  of  the  News. 
One  morning  and  one  evening  paper  will 
be  issued — the  morning  American  and 
Sunday  American-News  and  the  evening 
News.  C.  D.  Kimball  will  manage  the 
papers,  J.  H.  McKeever  editor  of  tl^ 
News,  F.  W.  Meyers  editor  of  the  Ameri¬ 
can  and  Sunday  American-News,  and  J. 
G.  Sanders,  editor  of  the  Journal,  will 
edit  his  own  column  daily  m  the  News. 

Confer  On  National  Ad  Campaign 

The  prospective  launching  of  a  nation¬ 
wide  newspaper  advertising  campaign, 
considered  by  A.  L.  White,  of  Spokane, 
Wash.,  as  one  assured  way  of  obtaining 
large  sales  for  merchandise  of  unques¬ 
tioned  value,  was  the  object  of  a  con¬ 
ference  of  officials  of  the  Tait  Paper  & 
Color  Industries  of  Glens  Falls,  N.  Y,, 
in  St.  Paul,  recently. 

Clothing  Store  Take*  20-Page  Ad 

With  its  regular  Sunday  edition  No¬ 
vember  18,  the  Des  Moines  (la.)  Regis¬ 
ter  carried  a  20-page  special  supplem^ 
composed  of  advertising  for  the  Utica 
men’s  clothing  store. 

Deadwood  Daily  Becomes  Bi-Weekly 

The  Deadwood  (S.  D.)  Telegram  has 
suspended  daily  publication,  and  will  ap¬ 
pear  twice  weAly  in  the  future.  It  will 
continue  to  carry  telegraphic  news. 


y 
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In  New  York  The  Mail. 
In  Phila.  The  Bulletin 


KESSLER 

This  comic  cartoon  is 
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HUNCHES 

Managing  editors  and  city  editors  are  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Pi-blisher  will  (vy  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  now  being 
worked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editor.  When  they  appear,  clip  them  and 
mail  them  in  and  receii'e  payment.  Unavailable  hunches  will  not  be  returned. 

AN  excellent  way  to  stir  up  a  lot  of  the  German  restaurants  which  suddenly 
interest  in  your  paper  during  a  dull  blossomed  out  with  American  names  dur- 
season  would  be  to  launch  a  controversy  ing  the  war  are  gradually  assuming  their 
on  how  much  one  should  spend  of  his  or  old  titles.  A  little  investigation  should 
her  income  on  amusements  or  pleasure,  produce  a  good  story  along  these  lines. 
Such  a  discussion  would  be  of  great  edu-  If  you  should  go  into  a  restaurant  lo¬ 
cational  value  to  all.  Distinctions  would  morrow  and  order  “Liberty  cabbage,” 
be  drawn  between  pleasure  and  necessary  would  the  young  waiter  know  what  you 
recreation,  and  so  on.  Probably  extreme  wanted?  This  was  recently  tried  out  in 
views  would  be  taken.  Father  could  be  one  place,  and  when  the  customer  re- 
quoted  along  with  a  young  flapper  who  fused  to  give  any  other  name  for  the 
likes  a  "good  time.”  Such  a  discussion  article  the  waiter  was  obliged  to  call  the 
could  be  started  by  interviewing  a  min-  manager  to  explmn.— Cyril  E.  Lamb,  309 
ister  or  social  worker  and  letters  invited  Ballard  street,  Ypsilanti,  Mich. 


from  readers.  This  is  a  subject  that  I 
believe  has  never  been  touched  upon. — 


The  Cleveland  Plain  Dealer  state  ed- 


Fred  L.  VV.  Bennett,  1051  7th  East  street,  c..uve.aiiu  r.a... 

ntv  TTtali  'tors  are  looking  for  feature  hunches  and 

'  stories  and  are  offering  country  cor- 

.  .r-1  •  ^  respondents  a  cash  prize  for  the  best  story 

There  is  an  old  Chinese  scheme  of  q{  ^ot  over  1,000  words.  A  good  yarn  of 
financial  dealing  with  one  s  physician  that  30O  words  is  likely  to  win  the  prize, 
provides  for  paying  the  doctor  when  one  ^hich  is  offered  monthly.  The  prize  win- 
is  well  and  not  pajang  him  when  one  is  ning  yarn  will  be  printed  every  month 
sick.  This  seems  more  sensible  than  our  paper’s  house  organ  published  by 

opposite  system.  The  president  of  the  the  employes  arid  called  “The  Early 

Baldwin  Locomotive  Works  has  signed  an  Bird.”  Features  will  be  judged  by  the 
agreement  providing  for  the  payment  of  a  style,  photographs  and  other  points,  and 
yearly  fee  as  long  as  he  r^ains  well  quality  alone  will  count.  These  prizes 

which  is  to  fluctuate  if  he  becomes  ill  be  given  in  addition  to  the  regular 

\\hat  are  the  comments  of  your  local  p^y  {q^  articles  and  the  stories  printed. 

doctors?  Does  any  prominent  citizen  of  _ j_  A.  Webb  Cleveland,  O. 

your  dty  care  to  enter  into  such  a  con-  ' 

tract?  Either  or  both  of  these  angles  will 

make  gc^  stories. — David  .Resmick,  St.  “Where  your  former  neighbors  are 
Louis  Times,  St.  Louis,  Mo.  now  located,”  was  the  head  used  over  a 

-  long  list  of  names  and  present  addresses 

What  does  1924  hold  for  your  city.  former  local  persons  who  had  moved 
Line-up  from  10  to  20  interviews  with  to  other  cities.  The  data  was  secured 
prominent  persons  in  your  city  on  what  from  friends  or  relatives  who  were  urged 
the  new  year  will  bring.  Make  them  to  have  the  names  listed,  not  only  to  per- 
brief.  Art  on  the  women  would  be  in  mit  other  friends  to  renew  acquaintance 
order.— Max  Kahn.  Blade,  Toledo,  Ohio,  '  ia  mail,  but  also  as  a  matter  of  “senti- 

-  mental”  information  for  others.  The  list 

How  many  of  the  business  and  pro-  ^hen  filed  in  the  morgue  and  proved 
fessional  men  of  your  city  are  following  from  reference  stai^pmnt  or 

the  same  line  their  fathers  did?  How  f*".®  4'"’® ’ 
many  got  into  their  life  work  by  accident ;  Sprmgrfield,  Ohio. 

by  design  and  desire  ?  What  were  their  - 

oripnal  occupations?  What  would  they  Throughout  the  fall  and  winter  months, 
rather  be  than  what  they  are,  or  what  Ohio  newspaper  carries  local  quota¬ 
calling  would  they  follow  ^  a  second  tions  on  the  various  grades  of  coal  and 
choice  if  forced  to  give  up  their  present  goke.  secured  from  local  dealers.  This 
pursuits.  If  their  business  or  profes-  general  augmented  each  Sunday  by  a 
sions  h^e  been  changed,  why.  Ask  review  of  the  situation  showing  the  rela- 
mem,  and  you  11  have  material  for  a  good  jjye  amounts  of  each  on  hand  and  in 
feature  that  might  better  m  used  in  a  sight  by  the  dealers. — Bert  A.  Teeters, 
series  of  articles  on  the  different  phases  Box  295,  Springfield,  Ohio, 

of  the  subject.— John  H.  A.  Kelly,  223  .  h  s  . 

East  Oak  street.  Norristown,  Pa. 

_  Psycho-analysis  classifies  all  human 

Many  persons  wonder  what  the  govern-  belonging  each  to  one  of  five 

ment  does  with  the  seized  cars  of  boot-  t 

leggers.  What  happens  to  the  automobiles  types.  Each  type  looks 

when  they  fall  inio  the  clutches  of  the  bfe  differently  has  different  reac- 

law?  They  are  auctioned  off  to  the  high-  n  ilf  T  Hi?"  ’ 

est  bidder.  Many  times,  however,  the 

man  who  possessed  the  car  originally  has  P^^ted  by  the  new  faddists.  a 

only  paid  part  of  the  purchase  price.  jnterview.  your  local  au- 

What  hapoens  then?  Interview  prohibi-  tbority  on  psycho-analysis  (ever v  toism 
tion  enforcement  officials  on  these  various  ° 

sidelights  and  you  will  get  the  data  for  °PJ*'8  the  blowing  story . 
an  excellent  feature  article.-F.  C.  Day-  t  ^  ' 

ton,  Schenectady,  N.  Y.,  Union-Star.  w;»i, 


“.\fter  dark  in  Blankville,”  a  theme  al- 


Provide  Him  With  Variety 
Or  You’ll  Lose  Him 
.\t  the  Age  of  40 


COMICS 


“Adam  and  Eva” 

“Doings  of  the  Doffs” 
“Everett  True” 

“Freckles  and  His  Friends” 
“Old  Home  Town” 

“Out  Our  Way” 

“Onr  Boarding  Honse” 
“Salesman  Sam” 

“Taken  from  Life” 

All  inclnded  in 
I  NEA  FULL  SERVICE 

fFrite  or  wire  collect 
for  Samples  and  Rates. 


CLEVELAND,  OHIO 


Million 

Dollar 

Hearst 

Features 

The  World’a  Greatest  Circnlatlee 
Bttildara 

International 
Feature  Service,  Inc. 

New  Yoi4 


America’s  Best 
Magazine  Pages 

Daily  and  Sunday 

Newspaper  feature  Servitt 

241  WEST  58TH  STREET 
New  York  City 

X-MAS 

Tanner’s  Picture 
(3,  4,  5  col.  size) 

Use  any  time  before  the 
2Sth 

Coming  !  Hanny’s  annuel  cartoea 
The  Review  of  the  Year 

THE  INTERNATIONAL  SYNDICATt 
ZU  GuiUanI  Av»^  Baltimora,  MA 


ways  sure  to  be  read  with  interest.  Dis-  and  so  on ;  taking  each  type  of  man 
patch  that  newcomer  to  your  staff  on  an  and  telling  how  to  hold  his  love.  Run 
assignment  to  get  a  human  interest  fea-  pictures  of  your  local  men  of  prominence 
ture  story  on*  his  experiences  at  random  with  cut  lines  beneath  showing  the  Basic 
from  midnight  to  morning.  He’ll  dig  up  Types  to  which  they  belong.  Everyone 
something  worth  while.  One  paper  used  's  interested  in  having  his  character  read, 
the  stunt  by  taking  one  city  at  a  time  in  The  men  will  read  the  feature  to  see  to 
its  circulation  area,  thereby  getting  the  which  types  they  belong— the  women  to 
benefit  of  the  keen  local  interest  in  the  bnd  out  how  science  says  to  manage 
series  on  the  part  of  each  city.— James  M.  their  particular  husband-types.  Certain 
Mosely,  39  E.  Concord  street,  Boston.  combinations  of  these  types  should  never 

_ _  be  made — that  is,  persons  belonging  to 

them  should  not  marry  each  other.  Put 
Are  the  war-time  terms  for  food,  such  that  into  the  story  too.  It’s  an  interest 
as  Liberty  cabbage,  American  fried  po-  slant.  Any  good  student  of  psycho-an- 
tatoes,  etc.,  still  in  use  in  the  restaurants  alysis  can  give  you  the  dope. — F.  J.  Mc- 
of  your  city?  In  most  places  the  German  Eniry,  2f<57  iJumboldt  street,  Denver, 
names  seem  to  be  creeping  in  again,  and  Colo. 
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ADVERTISING  AGENCIES  AND  THEIR  SPACE  BUYERS 


United  States,  Hawaii,  Porto  Rico  and  Cuba 

[Copyright.  1923,  by  The  Editor  &  Publisher  Company] 


Name  Addrew  Qty  Space  Buyer* 

lafWVK  ADVG  AGCY . Boyleston  Bldg.... Chicago,  lU . A.  Aalwin 

anv  . . ^0®  S.  Spring  St..Loe  Angeles,  C^if. 

PHVIN  S.  d . 1*®  Broadway  . New  York  City. ...  Errin  S.  Acel 

"Sfe  anv  CO  a-Ng . 5**  Luckie  St . Atlanta,  Ga . H.  G.  Graves 

AGCY  INC.  a-e-g . 112  Nassau  St . New  York  City*...H.  H.  Dyrsen 

acorn  AGl,x..  BWg.... Philadelphia  . L.  S.  Schneider 

an  ainc  rORPORATION  d . Times  Square  Bldg.New  York  City. ...Ralph  M.  Eisenberg 

■^RaUANT  AE^G  AGCY.  d . 132  Nassau  St . New  York  City.  ...James  C.  Oeveland 

^aUARS  TO  a-r-g. . . 2100  Pine  St . St.  Louis.  Mo . C.  W.  Lamont 

ADV  AGCY.  iNC.  d. ..City  Bank  Bldg.... Mobile,  Ala . George  W.  Adams 

an^^PRAGOFF  CO.  d-t . 24  Milk  St . Boston,  Mass. . Otis  H.  Adams 

COMPANY  . 

Answers  Over 
Newspapei 

The  Editor  S  Publisher  In 

poRATioN,  •  •  . contains  a  wealth  of  valuable 

advertising  CORP.  Ulf  .  thrmtaho, 


Name  Address  City  Spaos  Buysr* 

®AILEY,  JOHN  RAYbOURNE  (.Peoples  Gas  Bldg..  .Chiesgo,  lU.  .......Anita  Kepler 

PAILEY-HEMINGTON  CO.  g.... Hippodrome  Bldg, .Cleveland,  OUo...  "'*2 

baker  ADV.  CO.  d-r-g . Central  Bldg. . Pueblo,  Coloi.  . J.  Corry  Baker 

B^NER,  J.  E . 11  E.  Saratoga  St. Baltimore,  Md.  ... 

^'KER-ROBINSON  CO . Campeau  Bldg . Detroit,  Mich . 

B-JKER,  william  henry  d-/.. Guardian  . Cleveland,  Ohio....Wm.  Henry  Baker 

B.ALLARD  ADV,  AGCY . 503  Beatty  Bldg. , .Houston,  Tex . 

BALLYNTINE  ADV.  AGCY . 20  Chestnut  St . Rockville.  Conn.... 

BANKER  -  EVANS  -  BRISEBOIS 

CO..  INC.  e-g . 704  Marquette  Bldg.Detroit,  Mich . 

BANKERS  &  LAWYERS  ADV. 

. ^ '  " 


iSvERTISlNG  SERVICE  C0^..47  W.  34I 
^^.^.^.^f:..?^^\’Chronicle  ] 
iDVERT^lNG  ’service  BU^  ' 

AETNA  ADV.'  c6RPORATiON‘.”.Tim**  El3 

AGENCF.  HAVAS . s'i'ch'^B 

Albee  Bltb 

AJTKENrKYNETT  CO.  a«‘f-g-h..l328  Wjl 
AEEN  CO..  WILUAM  B . Frick  ^ 

AiSm  CORPORATION  *  *  * 

sMarourtt 

ALDEN  CO.,  EDWIN  tf  .  ..171  Mite 

ALERT  ADV  AGCY . 57  W.  5 

iU^NDER  ADV.  AGCY.  o.g..l482  B.c 
AUI^NDER  ADV.  AGCY.  r-g.. Webster 
i^XANDER  COj  MILTON  s-g.748  Bool 
i^EN  ADV.  AG^Y.,  INC.  o-r-g..440  4th 
ALLEN',  ELMER  L.  r-g. . . . . .....15  East 

j^LEN  ADV.  AGCY.,  WM.  S . 

ALTNOW-SINGLETON,  INC.,  «-g. Marion  M 

AMERICAN  ADV.  AGCY . 51  Ea3 

rublicit 

16  W. 

AjsEMC.^.''  “NTL  ADV.  ACL;Y..287  Brc 
AMERICAN  SPORTS  PUB.  «). 

amIterdam  ' '  'ag'e‘n’c?v!  '  i'nc.  1 

Mrh  . 1180  E 

ANCHOR  ADVG.  AGCY . 929  Cl 

ANDERSON  ADV.  AGCY . St-ihlrru 

ANDREWS,  BROWN  &  COLE..  .Finance® 

(’ommu 

ANFENGER-JArOBSON  ADV. 

CO.  . Odd  F. 


Answers  Over  50,000  Vital 
Newspaper  Questions 

The  Editor  &  Publisher  International  Year  Book  Number 
contains  a  wealth  of  valuable  information  and  statistics  con¬ 
cerning  newspapers  throughout  the  world. 

This  great  compilation  of  facts  and  figures  pertaining  to 
newspaper  advertising  and  publishing  is  conceded  to  be  the 
most  accurate  and  authoritative  gathering  of  vital  information 
ever  attempted  by  a  newspaper  trade  journal. 

It  is  a  regular  encyclopedia  and  contains  answers  to  over 
50,000  questions  that  come  up  every  day  in  the  newspaper  and 
advertising  business.  A  few  of  the  leading  contents  include: 


— Names  of  publishers,  editors, 
managing  editors,  city  editors, 
general  managers,  business  man¬ 
agers,  advertising  managers,  cir¬ 
culation  managers,  mechanical  su¬ 
perintendents  of  the  daily  news¬ 
papers  of  the  United  States,  total¬ 
ling  more  than  20,000  names  with 
titles. 

— Circulations  and  advertising 
rates  of  daily  newspapers  of 
United  States. 

— Circulations  and  advertising 
rates  of  daily  newspapers  of 
United  States. 

— Names  of  publishers,  editors, 
managing  editors,  city  editors, 
general  managers,  business  man¬ 
agers,  advertising  managers,  cir¬ 
culation  managers,  mechaniciil  su¬ 
perintendents  of  daily  newspapers 
of  United  States  and  Canada,  to¬ 
talling  more  than  20,000  names 
and  titles. 

— Circulation  and  advertising 
rates  of  daily  newspapers  of  Can¬ 
ada. 

— Literary  market  of  America, 
including  names  of  purchasing  ed¬ 
itors  and  their  wants. 


ANKRUM  ADV.  AGCY.  t-g . 20  W.A  —Circulation  and  advertising 

A-SSOcTates,  W  rates  of  daily  newspapers  of  Can- 

A^CADY  ^CO.‘ 1 2th  *  M 

ARKENBERG  SPECIAL  AGCY..WoridR  -Literary  market  of  America, 

ARKIN  ADVERTISERS’  SERV . '.M  including  names  of  purchasing  ed- 

ARMSTRON'6  ADV.'  'SERVi'CE'. 

ARMSTRONG,  F.  WALLIS  r.r..l6th  M 

ARRO^co  AGCY.  <i....263^\^  This  issue  will  contain  a 

ART  ADSERPRiNT  "co.l  'iNc'.'.'. 1  agencies  in  United  States 

ART  -ADVG.  AGCY.,  CARL  W . J  ^ 

ASH  ADVERTISING  AGENCY  *. Brosd  #  and 

ASH  ADV.  AGCY.,  THEO-  ■ 

DORE  E.  . . . Coin'rc® 

EDITOR  &  PUBLISHER 

ATOINSON  ADV.  SERVICE.  I 

iailliam  c.  . 205  E.m  1115  BuildinfiT  Na' 

AUSTIN  ADV.  AGCY..  ALFRED  .  f  TTOnU  DUUOing 

»f  . 244  5tm 

AUBREY  &  MOORE  ADV.  AGCY . | 

AUSTIN  CO.,  O.  d . 116  \\ 

A.  W.  ADVER'nSING.  INC.  I  Leon  Kelley 

AYER  R  SON,  N.  W.  e-t-g . 308  Chestnut  St. .  .PhUadelphia,  Pa.*.. 

City....  Euyene  Greiner 

S5lSV,V&:::&v.v.v.v;.;'i''- 
•»Ks .  CO,.  H.  E.  . SUF&.f'‘s??^SSSi.»vv.-.;:i  o.  Mm„ 


— Directory  of  newspapers  of 
United  States  and  Canada  which 
issue  gravure  sections. 

— Directory  of  leading  advertising 
agencies  of  the  world. 

—Complete  list  of  newspapers  of 
England,  with  advertising  rates, 
subscription  prices  and  page  sizes. 
— Complete  list  of  newspapers  of 
Ireland,  with  advertising  rates, 
subscription  prices  and  page  sizes. 
— Complete  list  of  newspapers  of 
Scotland,  with  advertising  rates, 
subscription  prices  and  page  sizes. 
— Complete  list  of  newspapers  of 
Wales,  with  advertising  rates, 
subscription  prices. 

— Complete  list  of  schools  of 
journalism  in  United  States. 

— Personnel  of  Press  Gallery  at 
League  of  Nations. 

— Personnel  of  Press  Gallery  of 
United  States  Senate. 

— Personnel  of  Press  Gallery  of 
Parliament,  Canada. 

— Complete  list  of  merchandising 
papers  issued  by  daily  newspapers 
of  United  States  and  Canada,  with 
names  of  editors. 


This  issue  will  contain  a  complete  list  of  advertising 
agencies  in  United  States,  England,  Ireland,  Scotland 
and  Wales 


New  York 


. Boston,  Mass.  ... 

. Ntw  York  City... 

I  BldsDenTcr,  Colo.  . . . . 


1. . Pittsburgh,  Pa . 

K  Bldg.Syracuse,  N.  Y. . . , 

■  BlTd.Chtcago,  Ill . 

■  St.  .Philadriphia.  Pa...L^is  A.  Fehling 

Kt _ Chicago,  Ill . M.  Henderson 

■. . Philadelphia,  Pa.*..R.  G.  Oark  (Phil- 

_ New  Yodc  City....  adelphia);  H.  M. 

lire  St. Boston,  Mas* .  Billerbcdc  (New 

Uway...Loe  Angeles,  Cal... 

Bt . New  York  City*...F.  G.  Hubbard 

■e  Bldg.Euffalo,  N.  Y . 

I . Boaton.  Maas.  . 

■  . . New  York  City.... 


Li{e.Louisville,  Ky. 


E.  Bashaas 
Turner 
Wallace 


•  Detroit,  Mich . 

•  New  York  City.... 

.New  York  City.... 

.Springfield.  Mass. .  {  C.  W.  ^Burt 


Bidg.Los  Angeles,  Calif. 


.New  York  City*...  w, 


. Bostco.  Mass . .]  r.  p..  Owsley 

Idg... Chicago,  HI .  (New  'York); 

I  D.  R.  Hathaway 

. Cincinnati.  O. .  . . . .  ^ 

Bldg.New  Orleans,  L.  Thatcher,  Jr. 

. Pittsburgh,  Pa . 

Bidg.Los  .Angeles,  Calif. Frank  Baum 

Ig. .  .BaltinKTe.  Md . J.  H.  Baumgartner 

. Davenport,  la . A.  R.  Bawden 

rust 

. Kansas  City,  Mo. . . 

. New  York  Citv... . 

ry. ..Los  Angeles,  Calif. 

....Fresno,  Calif . H.  H.  Huggins 

ftns. .  Portlaiid,  Ore . 

■....Chicago,  Ill . 

L  ..Brooklyn,  N.  Y....M.  C.  Bly 
l  -Houston.  Tex . |  1^}^ 

It. ..Chicago.  lU. 

(Bldg.Cinciniuti,  Ohio... 

[ . New  York  City....J.  S.  Bell 

[  f  E.  G.  Iverson, 

r  ^’-Neir^irk' Cii;-'  ".'J  Chica“;:  ''j"’  '  ‘p! 

I  ....New  York  ^  ^ 

I  I  New  York 


M.  Lawrence, 
C.  B  randan, 
C.  Babcock, 


rtiiig. Syracuse.  N.  Y.... 

Av.. Chicago,  III . 

. Washingtdn.  D.  C.Wm.  H.  Benjamia 

.  .  Sacramento,  Calif. 
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In  New  York— 

300,000  Practicing 
Radio  Amateurs 

— A  Vast  Market 

Greater  New  York  City  is  today  a  thoroughly  aroused,  wide  open  radio 
market.  It  presents  the  heaviest  concentration  of  radio  purchasing 
power  anywhere  available.  Conservative  estimates  indicate  that  there 
are  over  300,000  practicing  amateurs  in  the  Metropolitan  district;  and 
that  this  vast  body  of  radio  purchasers  will  be  doubled  within  the 
coming  twelve  to  eighteen  months. 

This  market  can  be  more  readily  sold  than  any  other  radio  market  ui 
the  world  because  of  the  elaborate  and  continuously  sustained  daily 
newspaper  support.  The  Evening  Mail  has  long  been  identified  as  a 
pioneer  and  leader  in  the  development  of  radio  throughout  Greater 
New  York. 

Every  Saturday  The  Evening  Mail  publishes,  as  a  part  of  its  paper,  a 
complete  radio  magazine  of  from  24  to  40  pages,  (tabloid  size).  This 
Saturday  Radio  Review  is  an  authority  throughout  the  territory.  It 
employs  the  greatest  radio  writers  and  experts,  carries  the  largest 
volume  of  diagram,  hook-up  and  photographic  illustration  and  is  the 
most  complete  and  advanced  publication  in  its  field. 

(The  October  Show  Number  of  The  Saturday  Radio  Review  was  the  largest  radio  paper  ever  published,  • 
anywhere.  The  Review  carried  forty-four  pages  devoted  exclusively  to  radio ;  and  carried  24,424  lines  of 
paid  radio  advertising.  For  the  full  month  of  October,  a  total  of  77,384  lines  of  radio  advertising  was 
published.) 

For  Radio  Advertising 
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NEW  YORK,  N.  Y. 
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of  Publication  Paul  Block,  lnc.| 
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